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UNIT I.Choosing a career 

Introduction 
I. Look at the word cloud and guess the topic of today’s lesson. 

 

II. Discuss these questions. 
1) Do you have a career plan?  

2) What is your desired position in five years? 

3) Do you prefer to work for yourself or work for a company during your career? 

4) What kind of business or organization do you work for? 

5) In which location do you typically spend the majority of your workday? Is it at 

your desk, in meetings, or elsewhere? 

6) How much of your time is spent working on your own, with colleagues or with 

clients? 

III. Please match each activity to its corresponding area of work (a-g) in pairs. 

Which area would you like to work in, and why? 

1. making/manufacturing things a) Sales and Marketing 

2. being in charge of people and running 

the organisation 

b) Finance 

3. selling products or services c) Management 

4. dealing with clients/consumers d)  Human Resources (HR) 

5. working with figures e) Production 

6. dealing with employees and training f) Research and Development (R&D) 

7. investigating and testing g) Customer Service 
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IV. To advance in your career, select the four most crucial tips from the 

following list. Discuss your ideas with a group What should you do to get 

ahead in your career? 
1. Develop a strong professional network 

2. Continuously upgrade your skills and knowledge 

3. Seek out challenging assignments and projects 

4. Set clear goals and create a career development plan 

5. Build effective communication and interpersonal skills 

6. Demonstrate a strong work ethic and dedication 

7. Change companies often. 

8. Attend all meetings. 

9. Go to your company's social functions. 

10. Be energetic and enthusiastic at all times. 

11. Find an experienced person to give you help and advice. 

 

Focus Vocabulary 

 

What if success in your careeris less about so much on how much money you 

make, or how many houses you own, and more about how fulfilled you are? 

Have you ever stopped to wonder what exactly career success means to you? 
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Career 

 

 improve their efficiency 

 be a lifelong learner 

 a long-term plan based on your passions 

and goals 

failing to achieve the right balance between work and relaxation 

 

1..means..                                               2..is important for those who want to… 

 a lifelong process of improving 

your 

skills and doing meaningful work 

 a profession or chosen line of work 

 includes everything related to you  

do for a living 

 your career development,  

 includes your choice or profession  

and advancement 

 

 

 

 

  3 ..involves.. 

 setting priorities 

 usually training and 

development 

 work you do and are 

compensated for 

 

  

5. Good… helps you to. 

 keep up with the place of daily life 

 set aside enough time for your hobbies 

 find your calling 

 

6. Bad...leads to... 

having more stress and pressure 

 

feeling overwhelmed 

 

 

“Many people quit looking for work when they find a job”. Steven Wright, US 

comedian 

“Find out what you like doing best, and get someone to pay you for doing 

it”.Katharine Whitehorn. 
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I. Please match phrases to its correct meaning. 

A. career move a) chances to start/improve your 

career 

B. career break b) ideas you have for your future 

career 

C. career plan c) an action you take to progress in 

your career 

D. career path d) a period of time away from your 

job to, for example, look after 

your children 

E. career ladder e) a series of levels or steps in your 

working life 

F. career opportunities f) the direction your working life 

takes 

I. CD (1.1-1.3)Listen to three individuals discussing their careers. Determine 

which person is just starting their career, which person is in the middle of their 

career, and which person is nearing the end of their career. 

II. CD (1.1-1.3)Listen once more. Identify which phrases each person uses 

when discussing their careers in Exercise A. Additionally, consider which 

experiences you believe are shared among them. 
III. Fill in each sentence by selecting a word from the provided box. The words may 

be used multiple times. 

 

 

 

1. Please state your age, address, and______________in the space below. 

2. Mark makes his_______________ working as a journalist. 

3. There are a lot more women in the legal_______________. 

4. She was offered the_________________ of ambassador inBelarus. 

5. The scandal destroyed his________________ in publishing. 

6. As a teacher she feels she has finally found her________________. 

7. The cost of______________ has risen greatly over the recent years. 

8. They can't come out tonight. They've got too much________________ to do. 

9. Stop interfering! This is none of your___________________. 

10. Kate has a very good______________ in an international company. 

11. I wish I had your_____________ it sounds really interesting. 

12. I didn't realize we were in the same______________ of business. 

13. Most of the men worked in skilled______________ such as carpentry or 

printing. 

IV. Complete the sentences below with the verbs in the box. Use a dictionary 

to help you. 

 

business job living work profession vocation trade career 

occupation line post / positionappointment engagement 

climb decide  have  make  offer   take 
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1. Employees in large multinationals haveexcellent career opportunities if they 

are willing to travel. 

2. Some people __________a career break to do something adventurous like 

sailinground the world or going trekking in India. 

3. One way to ______a career move is to join a small but rapidly growing 

company. 

4. Certain companies ____________career opportunities to the long-term 

unemployed orto people without formal qualifications. 

5. Ambitious people often ___________on a career plan while they are still at 

university. 

6. In some industries it can take a long time to____________ the career ladder. 

V. а.Which of these jobs can you see in the pictures: 
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b. Which of the jobs: are done indoors/outdoors? have career prospects? are 

well-paid/poorly-paid? have flexible hours? need a degree? need the most 

training? 

c. What would you like to do for a living? Why? Tell the class.Complete the jobs 

adverbs. Use these words. 

 

 
 

VI. There is no doubt that a job interview is a crucial step in finding employment. 

Let's watch a video about Liz, who has recently been her job search and is 

undergoing an interview. Then we discuss how people today find employment. 

https://vk.com/video-105912285_456239608 

.%20https:/vk.com/video-105912285_456239608
.%20https:/vk.com/video-105912285_456239608
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1. What does Liz 

fill out when she 

gets a job? 

анкету 

 

резюме 

 

заявление(письмо-

заявка) 

 

эссе 

questionnaire  

 

СV(Curric

ulum 

Vitae) 

 

 

 

 

letter of 

applicat

ion 

 

 

 

 

 

 

 

essay 

2. What does Liz 

do after receiving 

an invitation for 

an interview? 

надеть элегантный 

костюм, белую 

рубашку, яркие 

красные туфли 

 

 

 

надеть спортивный 

костюм 

 

собраться на 

вечеринку 

 

 

 

позвонить родителям 

 

put on a smart 

suit with a 

white shirt and 

shiny red shoes 

put on  

 

 

 

 

 

 

put on 

track suit 

 

 

 

 

 

 

 

 

 

going 

to a 

party 

 

 

 

 

 

 

 

 

 

 

 

 

 

call 

parents  

3.Which 

questions were 

asked to Liz 

during the 

interview? 

предыдущий опыт 

работы 

 

навыки полученные на 

предыдущем месте 

работы 

 

 

о здоровье 

 

 

 

о религии 

 

 

 

previous work 

experience 

 

 

 

skills 

acquired 

at a 

previous 

job 

 

 

 

 

 

 

 

 

 

 

about 

health 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

about 

religion 

VII. Choose the best word to complete sentences. 
1Kate decided on hercareer move / plan when she was in his first year of university. 
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2 Bob hopes to make a living / course doing freelance. 

3His company has a training program me that offers career opportunities / breaks to 

students who have just graduated from university. 

4 He was very happy with the bonus / progress he got last year. 

5 If you want to climb the career plan / ladder, you should workvery hard. 

6 Liz was very pleased when he earned his first job / commission. 

7Heis ready to make a career opportunity / move, he's applying for jobs with other 

companies. 

8Mark did a mistake / her best when he completed his job application. 

9 Some companies help their employees take a career path / break bygiving them a 

few months offwithout pay. 

10 Max was 70  years old when he took early retirement / a pension. 

11Liz didn't follow the usual career ladder / path for the CEO of a marketing firm. 

She started out working as a primary-school teacher 

12Helen never felt happy working overtime / extra 

13 She earns €1000per year / flexitime in her new accounting job. 

 

VIII. TranslateintoRussian 

1. Oliver wasveryambitiousandwantedtobecomeasuccessfulbusinessman. 

2. Jackcareerplanwastostartinasmallcompanyandthenworkforalargercompany. 

3. Thejobneedshavinganinterestinsalesandmarketing. 

4. Thefinancedepartmentofthecompanyhascomeupwithabudgetforthenewproject. 

5. Inbankingasineveryotherbusinessgoodmanagementisveryimportant. 

6. Theadministrationandpersonneldepartmentofthecompanyisverywellorganized. 

7. HPisincreasingproductionofitspopularlineoflaptopcomputers. 

8. TheResearchandDevelopmentdepartmentofourcompanyhasbroughtoutanewpro

ject. 

9. Jerryshowsrespecttohissuperiorsatwork. 

10. Only5peopleattendedthemeeting. 

IX. Fillinthegapswiththefollowingwords: 

goals,ahead,move,bonus,making,work,retirement,taking,mistakes. 

1. Some ambitiouspeopleplantheirnextcareer as soon as they get theirfirstjob. 

2. Ournegotiatorsare verygoodprogressinthetalkswiththeRussiancompany. 

3. Kate is some timeoffnextmonthtovisitherdaughterin Britain. 

4. Jacob keptmakingterrible

 atwork.Hisbosssaidhewasincompetent,andgavehimasack. 

5. Ifyoureachyoursalestargetseverymonth,youwillprobablyearna . 

6. Fewpeoplewantto anti-socialhourseveniftheydon’thavechildren. 

7. Changingcompaniesoftenisnotagoodideaifyouwanttoget in yourcareer. 

8. Afterworkinghardallherlife,Mashadecidedtotakeearly  

travelaroundtheworld. 

Reading 
DISCUSSION 1 
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Discuss these questions. 

1. What motivated your decision to pursue a career in management? 

2. Are you inclined towards employment with a company or running your 

own business? 

3. In your opinion, what attributes contribute to effective managerial skills? 

Among the following characteristics, which four do you consider the most 

significant? Do you believe any qualities should be included in this list? 

A. being decisive: able to make quick decisions 

B. being efficient: doing things quickly, not leaving tasks unfinished, having a tidy 

desk, and so on. 

C. being friendly and sociable 

D. being able to communicate with people 

E. being logical, rational and analytical 

F. being able to motivate and inspire and lead people 

G. being authoritative: able to give orders 

H. being competent: knowing one's job perfectly, as well as the work of one's 

subordinates 

I. having good ideas 

 

I. Read the article below.  

TEXT 1 

MANAGER 

What does it mean to be a 

manager? Initially, one might 

think of a manager as someone 

who issues directives to others, 

and while that holds some truth, 

management encompasses much 

more. It necessitates a grasp of 

economics and business 

principles. The role of a 

manager has evolved 

significantly over the past few 

decades. In the past, a business 

manager's primary objective 

was to ensure the company's 

functionality and profitability. However, in today's context, a manager must also 

consider the broader environmental factors that impact the company's operations. It 

is crucial for managers to possess a solid understanding of management principles 

and evaluate the prevailing challenges within the overall economic, political, and 

social system. 

Regardless of the managerial level, there are four general functions that characterize 
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any managerial system: planning, organizing, directing, and controlling. Managers 

are entrusted with decision-making and are directly responsible for overseeing 

individuals within an organization. They establish objectives and determine the 

necessary actions to achieve them. By effectively communicating these objectives, 

managers empower those responsible for various tasks. Ultimately, managers are 

expected to achieve results, albeit through the efforts of their teams. 

Certain fundamental characteristics apply to managers across various organizations. 

These include diligently engaging in a range of activities, a preference for hands-on 

tasks, and fostering direct personal relationships. Top-level managers oversee other 

managers, selecting and training them, as well as devising and assessing their 

operational strategies. Management is an arduous undertaking, as there is always 

much to be accomplished within limited time constraints. 

While managerial tasks can be analyzed and categorized, management itself is not 

purely scientific; it is a skill rooted in human interaction. While intuition and instinct 

are valuable, there are specific management skills that must be acquired through 

learning. Some individuals exhibit natural aptitude for management, while others 

struggle to put management techniques into practice. Some possess technical 

proficiency but lack innovative ideas. In addition to superior technical and 

managerial skills, an exceptional manager must possess a combination of desirable 

personal qualities such as adaptability, independence, and leadership. This is why 

outstanding managers are relatively scarce. 

Various terms like "director," "administrator," and "president" are used 

interchangeably with "manager." The term "manager" is more commonly employed 

in for-profit organizations, while others find wider usage in government and non-

profit entities such as universities, hospitals, and social work agencies. 

In a private company, typically, there is only one director, whereas a public company 

must have at least two directors. A corporation is governed by a board of directors 

elected by shareholders. Among the directors, one is appointed as the managing 

director, responsible for the company's day-to-day operations. Assistant general 

managers may also be present in some companies, and many directors have deputies. 

Larger companies have multiple department managers who report to the managing 

director. These departments may include positions such as chief manager, sales 

manager, marketing manager, and others. Career opportunities in management are 

generally found in three main areas: people management, marketing management, 

and financial management. 

COMPREHENSION 

I. Say if the sentences are true or false.  

1. Typically, a private company is required to have a minimum of two directors. 

2. Exceptional managers are quite common in the professional sphere. 

3. Managing is a challenging task due to the extensive workload and limited time 

available. 

4. The term "director" is more commonly used in organizations focused on 

generating profits. 
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5. Managerial skills and superior technical expertise are the primary qualities 

expected from a manager, with no other essential traits. 

6. At the start of the 21st century, the primary objective of a business manager 

was to analyze the operational environment of the organization and understand 

the prevailing issues within the broader economic, political, social, and 

environmental systems of society. 

7. A corporation is led by a board of directors, elected by the shareholders. 

8. Managers are individuals entrusted with the responsibility of formulating and 

implementing decisions within a system. 

9. The role of a manager today is not identical to what it was a century ago. 

 

II. What is a manager responsible for?  

 

WORD STUDY 

I. Match the words with their definitions. 

1. manager 

2. deputy 

3. chairman 

4. board of 

directors 

5. shareholder 

6. customer 

7. investor 

8. supplier 

a) someone, especially a man, who is in charge of a meeting 

ordirects the work of a committee or an organization 

b) the owner of one or more shares in a company 

c) a person who buys 

d) a person who directs or manages an organization, 

industry, shop,etc. 

e) a company or person that provides a particular product 

f) a person appointed to act on behalf of or represent 

another 

g) a group of persons chosen to govern the affairs of a 

corporation orother large institution 

h) someone who gives money to a company, business, or 

bank in order to get a profit 

II. Find the opposites to the words on the right. 
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knowledge 

profit 

complex 

skill 

outstanding 

rare 

profit-making 

chief 

superior 

different 

modern 

usual 

common 

ignorance 

minor 

loss 

the same 

incompetence 

obsolete 

simple 

public 

inferior 

DISCUSSION 2 

Here are statements that closely represent your beliefs about work,read the 

statements and choose one and express your opinion. 
1. Everyone in an organization is capable of being creative. 

2. Work is as inherent and natural as play or rest. 

3. People are not inherently lazy and will engage in work  

4. People prefer to follow orders and instructions. 

5. Work is as natural as play or rest. 

DISCUSSION 3 

Congratulations on securing a job interview! To perform well in an interview, 

it's essential to prepare in advance. The employer is interested in getting to 

know you better, so you can expect questions about yourself. Here are the 

rephrased questions: 

What are my areas of expertise? 

What are my strengths and positive 

qualities? 

Why am I interested in this job? 

What are my hobbies or interests outside of 

work? 

 

Can you tell me about my family background? 

What activities do I enjoy and why? 

What tasks or responsibilities do I dislike and 

why? 

 

 

II.Read the article. 
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TEXT 2 

MASTERING THE ART OF SUCCESSFUL JOB INTERVIEWS 

Introduction: Job interviews are crucial stages in the hiring process, where applicants 

have the opportunity to showcase their skills, experiences, and personality to 

potential employers. Known for its significant impact on a candidate's job prospects, 

the interview demands careful preparation and a strategic approach. This article 

explores the key elements of a successful job interview, providing insights and tips to 

help applicants navigate this critical step towards securing their dream job. 

Research and Preparation: One of the fundamental pillars of interview success lies in 

thorough research and preparation. Candidates should invest time and effort in 

understanding the company they are applying to, its mission, values, products, and 

recent developments. Familiarizing oneself with the industry trends and competitors 

is also essential. Such knowledge demonstrates genuine interest and enthusiasm and 

helps candidates tailor their responses to align with the organization's objectives. 

Understanding the Job Requirements: To impress interviewers, candidates must 

possess a comprehensive understanding of the job requirements and responsibilities. 

Carefully reviewing the job description allows applicants to identify the key skills, 

qualifications, and attributes sought by the employer. By highlighting relevant 

experiences and accomplishments that demonstrate their suitability for the role, 

candidates can showcase their potential value to the organization. 

Showcasing Transferable Skills: Transferable skills are valuable assets that can be 

applied across various industries and roles. During an interview, candidates should 

emphasize their transferable skills that align with the job requirements. These may 

include effective communication, problem-solving abilities, teamwork, adaptability, 

and leadership. Illustrating how these skills have been successfully utilized in 
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previous professional or personal experiences can provide interviewers with valuable 

insights into the candidate's capabilities. 

Behavioral Questions and STAR Technique: Behavioral questions are commonly 

used in interviews to assess a candidate's past behaviors and predict future 

performance. The STAR technique (Situation, Task, Action, Result) is a useful 

framework for structuring responses to behavioral questions. By describing the 

situation or challenge, clarifying the tasks involved, explaining the actions taken, and 

highlighting the achieved results, candidates can provide concise and impactful 

responses that showcase their skills and achievements. 

Active Listening and Effective Communication: Strong communication skills are 

essential in any job. During an interview, candidates must actively listen to the 

interviewer's questions, ensuring a clear understanding before formulating their 

responses. It is crucial to maintain a positive and confident demeanor while speaking 

clearly and concisely. Avoiding jargon, using examples, and providing specific 

details can help convey ideas effectively. 

Asking Thoughtful Questions: Interviewers often conclude the session by inviting 

candidates to ask questions. This presents an opportunity for applicants to 

demonstrate their genuine interest in the company and the role. Asking thoughtful 

and well-researched questions about the company culture, future projects, or 

opportunities for professional growth showcases enthusiasm and engagement. 

However, it is advisable to avoid asking questions related to salary and benefits 

during the initial interview stages. 

Follow-up and Gratitude: After the interview, sending a thank-you email or note to 

the interviewer is a simple yet impactful gesture. Expressing gratitude for their time 

and reiterating interest in the position leaves a positive impression and demonstrates 

professionalism. If provided, this is also an opportunity to address any points that 

were not adequately covered during the interview or to provide additional 

information that may enhance the candidate's application. 

Mastering the art of successful job interviews requires careful preparation, effective 

communication, and a strategic approach. By researching the company, 

understanding the job requirements, highlighting transferable skills, utilizing the 

STAR technique, actively listening, asking thoughtful questions, and following up 

with gratitude, candidates can significantly increase their chances of standing out 

among the competition. A well-executed interview can lead to the next step in one's 

career journey and pave the way for a rewarding professional future 

 

DISCUSSION 4 

I. Discuss with your partner.  

1. What is ‘unemployment’? What are the reasons for it? 

2. How do you see the consequences of it? 
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II.Read the article. 

TEXT 3 
UNEMPLOYMENT 

 

Unemployment is a pervasive 

issue that affects individuals, 

communities, and entire nations. 

It occurs when individuals who 

are willing and able to work are 

unable to find suitable 

employment opportunities. High 

levels of unemployment have 

detrimental effects on economies, 

social cohesion, and individual 

well-being. This article will delve 

into the causes and impacts of 

unemployment while exploring 

potential solutions to address this pressing concern. 

Causes of Unemployment: 

Economic Recession: Economic downturns often result in reduced business activity, 

leading to layoffs and downsizing. 

Technological Advancements: Automation and advancements in technology can 

replace human labor, resulting in job displacement. 

Globalization: Increased competition from low-wage countries may lead to the 

outsourcing of jobs, particularly in manufacturing industries. 

Structural Changes: Changes in industry structure or shifts in consumer demand can 

render certain skills or occupations obsolete, leaving individuals unemployed. 

Impacts of Unemployment: 

Economic Consequences: Unemployment leads to reduced consumer spending and 

tax revenues, negatively impacting economic growth. 

Poverty and Inequality: Unemployment can push individuals and families into 

poverty, exacerbating income inequality within societies. 

Mental and Physical Health Issues: Unemployment often leads to stress, anxiety, and 

depression, affecting the overall well-being of individuals. 

Social Unrest: High levels of unemployment can lead to social unrest, as frustrated 

individuals may engage in protests or criminal activities. 
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Potential Solutions: 

Education and Skills Training: Providing access to quality education and vocational 

training equips individuals with the skills needed for emerging industries, reducing 

unemployment rates. 

Economic Diversification: Governments can promote diversification in industries 

and support entrepreneurship to create new job opportunities. 

Labor Market Flexibility: Policies that encourage flexibility in the labor market, such 

as reducing strict employment regulations, can promote job creation and attract 

investments. 

Public-Private Partnerships: Collaboration between the public and private sectors can 

facilitate job creation initiatives, such as infrastructure projects or industry-specific 

training programs. 

Social Safety Nets: Implementing comprehensive social safety nets, including 

unemployment benefits, healthcare, and job placement services, can provide support 

to those who are unemployed. 

Promoting Innovation: Governments can foster an environment conducive to 

innovation and research, encouraging the growth of high-skilled jobs and new 

industries. 

Conclusion: Unemployment remains a critical challenge for societies worldwide, 

with far-reaching impacts on individuals and economies. By understanding the 

causes and effects of unemployment, policymakers, businesses, and communities can 

work together to implement effective solutions. Investing in education, promoting 

economic diversification, fostering labor market flexibility, and providing social 

safety nets are crucial steps towards mitigating the adverse effects of unemployment 

and creating a more inclusive and prosperous future for all. 

 

TRANSLATION 

Translate the following passage into English. 

Безработица является одной из значительных проблем, с которыми 

сталкиваются общества. Её оценка неоднозначна, так как она имеет как 

положительные, так и отрицательные аспекты. С одной стороны, безработное 

состояние может предоставить людям время и возможность найти работу, 

подходящую их навыкам и интересам. С другой стороны, оно может привести 

к необходимости искать незаконные способы заработка. 

Последствия безработицы весьма серьезны. Прежде всего, отсутствие 

заработка может создать финансовые трудности и негативно сказаться на 

жизненном уровне людей. Кроме того, длительное время без работы может 

привести к потере профессиональных навыков и подрыву чувства собственного 

достоинства. В результате разочарования в поиске высокооплачиваемой 
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работы, некоторые люди могут соглашаться на сомнительные предложения 

трудоустройства. Безработица также может стимулировать рост преступности 

в обществе. 

Если безработица становится длительной, она вызывает серьезные социальные 

и психологические проблемы, как для безработного, так и для его семьи. Это 

может включать снижение самооценки, ухудшение физического и 

психического здоровья, конфликты внутри семьи, а также социальную 

изоляцию и исключение из общества. 

Grammar 
I.PutthewordsintherightwordorderandthentranslatesentencesintoRussian: 

0. new/can/four/Our/fluently/divisional/languages/speak/manager/fluently. 

Ournewdivisionalmanagercanspeakfourlanguagesfluently. 

1. meeting/you/next/come/the/Can/to/week? 

2. come/next/I/to/meeting/the/can/week. 

3. I/come/the/next/beableto/meeting/to/won’t/week. 

4. meeting/that/the/couldn’t/last/Sorry/to/come/I/week. 

5. tocome/Sorry/that/I/the/meeting/to/wasn’table/last/week. 

6. we/can/What/do? 

7. directly/to/hope/I/fly/tobeableto/Dusseldorf. 

8. MrReiner/to/speak/I/wasableto/yesterday. 

9. Thehotel/could/Ok, /I/was/alotof/from/hear/but/noise/thestreet. 

10. onLakeLeman/take/was/I/a/can/trip/I/when/boat/in/wasableto/Geneva. 

 

II.TranslateintoEnglish: 

1. Боюсь,чтовданныймоментнемогутебепомочь. 

2. Недумаю,чтоясмогуприйтинасобрание. 

3. Переговорыпровалились,потомучтомынесмоглидоговоритьсяоцене. 

4. Послешестичасовпереговоров,мынаконец-тосмоглидобитьсяуспеха. 

5. Есливысможетесделатьзаказсегодня,мысможемотправитьзаказкпятнице. 

6. Ясчитаюпортугальскийязыкоченьтрудным.Ямогупониматьего,нонемогуг

оворитьнанем. 

7. Извините,ноянесмогувстретитьсясваминаследующейнеделе,новозможноя 

смогучерезнеделю. 

8. А: Вы сможете пойти на обучающий семинар?Б:нет,я несмогу–

яоченьзанят. 

9. Извините,янесмогприйтинавашевыступлениевчера.Мнепришлосьрешать

проблемы. 

10. Ядумал,чтоопоздаюнасамолет,ноясмогприехатьваэропортвовремя. 

11. Когдая был молодым,ямог 

бегатьнесколькокилометров,нечувствуяусталости. 

12. Ейудалосьнайтихорошуюработу,несмотрянато,чтоунеенетобразования. 
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III. Matchsituationswithquestions 
1. Makingarequest 

 
a. Wouldyoulikea coffee? 

2. Askingforpermission 

 

b. Wouldyoulikemetocarryyourcoffeeforyou? 
 

3. Offeringhelp c. Wouldyouliketocomewithusforacoffee? 
 

4. Offeringsomething 

 

d. Couldyougetmeacupofcoffeefromthecan-teen? 
 

5. Invitingsomebody 

 

e. CanIhavesomesugar? 

 

IV. TranslateintoEnglish: 

1) Непоможетелимнедонестиэтикоробки,пожалуйста? 

2) Нехотителиещесупа? 

3) Могу язадатьВамличныйвопрос? 

4) Извините,немоглибыВымнесказать,какаяэтаулица? 

5) Могулия открытьокно? 

6) НемоглибыВыздесьпоставитьподпись? 

7) МожеммыВасподвезтидогорода? 

8) Нехотители,чтобыяВампомог? 

9) Могу яздесьсесть? 

10) Могуявзятьтвоюмашину навыходные? 

 

V.Work in pairs. Student A is an interviewer and Student B is an interviewee. 

Student A: Follow the instructions below. 

Student B: Answer the questions truthfully. 

Then switch roles 

Student A Student B 
 Offer tea or coffee. 

 Find out Student B's ability to: 
1.speak any languages; 
2.use Excel, PowerPoint or Publisher; 

3. drive. 

Ask Student B: 
1 to tell you about themselves; 
2 for the best number to contact them on tomorrow: 
3 to repeat the number; 
4if they would like to work abroad; 

5 if there are any hours, they wouldn't be able to 
work 

 

VI.Complete each conversation with can, could and would. Use each word once 

in each conversation. 

A: ______ I help you? 

B: Yes. My name's Heinz Wagner. I'm here to see Martina López. 

A: She'll be right out___________ you like a cup of coffee or tea? 

B: No, thanks. But you tell me where the men's room is, please? 

A: My cousin______________ speak French and German by the time she was 

five, and now she speaks Russian and Greek as well. 
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B: Do you think she_________ like to learn any more languages? *** 

A: ____________ you like to-ask any more questions about Fabian? 

B: Yes____________ he drives? Does he have a licence? 

A: I'm not sure. I____________phone him and ask him. 

VII. Telephoning (Modal verbs) HowtomakeabusinessphonecallinEnglish? 
Makingthebusinesscall. A business call has three main stages: 

introduction,middlebulkandanendingsummaryofthecall. 

1. Start the call by introducing yourself or reminding the person you are calling 

about who you are. 

2. Confirm if the person you are calling is ready to talk. If not, try to arrange a 

time to call back when they are available. 

3. Clearly state the reason for your call. Stay focused and avoid engaging in 

irrelevant conversation. 

4. End the call by expressing gratitude for the other person's time. If necessary, 

schedule another call and wish them a great day ahead. 

 

 

Role-playthissituation 

1. Student A - a caller:You need to postpone an important internal meeting with 

theHR manager, scheduled for Friday at 9. You are supposed to discuss a new 

team buildingprogram. 

2. Student B - a telephonist: You get an internal call from someone wishing to 

speak tothe head of human resources. Unfortunately, she/he is in a meeting 

untillunchtime. Getmoreinformationandtakeamessage. 

3. Student C - a receiver: You are the head of Human Resources. You get a 

messagefromacolleaguewhowantstopostponeameetingarrangedforFridayat9.Ca

llback,setanewdateandtimeandfindoutaboutanewteambuildingprogram. 
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TelephoneSummary 

DO DON’t 

 planthecallthoroughly, haveclearobjectives  callifyouareunprepared 

 sendane-mailbeforeyoucallwhennecessary  assumeyourrespondentisavailabletotalkwhenyoucall. 

 anticipatewhattheotherpersonwillsay, 

prepareyourresponses. 

 losecontrolifsomeonebecomesaggressive 

 haveallnecessaryinformationathand.  forgetthatyourepresentthecompanyonthephone 

 refertothisbookforessentialphrases.  wastetime 

 e-mailaheadtoallowthepersontimetoprepare.  pretendto understand 

 smilewhenyouphone.Bepoliteandagreeable.  assumethepersonhasunderstoodeverything 

 checkthatyourrespondentisfreetotalk.  interrupt 

 beefficient.Youarerepresentingyourcompany  relyonyourmemoryforimportantdetails. 

 usequestionstoidentifykeyissues  forgettowritedownimportantdetails. 

 

 beconcise.Timeismoney. 

 listenactively.Confirmregularlythatyouunderstand. 

 putthereceiverdowntooquickly.Itcanseemrude 

 standup.Itgivesyoumoreauthority  

 speakclearlyandslowly  

 allowpeopletofinishwhattheyaresaying.  

 handlecomplaintspolitely.  

 avoidcomplexlanguage.  

 checkthattheotherpersonunderstands.  

 takenotesduringacall.Writethemupafterwards.  

 sendafollow-upe-mailtoconfirm.  

 finish with a positive phrase  
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UNIT II. Selling 

Introduction 
 

Do you enjoy shopping? Do you shop 

online? 
Which of the following have you bought 

online? Why? 
 books and magazines 

 holidays 

 groceries 

 jewellery 

 designer clothes 

 CDs 

 travel/concert tickets 

 perfume  

Some people prefer not to buy goods and services online. Why? 

What aspects of shopping do you enjoy? What aspects do you dislike? 

When was your most recent visit to the following retail establishments, and 

what items did you purchase? 

 

II. CD (1.25-1.27) Listen to the conversations of three individuals discussing 

their shopping habits and answer the following questions: 

What are their preferences and dislikes regarding shopping? 

Which shopper's habits and preferences align most closely with your own? 

Focus Vocabulary 
I. Matchthewords 
 

1. toofferadiscount a.получитьденьгизатовар/возврат 

2. coolingoff period b.гарантиявозвратаденег 

3. togetarefund c.способоплаты 

4. 

moneybackguarantee 

d.данныекредитнойкарты 

5. todispatchgoods e.беспроцентныйкредит 

6. methodofpayment f.отменитьзаказ 

7. expirydate g.доставлятьтовары 

8. creditcarddetails h. гарантийноеипостгарантийноеобслуживание 
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9. tobuyinbulk i.период,втечениекоторогоклиентможетвернутьтовар/услугуиполучитьназадденьги 

10. interest-

freecredit 

j.вернутьтовар 

11. tocancelanorder k.покупатьоптом 

12. aftersalesservice l. бытьвналичии/небытьвналичии 

13. toreturngoods m.предлагатьскидку 

14. 

tobein/outofstock 

n.хранитьнаскладе 

15. 

tokeepinawarehouse 

o.датаокончаниясрокадействия 

II. TranslateintoRussian 

1. Thecustomersarepromisedtodispatchthegoodswithinaweekofourorder. 

2. Weareoffereda10%discountifwebuyinbulk. 

3. The company guarantees that it will refund our money if we are not fully 

satisfiedwithitsservice. 

4. Goodsarekeptinawarehouseuntilreadyfordelivery. 

5. Agoodafter-salesserviceisjustasimportantastheproductitself. 

6. Peugeotwillextendinterest-

freeloansofupto48monthsifthebuyercomesupwithadownpaymentofatleast20%. 

7. Checktheexpirydateonthepacket. 

8. Thecustomerisgiventherighttocanceltheserviceduringthecooling-offperiod. 

9. Everythinginthecataloguecomeswithamoney-backguarantee. 

10. Thebuyeraskedthesellertoreturnthegoodsunderthetermsofthecontract. 

 

Reading 
DISCUSSION 1 

Please indicate which of the following statements about online shopping you 

agree with: 

1. "Stay home and shop online. You’re too pretty to have to look for a parking 

space." 

2. "I love ordering things online because when they arrive it’s like a present to 

me from me." 

3. "It’s hard to find things that won’t sell online." 

4. "I love shopping but I only really have time to do it online." 

5. "I don’t feel bad about online shopping at work. It’s the only place where I can 

spend money while I make it." 

I. Read the articles below.  

TEXT 1 
PROS AND CONS OF ONLINE SHOPPING 

Online shopping has become increasingly popular in recent years due to its 

convenience and accessibility. It allows consumers to purchase products from the 
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comfort of their own homes and has gained immense popularity worldwide. 

However, like any other form of shopping, online shopping has its positives and 

negatives. In this article, we will explore the advantages and disadvantages of online 

shopping, that you to better understand its risks and benefits. 

Online shopping offers numerous benefits to customers. With the widespread use of 

the Internet, people from all parts of the world can now access online shopping 

platforms. It provides convenience, as consumers can browse and purchase products 

anytime and anywhere. This eliminates the need to physically visit stores, saving 

time and effort. Additionally, online shopping often offers a wider range of products 

compared to brick-and-mortar stores, allowing customers to find exactly what they 

are looking for. Furthermore, online retailers frequently offer discounts, promotions, 

and exclusive deals, making it an attractive option for budget-conscious shoppers. 

Despite its advantages, online shopping also has some drawbacks. One of the main 

concerns is the inability to physically inspect and try on products before making a 

purchase. This can lead to dissatisfaction if the item received does not match the 

customer's expectations. Moreover, there is a risk of fraud and security breaches 

when providing personal and financial information online. Although reputable online 

retailers implement security measures, it is essential for consumers to remain vigilant 

and cautious while sharing sensitive data. Additionally, delivery delays, shipping 

costs, and the possibility of receiving damaged or incorrect items are potential 

disadvantages of online shopping. 

Online shopping has become increasingly popular due to its convenience and 

accessibility. It offers a wide range of products, time-saving options, and attractive 

discounts. However, customers should be aware of the potential risks associated with 

online shopping, such as the inability to physically examine products, security 

concerns, and potential delivery issues. By understanding the advantages and 

disadvantages of online shopping, consumers can make informed decisions and 

maximize the benefits while minimizing the risks. 

Advantages 

Online shopping offers the convenience of purchasing items from the comfort of 

your own home, eliminating the need to visit physical stores or malls. All you have 

to do is browse a website, search for the desired product, and make a purchase with 

just a click. The product will then be delivered to your doorstep, making the process 

easy and hassle-free. Another advantage is the flexibility it provides, as online stores 

are open 24/7, allowing you to shop whenever it suits you. 

One of the main benefits of online shopping is the wide variety of products available. 

Instead of visiting multiple stores to find different options, online platforms offer a 

vast selection of products in one place. This makes it easier to compare features and 

prices, helping you make informed purchasing decisions. 
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Moreover, online shopping often presents special discount schemes to attract 

customers. Taking advantage of these offers can save you a significant amount of 

money. Additionally, shopping online allows you to avoid aggressive salespeople 

who may pressure you into buying products you don't need or want. 

Overall, online shopping offers convenience, variety, easy product comparison, 

potential savings, and a more relaxed shopping experience compared to traditional 

in-store shopping. 

 

Disadvantages 

 

One disadvantage is the 

time gap between making a 

payment and receiving the 

product. Unlike in physical 

stores, you cannot try out 

the product before 

purchasing it, which may be 

a preference for many 

people. Additionally, high 

shipping costs can 

significantly increase the 

total expenditure, especially 

if the product is being shipped from another country, leading to additional taxes. 

Another concern is the security of payment methods. With the rise in security issues, 

using debit or credit cards for online payments can be risky. It's crucial to ensure that 

the payment gateway is secure before making a purchase. Furthermore, there is 

always a possibility of product damage during shipping. If the product arrives 

damaged, it may take several days to receive a replacement, or the company may not 

offer a replacement at all. The convenience of online shopping can be problematic 

for shopaholics, as it may tempt them to make impulsive purchases, leading to 

unnecessary expenditure. Billing errors are also more common in online shopping, 

and resolving such issues can be a lengthy process that requires patience and time. 

It's important to note that online shopping often requires a debit or credit card for 

payment, and only a few websites provide the option of paying in cash or by check 

upon delivery. If you are new to online shopping, it is advisable to seek tips for safe 

online shopping from friends or relatives who have prior experience. Ultimately, it is 

essential to weigh the pros and cons and make an informed decision about whether 

online shopping is right for you. 
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TEXT 2 
ECOMMERCE SELLING AND 

BUYING PRODUCTS ONLINE 

The internet has become the primary 

source of information in today's world. 

People rely on it to search for various 

types of information, engage in activities 

like email and chat, and even spend 

money on online transactions. E-

commerce, which involves buying and 

selling products online, has gained 

immense popularity. Many individuals 

participate in e-commerce daily, either as 

sellers or buyers. The most common form of e-commerce is purchasing products or 

services from online stores. Businesses now have their own e-commerce websites 

where they showcase their offerings and customers can browse, gather information, 

and make purchases. The entire process takes place online, from placing orders to 

making payments, and the products are delivered within a specified timeframe. 

To effectively sell their products, every company needs to establish an e-commerce 

website. This requires an appropriate e-commerce web design that attracts more 

visitors to the site and encourages them to make purchases. A well-designed e-

commerce website should be powerful enough to convert visitors into customers. 

Additionally, there are also online platforms solely dedicated to e-commerce, where 

people from around the world can sell their products or services. These platforms 

charge a small percentage of the sold item as their fee. Since these sites are highly 

popular, sellers don't have to worry about driving traffic to their products. 

It is widely acknowledged that the success of an e-commerce website heavily 

depends on its web design. A well-executed e-commerce web design not only attracts 

visitors but also converts them into buyers. Its significance should not be 

underestimated. 

Furthermore, a good e-commerce web design goes beyond aesthetics and user 

experience. It should incorporate essential features such as easy navigation, clear 

product categorization, intuitive search functionality, and secure payment gateways. 

The design should also prioritize mobile responsiveness to cater to the growing 

number of users accessing the internet through smartphones and tablets. 

In addition to design, effective product descriptions, high-quality product images, 

and customer reviews play a crucial role in influencing purchasing decisions. These 

elements help build trust and credibility, reassuring potential buyers about the quality 

and reliability of the products or services. 
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DISCUSSION 2 

You work for a magazine that provides information about products and other 

issut relevant to consumers. It is your job to evaluate and compare products and 

prepare reports about them. 

With your team: 

1. Select the products that you want to compare. 

2. Research and describe the features of your chosen products. 

3. Describe the benefits of the products for the consumer. 

4. Find out if it is possible to buy these products online. 

5. Determine the cost of buying these products online as compared with a regular 

store. 

6. Discuss the benefits of both types of shopping. 

7. Present your findings to the rest of the class. 

 

MONEY 

DISCUSSION 3 

In group discussions, please state whether you agree or disagree with the 

following statements and provide your reasons: 

1. The existence of the wealthy is dependent on the existence of the 

impoverished. 

2. The government has a responsibility to provide support for homeless and 

economically disadvantaged individuals. 

3. The solution to poverty lies in the act of sharing. 

4. Poverty encompasses more than just the lack of food; it also involves the 

absence of affection. 

DISCUSSION 4 

1. What are the primary functions of money in an economy? 

2. How has the concept and form of money evolved throughout history? 

3. What are the advantages and disadvantages of using a digital currency like 

Bitcoin? 

4. How does inflation impact the value of money and the overall economy? 

5. What role do central banks play in managing a country's money supply? 

6. What are some potential risks and challenges associated with the widespread 

adoption of digital currencies? 

7. How does the exchange rate between different currencies affect international 

trade and investment? 

8. What factors contribute to the value of a country's currency in the foreign 

exchange market? 

9. How can individuals effectively manage their personal finances and make wise 

financial decisions? 

10. In what ways does the concept of money influence social and economic 

inequality within societies? 
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TEXT 3 
WHAT IS MONEY? 

Commodity Money: Commodity money has intrinsic value derived from the 

material it is made of, such as gold or silver. It has both monetary and commodity 

value, making it desirable for trade. 

Fiat Money: Fiat money has no intrinsic value and is not backed by a physical 

commodity. Its value is derived from government decree or legal tender laws, which 

require its acceptance as a form of payment. Most modern currencies, including the 

US dollar and the euro, are fiat currencies. 

Digital Money: With technological advancements, digital currencies have 

gained popularity. Cryptocurrencies, such as Bitcoin and Ethereum, operate on 

decentralized networks using cryptographic protocols. They offer secure and 

efficient transactions, challenging traditional financial systems. 

Money and the Global Economy: Money plays a crucial role in the global 

economy, facilitating international trade and investment. Exchange rates between 

different currencies determine the relative value of money across nations. Central 

banks, like the Federal Reserve in the United States or the European Central Bank, 

regulate the money supply and interest rates to manage inflation, stabilize economies, 

and promote economic growth. The Importance of Monetary Policy: Monetary 

policy refers to the actions undertaken by central banks to control the money supply 

and interest rates within an economy. By adjusting these factors, central banks can 

influence inflation, economic growth, and employment levels. Through tools such as 

open market operations, reserve requirements, and interest rate changes, central 

banks can expand or contract the money supply to maintain price stability and 

promote economic stability. 

Inflation and Deflation: One of the significant challenges related to money is 

managing inflation and deflation. Inflation occurs when there is a sustained increase 

in the general price level of goods and services over time. It erodes the purchasing 

power of money, reducing the value of savings and income. Central banks aim to 

keep inflation within a target range to maintain price stability and prevent economic 

distortions. 

Conversely, deflation refers to a sustained decrease in the general price level. 

While it may seem beneficial as prices decrease, deflation can hinder economic 

growth. It can discourage spending as consumers anticipate further price reductions, 

leading to decreased business investment and a slowdown in economic activity. 

Central banks employ monetary policies to counter deflationary pressures and 

stimulate economic activity when necessary. 

The Rise of Digital Currencies: In recent years, digital currencies, particularly 

cryptocurrencies, have gained considerable attention. Operating on decentralized 

networks known as blockchains, cryptocurrencies offer unique features such as 

transparency, security, and potential anonymity. They enable peer-to-peer 

transactions without the need for intermediaries, making cross-border transactions 

faster and more efficient. 
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Bitcoin, the first and most well-known cryptocurrency, introduced the concept 

of a decentralized digital currency. Since then, numerous other cryptocurrencies, 

including Ethereum, Ripple, and Litecoin, have emerged. These digital currencies 

have created new possibilities for financial innovation, including smart contracts, 

decentralized finance (DeFi), and non-fungible tokens (NFTs). 

While digital currencies offer exciting possibilities, their adoption and 

regulation pose challenges. Governments and regulatory bodies worldwide are 

grappling with issues such as consumer protection, money laundering, and the 

stability of financial systems. As the technology evolves, finding the right balance 

between innovation and regulation will be crucial for the widespread acceptance and 

integration of digital currencies into the global monetary landscape. 

Conclusion: Money is a fundamental pillar of modern economies, serving as a 

medium of exchange, a store of value, and a unit of account. Its evolution from 

simple bartering to sophisticated digital currencies reflects the progress of human 

civilization. Central banks and monetary policies play a vital role in maintaining 

stability, managing inflation, and promoting economic growth. As digital currencies 

continue to gain prominence, they offer exciting possibilities and challenges for the 

future of money. Understanding the nature and functions of money empowers 

individuals and societies to navigate the complex world of finance and make 

informed decisions. 

 

TEXT 4 
IMPORTANT CHARACTERISTICS OF MONEY 

Money is a fundamental concept in modern economies, serving as a medium 

of exchange, a unit of account, and a store of value. It enables the smooth 

functioning of economic transactions and facilitates economic growth. To fulfill 

these roles effectively, money must possess certain essential characteristics. In this 

article, we will explore the key characteristics of money and understand why they are 

crucial for a well-functioning monetary system. 

Medium of Exchange: One of the primary functions of money is to serve as a 

medium of exchange. It should be widely accepted in transactions for goods and 

services. Money eliminates the need for bartering, enabling efficient trade by 

providing a universally recognized and trusted means of exchange. By accepting 

money, sellers can store value and easily exchange it for other goods or services of 

their choice, promoting economic activity. 

Unit of Account: Money serves as a unit of account, providing a standard 

measure for valuing goods, services, assets, and debts. It allows for easy comparison 

and pricing of different items in a consistent and standardized manner. By using a 

common unit of account, individuals, businesses, and governments can assess the 

relative value and make informed decisions about production, consumption, 

investment, and taxation. 
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Store of Value: Money should act as a reliable store of value over time. It 

should maintain its purchasing power and preserve wealth. People should have 

confidence that the value of money will not erode significantly over time due to 

inflation or other economic factors. A stable and trustworthy currency ensures that 

individuals can save money for the future, invest in assets, and plan for long-term 

financial goals. 

Divisibility: Money should be easily divisible into smaller units without losing 

its value. This characteristic enables the precise pricing of goods and services and 

facilitates transactions of various sizes. Divisibility allows for flexibility in economic 

exchanges, accommodating both small and large-scale transactions. Money that lacks 

divisibility may hinder economic activity and impede the efficient allocation of 

resources. 

Portability: Money must be easily transportable, allowing for convenient and 

secure transactions. It should be compact, lightweight, and easily carried from one 

place to another. Portability ensures that money can be exchanged without significant 

logistical challenges, enabling seamless trade and commerce across regions and 

countries. 

Durability: Money should be durable and able to withstand repeated use 

without significant deterioration. It should retain its physical integrity and remain 

intact during circulation. Durability ensures that money can be used repeatedly over 

an extended period, maintaining its value and usability. Fragile or easily perishable 

forms of money would pose practical challenges and undermine its effectiveness. 

Fungibility: Money should be fungible, meaning that each unit of currency is 

interchangeable and indistinguishable from another unit of the same denomination. 

This characteristic ensures that all units of money are equal in value and can be 

freely exchanged. Fungibility allows for seamless transactions, as any unit of money 

can be used to settle debts or make purchases without any differentiation in value. 

Acceptability: Money must be universally accepted as a form of payment for 

goods, services, and debts. It should be recognized and trusted by individuals, 

businesses, and institutions within a given economic system. Acceptability ensures 

that money can be used for transactions across a wide range of participants, 

promoting economic integration and efficiency. 

Scarcity: Money should possess an element of scarcity to maintain its value. If 

money were overly abundant, it would lead to inflation and diminish its purchasing 

power. By maintaining a controlled supply, money retains its value and encourages 

responsible economic behavior, such as saving and investment. 

Legal and Regulatory Framework: Money requires a legal and regulatory 

framework to establish its legitimacy and enforce its use. Governments and 

regulatory bodies play a vital role in establishing and maintaining the integrity of 

money through legislation, monetary policy, and oversight. This framework ensures 

trust, stability, and confidence in the monetary system. 

Conclusion: The characteristics of money are crucial for its successful 

functioning as a medium of exchange, unit of account, and store of value. By 
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embodying these essential traits, money facilitates economic transactions, promotes 

economic stability, and underpins the smooth functioning of economies. As financial 

systems evolve, it is essential to uphold these characteristics, whether in physical or 

digital forms of money, to ensure trust, efficiency, and confidence in financial 

transactions. Understanding the significance of these characteristics allows us to 

appreciate the importance of money as a foundational component of our modern 

economies. 

WORD STUDY 



41 

 

 
 

Grammar 



42 

 

 



43 

 

 



44 

 

 



45 

 

 



46 

 

UNIT III. Marketing 
Introduction 
I. Discuss the questions 

1. Of the advertisements that you saw on your way here today, which caught your 

attention most? 

2. 2. What elements of an advertisement appeal to you- image? color? language? 

design? humor? 

II. Look at the following advertisements and write phrases from the ads in 

theappropriate categories(appearance, choice, durability after-

salesservice/protection, feelings, quality, appealing features, price/cost). 

 

 

III. In pairs, answer these questions about the advertisements. 
1. What products/services are these advertisements trying to sell? 
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2. What age group(s) and socioeconomic group(s) are they aimed at? 

3. How effective do you find the advertisements? 

IV. In pairs, discuss other advertisements that you have seen recently that 

caught your attention. Use expressions from the box to help you if you wish. 

 

This ad appeals to me because……I like the graphics and…… 

It gives me a sense of……I find it attractive because of….. 

It makes me think of…….. 

Focus Vocabulary 
I. Match the words to their definitions. 

1. product 1) the cost  to the buyer of 

goods or services  

2. price 2) informing customers about 

products and persuading 

them 

3. promotion 3) where goods or services are 

available 

4. place 4) goods or services 

 

 

II. For each group of words below (1-5): 

 fill the missing vowels to complete the word partnership; 

 match each of the three-word partnership to the correct definition (a-c) 

1 market research a) the percentage of 

sales a company has 

 s_gm_nt b) information about 

what customers want 

and need 

 sh_re c)a group of customers 

of similar age, income 

level and social group 

 

2 consumer b_h_v_____r a)description of a 

typical customer 

 pr_f_l_ b)where and how 

people buy things 

 g_ds c)things people buy for 

their own use 

 

3 product l_nch a)introduction of a 

product to the market 

 l_f_cycl_ b)length of time people 
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continue to buy a 

product 

 r_ng_ c)set of products made 

by a company 

 

4 sales f_r_c_st a)how much a company 

wants to sell in a period 

 f_g_r_s b)how much a company 

thinks it will sell in a 

period 

 t_rg_t c)numbers showing 

how much a company 

has sold in a period 

 

5 advertising c_mp_gn a)a business which 

advises companies on 

advertising and makes 

ads 

 b_dg_t b)an amount of money 

available for 

advertising during a 

particular period 

 _g_ncy c)a programme of 

advertising activities 

over a period, with 

particular aims 

 

III. CD (2.15) Mark the stress on the word partnerships in Exercise II. Listen 

and check your answers.  

Example: market re search 

IV. CD (2.11-2.14)Listen to four consumers talking about different products. 

Decide which of the four Ps each speaker is discussing: product ,price, promotion 

or place. 

V. Choose a well-know brand for each of these categories. For each brand, 

think about the questions 

 car/motorbike 

(BMW, Mercedes) 

 food/drink 

 mobile phone/ camera  magazine/newspaper 

 clothing/perfume  computer/electronic goods 

1) What is the product range of the brand? (The range includes cars, vans and 

trucks.) 

2) Which market segment is it aimed at in your country? 
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3) What is a typical consumers profile for the brand? Include the following (age, 

gender, job, income level, interests, other products the consumer might buy) 

Reading 
DISCUSSION 1 

I. Discuss these questions. 

1. What images spring to mind when you hear the word ‘marketing’? 

2. Would you like to work in marketing? 

3. What marketing tactics do you think are very successful? 

II. Read the article.  

TEXT 1 
MARKETING 

Marketing plays a pivotal role in the success of any business. A well-crafted 

marketing strategy can help companies identify and seize opportunities, effectively 

target their audience, develop competitive products, establish the right pricing 

strategies, and promote their offerings through appropriate channels. To achieve 

these goals, a successful marketing strategy should comprise several key components 

that work together to propel a business towards success. In this article, we will delve 

into these essential components and explore how they contribute to the overall 

effectiveness of a marketing strategy. 

Market Analysis and Opportunity Identification: A successful marketing strategy 

begins with a thorough market analysis. This involves researching and understanding 

the industry landscape, identifying consumer needs and preferences, and evaluating 

potential market opportunities. By gaining insights into market trends, competitors, 

and customer behavior, businesses can identify gaps in the market and tailor their 

offerings to meet customer demands effectively. 

Target Audience Segmentation: Knowing your target audience is crucial for 

developing a successful marketing strategy. By segmenting the market based on 

demographic, psychographic, and behavioral factors, businesses can create 

personalized marketing messages that resonate with specific customer groups. 

Understanding the unique needs and preferences of different segments allows for 

more targeted marketing efforts, leading to higher customer engagement and 

conversion rates. 

Marketing Mix Development: The marketing mix, also known as the "Four Ps" 

(Product, Price, Place, Promotion), forms the core of a marketing strategy. Each 

element of the marketing mix plays a vital role in creating value for customers and 

achieving business objectives. 

a) Product: Developing a compelling product or service that meets customer needs is 

essential. A successful marketing strategy involves creating a differentiated offering 

that stands out in the market and provides unique benefits to customers. 
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b) Price: Pricing strategies should align with customer expectations and market 

dynamics. By considering factors such as production costs, competitor pricing, and 

perceived value, businesses can set optimal prices that maximize profitability while 

remaining attractive to customers. 

c) Place: Choosing the right distribution channels and ensuring the availability of 

products in the right locations are crucial. Effective distribution strategies ensure that 

products reach customers conveniently, providing a seamless buying experience. 

d) Promotion: Promotional activities encompass advertising, public relations, sales 

promotions, and other communication strategies. By selecting the most appropriate 

channels and crafting persuasive messages, businesses can raise awareness, generate 

interest, and ultimately drive sales. 

Threat Analysis and Mitigation: While focusing on market opportunities is crucial, 

businesses must also consider potential threats. Identifying and assessing external 

factors that could impact operations, such as emerging competitors, changing market 

trends, or economic conditions, is vital for mitigating risks. Successful marketing 

strategies incorporate contingency plans and adapt to changing circumstances, 

leveraging threats as opportunities for growth and innovation. 

Implementation and Evaluation: A marketing strategy is only as effective as its 

implementation. Businesses must execute their plans meticulously, aligning 

resources, assigning responsibilities, and monitoring progress. Regular evaluation of 

marketing efforts against predefined metrics allows for ongoing optimization and 

refinement. By analyzing results and making data-driven decisions, businesses can 

fine-tune their strategies, capitalizing on successes and addressing areas that require 

improvement. 

Conclusion: A successful marketing strategy encompasses a holistic approach that 

considers market analysis, audience segmentation, the marketing mix, threat analysis, 

and effective implementation. By integrating these key components, businesses can 

create a cohesive and well-rounded marketing strategy that drives growth, enhances 

customer satisfaction, and ultimately contributes to the overall success of the 

organization. Embracing these components as the foundation of marketing initiatives 

empowers businesses to navigate challenges, seize opportunities, and establish a 

strong competitive advantage in the dynamic marketplace. 

TEXT 2 
MARKETING MIX 



51 

 

People who are considering starting a business, regardless of its size, should acquire 

knowledge in the field of marketing. Marketing plays a vital role in the success of a 

business, with a primary focus on satisfying customers, delivering quality, and 

creating consumer value.One of the most widely employed strategies in marketing is 

the Marketing Mix, also known as the 4Ps: price, place, product, and promotion. The 

marketing mix refers to a set of controllable tactical marketing tools—product, price, 

place, and promotion—that a company combines to achieve the desired response 

from the target market. 

The concept is straightforward. Think about another common mixture - a cake 

mixture. All cakes include eggs, milk, flour, and sugar. However, you can change the 

final cake by adjusting the quantities of these ingredients. For a sweeter cake, add 

more sugar! 

It's the same with the marketing mix. The offering you present to your customers can 

be modified by varying the elements of the mix. For a high-end brand, increase the 

emphasis on promotion and reduce the importance placed on price. Now let's 

examine the components of the marketing mix in more detail. 

 

Product: A product is something that a business owner sells to their target 

customers. It can be a physical item or a service. When creating a product, factors 

like design, quality, packaging, features, after-sales service, and customer support 

should be taken into consideration. Before starting a business, it's important to 

research the market and understand the demands and needs of your potential 

customers. Additionally, providing warranty, service, and support is crucial. 
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Place: Place refers to the activities a company undertakes to make its products 

available to customers. It involves the distribution channels or intermediaries that 

help move goods or services from the manufacturer/service provider to the end user. 

This can include the physical location of your business, distributors, storefronts, 

online presence, and logistics. 

Price: Price is the amount of money customers have to pay to purchase a product or 

service. Setting the right price involves considering factors like discounts, credit 

options, cash or credit purchases, and efficient manufacturing processes to reduce 

costs. Marketers aim to increase the perceived value of their products or services to 

buyers or consumers. 

Promotion: Promotion encompasses all the activities marketers undertake to inform 

consumers about their products and encourage them to make a purchase. It involves 

various methods such as direct marketing, sales promotion, advertising, and personal 

selling. Understanding your target market and their perspective is important in 

motivating them to choose your business. Advertising, publicity, and public relations 

are essential for keeping your product or service ahead of competitors. 

The 4 Ps of Marketing are valuable in starting a business as they help you avoid 

common marketing mistakes and increase the chances of success. It's crucial to 

acquire the necessary knowledge and skills to effectively implement these principles 

in your venture. 

DISCUSSION 2 

I. Discuss these questions in small groups. 

1. Who in your group is wearing clothes or shoes of a well-known brend? 

2. Why are these brands popular? 

3. What is the difference between a logo, a brand, and a tredemank?Think of 

examples of each. 

 

TEXT 3 
I. Read the article below. Look at the following words and symbols and answer 

the questions. 

1. Which of these symbols do you recognize? 

2. Are these words and symbols logos, brands, or trademarks? 

3. What adjectives would you use to the productsassociated with these logos, 

brands, or trademarks? 
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CONSEPTOFMARKETING 

TRANSLATION 

Исследователи рынка занимаются выявлением потенциальных клиентов, т.е. 

людей, которые, по их мнению, будут покупать определенный товар. Основная 

цель маркетингового исследования заключается в определении оптимальной 

комбинации маркетинговых элементов. После тщательного анализа каждого из 

четырех компонентов маркетинговой программы разрабатывается стратегия 

маркетинговых мероприятий. Если маркетолог выполнил свою работу хорошо 

и правильно определил потребности покупателя, создал привлекательный 

продукт, установил конкурентоспособную цену, нашел удобные каналы 
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Product Price 

MarketingMix 

(Yourcompanyname) 

…..................... Place Promotion 

распределения и продвижения товара, то такой продукт будет успешно 

продаваться. 

DISCUSSION 3 

Put steps of successful marketing in the right order, fill in this chart with 

your own components, 

prepareandgiveaspeechbasedonyourfirm'smarketingmixanalysis. 

You have embarked on a new small-business venture, and congratulations on that! 

However, for your product or service to thrive, it must be the right product, sold at 

the right time, to the right customer, in the right market. While it may initially seem 

straightforward—create a desirable product, place it where potential customers 

frequently visit, price it appropriately based on the value it offers, and ensure it 

aligns with customers' buying preferences—it actually entails a great deal of hard 

work. You need to invest time in understanding what customers truly want, 

identifying their shopping habits, determining how to produce the item at an 

appealing price point, and synchronizing all these factors to meet customers' 

demands at the opportune moment. So, where do you begin? 

To ensure the success of your product, it is crucial to have a personal and emotional 

commitment to its triumph. Once you have a specific product or service in mind, 

your journey starts with conducting a thorough analysis. One of the most well-known 

models that can assist you in this process is the 4Ps of Marketing. This model 

enables you to define your marketing strategies in terms of Product, Place, Price, and 

Promotion (as mentioned in the previous text). Incorporating this model into your 

planning process for the new venture will prove beneficial. 
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UNIT IV. Managing People 
Introduction 

I. Whatmakesagoodmanager?Choosethe5mostimportantpersonalqualities. 

(Optimistic, determined, innovative, responsible, self-motivated, confident, creative, 

committed,humane, supportive)  

II. If you are managing people, what other personal qualities do you need? 

 

Focus Vocabulary 
I. Match the verbs to the prepositions and phrases. 

 

1 respond 

2 listen 

3 deal 

4 believe 

5 delegate 

6 communicate 

7 invest 

a) in their employees' abilities. 

b) to a deputy as often as possible. 

c) to employees' concerns promptly. 

d) with colleagues clearly. 

e) with problems quickly. 

f) in regular training courses for employees. 

g) to all suggestions from staff. 

 

II. Which do you think are the 5 most important qualities in Exercise II? 

III. Some verbs combine with more than one preposition. Say whether these 

combine with someone, something or both. 

1. a) report to someone 
b) report on 

4 a) agree with 

b) agree on 

2. a) apologise for 

b) apologise to 

5 a) argue about 

b) argue with 

3. a) talk to 

b) talk about 
 

IV. Complete these sentences with suitable prepositions.  

1. I agreed. with her that we need to change our marketing strategy. 

2. I talk____________my boss every Monday at our regular meeting. 

3. We argued__________next year's budget for over an hour. 

4. He apologised_________losing his temper. 

5. We talk____________our financial problems for a long time. 

6. The Finance Director argued____________our Managing Director over profit 

sharing. 

7. I apologised___________Paula for giving her the wrong figures. 

8. Can we agree_____________the date of our next meeting? 

 

Reading 

I. Read the article below.  

TEXT 1 
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SHARE THE POWER (by Stefan Stem) 

John Smythe, from Engage for Change consultancy, provides two scenarios to 

illustrate employee engagement. In the first situation, Ruby is invited to a morning 

meeting titled "Help our recovery." The invitation acknowledges the company's poor 

performance and the lack of additional funding from the parent company. However, 

it emphasizes open communication and invites Ruby and her colleagues to take 

ownership with management to address the crisis. They are given a two-month 

timetable to find achievable cost savings without harming key areas of the business. 

During this process, employees are asked three important questions: What would 

they do if they had a free hand in their day job? If they were directors of the 

company? If they had to propose significant changes? This approach ensures 

employees feel involved in the decision-making process, avoiding demotivation. 

The alternative scenario involves Geraldine, who is invited to a "cascade briefing." 

Rumors suggest a lack of communication and difficulty in finding directors within 

the company. During the briefing, a PowerPoint presentation reveals the dire state of 

the business and focuses solely on restructuring and efficiency plans, without 

mentioning any new business opportunities. Geraldine and her colleagues feel like 

victims rather than active participants. This experience leaves them in shock, with no 

sense of engagement or value. 

John Smythe highlights that none of us would report feeling engaged or valued in an 

experience similar to Geraldine's. 

COMPREHENSION 

I.Discuss the following points. 

when you have felt most engaged and most valued at work, or in a sports team, or 

in your daily life; 

the best way to communicate bad news; 

any other theories of managing people that you know. 

TEXT 2 
MyBestBoss–StoriesoftheGreatestBossesofAllTime 

There are numerous stories about bad bosses, but it's important to acknowledge the 

good ones too. Recently, readers shared their experiences of the best bosses they ever 

had. Here are five remarkable managers highlighted by the respondents: 

1. Office Politics Mentor: One respondent praised their first boss who actively 

involved them in handling phone calls, explaining the underlying office 

politics and preparing them for similar situations. While offering support, the 

boss expected independent problem-solving and demanded results. They also 

provided resources for self-improvement and strategy adjustment. 

2. Empathetic Leader: Another respondent admired their early-career boss who 

maintained reasonable workloads, provided constructive feedback, and 

interacted with employees, colleagues, professionals, and clients in a polite 

and professional manner. This boss demonstrated empathy even when dealing 
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with problematic employees. Surprisingly, a fired employee expressed 

admiration and respect, acknowledging the fair and respectful treatment 

received. 

3. Supportive Advocate: A boss advocated for a promotion for one respondent 

and, when the employer overlooked them, guided them to recognize it was 

time to move on. When the respondent submitted their resignation, the boss 

responded with pride and encouragement. 

4. Fair Decision-Making: The current bosses of one respondent were commended 

for their handling of decision-making processes that may not please everyone. 

They sought input from relevant parties, maintained transparency when 

possible, addressed confidentiality issues, communicated decisions clearly, 

remained open to feedback, and were willing to revisit decisions if necessary. 

Their approach fostered a culture where dissenting opinions were welcomed, 

decisions were made, and progress was achieved. 

5. Inspirational Team Leader: The first boss of another respondent aimed to 

surround themselves with exceptional individuals and encouraged them to 

utilize their strengths beyond their job descriptions. Working under this boss 

instilled a sense of capability, intelligence, and belonging to a team. Although 

not universally liked, the boss inspired loyalty and confidence without 

resorting to empty praise or superficial gestures. They made employees feel 

valued, and their genuine appreciation created an enduring loyalty. 

These stories highlight the impact of great bosses, who mentor, empathize, support, 

make fair decisions, and inspire their teams. Their exceptional leadership fosters a 

positive work culture and earns the loyalty and admiration of their employees. 

TEXT 3 
Skillsandcompetencies necessaryforsuccessfulmanagers 

Effective management is essential for the success of any organization. 

Managers play a pivotal role in guiding teams, making strategic decisions, and 

achieving business objectives. To excel in their roles, managers need to possess a 

diverse set of skills and competencies that enable them to navigate complex 

challenges, inspire their teams, and drive results. In this article, we will explore the 

key skills and competencies necessary for successful managers. 

Leadership Skills: Leadership is at the core of effective management. 

Managers should be able to provide a clear vision, set goals, and inspire their teams 

to achieve them. They should possess strong communication skills to articulate their 

vision and provide guidance. Additionally, managers should be adept at motivating 

and empowering their team members, fostering a positive and collaborative work 

environment. 

Communication and Interpersonal Skills: Effective communication is vital for 

managers to convey information, delegate tasks, provide feedback, and resolve 

conflicts. Managers should be skilled in both verbal and written communication, 

adapting their style to different audiences. Furthermore, strong interpersonal skills 
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enable managers to build relationships, collaborate effectively, and navigate diverse 

perspectives within the organization. 

Decision-Making and Problem-Solving Abilities: Managers frequently 

encounter complex situations that require quick and effective decision-making. They 

should be able to analyze information, evaluate alternatives, and make informed 

decisions under pressure. Problem-solving skills are equally important, as managers 

need to identify issues, generate creative solutions, and implement effective 

strategies to overcome challenges. 

Strategic Thinking: Successful managers possess the ability to think 

strategically and align their actions with the organization's long-term goals. They 

should understand the market dynamics, anticipate future trends, and proactively 

identify opportunities for growth and improvement. Strategic thinking allows 

managers to make informed decisions, allocate resources efficiently, and drive the 

organization towards sustainable success. 

Emotional Intelligence: Emotional intelligence refers to the ability to 

recognize and manage one's emotions and understand and empathize with others. 

Managers with high emotional intelligence can effectively lead and motivate their 

teams, build strong relationships, and navigate conflicts with empathy and tact. They 

can also adapt their management style to the needs and preferences of individual 

team members, fostering a positive and inclusive work environment. 

Adaptability and Resilience: In today's dynamic business environment, 

managers need to be adaptable and resilient. They should embrace change, be open 

to new ideas, and lead their teams through transitions effectively. Resilient managers 

can handle setbacks, learn from failures, and bounce back stronger. They foster a 

culture of continuous improvement and encourage their teams to embrace change as 

opportunities for growth. 

Financial and Business Acumen: Successful managers should possess a solid 

understanding of financial and business principles. They should be able to interpret 

financial statements, analyze key performance indicators, and make data-driven 

decisions. Business acumen enables managers to align their actions with the 

organization's financial goals, understand market dynamics, and identify strategic 

opportunities. 

Conclusion: To be effective managers, individuals need to develop and 

enhance a wide range of skills and competencies. Leadership, communication, 

decision-making, strategic thinking, emotional intelligence, adaptability, resilience, 

financial acumen, and business understanding are among the essential skills and 

competencies necessary for successful managers. Continual learning, self-

improvement, and practical application of these skills are key to becoming effective 

and influential leaders who drive organizational success. 

I. Answer the following questions: 

1. Who is Robert L. Katz?  

2. What are management skills?  

3. What do general skills include?  
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UNIT V. Products 
Introduction 
I. Matchthewords. 

invent Рынок 

develop делать,создавать 

make Изобретать 

distribute Продавать 

aproduct Улучшать 

market Товар 

sell развивать 

buy распространять 

improve покупать 

II. Discussing some of your favorite products, (I appreciate items that combine 

functionality, innovation, and quality. One of my favorite products is a high-end 

smartphone. I like it because it offers a seamless user experience, advanced features, 

and a sleek design. It reflects my interest in technology, staying connected, and being 

up-to-date with the latest advancements. Additionally, I value products that promote 

sustainability, such as a reusable water bottle made from recycled materials. It 

demonstrates my commitment to reducing waste and being environmentally 

conscious). 

III. Here are my opinions on the statements: 

1. It is better to pay a bit more for products made in your own country. I partially 

agree with this statement. While supporting local industries and preserving 

jobs within one's own country is important, it should not be the sole criterion 

for purchasing decisions. Factors such as quality, value for money, and ethical 

production practices should also be considered. 

2. 'Organic', 'energy-saving' or 'green' products are overpriced and often not as 

good as the alternatives. I disagree with this statement. While it is true that 

some environmentally-friendly products may have a higher price tag, it is not 

always the case. Moreover, the benefits of such products, such as reduced 

environmental impact and healthier living, often outweigh the additional cost. 

Many organic or energy-saving products have proven to be just as good, if not 

better, than their conventional counterparts. 

3. Companies spend far too much on launching and promoting new products. It 

depends on the specific circumstances. Launching and promoting new 

products is essential for businesses to stay competitive and attract customers. 

However, excessive spending without a solid marketing strategy or if it 

neglects other important aspects of the business can be wasteful. It's important 

for companies to strike a balance and allocate resources wisely. 

4. Multinationals that manufacture in developing countries help the world 

economy. This statement can be seen from different perspectives. On one 

hand, multinationals investing and manufacturing in developing countries can 
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contribute to job creation, economic growth, and technology transfer, which 

can be beneficial for the world economy. On the other hand, concerns 

regarding labor exploitation, environmental impact, and wealth distribution 

need to be addressed. Responsible business practices and fair trade are crucial 

to ensuring a positive impact. 

5. Modern technology-based products do not improve people's lives. I strongly 

disagree with this statement. Modern technology-based products have 

revolutionized various aspects of our lives, from communication and 

information access to healthcare, productivity, and entertainment. They have 

enhanced convenience, efficiency, and connectivity. However, it is important 

to use technology responsibly and strike a balance between the benefits and 

potential drawbacks it may have on our well-being and society. 

 

Focus Vocabulary 
I. Think of a product that matches each word.  

Attractive/comfortable/economical/efficient/expensive/fashionable/healthy/pratica

l/pure/ reliable /safe 

Complete this chart with adjectives with the opposite meanings  

in un im 

 unattractive  

II. Complete the sentences below with the words from the box 

best hard high high, high long well 

1. IBM manufactures high-tech computer products. 

2. Timberland makes a range of.____________wearing footwear. 

3.  Hermed produces______-quality fashion accessories. 

4. Coca-Cola and Pepsico both developed___________-selling soft drinks. 

5. Duracell sells______________-lasting alkaline batteries. 

6.  Levijeans are a______________-made clothing product. 

7. Ferrari make_____________performance sports cars. 

III. Use the adjectives in Exercise III.  to describe other companies and products. 

Look at the pictures. 
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Reading 

I. Readthetext. 

TEXT 1 
Manufacturing 

When we talk about business, we often tend to think of tangible products that are 

physical and visible, such as computers or cars. We may also associate business with 

primary goods like coal or agricultural products. However, in most advanced 

economies, the manufacturing sector now represents a smaller portion of the overall 

economy. For example, in the United States, manufacturing accounts for only 17 

percent of the economy. 

The manufacturing industry has undergone significant changes and transformations, 

adopting more efficient and streamlined processes. Techniques such as just-in-time 

(JIT) ordering and total quality management (TQM) have become increasingly 

prevalent. These practices have been influenced by Japanese manufacturing methods 

and have played a crucial role in improving operational efficiency and product 

quality. 

Just-in-time ordering is a strategy that focuses on minimizing inventory and 

delivering materials or components to the production line precisely when they are 

needed. This approach helps reduce storage costs, minimize waste, and improve 

overall production efficiency. 

Total quality management, on the other hand, emphasizes the importance of quality 

control throughout all stages of the manufacturing process. It involves continuous 

monitoring, evaluation, and improvement of product quality, as well as the 

involvement of all employees in maintaining high standards. 
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These Japanese-inspired manufacturing practices have had a significant impact on 

businesses worldwide. By adopting JIT and TQM techniques, companies can 

optimize their operations, reduce costs, enhance productivity, and deliver higher 

quality products to the market. As a result, the manufacturing sector has become 

more efficient and competitive, even as its relative contribution to the overall 

economy has decreased in advanced economies. 

There remains an ongoing debate about whether manufacturing is essential for 

economic survival and prosperity. Nonetheless, many people feel a sense of lament 

when a factory shuts down in a "traditional" industry, as there is a perception of 

greater authenticity in the work carried out in a car manufacturing plant compared to 

a call center (even though the latter may be selling intangible products like 

mortgages). However, the car plant indirectly generates additional employment 

opportunities, such as at the component manufacturers supplying it. 

Our identities are partly shaped by the products we own and use, regardless of their 

country of origin. Different parts of the world exhibit varying stages of product 

consumption and perception. Newly industrialized countries, particularly in Asia, are 

witnessing a rising number of individuals who can now afford consumer durables 

like washing machines, resulting in significant profits for companies in this sector. In 

Western countries, the market for televisions or washing machines primarily revolves 

around replacements. In such a scenario, design, brand, and image become crucial 

factors. Previously exclusive products, such as certain luxury car brands, are 

becoming increasingly accessible, compelling manufacturers to stay ahead of the 

competition to prevent their brands from being perceived as commonplace. 

While products from the 1950s may have possessed more style, modern products are 

technologically superior. Although consumers may express concerns about built-in 

obsolescence and unnecessary complexity with excessive features that go unused, 

manufacturers have begun considering these aspects and have simplified user 

interfaces. Moreover, consumers can now easily access and compare information 

about different products. Consumerism has become a formidable force that 

manufacturers must increasingly take into account. 

TEXT 2 
What is better? Whose side are you on? 

Read these texts. Organize a role play (some students could be investors, 

manufacturers or customers/ 2 students for Coca-Cola Company/2 studentsforPepsi-

ColaCompany).Companies’representativesstartthemeetingspeaking about their 

histories, advantages and disadvantages (if they have). Search for 

additionalinformationintheInternet.Investors,manufacturersandcustomersask 

questions. 
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PRODUCTS 

Text1 

Coca-Cola was initially invented in 1885 by Dr. 

John Pemberton in Columbus, Georgia. Using a three-

legged kettle, he created a non-alcoholic, carbonated 

beverage that contained cocaine and caffeine derived 

from the Kola nut. On May 8, 1886, the original drink 

was first sold at Jacob's Pharmacy in Atlanta, Georgia. 

Initially marketed as an elixir, it was believed to have 

curative properties for various ailments, including 

morphine addiction, impotence, headaches, and 

digestive issues. 

In 1887, Asa Candler, a pharmacist, purchased 

the formula from John Pemberton for $2,300. Within 

a decade, Coca-Cola became one of the most popular 

fountain drinks. It's important to note that initially, 

three different companies sold various versions of the 

soft drink. However, due to legal disputes, internal conflicts, acquisitions, and 

forgery, a second Coca-Cola company was established in 1892, which is the same 

Coca-Cola Company that exists today. 

Text2 

В августе 1898 года Калеб Брэдхем, 

фармацевт из Нью-Берна, разработал 

рецепт сиропа из орехов колы и ванили. 

Он утверждал, что эта смесь способствует 

правильному пищеварению и действует 

подобно ферменту пепсину, который 

содержится в желудочном соке. 

Изначально этот сироп, разбавленный 

водой, рекламировался как лекарственное 

средство и назывался просто "напиток 

Брэда". Однако к 1903 году он был 

переименован в "Pepsi-Cola" (дальше 

будем называть его "Пепси") и завоевал популярность. 

"Пепси" был изобретен спустя 12 лет после создания его основного 

конкурента - Coca-Cola. Заметно, что "Пепси" всегда конкурировал с "старшим 

братом" и никогда не сдавался без боя. В 1903 году Брэдхем зарегистрировал 

товарный знак "Пепси-Кола" и запустил первую рекламную кампанию. 

Компания гордится тем, что "Пепси-Кола" стала первым западным товаром 

массового спроса в СССР. 
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TEXT 3 
Brands 

The distinction between a brand and a product is often a topic of curiosity. In 

the realm of marketing, products and brands are not synonymous. While products are 

general in nature, brands possess a unique identity. Brand identity encompasses more 

than just the physical attributes of a product; it encompasses the psychological 

associations we have developed with it. Esteemed brands establish a personal 

connection with consumers, evoking feelings of confidence, empowerment, health, 

and happiness. Brands represent promises, and people make purchases based on their 

beliefs. 

Brands possess unique selling points (USPs) that differentiate them from 

competitors. For example, Barbie was the first doll to portray a young woman's 

appearance, while Levi jeans distinguished themselves with a metal rivet feature. 

Although imitators abound, "me-too" products generally fail to achieve the same 

success as their predecessors. 

Those who claim that competitors are of no concern are mistaken. Competent 

managers need to have a comprehensive understanding of how to position their brand 

effectively in relation to the competition. This involves considering various factors 

such as price, product quality, and consumer perception. It is essential for managers 

to establish a strong connection between the brand's values and the targeted 

consumers, creating a meaningful and relatable brand image. 

In the case of global brands, adapting messages and products to different 

countries or even within a single market becomes crucial. An example of this is 

Coca-Cola, which tailors its beverages to suit the preferences of specific regions. For 

instance, in Japan, they produce a sweeter version compared to the one sold in the 

US. Similarly, McDonald's caters to the Japanese preference for beef with higher fat 

content, and they have even made adjustments like changing Ronald McDonald's 

name to Donald to accommodate linguistic differences. 

Understanding the concept of the product life cycle is also important in brand 

management. Products go through various stages, starting with the launch, 

development, growth, maturity, decline, and eventual discontinuation. However, a 

well-managed brand can maintain its longevity by adapting and evolving with the 

market. Brand managers act as caretakers, ensuring the brand remains healthy and 

relevant over time. 

One way to ensure the brand's continued success is by identifying new market 

segments, particularly as products reach maturity. Coca-Cola, for example, has 

introduced numerous variants and flavors to cater to different consumer preferences 

and expand their market reach. 

By understanding which stage of the product life cycle the brand is in, 

managers can determine the right time to introduce line extensions or pursue 

relaunches with added-value features. In the automotive industry, for example, newer 

car models often come with standard features like air conditioning or undergo 
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facelifts to stay updated in terms of design while maintaining reliable engine 

components. 

Overall, effective brand management involves strategic positioning, adaptation 

to different markets, and continuous innovation to ensure the brand remains 

competitive and resonates with consumers throughout its life cycle. 

Grammar  
I. Use the correct form of the adjectives in brackets. 

1. Health and happiness are (important) than money. 2.1 prefer this armchair. It's 

(comfortable) than the other one. 3. The hotel was surprisingly cheap. I expected it to 

be much (expensive). 4. She is a very intelligent student. She is (intelli-gent) student 

in our school. 5. This hat is too small for me. I need a (big) size. 6. The station wasn't 

as (near) as I had expected. 7. Her illness was (serious) than we at first thought. 8. 

It's (funny) story I've ever heard. 9. My salary isn't so (high) as yours. 10. This 

furniture is too expensive for me. I would like to buy (cheap) furniture. 11. It's too 

noisy here. Can we go somewhere (quiet)? 12. He is (famous) singer in the country. 

13. A big car is (expensive) to run than a small car. 14. I'm getting too old. This job is 

for a (young) man. 15. Children nowadays seem to be much (noisy) than they used to 

be.  

II. Use the correct form of the adjectives in brackets. 
Who was (late) person to leave the building yesterday? 2.  (Near) train for Cardiff 

leaves in an hour. 3. They realized their plan without (far) difficulties. 4. Nell is three 

years (old) than her husband. 5. Her (old) brother is a well-known pianist. 6. The car 

was parked in (far) corner of the yard. 7. You will get (far) instructions in a few days. 

8. It's (bad) weather we've had for a long time. 9. Can you tell me the way to (near) 

post office? 10. Hilda is (old) in the family. 11What do you think of his (late) play? I 

like it much (good) than his (late) one. 12. I'm looking forward to his (near) letter. 

13- Who's (good) footballer in the team? 14. She's actually a good deal (old) than she 

looks. 15. My (old) daughter does nearly all the housework.  

III. Use the correct form of the adverbs in brackets. 

1. It's becoming (hard) and (liard) to find a job. 2. Your work isn't very good. I'm 

sure you can do (well) than this. 3. You're standing too near the camera. Can you 

move a bit (far) away? 4. Martin drove (slowly) than usual. 5. We have to walk (fast) 

than this if we want to catch the train. 6. This word is (widely) used in spoken 

English than in written. 7. Let me ask him. I know him (well) than you do. 8. Jim did 

(badly) in his examination than he had hoped. 9. Could you speak a bit (distinctly), 

please? 10.1 don't play tennis much now. I used to play (often). 11. We should run 

(fast) if we want to catch the bus. 12. The Earth goes round the sun (quickly) than the 

Jupiter. 13. If you want to pass your exams, you should do your homework 

(regularly). 14. David plays football and tennis much (well) than last year. 15. She 

always arrives at work much (early) than anyone else.  

IV.Complete the sentences with the correct prepositions. 
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1.We have a nice flat... the centre of Moscow. 2. Shall we meet.... your place? 3. 

There are a lot of places of interest ... this part of the city. 4.1 found this baby bird ... 

the foot of a tree. 5.1 usually sit... this armchair. It's very comfortable. 6.1 couldn't 

see much ... the theatre. There was a fat man sitting ... me. 7. It can be dangerous 

when children play football ... the street. 8. Coffee will be served ... the dining-room. 

9. Scotland lies ... the north of England. 10. What's going on ... the corner of the 

street? 11.1 won't be ... home tomorrow. I'll be ... Ann's. 12. The Alps are ... the 

south of Europe. 13. The train was ... the platform. 14. They waited _. the station for 

a long time. 15. Don't you remember Jane? She's the girl we met... Oxford Street last 

week.  

V.Complete the following sentences with the correct prepositions. 
1. What is he afraid ...? 2. If you are interested ... literature you may join our 

literary society. 3. Kate is very good ... English. 4. Is she still afraid... darkness? 5. 

My mother was angry ... me for my bad behaviour. 6. The Welsh are very proud ... 

their language. 7. Ann is fond ... her younger brother. 8. Do you think your teachers 

had much influence ... you? 9. Paul is getting anxious ... his future career. 10. Hurry 

up or you'll be late ... the plane. 11. Jane is 16 and she speaks two foreign languages. 

Her parents are very proud ... her. 12. He is used ... getting up early. 13. Many people 

are fond ... winter sports. 14. The manager was satisfied ... Bill's work and offered 

him a pay rise. 15. He is interested ... foreign languages.  
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INDEFINITE CONTINUOUS PERFECT PERFECTC

ONTINOUS 

were 
Iwrite.Я 

написал(в
чера). 

Iwaswriting. 
Я писал (вчера, в 3 ча-
са,когдаонвошел). 

Ihadwritten. Ihadbeenwriting. 

Янаписал(вчера Я писал (уже 2 
часа,к3-мчасам,дотого 
 когдаонпришел). 

как…). will+V will+ be+ Ving will+have+Ved/V3will+have+been+ 

ing I’llwrite. I’llbe writing. 

Янапишу Ябудуписать 

(завтра). (завтра,в3 часа). 

I’llhavewitten.Я 
напишу 
(завтра,к3часам,д
отого, 

каконпридет). 

I’llhavebeenwriting. 
Я буду 

писать(завтра,уже
2часа,к тому 
времени,когда 

онпридет). 

 

ГРАММАТИЧЕСКИЙ СРАВОЧНИК 
ACTIVE VOICE 

Действительныйзалог 

 

 

 

 

 

 

 

 

 

 

 

 

 

V/ Vs 

 

Iwrite. 

am 

 

are 

 

is+ Ving 

 

Iam writing. 

have 
+Ved /V3 

has 
Ihavewritten. 

have 
+been+Vingh

as 
Ihave beenwriting. 

Япишу(часто). Я пишу(сейчас). Янаписал(уже, 
толькочто). 

Япишу(ужечас,с
2-хчасов). 

Ved/V2 
was  

+Ving had+Ved/V3 
 

had+been+Ving 
 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 Present Past Future 

 
 

 
Simple
(факт) 

Вспомогательный
глагол: do/ 
doesОкончание: 
–, -
sФормула:V(+s) 

+I work / He writes 
– I do not work 
/Hedoesn’twrite 
? Do I work? 
/Doeshewrite? 

Вспомогательный
глагол: 

didОкончаниее: -
ed, –Формула:V2 

+I worked / He wrote 
– I did not work 
/Hedidn’t write 
? Did I work? 
/Didhe write? 

Вспомогательныйглаг
ол: will/ 

shallОкончание: –
Формула:will/shall+V 
+Iwillwork/Hewillwrite 

– I won’t work 
/Hewon’t write 
? Will I work? 
/Willhewrite? 

F
U

T
U

R
E
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Слова-
маркеры 

always / never, 
usually,often / seldom, 
some-times,everyday / 

oncea week 

yesterday / two days 
ago,last week (night / 
month /year)/ in 1980/ 
whenI was a child… 

tomorrow/next 
week/month / year; soon, 
in twodays/ months… –

через 
2дня… 

 
 
 
Continu-
ous(проц

есс) 

 

Вспомогательныйглаго
л: be (is/ am/ 

are)Окончание: -
ingФормула: 

Am/is/are+ Ving 
+I am/ He is working 
– I am not / He is 

notworking 
?AmI/ Is heworking? 

Вспомогательный
глагол: was/ 

wereОкончание: -
ingФормула:was/

were+Ving 
+ I was / We 
wereworking 

– I was not/We 
weren’tworking 

? Was I / Were 
weworking? 

 
Вспомогательныйглаго

л: willbe/ 
shallbeОкончание: -

ingФормула: 
will/shall+be+Ving 
+I/Hewillbeworking 

-I / He won’t be working 
?WillI/hebeworking? 

Слова-
маркеры 

now, at the 
moment,still–
всееще 

at 7 o'clock / then/ 
thistimelastweek/whe
n 

at 7 o'clock/ at 
thismomentnextweek
… 

 
 
Perfect(
результ

ат 

Вспомогательныйглаго
л: have/ hasОкончание: 

-
edФормула:have/has+V

3 
+I have/ Hehas worked 

– I have / He has 
notworked? 

? HaveI/Hasheworked? 

Вспомогательныйг
лагол: 

hadОкончание: -
edФормула:had+V

3 
+I/Hehadworked 

–I/Hehadnotworked 
?HadI/heworked? 

Вспомогательныйглаг
ол: will/ 

shallhaveОкончание: -
edФормула: 

will/shall+have+V3 
+Iwill haveworked 

–I won’t have worked 
?WillIhaveworked? 

Слова-
маркеры 

just/already/yet/ever/ 
never / recently / lately 

/today/thisweek 

предлог by (к), 
другоепрошедшеедей
ствие 

by 7 o'clock/by the end 
oftheweek 

 
PerfectC

ontin-
uous(дли
тельтел
ьность 

и 
заверш
енность

) 

Вспомогательныйглаг
ол: have/ 

hasbeenОкончание: -
ingФормула: 

have/has+been+Ving 
+ I have He has 

beenworking 
– I have/He has not 

beenworking 
? Have I/Has he 

beenworking? 

 
Вспомогательныйглаго
л: hadbeenОкончание: 

-ingФормула: 
hadbeen+Ving 

+I/Hehadbeenworking 
– I / he had not 

beenworking 
?HadI/hebeenworking? 

Вспомогательныйглаг
ол: will/ shallhavebeen 

Окончание:-ing 
Формула:will/shall+ 
+have been + Ving 

+ I / he will have 
beenworking 

– I/he won’t have 
beenworking 

? Will I have 
beenworking
? 

Слова-

маркеры 
for/since,Howlong…? for/since,Howlong…? for/since 
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VOCABULARY 
UNIT 1 Choosing a career 

Words Translation 

Ability способность, возможность (делать что-л.) 

Academic background образование 

Accountant бухгалтер 

Achievement достижение, успех 

Adaptable легко приспосабливаемый 

Advertising реклама;рекламный бизнес 

Agenda программа (работы), план (мероприятий); 

повестка дня (собрания) 

Aim/ target/ goal/ objective намерение, цель 

Applicant/ Candidate кандидат, кандидатура, претендент 

Application form бланк, форма заявления; заявление 

Appointment назначение (на должность, место); 

должность, место (невыборные) 

Career карьера; успех 

Challenging/ challenge сложная задача, проблема 

Colleague коллега, сослуживец 

Committed приверженный (чему-л.) 

Competitive конкурентоспособный 

Confident  уверенный в (чём-л.) 

Constant неизменный; постоянный, непрерывный 

Current текущий, современный; действительный; 

действующий (о законах, документах) 

Customer/ consumer покупатель; потребитель 

CV (Curriculum Vitae) краткая биография, резюме 

Deadline срок окончания какой-л. работы, завершения 

проекта, конечный срок 

Deal сделка, соглашение, договор 

Demand (v) требовать; 

(n) требование, запрос 

Department отдел 

Effective действенный, результативный, эффективный; 

действующий, имеющий силу (о законе и т. п.) 

Efficient рациональный, целесообразный; 

квалифицированный (о человеке) 

Experienced знающий, опытный; квалифицированный 

Finance финансы, доходы, деньги, бюджет 

Full-time job работа полный рабочий день,полная занятость 

Headquarters штаб-квартира, головной офис, главное управление 

(компании, организации) 
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Human Resources персонал, кадры, штат служащих (предприятия, 

учреждения) 

Incompetent некомпетентный, несведущий; неспособный; 

неумелый 

Interpersonal skills навыки межличностных отношений 

Long-term долгосрочный; длительный, долговременный 

Management правление; заведование, руководство, менеджмент 

Managing Director директор-распорядитель, управляющий, главный 

менеджер, финансовый директор 

Outgoing/easy-going, sociable дружелюбный, коммуникабельный, общительный 

PA (personal Assistant) личный секретарь 

Part-time job работа, предполагающая неполную занятость; работа 

на полставки 

Personal личный; персональный 

Personnel /staff персонал, кадры (предприятия, учреждения) 

PR (public relations) а) связи с общественностью, отношения с 

общественностью 

б) пиар, реклама 

Premises владение; помещение; здание (с прилегающей к нему 

территорией) 

Previous предыдущий 

Profile профиль; сведения из биографии 

Promotion продвижение по службе 

Recruitment набор (кадров) , наём (сотрудников) 

Reliable надежный 

Research and Development научно-исследовательские и опытно-

конструкторские работы 

Salary/ wages/payment заработная плата 

Sales revenue доход от продаж 

Senior (manager) старший (по положению, званию) 

Short-term краткосрочный 

Skill умение 

Solution решение 

Staff turnover текучесть персонала 

Subsidiary дочерний (о компании) 

UNIT 2 Selling 

Words Translation 

Accommodation помещение 

According to в соответствии с, согласно, по 

After sales service обслуживание после продажи 

Agenda 1) программа (работы) , план (мероприятий) 2) 

повестка дня (собрания) 

Appeal призыв 

Arrangement приведение в порядок; классификация 
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Available доступный 

Average средний 

Bargain (n, v) соглашение, договорённость; торговая сделка; 

торговаться 

Book cover переплет 

Brief сводка, резюме 

Business correspondence деловая переписка 

Cash деньги 

cash flow движение наличных средств 

petty cash деньги на мелкие расходы 

cash dispenser банкомат 

cash register кассовый аппарат 

cash-and-carry оплата товара наличными 

cash cow надёжный источник денег 

cash discount скидка при уплате наличными 

cash desk расчётная касса (в магазине) 

Certain точный, определённый 

Complicated запутанный; трудный для понимания 

Confident уверенный  

Consumer потребитель 

Cooling off period  «Время, чтобы остыть и обдумать» 

Credit card details Информация кредитной карточки 

Customer покупатель 

Cyberspace киберпространство, созданный компьютером 

виртуальный мир 

Delivery (~service) доставка 

Destination место назначения, пункт назначения 

Discount скидка 

Earnings заработанные деньги, заработок, прибыль 

E-commerce  электронная торговля, торговля через Интернет 

Emergency непредвиденный случай; авария 

Enquiry запрос, справка, наведение справок 

Error заблуждение; оплошность, ошибка 

Essential внутренне присущий; важнейший 

Experience (v, n) испытывать, знать по опыту; опыт 

Expiry date срок годности, срок хранения 

Fee вознаграждение, гонорар (за какие-либо услуги) 

Fixed amount фиксированное количество 

Further (information) дальнейший, добавочный 

Goods товары 

In advance заблаговременно, заранее 

Insurance страхование 

Interest-free credit беспроцентный кредит 
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Item отдельный предмет 

Joint venture совместное предприятие 

Layout планировка, план, расположение 

Low-budget (adj.) недорогой 

Method of payment способ оплаты, форма платежа 

Money back guarantee гарантия возврата денег 

Objective/ aim/ target/ goal  цель 

On condition (that) состояние "включено" 

Order (n, v) порядок; приказывать 

Packaging упаковка 

Per hour в час 

Prepaid card дебетовая карточка 

Priority первенство, преимущество, приоритет 

Productive производительный; продуктивный, эффективный 

Profit/profitable выгода/ приносить пользу, выгоду, прибыль/ 

прибыльный 

Prohibition запрет 

Query (n, v) вопрос; осведомляться 

Range/ to extend the range ряд/ увеличивать ряд  

Reasonable разумный, благоразумный; рациональный 

Receipt квитанция 

Refund возвращение (денег) ; возмещение (расходов, 

убытков) 

Reliable надёжный; верный, испытанный 

Representative образец; представитель 

Request просьба; требование (вежливое) 

Retailer розничный торговец 

Safe/ secure безопасный  

Sale продажа 

Schedule список 

Stock запас/ассортимент (товаров) 

Storage база, склад, хранилище 

The Board of Directors совет директоров 

To achieve добиваться, достигать 

To acknowledge сознавать; допускать, признавать 

To allow позволять, разрешать 

To appeal to ссылаться 

To arrange приводить в порядок; организовывать 

To attract smb’s attention привлекать чьё-либо внимание 

To be in stock/ to be out of 

stock/ 

иметься/не иметься в наличии 

To be satisfied with быть удовлетворенным чем-либо 

To buy in bulk покупать оптом 
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То buy/to sell online покупать/ продавать по средствам сети Интернет 

To cancel an order  отменить заказ 

To change one’s mind передумать, изменить решение 

To charge загружать 

To claim ребовать; предъявлять требования; заявлять о своих 

правах на что-л. 

To confirm подтверждать 

To contact smb связываться с 

То control/to get out of 

control  

контролировать/ выйти из-под контроля 

To dealwith иметь дело с 

To deliver доставлять 

To demand требовать,нуждаться 

To differ отличаться 

To dispatch посылать; отсылать, отправлять по назначению 

To do business with smb вести бизнес с кем-либо 

To download загружать, скачивать (по каналу связи) 

To estimate оценивать 

To exchange обменивать; меняться 

To face (~a problem) сталкиваться с проблемой 

To go into liquidation обанкротиться 

To have accessto иметь доступ 

To have negotiations/ to 

negotiate/a negotiator 

вести переговоры 

To hesitate колебаться; сомневаться 

To increase возрастать, увеличиваться 

To make a good impression on 

smb 

производить хорошее впечатление 

To offer предлагать 

To offer/ to give a discount предоставить скидку 

To pay attention to обратить внимание на 

To pay in advance заплатить (предупредить) заранее 

To pay with a credit card платить кредитной картой 

To place an order with a 

company 

подавать заказ в компанию 

To point out указывать; показывать; обращать (чьё-л.) внимание 

To provide снабжать 

To purchase покупать 

To reach an agreement достигнуть соглашения 

To reduce понижать, сокращать, уменьшать 

To refund возвращать (деньги) , возмещать (расходы, убытки) 

To reply отвечать 

To require требовать 

To run out of cash истратить все наличные деньги 
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To sell the goods over the 

internet 

продавать товар по средствам сети Интернет 

To set up устанавливать, ставить 

To ship перевозить (груз, товар); поставлять на рынок 

(товары) 

To solve problems разрешать проблему 

To spring up возникать 

To summarize суммировать, резюмировать 

To supply снабжать (чем-л.) , поставлять; доставлять 

To thrive/ throve/ thriven преуспевать, процветать 

Transfer перемещение 

Tricky хитрый, ловкий 

Urgent срочный 

Warehouse товарный склад 

Website веб-сайт 

Wholesale dealer оптовый торговец 

Wide range широкий диапазон/ ассортимент 

UNIT 3 Marketing 

Words Translation 

Advertisement / advert/ ad реклама 

Advertising agency рекламное агентство 

Advertising budget рекламный бюджет (смета расходов фирмы на 

рекламу) 

Advertising campaign рекламная кампания (комплекс рекламных и 

сопутствующих мероприятий, осуществляемых с 

целью продвижения товара на рынке и 

стимулирования продаж) 

Amount Сумма 

Available доступный; имеющийся в распоряжении, наличный 

Belief вера; доверие; убеждение 

Brand торговая марка, бренд 

Brand value реальная стоимость акций брэнда на рынке 

Budget бюджет; финансовая смета 

Certain точный, определённый 

Choice Выбор 

Competing brands конкурирующая марка, марка конкурента 

Competitive advantage конкурентное преимущество/отличие 

Competitor/ competition конкуренторевнование, состязание/ конкурс; 

конкурсное испытание 

Conscious (fashion, health ~) сознательный, осознанный 

Considerable значительный; важный, заслуживающий внимания, 

существенный 

Consumer Потребитель 

Consumer behaviour поведение потребителей 
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Consumer goods потребительские товары, товары народного 

потребления 

Consumer profile = a kind of 

picture of the typical customer 

рофиль потребителя (основные демографические и 

психографические характеристики потребителя 

конкретного товара: пол, возраст, уровень дохода, 

поведенческие характеристики) 

Creative созидательный, творческий 

Customer покупатель; потребитель; заказчик; клиент 

Customer loyalty приверженность потребителей (какому-л. виду 

товара) 

Decline (n, v) падение, спад;уменьшаться, идти на убыль 

Definition пределение, формулирование (процесс) ; дефиниция, 

формулировка 

Delay (n, v) задержка, приостановка; откладывать; отсрочивать 

Desire (n, v) желание; испытывать сильное желание, жаждать, 

мечтать, очень хотеть 

Dispatch (n, v) отправка, отправление, отсылка (курьера, почты); 

отправка, отправление, отсылка (курьера, почты) 

Existence Существование 

Expenses/ costs расходы, издержки 

Experience (n, v) опыт; испытывать, знать по опыту 

Failure неудавшееся дело, неудача, неуспех, провал 

Fair порядочный, честный, справедливый; законный 

Feature особенность, характерная черта 

Income level уровень дохода 

Incredibly невероятно; маловероятно 

Initially в начальной стадии, в начале; в исходном положении 

Label ярлык, этикетка, наклейка, бирка 

Likely вероятный, возможный 

Luxury богатство, пышность, роскошь 

Market рынок (сбыта) ; сбыт; спрос 

Market niche рыночная ниша 

Market research маркетинговое исследование 

Market  segment сегмент рынка, сектор рынка, рыночный сегмент 

Market share доля на рынке 

Marketing campaign маркетинговая компания 

Marketing mix комплекс маркетинга 

Meaningful выразительный, многозначительный 

Memorable незабвенный, (досто)памятный, незабываемый 

Necessity необходимость, настоятельная потребность 

Particular редкий, особенный, специфический 

Per capita на человека, на душу населения 

Percentage процент; процентное отношение; процентное 

содержание 
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Powerful влиятельный, могущественный, действенный 

Price Цена 

Product продукт; продукция; выработка, изделие 

Product availability наличие товара (присутствие необходимого товара в 

магазине или на складе) 

Product launch выпуск новых товаров на рынок 

Product life cycle жизненный цикл продукта 

Product range номенклатура выпускаемых изделий 

Production costs заводская себестоимость; издержки производства 

Profitable полезный; благоприятный 

Promise (n, v) Обещание, перспектива, проекция; обещать, давать 

обещание, подавать надежды 

Promotion продвижение по службе; повышение в звании; 

производство в чин 

Publicity (extensive ~, wide ~, 

~ agent) 

гласность, публичность 

Purchase (n, v) покупка; закупка, купля; покупать, закупать 

(приобретать что-л. за деньги) 

Quality Качество 

Recognizable легко узнаваемый; распознаваемый 

Sales объем продаж, объем сбыта, товарооборот 

Sales figures данные об объёме продаж, доходе от продаж 

Sales forecast прогноз сбыта, прогноз продаж (оценка ожидаемого 

объема продаж в натуральных и стоимостных 

показателях) 

Sales leaflet рекламно-коммерческая листовка, рекламный листок 

Sales target план продаж [ 

Strap line = slogan лозунг, призыв; девиз 

To achieve/ to reach добиваться, достигать 

To advertise on TV, on 

Internet 

рекламировать по телевидению, в интернете 

To appeal to Ссылаться 

To associate with ассоциировать, связывать с (кем-л. / чем-л.) 

To be a failure не иметь успеха 

To be worth doing smth. заслуживающий того, чтобы что-либо сделать 

To believe Верить 

To belong to быть собственностью 

To carry out market research осуществлять маркетинговое исследование 

To choose Выбирать 

To concentrate on сосредоточить(-ся) на 

To continue – discontinue продолжать – не продолжать 

To decrease уменьшаться, убывать, сокращаться 

To define характеризовать; определять, устанавливать 

To determine пределять, устанавливать 
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To distinguish from отличать от 

To establish a brand основывать бренд 

To expect smb to do надеяться, что кто-либо сделает что-либо 

To extend the range расширять диапазон 

To find out знать, разузнать, выяснить; понять; раскрыть (обман, 

тайну) 

To increase возрастать, увеличиваться; расти; усиливаться 

To involve привлекать, вовлекать, втягивать 

To keep up with the demand удовлетворять спрос в достаточном количестве 

To launch a new product выпускать новый продукт 

To launch an advertising 

campaign 

запускать рекламную компанию 

To make ads создавать рекламы 

To make a product available 

to the public 

делать продукцию доступной для общества 

To manufacture/ to produce производить, изготовлять; выделывать, 

обрабатывать, перерабатывать/производить, 

выпускать; вырабатывать; изготовлять 

To mean намереваться, иметь в виду 

To overspend тратить слишком много; сорить деньгами 

To pay extra for доплачивать за 

To queue up стоять в очереди 

To recognise знавать, опознавать, осознавать 

To reflect Отражать 

To reinforce укреплять, усиливать 

To rely on smb надеяться на кого-либо 

To result in кончаться (чем-л.) , иметь результатом 

To retail продавать в розницу 

To spend money on smth тратить деньги на что-либо 

To submit to поддаться чему-либо 

To withdraw отодвигать, отдёргивать; отнимать 

Usual – unusual быкновенный, обычный – необыкновенный, 

необычный 

Value ценность, важность; стоимость 

Volume of sales объем продаж 

With regard to относительно; в отношении; что касается 

Word of mouth молва; сарафанное радио 
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UNIT 4 Managing People 
absenteeism невыходнаработу(прогул) 

act действовать 

agreeon договоритьсяо 

agreewith согласитьсяс 

apologisefor принестиизвиненияза 

apologiseto принестиизвиненияк.л. 

appreciate ценить 

argueabout споритьо 

arguewith споритьс 

availability доступность(доступ) 

beawareofsmth знатьо 

begoodat иметьспособностькчему-либо;хорошоуметь 
делать 

believein веритьв 

bow кланяться 

buildcoalition создаватькоалицию 

businesscard визитка 

chairman председатель 

chatabout болтатьо 

communicatewith общатьсяс 

competitor конкурент 

credibility надежность 

dealwith(problems) иметьделос(справляться;решатьпроблемы) 

decision решение 

delegatetoadeputy передаватьполномочиязаместителю 

displaycaringattitudetowards демонстрироватьподход,основанныйназаботеок

ом-либо 
drawontheexperience основыватьсянаопыте 

eatout естьвнедома(вресторане,кафеит.д.) 

effective communication эффективноеобщение 

employees’concerns беспокойствоработников 

enduring постоянный,выдержанныйвременем 

engenderacommitment вызыватьзаинтересованность(порождатьобя-

зательства) 
enquiry запрос 

entrepreneurialspirit предпринимательскаяжилка(предпринимательс

кийдух) 

environmentalandsocialissues экологическиеисоциальныевопросы 

essential важный 

executive руководитель 

feeljet-lagged переживатьнарушениесуточногоритма 

flexibility гибкость,уступчивость 

focuson сосредоточитьвниманиеначем-либо 

follow-up продолжатьдействовать 

foremost передовой,первый,самыйглавный 

genuineconcernforpeople подлиннаязаботаолюдях 
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giveacall позвонить 

giveorders отдаватьприказы 

goal-scorer авторгола 

goup повышаться 

havealotofcontacts иметьмногоконтактов 

havebeliefin иметьубеждениевчем-либо 

haveconfidence бытьуверенным 

havenoexcusefor неиметьоправдания 

holdon! стой!подожди!(разг.) 

hospitality гостеприимство 

hug обнимать 

immediate незамедлительный,срочный 

investintraining вкладыватьденьгивобучение 

involvement вовлеченность 

join…fordinner присоединитьсязаобедом 

judgepeople’sabilities оцениватьспособностилюдей 

lackofexperience нехваткаопыта 

listento слушать 

loyalty преданность 

makeaprofit получатьприбыль 

makedifference иметьзначение 

makesuggestions делатьпредположения(предложения) 

makeupofsmb составитьизк.-л. 

manufacturer производитель(изготовитель) 

mention упоминать 

monitor(verb) контролировать(управлять) 

mutual consideration взаимноеуважение 

(not)tobegoodwith быть(не)владахсчем-либо 

over-confident самонадеянный 

overdo переусердствовать 

pastime времяпрепровождение 

persuasive убедительный 

personalqualities личностныекачества 

peryear вгод 

pioneer первопроходец,инициатор 

placeemphasison делатьакцентначем-либо 

planahead планироватьзаранее 

playsquash игратьвсквош 

plentyofexperience многоопыта 

praisefor похвалитьза 

practicalaid реальная(практическая)помощь 

providesupport предоставлятьподдержку 

qualitycontrol контролькачества 

reachanobjective достичьцели 

reasonableprice разумнаяцена 

reducetheamountofsmth уменьшитьколичествоч.-л. 

reflect размышлять 
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reporton докладыватьо 

reportto подчинятьсяк.-л. 

respondto реагироватьначто-либо,отзываться 

retailstore магазинрозничнойторговли 

satisfaction удовлетворение 

sicknesslevel уровеньзаболеваемости 

skills навыки 

sparetime свободноевремя 

specializein специализироватьсяначем-либо 

staffwelfare благополучиесотрудников 

standback отступать 

statesman государственныйдеятель 

substantial солидный,существенный 

superficial поверхностный 

supply поставлять(поставка) 

support поддержка 

talkabout говоритьо 

talkto говоритьс 

trainingcourse учебныйкурс 

treatpeople относитьсяклюдям 

underpromise связанныйсловом 

unionrepresentative представительпрофсоюза 

urgently срочно 

visibility видимость,визуальнаядоступность 

weakness слабость 

well-written хорошонаписанный 

UNIT 5 Products 
addvalue добавтьстоимость 

allegedbenefits предполагаемаявыгода 
allinvain всенапрасно 
arrange организовывать 
arrogant высокомерный 

association ассоциация 
attitudeto отношениекчему-то/кому-то 
attractive привлекательный 

awake бодрствующий 
awful ужасный 
bar брикет,плитка(шоколада) 

beverage напиток 
buy покупать 
caffeine-loadedberry Содержащаякофеинягода 

capitalize использоватьдлясвоейвыгоды 

celebrity знаменитость 
chainstore сетевоймагазин 
challenge проблема,испытание 

closeto близко 
coal уголь 
consistency последовательность 
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contain содержать 
copper медь 
credibility надежность 
customerloyalty верностьпотребителей 
dealwith иметьделосчем-то/кем-то 

design разрабатывать 
destination местоназначения 
destroy разрушать 

develop развивать 
dimensions измерения 
discontinue(v) прекратить 

dissolved Растворенный,растворимый 
distinguish различать 
distribute распространять 
documentfeeder устройстводляподачиоригиналадокумента 
economical рентабельный 

efficiently эффективно 
emphasizing подчеркивая,обращаявнимание 
energy-givingquality Бодрящеекачество 

environmentallyfriendly безвредныйдляокружающейсреды 
establish устанавливать 
examined изученный 
exception исключение 

exploit исследовать 
flexible гибкий 
float плавать 

freetrial демонстрационнаяверсия 
ginseng женьшень 
ground измельченный 
highlight выделятьособенно 
high-tech высокиетехнологии 
householdgoods предметыдомашнегообихода 

improve улучшать 
initially изначально 

invent изобретать 
involve вовлекать 
kitchenware кухоннаяпосуда 

launch запускать 
lifecycle жизненныйцикл 
lightup осветить 

long-lasting длительный 
long-wearing ноский 
make делать,создавать 

manufacture производить 
market рынок 
measure мера 
modify изменять 

mountainrange горнаяцепь 

obstacles препятствия 
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poverty бедность 
pride гордость 

product товар 
promote продвигать 
record отчет 
refine очищать 
regrets сожаления 

robust здравый 
rotate сменятьдругдруга 
securefuture безопасноебудущее 

sell продавать 
semiconductor полупроводник 
smoothly гладко 
spend тратить/проводить(время) 

stimulator стимулирующеевещество;антидепрессант 
stylish стильный 
toast жарить 
test испытывать 
tested проверенный 

trace след 
uniquesellingpoint уникальноеторговоепредложение 
user-friendly легкийвиспользовании 
venture предприятие 

wellies резиновыесапоги 
wholeheartedly всемсердцем,всецело,полностью 
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КОНТРОЛЬНАЯ РАБОТА 

Progress Test 

1 Match a word from A and B and complete sentences 1─10. Use each word 

from A twice. 

A 

advertising / consumer / market / 

product / sales 

B 

behaviour / budget / campaign / forecast / 

launch / lifecycle / profile / research / 

segment / targets 

1 The __________ __________ is the length of time people continue to buy a 

particular product. 

2 __________ __________ showed very good potential for marketing the 

magazine to executives in the age range 25─35. 

3 A __________ __________ is simply a description of a typical customer. 

4 Our company has established its brand name through a multi-million multi-

media __________ __________ 

5 The introduction of a product to the market is called the __________ 

__________ . 

6 Family and friends are a major factor in __________ __________ . They 

really influence what people buy, where and how. 

7 A __________ __________ is a group of customers of similar age and 

income level. 

8 I don’t think cutting our __________ __________ by half is a good idea. 

Our campaigns are highly successful and always generate huge profits in the long 

term. 

9 Our representatives are under a lot of pressure to meet their __________ 

__________ . 

10 I’m afraid I can only make a pessimistic __________ __________ for 

February and March. 

2 Re-order the words to make questions. 

11 much advertising do how on spend you ? 

__________________________________________ 

12 does endorsement mean what ? 

__________________________________________ 

13 strengths and are company’s weaknesses what your ? 

__________________________________________ 

14 range did extend product their they when ? 

__________________________________________ 

15 is team leading sales who your ? 

__________________________________________ 
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3 Complete each question with an appropriate word. 

16 __________ your market share increases last year? 

17 __________ kind of products do footballers endorse? 

18 __________ they doing any market research at the moment?  

19 __________ of these two products is more successful? 

20 __________ you met our new manager? 

21 __________ often do you launch a new product? 

22 __________ Kaori phoned recently? 

4 Complete this excerpt from a telephone conversation with the questions 

from the box. 

Would you like them to do the marketing? / Could you give me a few details? / 

Did you say 5%? / Have you finished your report? / Why? / How about our 

market share? / How are things? / What do you think of ‘Eureka!’? 

A: Hi, Vladi. Raul here. (23) __________________________________________ 

B: Fine, thanks. Quite busy, in fact. 

A: (24) _________________________________________ 

B: Almost. But I can tell you the figures I have are looking extremely good. 

A: Excellent. (25) __________________________________________ 

B: Sure. Overall sales are up 15%. Our new soft drinks are up 12%, and our 

mineral water is doing just as well. 

A: That sounds good. (26) __________________________________________ 

B: Well, we’ve increased it by 2.5%. 

A: Sorry, I didn’t catch that. (27) 

__________________________________________ 

B: No. 2.5%. But I think it might go up by five over the next quarter. 

A: That would be great. By the way, there’s something else I wanted to ask you. 

(28) __________________________________________ 

B: Oh, the new advertising agency. I think they’re really good. (29) 

__________________________________________ 

A: I was thinking about the new energy drink that we’re launching next month. 

B: Right. (30) __________________________________________ 

A: Exactly. I want something less traditional for this new product. 

B: In that case I think it’s a good idea to contact them. They’ve got a very creative 

team, with lots of imaginative ideas. 

5 Complete each sentence with a verb from the box. 

believe / deal / delegate / invest / respond 

1 We __________ a lot in training courses for our employees. We know it’s 

money well spent. 

2 Our new manager can __________ with problems very effectively. 

3 Don’t try to do everything on your own. You should __________ tasks to 

your assistant more often. 

4 Our previous manager didn’t even try to __________ to our concerns. 

5 When your employees feel that you __________ in their abilities, they often 

start to perform better. 

6 Complete each sentence with a preposition from the box. 
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for / on / to / with / to 

6 We need to agree __________ the date of the relaunch of our new series. 

7 Tom apologised __________ making so many mistakes in his report. 

8 A good manager should listen __________ suggestions from staff. 

9 It was my mistake, I know. I have already apologised __________ the 

director. 

10 I couldn’t agree __________ the others that our suppliers were responsible. 

7 Re-order the words to make reported statements and questions. 

11 do him I it to told __________________________________________ 

12 were said they she wrong 

__________________________________________ 

13 asked he members team the were who 

__________________________________________ 

14 invoice manager me not pay the the to told 

__________________________________________ 

15 asked finish meeting she the time what would 

__________________________________________ 

8 Rewrite the sentences beginning in the way shown. 

16 ‘The team leader is from Canada.’ 

 He said 

______________________________________________________________ 

17 ‘Listen to all suggestions from staff.’ 

 She told me 

______________________________________________________________ 

18 ‘Why don’t you talk to your manager more often?’ 

 He asked me 

________________________________________________________________ 

19 ‘Do you find it difficult to delegate tasks?’ 

 He asked me 

________________________________________________________________ 

20 ‘Don’t forget to call Max.’ 

 She told me 

________________________________________________________________ 

9 Each phrase contains a mistake. Write the phrase correctly. 

21 I’ll be in the touch soon. 

 _____________________________________________________________

___ 

22 Thanks you for showing me round the town. 

 _____________________________________________________________

___ 

23 I’m really enjoyed the meal last night. 

 _____________________________________________________________

___ 

24 Bye! Have you a nice journey back! 
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 _____________________________________________________________

___ 

10 Match phrases 25─30 to responses a─e. Write your answers here: 

25 _____ 26 _____ 27 _____ 28 _____ 29 _____ 30 _____ 
25 What do you usually do in the evenings? 
26 Would you like to come with us to the theatre tonight? 
27 Goodbye, Li. All the best. 
28 I’m glad you enjoyed the tour. 
29 Can you tell me about any interesting places to visit? 
30 Thanks very much for your hospitality. 
 a Bye, Lucas. And thanks again for everything. 
 b You are very welcome. I hope you can come again soon. 
 c I like to spend time with my children. Sometimes I watch TV. 
 d I certainly did. It was wonderful. Thank you so much! 
 e It’s very kind of you, but another time perhaps. I’m quite tired. 
 f The old town is very pretty. And you must see Liberty Square. 
11. Complete the missing adjectives in these sentences about products. Each 

adjective is in two parts and two letters are given. 

1 Sony and Panasonic make l__________-l__________ batteries. 

2 Louis Vuitton bags are w__________-m__________ products. 

3 HP manufactures h__________-t__________ computer products. 

4 Wrangler makes jeans that are both fashionable and h__________-

w__________. 

5 Estée Lauder and L’Oréal have both developed b__________-s__________ 

cosmetics. 

6 Rolex and Tissot produce h__________-q__________ watches. 

12.Complete these sentences with the correct form of a verb from the box. 

modify / discontinue / promote / distribute 

7 I’m afraid this product is no longer available. In fact, the whole range has 

been _______________ . 

8 We have always ____________________ our products through several 

wholesale companies. 

9 Sales of the RPX3 have increased considerably since we 

____________________ it slightly three months ago. 

10 Their new soft drink was aggressively ____________________ and 

marketed. 

13. Complete each sentence with a verb in the passive form. 

11 We will launch our new range next summer. 

Our new range ______________________________ next summer. 

12 They have not tested the new medicine yet. 

The new medicine ______________________________ yet. 

13 They designed this new sports car in Japan. 

This new sports car ______________________________ in Japan. 

14 We cannot ship the goods until they receive payment. 

The goods ______________________________ until we receive payment. 

15 We are redesigning our website. 

Our website ______________________________. 

16 Millions of people use our toiletries every day. 
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Our toiletries ______________________________ by millions of people every 

day. 

14. Complete the sentences with passive forms of the verbs in brackets. 

17 The new office furniture _______________ (deliver) yesterday. 

18 There wouldn’t be so many complaints all the time if the goods 

______________ (pack) more carefully. 

19 All our documents __________ (translate) into Spanish and English, and this 

always makes our work easier. 

20 If the machine breaks down again, our new chocolates ______________ (not 

/ produce) in time. 

15.Complete this product presentation. The first letter of each missing word is 

given. 

So, ladies and gentlemen, (21) t______ is our new product. As you can see, it’s 

robust and elegant. It’s (22) m__________ of steel and plastic and (23) 

w__________ only 1.6 kilos. In addition, it (24) c_________ in a wide range of 

colours. Now, let me (25) t______ you about its other selling points. It has several 

special (26) f________ . You have already noticed its very small (27) s_________ 

, only 22 centimetres long and 5 centimetres wide. This, of course, makes it (28) 

i_________ for travelling. Finally, it has the added (29) a_______ of being very 

reasonably priced. Now, would anyone like to ask a (30) q_________? 

  



91 

 

Список использованных источников и литературы 
1. Богацкий, И.С. Бизнес-курс английского языка: словарь-справочник / 

И.С.Богацкий, Н.М. Дюканова; под общ. ред. И.С. Дюканова. – 5-е изд., 

испр. – Киев: Логос, 2002. – 352 с. 

2. Брюховец, Н.А. Английский язык: менеджмент, маркетинг, 

таможенное дело: Учеб. для вузов / Н.А. Брюховец, Л.П. Чахоян. – 

СПб.: Профессия, 2003. – 286 с. 

3. Веремейчик, О.В. Грамматика английского языка. Деловой контекст 

(EnglishGrammar.BusinessContext.): пособие для студентов вузов / 

О.В. Веремейчик. – Минск: БНТУ, 2010. – 104 с. 

4. Веремейчик, О.В. Оцените свой уровень делового этикета: 

методическое пособие для студентов вузов / О. В. Веремейчик, О. С. 

Жук. – Минск: БНТУ, 2012. – 64 c. 

5. Глушенкова, Е.В. Английский язык для студентов экономических 

специальностей: Учебник / Е.В. Глушенкова, Е.Н. Комарова. – М.:ООО 

«Изд-во АСТ», ООО «Изд-во Астрель», 2002. – 351с. 

6. Лазаренко, А.М. Сосредоточтесь на экономике = FocusonEconomics: 

учеб. пособие для студентов / А.М. Лазаренко. – Минск: Лексис, 2003. 

– 208 с. 

7. Агабекян, И. П. Английский для менеджера. EnglishforManager/ 

учебное пособие для студентов вузов / И.П. Агабекян, Т.А. Мамедова. 

– Ростов н/Д: Феникс, 2001 – 409 с. 

8. Толстоухова, В.Ф. Английский язык. Бизнес-курс (BusinessEnglish): 

учеб. пособие для студентов вузов / В.Ф. Толстоухова, Г.И. Сидоренко. 

– Изд-е 2-е, стереотип. – Минск: ТетраСистемс, 2001.– 208 с. 

9. Jones, L. NewInternationalBusinessEnglish. Communicational skills in 

English for business purposes Students’ Book / L. Jones, R. Alexander. – 

Cambridge University Press, 1996. – 176 p. 

10.  Jones, L. NewInternationalBusinessEnglish. Communicational skills in 

English for business purposes: Work Book / L. Jones, R. Alexander. – 

Cambridge University Press, 1996. – 144 p. 


