Reduction of negative externalities: demarketing can reduce negative exter-
nalities arising out of certain products or services.

Challenges of Demarketing:

Perception of organizations: demarketing can be perceived as organizations'
self-interest against customer needs.

Reduction in product's value: reducing demand for products and services can
also lead to a loss of market share and a reduction in the value of the product.

Implementation: implementation of demarketing can be difficult since it re-
quires resources, such as marketing research, to target specific segments who im-
pact the market negatively.

Conclusion. In conclusion, demarketing is a concept that has potential ben-
efits for society, the economy, and the environment. However, given its chal-
lenges, a balance between proactive marketing and demarketing is necessary for
deferral of its negative consequences. Organizations have to hold themselves ac-
countable for their actions and become responsible in their marketing strategy
formulation. It is essential that companies practice ethical marketing, which con-
siders the interests of their consumers, stakeholders and the society as a whole.
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VJIK 33
THE ROLE OF PRODUCT DESIGN IN THE FORMATION AND
DEVELOPMENT OF A BRAND

A. A. Heanosuu, cmyoeum epynnot 10508122 ©MMII BHTY,
HayuHulll pykosooumeib — cmapuiutl npenooasamens H. Il. Bynanoea

Pesome — 6 smoti cmamve paccmampueaemcs pons ouzatina NpooyKma 8
Gdopmuposanuu bpenda. Ouensv 8axrcHvl maKue XapaKxmepucmuKku, KaxK GHeuHull
6140, 6HYMPEHHAS 4aCnlb uzoenus U, KOHEYHO J#ce, mexHuuecKkoe UCnojHeHue. A
be3 maxkux xapakmepucmux npodykm He CMooicem no-HacmoAawemy paseueanibCs
u npoyeemameo, a KOHKypeHWZOCI’IOC05HOCWlb cmanem Hualice.

Resume — this paper deals with the role of product design in the formation
of a brand. Characteristics such as the appearance, the inside of the product, and
of course the technical performance are very important. And without such char-
acteristics, the product will not be able to truly develop and flourish, as well as
competitiveness would become lower.

Introduction. The level of sales of the company depends on certain factors,
such as product design and packaging. In order to maintain a high competitiveness
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of the product, the packaging design should be made modern, eye-catching for the
consumer, and so that it can be remembered.

Actually, today it is necessary to take into account not only the consumer
properties of the product, but also pay attention to its appearance, and packaging.
It is this topic that is more relevant than ever in the modern world and in the con-
ditions of market relations at the moment.

Main part. Now consumers often pay attention to the product only by its
shell. When product manufacturers realized this, they understood how important
the appearance of the packaging is. Then they began to invest significant resources
and conduct research in this area, such as the creation and rebranding of packag-
ing. Experienced designers and specialists in this field conduct analysis and vari-
ous studies.

Often it may seem that fashion is changing, and accordingly, if the company
does not change the packaging, its design will no longer be so relevant, all this
can lead to a decrease in demand for the product. A person subconsciously
chooses according to the appearance of the package. It is the design that influences
the choice of the consumer. Therefore, the outer shell evokes associations that
make the product special for the consumer.

What is a good design today? According to surveys and studies, a good de-
sign should be consumer-centric, which means that good design meets the needs
of consumers; to solve a specific problem, namely every little thing must perform
its function [1]. After all, its presence should be useful. To be remembered is one
of the main tasks of design. To do this, there must be various features and charac-
teristics. Then there is brand awareness, and consumers develop brand loyalty.
The next equally important thing is to follow the trends in the world. If the design
is in line with current trends and has the latest developments and technologies, it
will attract the consumer. Creating chaos in design is one of the biggest mistakes.
This is the essence of combining individual small parts into one technology and
mechanism.

What are the benefits of design for a company? A very popular international
consulting company conducted a study. Specialists of one very popular consulting
company in the world conducted a study. Over five years, data from 300 compa-
nies was collected. Later, they found a logical chain between investment in pack-
aging design and company profits. This is due to the fact that design significantly
affects various indicators in the business and promotion [2]. Obviously, this in-
creases brand loyalty. Good design cannot be forgotten and beautiful high-quality
packaging increases brand awareness. If we take facts from psychology: when a
person experiences positive emotions from using a product, he will buy this prod-
uct again. If a product has an easily recognizable feature or function, consumers
will begin to differentiate it from others. After that, this characteristic becomes a
trademark of the brand and causes the audience to associate with it.

There is such an interesting thing for attracting consumers as the framing
effect. The essence of this effect lies in the fact that the form of presentation of
information affects its perception [3]. For example, you can take the very famous
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Starbucks coffee chain in the world. Prices for coffee are much higher than aver-
age, although the taste of the buyer will not be able to distinguish this coffee from
any other. This is where the context comes into play: ethnic music, exotic smells,
addressing customers by name. Also, the coffee shop logo is easy to remember,
there is nothing superfluous in it, it becomes immediately clear to the consumer
what kind of logo it is.

Before translating the idea of creating any product into reality, it is worth
determining what its target audience is, that is, the focus of the product, and an-
swering the main question: why is it worth buying?

Saving on product creation and development time is a mistake. It is really
important to create an original and memorable packaging design. It may be worth
hiring a team of experts in this field. Creative teams use the latest technology,
they also invest in the deadline, and namely, they will be able to complete the
work in a short period of time. Well, the originality of their work will be at the
highest level.

Conclusion. In this way, having studied the role of design in the economy,
we can conclude that these two things are inextricably linked. Design cannot but
have an economic component, because its activity is based on the invention of a
new product and the promotion of the product on the market. The main support in
the promotion of goods is the economy, because it reflects the essence of what is
happening.
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