ter, based on a thorough study of the feasibility of using this or that type of 3D
content, taking into account the specifics of the enterprise's field of activity, and,
of course, it should work only with trusted firms.
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DIGITAL MARKETING: CONCEPT, GOALS AND OBJECTIVES,
ADVANTAGES

3. Hecmepenko, cmyoeum epynnot 10508121 ®MMII BHTY,
HAayyHwlll pyKogooumesnb — Kauo. neo. Hayk A. H. Copokuna

Pestome — 6 oanmoii cmamve paccmampusaemcs NoHamue yupposozo
mapkemunea, e2o yeau u 3aoauyu. OH nomozaem npooGUHYMb 8aule NPeoaodice-
Hue 60 6cex yughposvix xananrax. Pazeumue ungopmayuonnozo obwecmsa mpe-
Oyem om uenogexa ¢opmuposanue yCmouiugol CUCmemvl 3HAHUU U KOMNemeH-
yutl 06 UHCMPYMEHMAX NPUMEHEHUS COBPEMEHHBIX UHMOPMAYUOHHBIX MEXHOIO-
2Ull KAK 8 NOBCEOHEBHOU JICU3HU, MAK U 8 NPOPeCcCUOHANbHOU OesimelbHOCTU,
6 mom uucne u 8 cghepe Digital-wapkemunea.

Resume — this article discusses the concept of digital branding, its goals
and objectives, advantages. It helps you to promote an offer in all digital chan-
nels. The development of the information society requires a person with a stable
system of knowledge and competencies about the tools and methods of applying
modern information technologies and systems both in everyday life and in pro-
fessional activities, including in the field of Digital marketing.

Introduction. The digital era has not only made it easier for us to com-
municate, work, and search for information, but also provided new opportunities
for business promotion. Due to the convenience, speed and popularity of digital
channels, their use in business for communication with the target audience has
grown into digital marketing.

Main part. Today, digital marketing collects vital information for business
about target audience, and tracks the results of brand or product promotion. Dig-
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ital marketing is a comprehensive promotion of goods and services using digital
technologies, which covers online and offline audiences. It helps to promote
your offer in all digital channels: the Internet, television, radio, gadgets and ap-
plications, SMS newsletters. A commercial in a mobile application, a blogger's
post with advertising, push notification, an advertisement on the radio or on TV
are examples of the use of digital marketing [2].

We can safely say that digital marketing is not only a designation of a pro-
motion strategy using digital devices, but also synonymous with modern market-
ing tools. It's not just that consumers today spend a lot of time on the Internet
and use their mobile devices to access the network.

In an overloaded information space, it is very difficult to get the attention.
This leads to the fact that people are ready to accept companies only if they cor-
respond to interests and requests. Today, advertising communication should be
in front of the client's eyes at the right time and in the right way, in this case, the
company has a chance to get the desired reaction in response.

To implement an advertising campaign in this way, a business needs a deep
understanding of the needs of the target audience, the specifics of its choice, as
well as the creation of personalized messages. There exists a serious technologi-
cal challenge for many companies. Gadgets not only serve as a device that is
used to log into the network. They are constantly with a consumer. This opens
up opportunities for his identification not only in space, but also for comparing
his online profile in offline reality. Thus, the main principle of digital marketing
i1s not so much connected with the use of online communications to contact
a client, as with the method of weaving the context of human behavior into indi-
vidual interaction with him. The data obtained by the company and the choice of
a favorable time for interaction with a consumer increases the probability of the
desired response and, accordingly, the purchase made by him in the final result
[1]. The emergence and development of digital marketing is closely directed to
the desire of a business to catch its target audience. And not just to make con-
tact, but to make it effective. In this sense, the digital type of promotion is no
different from the approach of traditional marketing. It's just that the new tech-
nology of interaction with consumers replaces the outdated one, which is no
longer able to give the business the expected result. The goal of digital market-
ing is to increase sales. It helps to bring the user to the target action — to make
a purchase, order a service, read an article in a blog, to keep him, encourage him
to make repeated purchases, etc. Digital marketing helps companies to solve the
following tasks in order to bring the user to the target action: increase brand
awareness; attract traffic; generate leads (Leads are people who have shown in-
terest in your service or product); qualify leads [3]. Digital marketing has the
following advantage: global reach, low cost, traceable, measurable results, per-
sonalization, openness, long-term impact, improved conversion rates.

Conclusion. Digital promotion has definitely become a new evolutionary
stage. Decisions based on assumptions and intuition that took place earlier in
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marketing have replaced actions supported by data. This requires new compe-
tencies and skills from specialists engaged in this field.
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VJIK 336.63
A TYPICAL BUSINESS SOLUTIONS

JI. C. llempoeuu, cmyoenm epynnot 10507218 ®MMII BHTY,
HayyHwll pykogooumens — npenooasamens E. H. Jlazapesa

Pe3tome —o0Ha uz camvix ocHOBHBIX OU3HeC-yeneli — M0 03MONCHOCTb
ObLIMb BNEpedU C80UX KOHKYPEHMO08 XOmsl Obl Ha 00UH wiaze. Imo npeumyuiecmeo
cModicem obecneyums NosA6leHUe HOBbIX KIUEHMO8, 8blCOKUE NPOO0adCu U 6ce-
MUPHYIO U38eCmMHOCMb. B nawe epems mpueuanvhvie pewieHus 6 ynpaeieHuu
CBOUM OUBHECOM MAJI0 Ye2o Mo2ym 00oumuvcs. Ymobvl Obimsb Ha 8blcome, HyHC-
HO NpuoymMams Ymo-mo HeCmaHoapmuoe u opucunaivhoe. I[losmomy eonpoc,
umo denamo, K020d 8bl 3aULIU 8 MYNUK 8 0enax, byoem akmyaneH ece2oa. A xo-
mena 6bl pacckazamv 8am 0 KOMIAHUAX, KOMOPble CMO2IU CIMAMb JIYYULE CBOUX
KOHKYPEHMO8 61a200apsi KPeamusHbIM UOESIM U PEUUEHUSIM.

Resume —one of the most basic business goals is the ability to be ahead of
your competitors at least one step. This advantage will be able to ensure the
emergence of new customers, high sales and worldwide fame. Nowadays, trivial
decisions in the management of your business can achieve little. To be on top,
you need to come up with something non-standard and original. Therefore, the
question of what to do when you come to a dead end in business will always be
relevant. I would like to tell you about the companies that were able to become
better than their competitors thanks to creative ideas and solutions.

Introduction. New companies are opening every day, existing ones are
expanding, small firms are closing. The closure of enterprises occurs due to their
unprofitability, because the buyer becomes uninterested in their products or ser-
vices and they do not stand up to competition. In the modern world, it is impos-
sible to be a leader using traditional methods of management and promotion.
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