KipayHinTBa na Op3HAOYKY, BYyUbIIlh CYIIpaIloyHiKay cBacl KaMIiaHii aCHOYHBIM
peicaM sie crienbl(iKi, 1 Kaji CymparoyHik aTpbeIMiIiBae 3aJlaHHe, €H Bejae, IITO
NajbpIX0/ TIABIHCH aJaBs/iallb yCTAHOYJCHBIM IMPBIHIBIIAM. [ 3Ta 3HAYBIIb,
(G1pMOBBI CTHUIb JIa3BajIsie CYNpaloyHIKaM 3pa3yMellb, 3aBOIITA SHbI OspyLa.
DdexThIVHbI (IpMOBBI CTHUIL JanaMoka yMallaBallb JasjibHACIh 1 JaBep
KJIieHTay aa OpsHma. EH CTBOpBIG CyBs3b MaMiK MpagyKTaM 1 KamIlaHisi.
AMIPHTBIKA BBIKJIIIKae Yy KiieHTa gaBep Aa Oi3HACy (TaBapy), yIIyHEHACIb
y SIKacIll 1 cTaHOYV4Yae MepKaBaHHe a0 maciyrax, sikis mpajacTaBisitoria. J1oopbl
(GipMOBBI CTHUTH CIIBIHSIE JTFOOBISI HETaThIYHBISI TYMKI. [2]
AWPHTHIKA MMa/IBBIIIIAE Y3POBEHb MaThIBAIlbll CYMpaIlOyHIKAy apraHizalibli,
a TITa majaBbImae d()EeKThIYHACIHD apraHizamnpll ¥ maiasiM. CynpamoyHiki 3aycesis
raHapailiia TbIM, IIITO TIPAIYIOIh 3 MOITHAHN KapnapaTblyHail 119HTHIYHACIIIO.
MartsiBarpisi — r3Ta, TaK 3BaHBI, MPAAYKT MITHL. A cama M3Ta 3bIXOJ3IIb
3 IPBIYbIHBL. BemanHne Ttaro, damy Tp30a 3pabillb HEmTa MAYHBIM YbIHAM,
naBsuUTiYBae BEparoJiHacilb Taro, ITo raTa Oya3e ¥ BbIHIKY 3p00JieHa MpaBijibHA.
KapnapatbiyHast 119HThIYHACHH 3a0siClieuBae YbIHHIKI, Ma SIKIX KaMIaHis icHye,
1 UBIHHIKI, 1A SKIX SIHA CTEIbIsUTI3yelllla Ha BphI3HAYaHai BoOacii[3].
3ak/0udsHHe. YHYTpPaHbI OpIHABIHT 3'SyIsSeIia KIYaBbIM KaMITaHCHTaM
IMIJKY KamIlaHil, CTBapaloubl YHYTpaHylO IPJacHacib. PakinamaBaik CBOi
OpaH]I CBaiM CyIpalloyHIKaM IaTak »a BaXKHa, sIK 1 MpajiaBallb ST0 1CHYHOUBIM
1 aTOHIBIMHBIM KJII€HTaM.
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THE IMPACT OF ADVERTISING IN SOCIAL NETWORKS
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Peszome — npoodsudicenue 6 coyuanvuvix cemsax axkmyanrbHo Ol MHOSUX
caimos, npeOnpusmull, OpeaHu3ayUll U Ma2a3uHos, KOMopbiM HeobX00UMo npu-
8l1eUb KAk MOJCHO Oonble npeocmasumerieli ceoell yenegoli ayoumopuu. Kax
Hayams npoosudcerue 8 coyuanbhvix cemsx? OCHOBHOU Yyenbio OAHHOU pabombl
A6IAEMCs pACCMOMPEHUE AKMYATbHOCMU PEKIAMbl PA3TUYHBIX MOBAPO8 U YCIYe
8 COYUANLHBIX CEMSIX.
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Resume — social media promotion is relevant to many websites, businesses,
organizations and stores that need to attract as many representatives of their
target audience as possible. How to start promoting on social networks? The
main aim of this work is to consider the relevance of advertising of various
goods and services in social networks.

Introduction. Today, the Internet is an integral part of the life of modern
society. It is also understood by marketers who have started to work on creating
effective ways to promote their goods online. Social networks have become not
only platforms for communication and publication of entertainment content, but
also have turned into one of the largest Internet resources.

The main part. Social media promotion is one of the most popular and ef-
fective SMM marketing tools. Facebook, Vkontakte, Odnoklassniki and Insta-
gram are resources that people visit not out of necessity, but in order to com-
municate, publish materials about themselves, read interesting information. Ad-
vertising in social networks has many advantages, which undoubtedly distin-
guish it from other ways of promotion on the network. Users of social networks
are in a comfortable environment for themselves, which positively affects the
perception of advertising information. Users themselves can become advertising
carriers by simply joining the discussion or making a repost on their page. That
1s why a lot of online stores and companies with their own groups and communi-
ties offer participants gifts and discounts for reposting records. Social networks
do not limit the amount of text, that is, each advertiser can describe in detail the
advantages of their products or services. However, despite the presence of
a large number of important advantages, advertising on social networks has its
disadvantages, among which are:

1. High competition. The ease of registering and creating communities in
social networks is undoubtedly an advantage of this type of promotion, but this
indicates the possibility of creating competitor accounts, which can become an
obstacle for any business.

2. Limited audience. The huge popularity of social networks still does not
give an absolute guarantee of informing the target audience.

3. The complexity of promoting specific goods and services. If you sell
products or provide services that are designed for very specific groups, there
will be very few representatives of your target audience.

There are several main types of advertising in social networks. Each of
them has its own characteristics, advantages and disadvantages.

1. Content advertising is advertising that is served unobtrusively, in the
form of communication on topics interesting to the user and enticing content.
The main advantage of this method of promotion in social networks is that po-
tential customers do not perceive information as advertising, which can signifi-
cantly reduce the degree of irritation. It should be emphasized that, despite the
effectiveness of content advertising, it is better to use it in combination with oth-
er methods of promotion on the world Wide Web.
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2. Targeted advertising. Targeting allows you to form a target audience based
on social, geographical, age, gender and other factors. This, of course, makes its
impact much more effective, because the advertiser gets the opportunity to appeal
not to all users in general, but specifically to those people who are interested in the
products or services being promoted. Such advertising on social networks costs
much less than targeted advertising in the most popular search engines.

3. A group or community on a social network makes it possible to attract
new customers for free: attracting subscribers, selecting news, creating advertis-
ing materials, and so on. A huge advantage of having your own community on
a social network is that the advertiser gets the opportunity to maintain direct
communication with their customers, find out their real opinions about their
product or service, and adjust their work based on the data received. Bonuses
and gifts for repost turn subscribers into carriers of your advertising.

Conclusion. Every entrepreneur can promote their product independently:
advertising on social networks can become very effective. It is necessary to take
into account some important points: determine the target audience; conduct an
audit and a competent and detailed analysis of the interests, priorities and behav-
ior of potential customers; create communities and groups on social networks;
analise traffic, track the effectiveness of advertising and create suitable content.
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STRESS AND NEW WAYS TO COPE WITH STRESSFUL SITUATIONS
IN THE COMPANY
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Pesztome — buznec u paboma cnocobuvl 0ocmasums Kak Maccy NoOJLON’CU-
MEeNbHBIX IMOYUL, MAK U CMAMb NPUYUHOU mpeoe u paszodaposanuu. Cmpecc —
9MO HOPMANLHASL PeaKyusi OPeaHUu3Ma HA HeCMAaHOApmHYI0 CUMYayuio, Ko2od
HYJICHO AKMUBU3UPOBAMb U MOOUIU308AMb PA3IUUHbIE CUCMEMbl OP2aHU3MA,
00HAKO €20 YposeHb mpebyem 80YyMUUB020 Pe2yIUposanus. Ynpasienue cmpec-
COM — BAICHASL 3A0AYA MeHedHCePd.

Resume — business and work can deliver both a lot of positive emotions and
cause anxiety and disappointment. Stress is a normal reaction of the body to
a non-standard situation when it is necessary to activate and mobilize various
body systems. Still the vital task of an efficient manager is stress management.
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