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BUSINESS IN MODERN WORLD

II. C. Kyuap, cmyoeum epynnot 10530122 OMMII BHTY,
HayyHblll pyKogooumenv — kauo. ned. nayk JI. B. Conoevésa

Pestome — cmamovs pacckazvieaem o CL0HCHOCMAX U BO3ZMONCHOCMSX, C
KOMOPbIMU CMAIKUBAIOMCSL co8peMelHble npeonpunumament. Oceewyaromcsi
aKmyanvHbvle BONPOCHI, CGA3AHHbIE C PA3GUMUEM MEXHON02Ull, UMEeHeHUeM
PBIHOYHOU KOHKYPEHYUU, HOBLIMU MeMOoOaMU NPOOSUNCEHUSL NPOOYKIMO8 U YCLye
Ha pwirke. Takoice 06CyrHcOAromces 8adCHble ACNEeKmMbl MeHCOYHAPOOH020 OU3Hecd,
makue Kaxk 2n00anuzayus, MexNCKYIbMYPHAs KOMMYHUKayus U Cco30aHue
27100aIbHBIX OPEHO08.

Resume — the article tells about the difficulties and opportunities faced by
modern entrepreneurs. Highlights topical issues related to the development of
technologies, changes in market competition, new methods of promoting products
and services on the market. Also discusses important aspects of international
business, such as globalization, intercultural communication and the creation of
global brands.

Introduction. In today's world, doing business has become increasingly
challenging due to rapid technological advancements, globalization, and changing
consumer behaviors. However, at the same time, it also presents opportunities for
entrepreneurs and businesses to grow and expand their operations.

Main part. One of the most significant challenges facing businesses in the
modern world is the need to adapt to constantly evolving technology. With the
emergence of new digital technologies, companies must continuously innovate
and embrace new ways of doing things to remain competitive. This includes using
social media platforms, e-commerce websites, and mobile apps to reach a wider
audience and engage with customers.

Globalization is another factor that has dramatically impacted the business
landscape. Companies must now operate in a global market, competing against
firms from around the world. This has led to increased competition, but also
presents opportunities for companies to expand their customer base and tap into
new markets.

The lack of competitiveness of domestic producers is one of the significant
challenges of import substitution in Belarus. Belarusian companies often face
high production costs due to outdated equipment and insufficient investment in
research and development. Additionally, the limited domestic market is another
significant challenge for Belarus. Belarus has a relatively small population, which
limits the demand for locally produced goods.

Despite these challenges, there are opportunities for Belarus in import
substitution. The growing demand for locally produced goods is one of the
significant opportunities for Belarus. The country is a member of the Eurasian
Economic Union (EAEU), which has created a common market for goods and
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services among its member states. This has increased the demand for locally
produced goods in other EAEU countries, providing opportunities for Belarusian
companies to expand their markets. The government's support for domestic
production is another opportunity for Belarus. The government has implemented
a range of policies to support local companies, including tax incentives, subsidies,
and investment in infrastructure. These policies have helped to improve the
competitiveness of local companies and promote domestic production.

In addition to these challenges, businesses must also navigate the changing
expectations of consumers. Customers are now more informed, and they expect
companies to be transparent and ethical in their business practices. Companies
that fail to meet these expectations may face a backlash from consumers,
damaging their brand image and reputation.

Despite these challenges, there are numerous opportunities for businesses in
the modern world. For example, technological advancements have made it easier
than ever to start a business, with low start-up costs and access to a global
audience. Moreover, the rise of the gig economy has opened up new opportunities
for freelancers and independent contractors to work for themselves

Conclusion. Import substitution is a complex economic strategy that
presents both challenges and opportunities for Belarus. While the lack of
competitiveness of local companies and the limited domestic market are
significant challenges, the growing demand for locally produced goods and the
government's support for domestic production provide opportunities for
Belarusian companies to compete with imported goods. To succeed in this
strategy, Belarus will need to continue to invest in research and development,
modernize its production facilities, and improve the quality of its goods.
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