4. «JInpep roga 2022»: HOMHUHAHTHI MMOKA3bIBAIOT MACTEP-KJIACC MO BBIXOAY Ha

poccuiickuit  peiHOK  [Electronic  resource]. — Mode of access:
https://www.belta.by/society/view/lider-goda-2022-nominanty-pokazyvajut-mas
ter-klass-po-vyhodu-na-rossijskij-rynok-534193-2022/. — Date of access:
12.04.2023.
YK 338.22

MULTINATIONAL CORPORATIONS

HO. I1. Boicouykasn, cmyoenm epynnot 10503222 ®MMII FHTY,
HAayyHblll pyKogooumenv — KaHo. ned. Hayk JI. B. Conoevéea

Peztome — 6 amom acce mvi paccmompum ponv u enuanue THK 6 muposoii
IKOHOMUKE U MEHCOYHAPOOHOL MOP208iie, 8KI0UAsA NPobIeMbl, ¢ KOMOPLIMU OHU
CMANKUBAOMC 8 NIAHE COONIOOEHUSL MEHCOYHAPOOHOU MOP20BOT NOTUMUKU.

Resume — in this essay, we will explore the role and influence of MNCs in
the global economy and international trade, including the challenges they face in
terms of compliance with international trade policy.

Introduction. Multinational corporations (MNCs) play a significant role in
the global economy and international trade. They are large corporations that have
operations in multiple countries, and they wield significant influence over the
global marketplace. MNCs have significant advantages over smaller, domestic
companies, including access to global markets, economies of scale, and the ability
to leverage their resources and expertise to enter new markets.

Main part. MNCs play a vital role in the global economy. They drive inno-
vation, create jobs, and generate wealth for their shareholders. They have the abil-
ity to invest significant resources into research and development, which allows
them to bring new products and technologies to the market. This, in turn, can lead
to increased competition and improved quality of life for consumers.

MNC:s also have a significant influence on international trade. They have the
ability to leverage their size and resources to negotiate favorable trade agreements
with governments, which can give them a competitive advantage over smaller
companies. For example, multinational automobile manufacturers can negotiate
favorable terms with governments in terms of import and export regulations,
which can make it easier for them to sell their products in foreign markets.

However, MNCs face several challenges in terms of compliance with inter-
national trade policies. One of the most significant challenges is ensuring compli-
ance with intellectual property laws in foreign markets. In some countries, there
are weak or non-existent intellectual property laws, which can make it difficult
for MNCs to protect their patents and trademarks. For example, in China, there
have been numerous reports of counterfeit products, including clothing, electron-
ics, and pharmaceuticals, which have impacted the profitability of MNCs operat-
ing in that market.
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Another challenge MNCs face is ensuring compliance with labor and envi-
ronmental regulations in foreign markets. Many countries have different labor and
environmental standards than those in the MNC's home country, and compliance
with these standards can be costly. For example, MNCs operating in developing
countries may be subject to lower labor standards and wages, which can lead to
accusations of exploitation. Similarly, MNCs operating in countries with weak
environmental regulations may face criticism for their impact on local ecosystems
and communities.

One specific challenge related to international trade and policy compliance
in the Japanese economy is the country's complex regulatory environment. Japan
has a highly regulated economy, and compliance with local regulations can be
challenging for MNCs. For example, MNCs operating in Japan must comply with
strict labeling requirements for their products, which can be costly and time-con-
suming. Additionally, Japan has a complex tax system, which can make it difficult
for MNCs to navigate the country's tax laws.

Looking ahead, it is likely that MNCs will continue to play a significant role
in the global economy and international trade. However, they will face several
challenges in the coming years, including increased scrutiny from governments
and consumers in relation to their social and environmental impact. MNCs will
need to find ways to navigate these challenges while maintaining profitability.

One area where MNCs may be able to drive growth in the future is through
increased investment in emerging markets. As the global economy continues to
evolve, emerging markets such as China, India, and Brazil are becoming increas-
ingly important. MNCs that are able to successfully navigate the challenges of
these markets could reap significant rewards in terms of growth and profitability.

Conclusion. Multinational corporations play a critical role in the global
economy and international trade. They have significant advantages over smaller,
domestic companies, including access to global markets and economies of scale.
However, they also face significant challenges in terms of compliance with inter-
national trade policies, including intellectual property laws, labor and environ-
mental regulations.
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