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EFFECTIVE TOOLS OF DIGITAL MARKETING

A. B. Bouutwnuc, cmyoenm epynnot 10507121 ®MMII FHTY,
HAyyHblll pyKogooumensb — KaHo. ned. Hayk A. H. Copokuna

Pestome — 6 dannou cmamve onucviéaemcs noHsmue yu@pposoco mapke-
munea, a makaice Haubonee d¢hghekmusnvle eco uncmpymenmol. Ycnex ousmneca
3a8ucum om mozo, HACKOIbKO NPOOYKMUBHO OH 0y0em UCHOIb308amb Yuppo-
801Ul MapKemune, KOMopwlil A6AAeMCs AOCOIIOMHO HOBOU cmpamecuell NOHUMA-
HUs nogedeHUs nompebumerns, KaKk Ha pblHKe, MAK U 8 cemu. Imom 0npoc A6-
JISIEMCSL BANCHBIM OJI5L PACCMOMPEHUS, MAK KAK HENOCPEOCMBEHHO C8A3AH C Pa3-
BUBAIOWUMCSL CetuaAcC PbIHKOM U MEXHOLOUAMU.

Resume — this article describes the concept of digital marketing, as well as
its most effective tools. The success of a business depends on how productively it
will use digital marketing, which is an absolutely new strategy for understand-
ing consumer behavior, both on the market and on the web. This issue is im-
portant to be considered, as it is directly related to the market and technologies
that are currently developing.

Introduction. An important today’s condition is the transition to the digital
economy. Because digital technologies are replacing the methods that business
usually used or uses. SMS and MMS alerts are losing their popularity, while
phones and tablets are increasingly becoming necessary gadgets in the life of
a modern person; digital television in most cases replaces terrestrial.

The main part. Firstly, we need to consider what digital marketing is
about. Digital marketing is the use of digital technology to attract and retain cus-
tomers. The effectiveness of digital marketing largely depends on the skillful use
of its tools. One such tool is SMM or social marketing. A huge active audience,
which is characteristic of the social network, allows you to use it to promote the
brand, expand the audience and participate in active sales. With the help of
SMM, there is a chance to find a loyal audience and increase their activity, while
receiving feedback [1].

The face of the company, its business card is a landing page (or a whole
website) where consumers can find all the information about its product. Wheth-
er the website is effective or not can be judged by the conversion rate, which
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shows the ratio of the number of buyers to the number of visitors to the website.
It is measured as a percentage. To increase brand awareness, expand the audi-
ence, increase user’s loyalty, some companies use such a tool as strategic part-
nerships, which make it possible through cooperation to establish good mutually
beneficial relationships with partners who are not competitors of the company.

Email is a classic tool that allows you to send information about a product
by email to a certain person or group of users. But the effectiveness of this tool
depends largely on how well it is used. It should be added that today firms are
most actively using such digital marketing tools as marketing influence, contex-
tual advertising, targeted advertising, advertising in mobile applications. For ex-
ample, in order to influence users and attract their attention to the company and
its product, they use an authoritative person or a successful company that is not
its competitor [2]. Contextual advertising adjusts the content of online ads to the
context of the page's content as well as the user's preferences. For example, if
the advertising network has somehow become aware that you have recently
searched frequently for the information about renting an apartment or have visit-
ed websites on this topic, the system may decide that you would be interested in
seeing an advertisement about real estate agencies. Targeted advertising also be-
longs to advanced digital marketing tools. This tool refers to the promising di-
rection of product promotion in social networks such as VKontakte, Ok, Face-
book and Instagram. With the help of this type of advertising, ads consisting of
text and graphic information are distributed, aimed at the target audience inter-
ested in the products or services being promoted. Then users themselves begin
to distribute the videos or advertising links that interest them, sending them to
their friends or simply posting them on their page in the social network [3]. An-
other tool of digital marketing, which is actively developing, is native advertis-
ing, it is also called natural advertising. Native advertising is the kind of adver-
tising that fits into the context as organically as possible, that is, it looks natural.
It can be found in articles, videos, social networks. The audience reacts positive-
ly to this advertising, because it is different from conventional advertising. Ac-
cording to the research, the intention of buyers to make a purchase after viewing
native ads is much greater than after viewing regular ads [4].

Conclusion. The use of digital technologies in marketing activities will
open up great possibility for enterprises and organizations to retain regular cus-
tomers and arrange long-term partnerships with them, boost the positive attitude
of consumers, trust in their goods and services, guarantee an individual approach
to each customer and a flexible response to changes in their tastes and prefer-
ences. The advantages of digital marketing mentioned in the article will become
the main directions for the establishment of a customer-oriented approach, the
handle of which will allow companies to increase their competitiveness and ef-
fectively promote their brand in the market.
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ROLE OF FLEXIBLE SKILLS IN SHAPING THE LABOR MARKET OF
THE FUTURE
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Pe3stome — yughposusayusa mensem mup: umobsvi 0cmasamvcsi IKOHOMUUECKU
8bI20OHLIMU HA PbIHKE MPyod, HYyHCHbL Opyaue Hasviku. Ilepexoo Ha asmomamuue-
CKUe NpoYeccuvl yice HACMYNUIL 860 MHOSUX CIYYAsX, pOOOMU3AYUsL 6Ce20 U 8CS He
3a eopamu. B dannoii cmamve paccmampueaemcs 3¢ghekmusHocms UCNOIb306a-
HUSL HABBIKOG, KOMOPble NOMO2YM Yoedcams om 2nodanu3ayuu u pooomos.

Resume — digitalization is changing the world: in order to remain competi-
tive in the modern labor market, we need other skills. The transition to automat-
ed processes has already come in many areas, the robotization of everything
and everything is just around the corner. This article discusses the skills which
will help to escape from globalization and robots.

Introduction. Soft skills, or "flexible" skills, are something that has been
talked about a lot in the last ten years and it seems that they are not going to stop
at all. To understand why this trend will not fade in any way, I studied the re-
ports of the Organization for Economic Cooperation and Development (OECD)
Future of Education and Skills 2030 and Skills Outlook 2019 on the prospects
for the development of skills in modern society.

The main part. In general, a robot can be taught a lot, but these are exclu-
sively hard skills — special knowledge and skills that can be gleaned from books,
textbooks or algorithms of actions. Therefore, soft skills are becoming increas-
ingly important in the labor market — conditionally, these are all those human
qualities that technology cannot be taught (at least for now): creativity, time
management, leadership qualities, as well as social and communication skills,
such as an ability to negotiate or a positive approach.
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