sectors in various countries, including Belarus, which increases their international influence, but also
helps to strengthen China’s role in the global division of labor. On the other hand, the Silk Road
Initiative is an important policy of China to deepen its openness to the outside world and establish
ties with countries along the route. Within the framework of the Silk Road Economic Belt initiative,
Chinese companies not only contribute to the economic development of partner countries, but also
create conditions for mutual learning. In addition to the Silk Road initiative, China announced in July
2013 the establishment of a comprehensive strategic partnership with Belarus, which will help deepen
bilateral relations and create favorable conditions for Chinese investments in Belarus and for Chinese
companies to do business in Belarus.

For China, deepening economic and trade cooperation with Belarus will help open up the
European market, encourage Chinese enterprises to “reach the world level” and help build the Silk
Road Economic Belt. However, the deepening of bilateral economic and trade cooperation faces a
number of problems, such as Belarus' concern about deepening economic and trade cooperation with
China, Belarus' attitude to balanced multilateral diplomacy and difficulties in improving the quality
of Belarusian industrial parks. To effectively solve these problems, China must change its approach,
comply with the rules of the local market of Belarus, make full use of its macro-control functions and
the autonomy of the state market, improve the mechanism of interaction with the Belarusian market
and properly deal with risks based on the principle of cooperation. We must accept each other and
learn from each other, as well as develop bilateral economic and trade cooperation on a mutually
beneficial basis.
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Summary. This article mainly writes about what is the change in the focus of digital advertising
marketing of large Internet companies, what are the manifestations of digital advertising marketing
reform, and how to reduce the marketing cost of enterprises through accurate delivery.The marketing
department should reasonably and effectively allocate the market budget and seize the target custom-
ers, which is the focus of all institutions and companies in the industry.
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Summary. The labor-themed art in China and Europe in the 20th century not only reflected the living
conditions of different laborers, but also revealed social phenomena and ethical concepts. Its artistic
creation concept presents a diversified development trend.

Kak yHuKanbHBINH aTpuOyT yesoBeYecTBa, TPy HE TOJIBKO CO3/all O0IIECTBO, HO U CIOCO0-
CTBOBAJI PAa3BUTHUIO IPOM3BOIUTENBHBIX CUJI. EBpora cTana nepBbIM pernoHOM, B KOTOPOM IPOU30-
IIJIa IPOMBILIUIEHHAs PEBOJIOLKA. bylydn MHOHEpOM € yCIIEUIHBIM OIBITOM, OHAa CIIOCOOCTBOBAJIA
MHHOBAIIMSM U Pa3BUTHUIO OOIIECTBa B 11efIoM. B yacTHOCTH, mocie Toro, kak B XX Beke Kurait u
EBpomna ucneiTanu Ha cebe pa3pylIUTENbHbIE MOCIEACTBUS JIBYX MHUPOBBIX BOMH, B pe3yJibTaTe
OTPOMHBIX IIEpEMEH B MOJMTHUKE U SKOHOMHUKE IMOCTENEHHO C(OpMHpOBAIach TEHIEHIMS K CO3/1a-
HUIO COLMAIIBHBIX CTPYKTYP M KYJBTYPHBIX MOJIENIEH, KOTOPBIE CYIIECTBEHHO OTINYAINCH OT MPEeXK-
HuX. PocT 1 ycrnoxxHeHue oTpaciiell counanbHOM cdepbl MPUBETU K MOSBICHUIO HOBBIX Mpodeccuii
U TPYJIOBBIX KOJUIEKTUBOB, & (JOPMUPOBAHUE YCTOMUMBOIO CO3HAHUS PA3IUYHBIX TPYIOBBIX IPYII
MO3BOJIMJIO MPHU3HATh UX cTaryc. [1oJ BAMSHMEM 3TOTO MOCTOSHHO MEHSIOIIErocsi HCTOPUUECKOTIO
(hoHa TpOM3BEEHUSI UCKYCCTBA HA TPYJIOBYIO TEMATHUKY HamnOoJsiee TOUHO (PUKCUPOBAIIN U OIHCHI-
BaJIM MPOLIECC COLMATBHOTO PA3BUTHS M TEKYILUE YCIOBUS )KU3HU pabouux (POU3BOJICTBO, KU3HB,
MICUXMKA, YyBCTBA, NIEPEKMUBAaHNUsS, MOpaAJIbHbIE KauecTBa, paboyee MeCTo), a TaKKe MOTJIM 00CTOSA-
TEJIbHO PACKPBIBATH COLMAIbHBIE SIBJICHUS (KJIacCCOBBIE IPOTUBOPEUNS, HeCOAIaHCUPOBAaHHOCTD PO-
(beccruoHaIbHON ATUKH, PAaBHOIIPABUE MY)KUMH U KEHIIWH, PEIUTUO3HbIE BOMPOCHI, MPOOIEMY MHU-
rpalyy, COUUaIbHOE OJIAroCOCTOSHIE) U TPaIUIIMOHHBIC HDABCTBEHHBIE NIPE/ICTABICHHUS.

[Tox BIMsTHUEM pa3IMYHBIX 00JIACTEH HAYYHOTO MHUCKYpCa, TAKUX KaK JUTEPaTypOBEIACHUE,
¢bunocodusi, MCUXOIOTUs, HCKYCCTBOBEACHHUE M KYJIbTYPOJIOTHS, TEMA TpyJa Halllla OTPaKCHHUE B
Pa3HOOOpa3HOM COJIepKaHNH aBTOPCKOTO TBOPYECTBA B M300pa3UTEIHHOM, MY3BIKAIBHOM, Ipama-
TUYECKOM U KMHOMCKYCCTBE, XY/I0’KECTBEHHAsI SKCIIPECCUs KaXKJOT0 M3 KOTOPBIX COXpaHHIIA CBOIO
YHHUKaJIbHOCTh. HekoTopble mpousBelneHusi UCKycCTBAa MPEACTABISIIM COOOH OCMBICIEHHE TaKHUX
’KAHPOB, KaK M033Ms, XyJ0XKECTBEHHAas! 1p03a, HApOAHbIE MECHH, TAHIIbI, OBUTMHBI, CKa3KHU, MbECHI
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