ers, containing all the functions of an office system. You can set up paid and
free numbers, voice menus so that callers get to the right department, call for-
warding or call to multiple devices so that you never miss a single important call
from your customers. It is possible to leave greetings for customers by recording
an audio recording or entering a text message that is converted to speech. This
can help direct clients to the right department for them.

Conclusion. Microsoft Teams helps you solve many of the problems that
you, your company, or an individual department have. Microsoft Teams makes
it much easier to work with clients, business partners at a distance and at a con-
venient time, helps to effectively plan and organize online conferences.
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VJIK 339.138
INTRODUCTION OF VIRTUAL REALITY IN MARKETING

K. A. Mpouex cmyoenumxa epynnovr 10508120 @MMII FHTY,
HayyHwll pykosooumens — cmapuiuil npenooasamens I. B. Ilpuobsinbckan

Pesztome — 6 oannoii cmamve ompasxcaemcs meHoeHyusi ucnovzosanus VR
u AR-xonmenma 6 obnacmu npoogudiceruss npoOyKma uiu yciyeu Ha pPulHKe.
Buvidenaiomes npeumywecmea u Hedocmamku 3mux mMexHoN02UU, NPUBOOUMCS
YEHHOCMb MEXHOI02UU KAK OJis1 KOMNAHUL, MAaK u 0Jisi NOKynameJiel.

Resume — this article reflects the trend of using VR and AR-content in the
field of promoting a product or service on the market. The advantages and dis-
advantages of these technologies are highlighted, the value of the technology for
both companies and buyers is given.

Introduction. The events of recent years have forced businesses to look for
ways to switch to online mode. And if companies that specialized in contacting
customers through websites or applications felt great, companies whose activities
depended on live communication with customers had to adapt and quickly. This
gave a great impetus to the introduction of virtual reality (VR) and augmented re-
ality (AR) into various business processes. To begin with, the concepts of AR and
VR are different from each other. Augmented reality means adding graphic ele-
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ments to a real-life world. While virtual reality completely immerses the viewer in
a computerized world. The origins of these technologies are taken from the 1970s
and are mainly associated with the world of computer games. It was only after a
couple of decades that marketers saw the potential of these technologies, and they
have become widespread in the field of advertising and presentation of the object
in the last 7 years. How can they be applied in marketing?

The main part. In the modern world, where everyone has a mobile phone
with an open Internet connection, augmented reality applications have become
particularly widespread [1]. Applications for fitting clothes, accessories, hair-
styles, makeup, etc. are very popular now. The essence is simple: point the cam-
era at yourself and select an item from the catalog. Such an interactive fitting al-
lows customers to choose the most suitable thing for their style and taste.

IKEA has impressively modified this technology to suit its needs [2]. The
company offers to download an application that will place a piece of furniture
selected from the catalog in a scanned room. The application not only allows
you to see if the selected object fits the interior, but also determines whether it
fits in the space allocated for it. IKEA did not limit itself to one application and
created another one, the purpose of which was to display the assembly process
of the purchased goods. The company notes that these steps simplify the life of
customers, speed up the decision-making process on the purchase of a product
and reduce the burden on the technical support department.

Some companies have decided to abandon applications altogether and
have transformed AR content into some kind of street advertising. For example,
Timberland installed a monitor on the window in front of its store, which literal-
ly tries on clothes from the new collection on people passing by the window,
which contributed to the growth of sales of this collection [2].

It is worth focusing on the technical components necessary for the demon-
stration of VR content. For the illusion of transferring a person into virtual reali-
ty, you should use special VR glasses. This technology is very expensive, but as
the demand for it increases, due to its widespread use in the entertainment sec-
tor, its cost began to decrease. However, this has not yet led to the fact that any-
one can purchase it, so companies prefer local product demonstrations through
virtual reality. For example, Merrell did this by placing an interactive scene in
one of the shopping centers, which transported the viewer to extreme mountain
conditions. Other companies decided to bypass this attribute and immerse the
viewer in virtual reality only through video. Many examples of such content can
be found in the Internet space. This undoubtedly increased the reach of the audi-
ence, but there was also less interactive interaction.

Conclusion. Thus, AR and VR have come a long way from a tool for com-
puter games to a powerful competitive marketing attribute. Therefore, the areas
and ways of using augmented and virtual reality in marketing will expand every
year, and their cost will decrease. Thanks to such technologies, young creative
specialists will be able to revive their craziest ideas, which will excite social
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networks every time. And while people will demand bread and circuses, crave
new sensations that are not available in real life, AR and VR will live and thrive,
opening up new horizons.
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VJIK 65.013
MOTIVATION OF EMPLOYEES AT THE ENTERPRISE

H. B. Oceneoey, cmyoenm epynnot 10502121 ®MMII BHTY,
Hayunwiii pykosooumens — npenodasamens E. O. Muponosa

Pesiome — 6 Oannou cmamove paccmampueaemcsa npoyecc momusayuu,
KOﬂ’lOpblZZ A6159emcst  OOHUM U3 BAINCHEUUIUX qbakmopoe, 6auAIOWYUX HA
agpexmusnocmov pabomul npeonpusmusi. Kpome smoeo, 6viiu paccmompenni
mamepuajlbHble U HemMamepuaibHvle Memoowl momueayuu, 4mo no360.Jisenl
coenamo 6’bl6’00, umo UCnoib3oearue pasludHblx Memoooe momueayuu
oKdasvleaem 6aUAHUe He mOJbKO HA noevluieHue npou%odumeﬂbﬂocmu
compyOHukoe opecarusayuu, HO u Ha  yeeiauvernue 34)@87(171146%[001’}’11/{
oesmenbHocmu opecaruzayuu 6 Yejiom.

Resume — this article considers the process of motivation, which stays one
of the most important factors affecting the efficiency of the enterprise. In addi-
tion, material and non-material methods of motivation were considered, what
allows to conclude, that the use of various methods of motivation has an impact
not only on increasing the productivity of employees of the organization, but al-
so on increasing the efficiency of the organization as a whole.

Introduction. In the modern world, the process of personnel management
in an enterprise is the main function of managers. According to scientists, one of
the most important and needed factors for the effectiveness of personnel man-
agement in an organization is its stimulation and motivation.

The main part. Motivation is a drive to action. This process allows to
manage the behavior of employees, direct them and organize. It also determines
the activity of people, directing them to achieve the goals of the company. It al-
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