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WHAT YOU NEED TO KNOW TO START A NEW BUSINESS IN
BELARUS?

B. A. Cameu, cmyoeum epynnor 10502122 OMMII, BHTY,
HayyHwll pyKosooumens — cmapuiuii npenooasamens I. B. Ilpuodsiibckan

Pestome — umo oice nysicrno sname 0 omkpvimusi busueca 8 benapycu?
Kaxue OZcpAaHU4YerUs cyuiecneyom, ymobOvl nonacmas 6 busnec.

Resume — what do you need to know to open a business in Belarus? What
restrictions exist to get into the business.

Introduction. In the modern world, business is an integral part of human-
ity. This helps to develop in different directions, for example, technological, eco-
nomic, etc. In fact, any business is based on an idea, and only on an idea, and not
on money. Money and profit, the accumulation of capital is just a consequence of
working properly with the idea that you are developing. "To succeed, stop chas-
ing money, pursue a dream".

The main part. Everyone can do business, but what should a person who
wants to do it know? At the moment, the number of businessmen in Belarus is
growing. And if you decide to create and run your own business on your own.
You are confident of success and full of optimistic plans, for this you need:

1. Register as an individual entrepreneur.

2. Pay a single tax.

3. After that, you will be issued a "Certificate of Registration".

Registration is not difficult at all and takes only a few days, but some new
businesses require a license. But you also need to be aware of the business con-
straints that will help you.

Restriction for entering the business:

1. A citizen must not have an outstanding criminal record for crimes;

2. A citizen who is not the owner of the property of a commercial organi-
zation in respect of which a decision on liquidation has been made;

3. A citizen is not the head of a legal entity in respect of which the court is
considering economic cases.

These restrictions are the most common, but there are others.

Conclusion. Thus, it is not so difficult to open a business, but you will have
to try to develop it, since there is competition everywhere. "Business is a combi-
nation of war and sport".
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CULTURAL AWARENESS IN DOING BUSINESS

E. A. Cmupnosa, cmyoeum epynnot 10503120 ®MMII BHTY,
HayyHblll pyKogooumens — kauo. neo. nayk JI. B. Conosvésa

Pestome — 6 oanmnoii pabome paccmampusaemcsi KyabmypHasi 0C8e00MIEH-
HOCMb Npu 8edeHuu busHeca.
Resume — this article examines the cultural awareness in doing business.

Introduction. The trend toward globalization of economic relations has led
to the fact that many companies do business with representatives of different na-
tionalities and religions, supplying goods and services to different countries of the
world. This, in turn, challenges the representatives of these companies to ensure
a high level of cultural awareness among employees in order to avoid possible
misunderstandings and conflicts within the framework of cooperation. Based on
the above, we believe that it is very important to pay attention to this issue in the
process of doing business.

Main part.Cultural awareness is the ability to understand how different cul-
tures subconsciously influence people, their thoughts, and their feelings [1]. Hav-
ing cultural awareness means having an understanding of the values, beliefs, cus-
toms, and norms of the people with whom you are doing business [2]. There are
many ways to demonstrate cultural awareness when doing business. Here are
some of them: research and learn about the culture; adapt your communication
style; show respect for local customs; be flexible; build relationships.

Before conducting business in a new culture, it is necessary to conduct re-
search and learn about the culture, communication styles, and social norms. This
will assist you in avoiding misunderstandings and demonstrating respect for their
culture.

Because different cultures have different communication styles, it is critical
to tailor your communication style to the culture with which you are doing busi-
ness. Respecting local customs entails respecting the traditions of the culture with
which you are conducting business. If there are dress codes or etiquette protocols,
for example, make sure you follow them.

Be willing to adapt to the local culture and be adaptable in your business
approach. What works in one culture may not work in another, so be willing to
try new things.

Building relationships is essential for conducting business in any culture.
Take the time to get to know the people with whom you do business and demon-
strate genuine interest in their culture and way of life.
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