noJsb3ytoTcsi ero aannelie. [lo mpornozam Gartner, 80 % mapkeTonoroB oTka-
KYTCS OT YCWIUM 1o nepcoHanu3anuu k 2025 roay [3].

3akiaouenue. KoMmmaHusiM CTOUT OCO3HATh Ba)XHOCTb 3alllUTHI MEPCO-
HaJbHBIX JTAHHBIX JJIS TOTO, YTOOBI MOJYYUTH JIOSUIbHBIX KIMEHTOB M JOBEpUE
NapTHEPOB JIJIsl PUBJICYEHUSI UHBECTUIUH, a TaK)KE UMETh BO3MOXHOCTh BBIXO-
Jla Ha MEXIyHapoaHble phIHKU. B Ommkaiiiiee BpeMs MOSBUTCS Bce OOJbIIe
TEXHOJIOTUM, MOBBIIAIOIINX KOHGUAECHIIMATBHOCTh. OHU CMOTYT MHHOBAI[MOH-
HO BHEJIPSTH OIpPEEICHHbIE MApKETUHIOBBIE MEPONPUATHS TaKUM 00pa3zoMm,
9TOOBI 00ECIEUYNUTh UX COOTBETCTBUE 3aKOHAM U PErJIaMEHTaM, PEryIHpYIOIINX
3alIUTY MEPCOHATBHBIX JaHHBIX, C LEIbI0 TOCTPOUTH OoJiee JOBEPUTEIbHBIE OT-
HOILIEHUS C KJIMEeHTaMHu. B cBs3u ¢ 3TuM, 00JbIIOE 3HAYCHHE UMEET H3yUeHUE
OTbITa 3apyOeKHBIX KOMIAHHM, a TaKKe PhIHKA U(PPOBBIX MPOEKTOB s OU3-
Heca Mo pa3paboTKe M BHEAPEHUIO TEXHOJOTHH, MOBBIMIAIONIMX KOH(PHICHIIU-
aJIbHOCTh JIaHHBIX KJIMEHTOB.
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NCITOJIb3OBAHME
KOHILOENIWU PEKPEMATHUKHU IS TIOBBIINEHUSA
3KOHOMMYECKON 3®®EKTUBHOCTH CJO0KHBIX
TEXHUYECKHUX U COUAJIBHO- O KOHOMUNYECKUX CUCTEM

B. E. Illononuk, acnupanm OMMII BHTY,
HAYYHbLU PYKOBOOUMEb — OOKMOP IKOH. HayK, akademuk A. E. /latineko

Pesrome — 6 Hayrmoﬁ pa60me pacemampueaemcs, 4mo HAd OCHO6€ KOHRYeEN-
yuu pekpemamurku u ceHepceniuku npeaﬂoofceH KOMNJIEKCHbIU I’lO@XO(), CO2NACHO
KOMOPOMY 8 Nepayro ouepedb 8 CIONCHOU MEeXHUYeCKoU cucmeme yenecooopas-
HO 6blA6JIEHO onpedeﬂeHHoe Hucjo cma6uﬂbelx ceszel u onpedeﬂeﬁo KoJjiude-
Ccmeo nokazamesneu uiu Kpumepuees, Komopbvle 6bl6upa10m0}z uiu HasHavaromcA
C Yyejlbio cocmaejienHusl oecpanuvdunienibHoblx nepetmeﬁ ee 3J1emMermaoea.

Resume —the article discusses that based on the concept of recrematics and
synergetics, an integrated approach is proposed, according to which, first of all,
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in a complex technical system, it is expedient to identify a certain number of sta-
ble relationships and determine the number of indicators or criteria that are se-
lected or assigned in order to compile a restrictive list of its elements.

BBenenue. C TOUKM 3peHHUsS] CKBO3HOTO MOJX0JIa K YIIPABJICHUIO CIIOKHbI-
MU CUCTEMaMH, KOTOpble OOMEHHBAIOTCS MOTOKAMU PA3IMYHBIX BHUIIOB pECyp-
COB, UCIIOJIb30BaHUH MOJIOKEHUN PEKPEMATUKH, PACCMATPUBAIOIIEH B ITUPOKOM
CMBICII€ TIOTOKH PECypCOB, YAAETCS BHICBOOOJUTH HEKUE JTOMOJIIHUTEIBHBIE pe-
CypChl, Ha3bIBa€MbI€ PEKpEMaTUUECKUMHU [1], U mpu 3TOM paccMaTpuBaTh COB-
MECTHOE CUHEPIreTUYECKOEe NEHCTBUE B3aMMOCBA3AHHBIX IMOTOKAMU MOACHCTEM,
MPEACTABIIAIOIINX COO0K 0OBEKTHI U TPOLIECCHI.

OcHoBHas 4acthb. [Ipu 3TOM cieayeT yduThIBaTh MOCTOSIHHYIO HEPaBHO-
BECHOCTB JIIOOBIX CIIOKHBIX CHUCTEM, B MEPBYIO OYEPEAb YKOHOMHYECKUX U CO-
UaJbHO-3KOHOMUYECKUX. CHHepreTuyeckass KOHLENLHs. AHaIA3 CIOXKHOU
TEXHUYECKOM CUCTEMBI C €IMHBIX CUHEPIreTUYECKUX MO3ULUK OCHOBAH Ha pac-
CMOTPEHHH B3aUMO3aBUCUMBIX IPOLECCOB JIBUKEHUS U OOMEHa MaTepuabHbI-
MU U UH()OPMALIMOHHBIMU ITOTOKaMH B MOACUCTEMAX C UCIOJIb30BAHUEM SHTPO-
MU ¥ HATJIAHO MpecTaBieH B popmyrnax 1 u 2:

€ :—Kojo pln pdp
0 1)

— JJI1 HCIIPCPBIBHBIX BCIIMYHH U

n
e=—-KX pjInp;;
= (2)
— JJI JUCKPETHBIX 3HAYECHHI,
rae K — HeKoTophIii TOCTOSIHHBIN KO3 (DUIIMEHT, BBIOMpaeMblil U3 COOOpaKeHHI
pa3MepHOCTH,
P — pacnpenesieHue BEPOTHOCTU COCTOSTHUM,
N — 4KMCIIO PAaCCMATPUBAEMBIX 3HAYEHNH,
Pi — OTHOCHUTENBbHAS YaCTOTA MOSIBICHUS i-TO 3HAYEHUS.

Co3pnanue yciaoBUi pocTa SHTPONUU B 3aMKHYTBIX H30JIMPOBAHHBIX MOJICH-
CTeMax U B PA30MKHYTBHIX OTKPBITHIX TOJICUCTEMAax, OOMEHUBAIOIIUXCS PECyp-
camMu U WHGOpPMAIMEe ¢ BHEIIHEW cpeioil, HeOOXOANUMO OCYIIECTBUTH ITyTEM
YCPEIHEHUSL PACIIPEIACICHUSI BEPOSTHOCTENM U BBEIACHUS «KPYIHO3EPHUCTOW
sHTponuuu. [loacUCTEMBI JOMKHBI ABUTATHCA K COCTOSIHUIO PAaBHOBECHS, B KO-

TOPOM g =max y de" =0, [1pu 3TOM MPOU3BOJICTBO YHTPOIUU HE BO3PACTACT
do<0. [IpuMeHHTEIBHO K TEOPHH CIOXKHBIX TEXHHYECKHX CUCTEM, TIPH ILIa-
HUPOBAHUM TEXHUYCCKMX W OPTaHM3AIMOHHBIX MEPONPHUATHH, TEXHOJIOTHYEC-
CKUX M JKCIUTYaTallMOHHBIX MPOIIECCOB IEIECO00pPa3HO CIICA0BAThH CIICIYHOIIUM
otanam. J[is opraHM3anMy TIOCTaBOK TOIUTMBHO-YHEPTETUYCCKUX PECYpPCOB
(TOP) nyxHO (QopMUpOBATH TEXHHYECKUE CIOCOOBI MO BHEAPEHHUIO MPOTpPec-
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CUBHBIX TEXHOJIOTHI MaIlliH U 000pyI0BaHus. ITO 00YCIIaBIMBAET MTPOBEACHHE
CTATUCTUYECKOTO aHaliu3a W MPHUBEACHUE K CPEAHUM IOKa3aTelsM OObEKTOB U
MIPOIIECCOB MPOU3BOJICTBA B paMKaX OOIIMPHON HOMEHKIIATYPhI MIPUMEHSIEMBIX
TEXHOJIOTHH.

3akuodenue. [1oBpleHHEe YKOHOMUYECKON 3(PHEKTUBHOCTH TaKOM CIIOXK-
HOW TEXHUYECKOW CHUCTEMBI KaK TpaHCHOPTUPOBKa TOP, MOKHO OCYIIECTBIATH
MOCPE/ICTBOM BBISIBJICHUSI YCTOMUMUBBIX CBSI3€M B CIIOKHOW TEXHUYECKOM CHUCTE-
Me U OTpEeNeTIeHUs] mapaMeTpoB sl (HOPMHUPOBAHMS OTPAHUYUTEIBHBIX MEepeY-
HEH €€ JIEMEHTOB.
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OBBEKTHASA MOJAEJIb
®EJEPAIIAU HLA ITPU IPUHATHUMA PEINEHUA

A. A. Apowesuu, E. 3. bapanosckasa, cmyoenmul ecpynnol 914 U5 BI'Y,
HAayuHwlll pyKosooumeinb — KaHo. mex. Hayk b. A. /Keneszko

Pestome — 6 dannoii nayunoti pabome paccmampusaemcsi, 4umo Ha OAHHbGIU
MOMEHNT OCHOBHbIM NPUZHAKOM cpeabz cmaild U3MeH4YueaA qubopMamueﬂaﬂ He-
sacrHocms. Bee pPeuerusl 6 Hacmo:Aaulee epems peaiusyromcs 6 COCmMoAHUU 2moti
HeACHOCMU. Te)CHO]ZOZuu, Komopble ABIIAOMCA ()omuHupyiomumu ce2o0Hs 6
cghepe noooepaicku npunamus pewrenuti (CIIIIP) ne cnpasnsromes ¢ adanmayu-
el K CKOPOCMHbBIM USMEHEHUAM. Taxum 06pa30M, Mbl GMC)MM, unio 80npocsl pas-
pa60m1<u HO6blX m€XHO]202ulZ, Koniopble OpPpUEHmMUpoO6daHbl HA adanmaquio, He
peulenbl U KaK HUKo20a akmyaibhvl. B oanHnoti pabome mvt nocmapanuce usy-
YUMb 0OUH U3 BO3MOICHBIX NOOX0008 K PeuleHUuo 3motl npoobaemvl, a UMEHHO
Mbl npedﬂaeae/w UucnoJjlbzoeamb mexHoai02uro Modeﬂupoeaﬂuﬂ 6bICOKOYPOBHEBDLIX
apxumexmyp (High Level Architecture).

Resume — at the moment, the main feature of the environment has become a
changeable informative ambiguity. All decisions are currently being implement-
ed in a state of this obscurity. Technologies that are dominant today in the field
of decision support (DSS) do not cope with the adaptation to rapid changes.
Thus, we see that the issues of developing new technologies that are focused on
adaptation have not been resolved and are more relevant than ever. In this
work, we tried to study one of the possible approaches to solving this problem,
namely, we propose to use the technology of modeling high-level architectures
(High Level Architecture).
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