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W Unit 1 career
The Profession of an

BEFORE YOU START

Economist

1. Express your idea on the following:

1 Why have you chosen the profession of an economist?

2. Would you like to work for a company, teach economic disciplines at university or
operate your own economic business?

3. Do you think you have entrepreneurial flair (4yTbe, cnocobHocTb) or talent? What
traits(4epTbl) is a successful businessman supposed to possess?

VOCABULARY

1. Study new words. Make word combinations and sentences with them.

Word

ability

academic background
accountant
achievement
adaptable

advertising

agenda

aim/ target/ goal/ objective
applicant/ candidate
application form
appointment

career
challenging/ challenge
colleague

committed

Translation

CMOCO6HOCTb, BO3MOXHOCTbL (fenartb YTo-11.)
obpa3oBaHue

oyxranrtep

LOCTVKEHNE, YCrex

Nerko npucnocab/imBaembli

peKnamMa; peknamHblil G3Hec

nporpamma (paboThbl), NnaH (MeponpuaTuin;
noBecTKa gHA (cobpaHus)

HamepeHue, Lefb

KaHauAaT, KaHamgartypa, npeTeHaeHT
bnaHK, opma 3asaB/eHns;3a9BNeHe
HasHayeHue (Ha JO/MKHOCTb, MECTO);
LOMKHOCTb, MeCTO (HeBbIOOPHbIE)

Kapbepa; ycrnex

C/OXKHaA 3afava, npobnema

KOAfera, COC/y»uBeL|

MPUBEPXKEHHbIN (YeMy-11.)
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competitive KOHKYPEHTOCIOCOOHBIH

confident YBEPEHHBIH B (4EM-JL.)

constant HEU3MEHHBIN, TOCTOSIHHBIN, HETPEPHIBHBIN
current TEKYIIWI, COBPEMEHHBIN, IENCTBUTEIIBHBIN;,

JEHCTBYIOIMH (0 3aKOHAX, TOKYMEHTAX )

customer/ consumer

NOKYTATENb, MOTPEOUTEID

cv (curriculum vitae)

Kpatkas Ouorpadusi, pesrome

deadline

CPOK OKOHYAHMsI KaKOH-JI. pabOTHI, 3aBEPIICHUS
MIPOEKTa, KOHEYHBIN CPOK

deal CEJIKA, COMIAIIEHUE, TOTOBOP
demand (V) TpeboBars,
(n) TpeboOBaHKE, 3a0POC
department oTHEN
effective JNEHUCTBEHHBIHN, PE3YJIBTAaTUBHBIHN, 3()(PEKTHBHBIN;
JACUCTBYIOIMH, IMEKOIIMN CHITY (O 3aKOHE M T. 11.)
efficient pPalMOHAIIBHBIH, 11€J1€CO00pa3HbI;

KBAJIM(PUIIMPOBAHHBIH (O YETOBEKE)

employ, employer, employee

HaHUMAaTh Ha paboTy, paboToaaTeNb, PAOOTHUK

employment 3aHSATOCTh

unemployment 0e3paboTuna

experienced 3HAKOIIWN, OTIBITHBIN; KBATM()UIUPOBAHHBIN
finance (bMHAHCHI, TOXOJbI, NIEHBIH, O IKET

fire (syn. dismiss)

YBOJILHSATH

full-time job

paboTa Ha NOJIHBIN padoyYMid IEHb, MOJIHAS 3aHSITOCTh

headquarters

mTad-KBapTUPA, TOJIOBHOM 0(uC, rmaBHOE
yHIpaBaeHUE (KOMIIAHUHN, OPraHUu3alim )

human resources

NEPCOHAI, KAAPBI, IITAT CIY>KAIMX (MPEANPUALTHS,
YUPEKICHUS )

hire

HaHUMAaTh HA paboTy

incompetent

HEKOMIIETCHTHBIN, HECBEY U, HECTTOCOOHBIA;
HEYMEJIBIN

interpersonal skills

HABBIKYA MEKJIIMYHOCTHBIX OTHOILLICHUM

long-term

JOJITOCPOYHBIN, JUINTENIbHBII, JOJITOBPEMEHHBII

management

IIPaBJICHUC, 3aBCIOBAHNUC, PYKOBOACTBO,
MCHC/’KMCHT

managing director

JUAPEKTOP-PACTIOPSAANUTEID, YIIPABIIAFOIINAN, [TIABHBIN
MEHEKEP, PUHAHCOBBINA TUPEKTOP

outgoing/easy-going,
sociable

JPYKETHOOHBINA, KOMMYHUKAOCTBbHBIN, OOIIMTETbHbIN

pa (personal assistant)

JINYHBIN CEKPETAPh

part-time job

paboTa, nmpeAnoararias HemoJHYIO 3aHATOCTb;
paboTa Ha MOJICTABKH

personal

JINYHBIN, IEPCOHAJIBHBIN




personnel /staff nepcoHas, Kaapbl (MPegnpuaTUS, YUpexaeHus)

PR (public relations) a) CBSA3M C 0OLLECTBEHHOCTHIO, OTHOLLEHWS C
00LLIECTBEHHOCTbIO
6) nunap, peknama
premises nomeLleHve; 34aHne (C npuneratoLwent K Hemy
TeppuTopUei)
previous npesblayLnii
profile Npotunb; cBefeHns u3 buorpagpum
promotion MPOABWKEHUE MO CyXbe
recruitment Habop (Kagpos) , Haém (COTPYLHUKOB)
reliable HaJeXXHbIN
research and development Hay4HO-MCCnefoBaTe/IbCKNe 1 OMnbITHO-
KOHCTPYKTOPCKME paboThl
salary/ wages/payment 3apaboTHas nnara
sales revenue [0X04 OT Npoaax
senior (manager) CTapLUKniA (Mo MOJIOXKEHMIO, 3BaHUIO)
short-term KPaTKOCPOUHbIiA
skill YMeHue
solution peLleHune
staffturnover TeKy4ecTb MepcoHana
subsidiary [0YepHAA KOMMaHns
LANGUAGE
1. Match the words with their definitions.
Word Definition
1 unemployment a.  people employed in an organization
2. staffturnover b. adivision of a large organization
3. promotion c. working fewer days per working week
4. career d. asituation when a person actively searchers for ajob
5. personnel e. the proportion of employees who leave the
organization
6. part-timejob f.  the action of appointing someone to a higher
position
7. department g anoccupation undertaken for a significant period of

a person’s life with opportunities for promotion

2. Fill in the gaps with the words given in the box.

colleague, subsidiary, recruitment, headquarters, employer, salary,
applicant
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1 My _ ison abusiness trip now in The Arab Emirates.

2. This is the responsibility of your _ to make your working conditions comfortable.
3. I think, Mr. Theo is the best ~ for this position.

4. Next month my _ will be increased up to $2000.

5. The ~ ofthis well-known company is situated in Madrid.

6. Our _ produces wedding clothes.

7. He works as a ™ consultant in London.

READING

1. Look through the words which are used in the text.

VOCABULARY

demand
supply
consumption
distribution
survey
excessive
forecast

tax

income

Ccosts

profit
enterprise
cost estimate
internal costs
payback period of the investments

crnpoc
NpeanoXeHne

noTpe6eHne

pacnpocTpaHeHve

onpoc, uccnefoBaHue
4ype3mMepHbIil

MPOrHo3, NPOrHo3MpoBaThb

Hanor

[0X0[

N30EPXKKN, pacxoppl

npunobbIb

npeanpusTue

CMeTa pacxofoB

BHYTPEHHMe 3aTpaThbl

Neprog, OKynaeMoCTV MHBECTULLMIA

2. Read the text and translate it into Russian.
PROFESSION OF AN ECONOMIST

Economics is a huge field that looks at everything from historical economic
trends to modern supply and demand. All of the analysis done in the field is done by

people called economists.



What Is an Economist?

An economist is a person who works in the field of economics. Economists study
the production, consumption, and distribution of resources, goods, and services for a
particular society. They work for a wide range of organizations, including, local
governments, corporations, non-profit organizations, banks, research firms, think tanks
(«MO3rOBBIE LICHTPBD? ) OT universities.

What Do Economists Do?

Economists” job descriptions vary widely depending on who they work for and
what kind of specialized field they work in. In general, economists are expected to do
the following:

» conduct research, create surveys and collect data of any element of economic

sciences

> analyze economic issues (such as unemployment or excessive inflation) and
historical trends using mathematical models and statistical analysis
prepare reports and presentations to show economic research results
forecast market trends and future economic situations
recommend (or design) policies to solve economic problems
write articles for publication in academic economic journals (such as the
Economist)
advise governments or businesses on economic trends

> teach individuals about economic topics.

The profession can be divided into several activities:

+ accountant-economist

« engineer-economist

« Mmanager-economist.

Each of these positions have their functions.

Accountant-economist 1s the man, who not only advises the Director on
financial matters and on terms of proper payment of taxes, but also is responsible for
accounting, making reports, doing analysis of the performance of the company on the
matters of income, costs, profit and profitability.

Engineer-economist — is the engine of the enterprise. He calculates the cost
estimate, analyzes internal costs, develops measures to reduce costs and increase costs.
Engineer of Economic Department works with data on materials, equipment, financial
capital, salary, innovations. Through the analysis he calculates the economic efficiency,
the payback period of the investment, the rate of growth of productivity and the amount
of profit.

Manager-economist organizes planning and control. He has to make strategic
decisions while working on the business plan. These people combine in their work
accounting, economic analysis and modern methods of personnel management and the
enterprise. They are ready to take risks, trying to join a new market.

YV V. V V¥

\4

To become an economist, you’ll need to possess the following personal
qualities
» organizational skills and attention;
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logic and math memory;

patience and good communication skills;

persistence and accuracy;

good memory and the ability to work with large volumes of information;
strong analytical skills

sharp critical-thinking skills in order to study economic trends and theorize
causes and effects.

The pros and cons of the profession

Around the profession of an economist there has been a lot of talks. Nobody thinks its
chic, but many go and learn it.
The pros are:

> demand - such specialist will never be without work;

> high wages with proper qualifications;

> the ability to choose any industry or even work for themselves.
The cons are the following factors:

vV V V V V V

> a big responsibility for the financial performance of the company;
> the monotony of work.

3. Find odd words and word combinations in the statements.

1 Economists work for local governments, corporations, non-profit organizations,
banks, research firms and gardens.

2. An economist conducts research, creates surveys and TikTok videos, collects data of
any element of economic sciences.

3. Economists forecast market trends, future economic situations and weather.

4. Economists write letters to their friends and articles for publication in academic
economic journals.

5. An economist advises governments or businesses on economic trends and how to
cook pizza.

6. Engineer of Economic Department works with data on materials, equipment,
children in the kindergarten, financial capital and salary.

7. Managers-economists combine in their work accounting, economic analysis, sense of
humour and modern methods of personnel management.

4. Finish the sentences.

1 Economists usually specialize a. international trade, exchange rates
and global financial markets.
2. Financial economists study markets b. study tax cuts and welfare programs
and and look at how budget deficits
influence the economy.
3. Economists who study industrial c. in a particular economic field.

9



organizations look at how
4. International economists study d.

5. Labor economists focus on e.

6. Economists in the field of public f.
finance
7. Economic historians analyze g

SPEAKING
1. Work in pairs. Discuss these questions.

1 What are the most important things for you i

job satisfaction
earning plenty of money
having pleasant co-workers/collegues
meeting people

securi

opportunities for promotion
status and respect
benefits

a fair and reasonable boss
training opportunities

historical situations and institutions -
things like labor and business - using
economic theory and statistics.
different companies within the same
industry function and compete.
financial institutions by analyzing
risk, investments, and savings.
employment and unemployment
levels and wage laws, analyze how
labor policies affect the workforce.

n work?

2. Out of all people you know, who has the job you would most like to have. Why?

3. Ifyou could choose any job in the world to do, what would it be? Why?

2. What do you think of the following:



3. Read the statements and chose the three, which most closely represent your
beliefs about work.

1 People are naturally lazy and avoid work ifthey can.
2. Everybody in an organization is capable of creativity.
3. Work is a necessary euvil.

4. People prefer to follow orders and instructions.

5. Work is as natural as play or rest.

SPEAKING 2

1. What is the life situation with people on picture below?

2. What is ‘unemployment’? What are the reasons for it?

3. How do you see the consequences of it? Compare your answers with a diagram.

11



Unemployment

Lack of Sleep Stress

\J

/1

Changes in

Changes in Diet Physical Activity

READING 2

1. Read the text and say what other negative effects of unemployment are.

UNEMPLOYMENT

Unemployment is the number of adult workers who are not employed and are
seeking jobs. To be classified as unemployed, a person must be able and willing to
work, be actively seeking work, and be without a job

The real world is dynamic and ever-changing. Production and consumption
change as new technologies are developed and exploited. The rapid expansion ofjobs
in the high-tech computer-oriented sectors and the loss of jobs in traditional sectors
such as automobiles and steel-making have resulted in a large rate of labour turnover,
which has resulted in workers moving not only from one sector of the economy to
another but from one region of the country to another.

Unemployment has negative sides. The most obvious result of unemployment is
the loss of output and the loss of income. Besides prolonged unemployment seriously
lowers the value of a person’s human capital, the value of a person’s education,
acquired skills and self-esteem.

A rise in the unemployment rate also causes an increase in the amount of crime.
When people cannot earn money from legitimate work, they sometimes turn to crime.

WRITING

1. There is a vacancy in your company for the position of a marketing manager.
Make up a job advertisement for local newspapers. Describe the responsibilities
of a marketing manager, point out the requirements for a potential applicant and
tell what benefits your company can offer him \ her.

12



Jokes about Economics and Economists

1 An economist is an expert who will know tomorrow why the things he predicted
yesterday didn’t happen today.

2. How can you tell when an economist is lying? His lips are moving.

3. A totalitarian head of a state asks for an economist with one arm to advise the

government. Why? Because he is tired of economists who say: “Well on the one hand
A But on the other hand

3. An economist is someone who sees something working in practice and asks whether
it would work in principle.

13



BEFORE YOU START

1. Express your idea on the following:

» What is economics?

* Why is economics important?

» Why can we call economics —a social science?

 Can you name the main economic problems that modern society faces
nowadays? How can the knowledge of economics help solve them?

VOCABULARY
1. Study new words. Make up your own word combinations and sentences

with them.

Word Translation
economics 9KOHOMMKa, 3KOHOMMYeCKasa Hayka \ Teopus
economy X03ACTBO, 3KOHOMWKA, IKOHOMUS, 6EpeXXIMBOCTb

economic 9KOHOMWYECKUI, XO3ANCTBEHHbIN

14



economical
economist

to economize
alternative
available

to involve

a scientific approach
Investigation
choice

scarcity

cost

costs

to cost (cost, cost)
opportunity cost
resource

to produce
production
housing

to require

issue

to give up smth.
to cut back on smth
to preserve
goods

recycled

raw materials
representative
to complain
consumption

to allocate

READING

9KOHOMHBbIIA

9KOHOMUCT

9KOHOMUTb

a/lbTepHaTMBa, BbIbop

[OCTYMHBIN, UMEIOLLMIACS B HANIMUYN
BK/IO4aTb, BOB/IEKATD

Hay4HbI1 noaxop

nccnefoBaHune, paccrefioBaHue

BbIGOP

HeoCTaToK, Aeduunt

LIeHa, CTOMMOCTb

3aTpatbl, N30EepPXKKM

CTOUTb

a/lbTepPHaTMBHAA CTOMMOCTb

pecypc, CpeacTBo

MPOV3BOANTb, CO3aBaTb

MPOV3BOACTBO, U3rOTOB/IEHNE

XUNULWHbIE YCNOBUSA, XWUNNLLHOE CTPOWUTENLCTBO,
obecneyeHne XNbeM

Hy>aaTbcs (B 4eM-nn60), Tpebosatb (4TO-1160)
BbINYCK, U3aaHne; Bonpoc

caatbesl, 0TKasaTbes (0T Yero-1mobo)
CoKpaLatb (pacxogbl, NoTpedneHe Yero-nmobo)
COXpaHsiTb, XPaHUTb

TOBap (-bl), MPOAYKUMA, n3aenne
nepepaboTaHHbIN, NCNO/b30BaHHbI MOBTOPHO
CbIpbE

npesacTaBUTENb

YasioBaTbCs

noTpebneHne, pacxos

pacnpeaensTb

1. Read the text and translate it into Russian.

Defining Economics

Economics is a social science that examines how people choose among the
alternatives available to them. It is social because it involves people and their behavior.
It is a science because it uses, as much as possible, a scientific approach in its
investigation of choices. All choices mean that one alternative is selected over another.
Selecting among alternatives involves three ideas central to economics: scarcity,

choice, and opportunity cost.

Scarcity

15



Our resources are limited. At any one time, we have only so much land, so many
factories, so much oil, so many people. But our wants, our desires for the things that we
can produce with those resources, are unlimited. We would always like more and better
housing, more and better education - more and better of practically everything. If our
resources were also unlimited, we could say “yes” to each of our wants - and there
would be no economics. Since our resources are limited, we cannot say “yes” to
everything. To say “yes” to one thing requires that we say “no” to another. Whether we
like it or not, we must make choices.

Every economy must answer the following questions:

1. What should beproduced?

Using the economy‘s scarce resources to produce one thing requires giving up
another. Producing better education, for example, may require cutting back on other
services, such as health care. A decision to preserve wild nature requires giving up
other uses of the land. Every society must decide what it will produce with its scarce
resources.

2. How should goods and services beproduced?

There are all sorts of choices to be made in determining how goods and services
should be produced. Should a firm employ a few skilled employees or a lot of unskilled
workers? Should it produce in its own country or should it use foreign plants and
factories? Should manufacturing firms use new or recycled raw materials to make their
products?

3. For whom should goods and services be produced?

If a commodity or service is produced, a decision must be made about who will
get it. 1f one person or a group receives goods or service it usually means that it will not
be available to someone else. For example, representatives of the poorest nations on the
earth often complain that energy consumption per person in the United States is 17
times as great as energy consumption per person in the world‘s 62 poorest countries.
Critics argue that the world‘s energy should be more evenly allocated. Should it? That
IS a question — for whom. So, every economy must determine what should be
produced, how it should be produced, and for whom it should be produced.

2. Say which statements according to the text are True and which are False.
1 Economics is an exact science that deals with numbers and shapes.
2. Economics does not involve people and their behaviour.
3. Economics uses a scientific approach in its investigation of choices.
4. We have so much land, so many factories, so much oil, so many people, - so our
resources are unlimited.
5. No matter whether we like it or not, we must make choices.
6. The first question that economy must answer is —Where can we get money for
production?
7. Every society must decide what it will produce with its scarce resources.
8. It is not important for a producer to know who will get his products and services.
9. A decision to have one person or group receive goods or service usually means it
will not be available to someone else.

16



LANGUAGE

1. Fill in the gaps with the following words

ECONOMY, ECONOMIST, ECONOMICS, ECONOMICAL,
ECONOMIC, TO ECONOMIZE

1 The national ” is the system of the management and use of resources of a country.
2. An early definition of * was “a study of the nature and causes of the wealth of
nations”.

3. You can _ ifyou compare prices of goods before buying them.

4. J.M. Keynes was a famous ~ .

5. Inflation may cause a bad ” state (monoxeHune) in a country.

6. Ifyou have got a large family, it is A to travel by car than by train.

7. _ isthe study of how society decides what, how and for whom to produce.

8. The world ~ produces mostly for the living in the industrial countries.

9. _ give recommendations to the governments, but governments do not always rely
on them.

10. In a free-market ~ ” decisions are made by firms and individuals.

2. Change the sentences, using adjectives economic or economical.

1 A practical housewife.

2. Problems of economics.

3. A crisis in the field of economy.

4. To be careful in the way of spending money.

5. Reforms in the field of economy.

6. A plan of the industrial development of the country.

7. A small car that doesn’t use too much fuel.

8. Geography that studies the location of industries, markets and transport.

3. Give English equivalents to the following words and word combinations from
the text.

06LLIeCTBEHHAA HayKa; Hay4Hblil nogxofd; AeduvumT; BapuvaHT (ebibop 13 AByX
BO3MOXHOCTeN); XXUMNLHbIE YCOBUA; MPAKTUYECKWN; HEeOorpaHWYeHHbI; HPaBUTCA Ham
WO HET; KOMMJIEKC BOMPOCOB; YTO MPOM3BOAUTL?; KakK MPOV3BOAWUTL M AN KOrO
MPOV3BOANTL?; COKpALLIEHNE APYTUX YCAYT; 34paBOOXPaHEHNE.

4. Using vocabulary in ex.2 match the words with their definitions
Word Definition

1  economics a. the process of growing or making
food, goods or materials, especially in
large quantities.

2  choice b abusiness whose work involves doing

17



smth. for customers but not producing

goods.

3  scarcity ¢ things that are produced to be sold

4 production d the study of how a society organizes
its money, trade and industry

S5 goods e shortage of smth. and difficulty to
obtain

6  service f to make smb. do or have smth.,
especially because it is necessary
according to a particular law or set of
rules

7 resource g an act of choosing between two or
more possibilities

8 torequire h to give smb. ajob to do for payment

9 to employ I the act of using energy, food or
materials

10 consumption j asupply of smth. that a country, an
organization or a person has and can
use, especially to increase their
wealth.

SPEAKING

Discuss with the group the following issues:
1 How do geographical, cultural, ethnic peculiarities influence a country‘s economy:
what to produce, how to produce, and for whom?
2. Read various definitions and quotations about economics and discuss them with the
group.
1 “Theproduction oftoo many useful things results in too many uselesspeople™.
Karl Marx
2. “Too many conveniences and comfort make people lazy”.
3. “The hardest thing in the world to understand is the income tax”.
Albert Einstein
4. “Competitionfavours (bnaronpuaTcTByeT) both consumers and companies™.
5. ‘“Lack ofmoney is the root ofall evil™.
Bernard Shaw
VOCABULARY

1. Study new words. Make up your own sentences with them.
1 to divide - genuTb, pasgendTtb

2. realm - o6nactb, chepa

3. distinction - pasnunyeHune, pasrpaHnyeHne

4. to consume - NMoTpPe6/AThL, PacXoaoBaThb

5. consumer - NOTpebuUTeNb, NOKynaTesb, KIUEHT
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6. impact - BNnAHWE, BO3LeNCTBME, IDDEKT

7. market - pbIHOK, 6a3ap

8. compete - KOHKypupoBaTb

Q. real estate - HeBMXXNUMOCTb, HeIBXXMMOE NMYLLEECTBO
10. to end up - NpPeKpaTUTLCH, 3aKOHUYNTb

11. discount - ckungka, AUCKOHT

12. to regard - paccmartpueartb, CUMTaTb

13. the rate of inflation - ypoBeHb MHMAALMK, TEMN MHPAALUN
14. to increase - yBenMuMBaTLCA, MOBbILLIATD

15. to decrease - yMeHbLUIATbCA, COKpPaLLATb

16. output - nMpoAyKUMS, BbIMYCK

READING

1 Read the text and translate it. Try to understand the difference between
microeconomics and macroeconomics.
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Microeconomics and Macroeconomics

The field of economics is typically divided into two broad realms:
microeconomics and macroeconomics. It is important to see the distinctions between
these broad areas of study.

Microeconomics is the study of decisions made by people and businesses
regarding the allocation of resources, and prices at which they trade goods and
services. It considers taxes, regulations, and government legislation. “Why do tickets
to the best concerts cost so much?”, “How does the threat of global warming affect real
estate prices in coastal areas?”, “Why do senior citizens get discounts on public
transport systems?” - these questions are generally regarded as microeconomic matters
because they focus on individual units or markets in the economy. Also,
microeconomics examines how a company could maximize its production and capacity
so that it could lower prices and better compete.

Macroeconomics studies the behavior of a country and how its policies impact
the world economy. “What stimulates economic growth?”, “Is the total level of
economic activity rising or falling?”, “Is the rate of inflation increasing or decreasing?”,
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“What is happening to the unemployment rate?” - these questions are the problems of
macroeconomics. The question about the level of economic activity, for example, refers
to the total value of all goods and services produced in the economy. Macroeconomics
examines such an economy-wide phenomenon as gross domestic product (GDP-
BHYTPeHHM1 BanosbI npoaykT BBIM) and how it is affected by changes in

unemployment, national income, rates of growth, and price levels.
(Source: Principles of Microeconomics http://www.saylor.org) http://en.docsity.com/wordpress/wp-conte
http://s2.hubimg. com/u/4825411 f260.jpg

2. Say which statements according to the text are True and which are False.

1 There exist three broad realms of the field of economics: micro-, middle- and
macroeconomics.

2. Macroeconomics studies economy as a whole.

3. Microeconomics studies the economic behaviour of individual firms.

4. Economics is concerned with production, distribution, and consumption of
goods and services.

5. The question of how the threat of global warming affects real estate prices in
coastal areas is the problem of macroeconomics.

6. The study ofthe rate of inflation refers to microeconomic sphere.

7. The total levels of employment and unemployment in the economy are a topic
of macroeconomics.

LANGUAGE

1. Give English equivalents of the following words and word combinations.

Cdhepa 3KOHOMUKM, ABe LUMPOKME 06/1acTW, XO3AWCTBEHHAA eAunHMLA C MPaBOM
MNPUHATUS  PELLEHWIA, OTAeNbHblE  PbIHKW, BAMSHMSA  BblGOpa, MOTPEOUTENN,
39KOHOMMYECKast aKTUBHOCTb, OOLLUMIA UM COBOKYMHbINA YPOBEHb, BUATb Ha LEHbI Ha
HeBWKMMOCTb, OTKa3aTbCA, MNOXW/ble MOAW, MNoAyvaTb  CKUAKW,  CUCTEMA
OOLLIECTBEHHOIO TPAHCMOPTa, YPOBEHb WHMNAUMM, POCT U NafeHWe 3KOHOMUYECKOWA
aKTMBHOCTK, YpOBeHb 06e3paboTuubl, 006Llas CTOMMOCTb BCEX TOBapOB W YCAyr,
CPeAHUA YPOBEHb LEH, PbIHOK Tpyda, CcamoLeNb, BECb BbIMYCK MNPOAYKLMHK,
COBOKYIMHblE 3KOHOMWYECKMe nokasaTtenu, BBIT.

2. Using vocabulary, match the words with their definitions

Word Definition

1  to consume a.  easy to sell, attractive to customers
and employers.

2 market b. to become or make smth. become
smaller in size, number, etc.

3 to increase c. the fact of a number of people not
having a job.

4 to decrease d. a person who buys goods or uses

Services.
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3) unemployment e. an amount of money that is taken off
the usual cost of smth.

6 consumer f. an open area or building where
people meet to buy and sell goods.

7 marketable g toeatordrink smth.

8 discount h. to become or to make smth. greater

In amount, number, value, etc
SPEAKING

1. Study the following economic terms, explain them to your groupmates
and discuss them together (use internet for additional information).
labor economics, international economics, agricultural economics, public
finance, applied welfare economics.
2. Make a presentation on the following topics:
* A historical outline of economics as a science.
« Qutstanding economists and their theories.
3. Read and find Russian equivalents to the following English proverbs and
sayings. Express your thoughts on these topics and explain the meaning of them.
* Better be born lucky than rich.
 An ass loaded with gold, climbs to the top of the castle.
* Money has no smell.
* Money o”en unmakes the men who make it.
* Money spent on the brain is never spent in vain.
* Money is the root of evil.

WRITING
REVISION TASKS

1. Fill in the gaps using the words below.

fee, increased, decreased, price, value, purchase, consumption, spent,
consume, require, resources, expected, economics, services, goods,
production.

1 She studied politics and * at Cambridge.
2. This car model went out of in 2000.
3. The cargo delivered in time.
4. The supply of water, gas, and electricity are essential _
5. Natural in this region are quite diverse and rich.
6. She was advised to reduce her chocolate
7. Little babies a lot of love and attention.
8. Every year private property increases in
21




9.He _ “agreat amount of money on a new car.

10. Keep your receipt as proofof _

11. Children over seven must pay full for the ticket.

12. House prices are to rise sharply.

13. In winter people large amounts of heat and electricity.

14. The rate of inflationhas by 6% since the beginning of the year.
15. The number of new students ~_ from 180 to 150 this year.

16. Does the bank chargea  for setting up the account?

2. Translate the following sentences using the vocabulary of Unit 2.

1 A BbINOMHIO PaboTy Kak MOXXHO 3KOHOMHeE.

2. MNpon3BOACTBO HOBbLIX BEPTO/IETOB HAYHETCA B 3TOM oAy .

3. B Hawem paiioHe OTKPbI/ICA HOBbI MarasvH ¢ HU3KUMW LieHaMW.

4. ToBapbl B 3TOM MarasvHe [0BO/IbHO AOPOrve; He KaKAblii MOXEeT MO3BO/Th
cebe Kynutb uXx.

5. CTOMMOCTb YKpafleHHbIX TOBapOB cocTaBuia 3 M/H. pyobreil.

6. Hawwa KomnaHma okasbiBaeT (PUHAHCOBbIE U FOPUANYECKNE YCIYTI.

7. CepBuC B 3TOM OTefie OCTaB/IAET XKenaTb JIyULLEro.

8. Mbl fioroBopunncbL 06beAMHUTL HallK pecypchbl (to pool one‘s resources).

9. Y KOMMaHUWN HeT CBOBOAHbIX CPeACTB, YTOObI MOMEHATL KOMMbIOTEpPDI.

10. MoTpebneHne Tenna 1 3NeKTpMYecTBa BO3pacTaeT B X0/I04HOE BPeMS rofa.

11. MoTpebyeTcs, YTOObI BCe abUTYPUEHTBI CAANIN BCTYMUTE/bHbLIN TECT.

12. Mobeantens NonyymT npms ctoumocTbio $10 000.

13. A noTpaTnn BCE CBOU [ieHbIN.

14. OHV NproBpenn 3em/IK0 NOJ CTPOUTENLCTBO KOTTeMKa 3a 1 M/H. pyo6rei.

15. LieHbl Ha MONOYHbIE NPOAYKTLI CHOBa BO3PaCTYT.

16. M~ 0Xknfaem pocT LieH Ha NMPOAYKTbI MATAHWNA 3TOM OCEHbIO.

17. Jliogn He OXXnganu, Yto TemMrbl UHPASUUN ByLYyT TaKUMU BbICOKUMM.

3. Find all the words and give their translation.
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Jokes about Economics and Economists

1 A study of economics usually reveals that the best time to buy anything is last year.

2. Two men are flying in a balloon. The wind is strong, they come away from their
course and they have no idea where they are. So they go down to 20 m above the
ground and ask a passer - by:

- Could you tell us where we are?

You are in a balloon. So, the one pilot says to the other:

The answer is perfectly right and absolutely useless. The man must be an economist.
Then you must be businessmen, answers the man.

That’s right! How do you know?

- You have such a good view from where you are and yet you don’t know where you
are!
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Online Trade

BEFORE YOU START

1 Look at the pictures below. What is happening in each photo?

2. What do all the situations have in common?

3. Have you ever been in any of the situation shown? What was it like?
4. What do you like about shopping? What don’t you like?

5. When did you last visit these retail outlets?

» astreet market
e aconvenience store
* asupermarket
* ashopping Mall
» aspecialist retailer
» anonline retailer
6. What did you buy there?
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VOCABULARY

1. Study new words.

Word

after sales service
appeal to
available

average

bargain (n, v)

cash

cash flow

petty cash

cash dispenser
cash register
cash-and-carry
cash cow

cash discount
cash desk
consumer

cooling off period
credit card details
customer

delivery (~service)
destination
discount

earnings
e-commerce
enquiry

expiry date

fee

fixed amount
goods

in advance
insurance
interest-free credit
item

low-budget (adj.)
method of payment

money back guarantee

order (n, v)

Translation

rapaHTUNHOE 06CNTY)KMBaHWe

obpalleHue, obpallaTbes K

[OCTYMHbIN

CpefHWiA, CpeAHECTaTUCTUYECKNI
cornalleHune, 4OroBOPEHHOCTb; TOProBast CAeSKa;
TOpro.aTbCA

[eHbIrv

ABWKEHNE Ha/MYHbIX CPeLCTB

[EeHbI Ha MefiIKe pacxogpbl

6aHKomat

KaccoBblIin annapat

orara ToBapa Ha/IMYHbIMM

HaAEXHbIA UCTOUYHMK AeHer

CKUKa Npw ynnare HaTMYHbIMM

pacyéTHas Kacca (B MarasuHe)

noTpeduTens

BpeMsi Ha 06yMbIBaHME NPEeACTOALLEN MOKYMKM
MHOopMaLUUA KPeaNTHOW KapTOUKuM
noKynarTe/ib

[0CTaBKa

MECTO Ha3HayeHus, MyHKT Ha3Ha4YeHUs
CKuaKa

3apaboTaHHble AeHbrn, 3apaboToK ,NPUObLIb
3/IEKTPOHHAA TOProB./s, TOProBa Yepe3 MHTePHeT
3anpoc, crnpaeka, HaBefieH1e CrnpaBokK

CPOK FO4HOCTW, CPOK XpaHeHMS

nnara3a yuto-nm6o

(bMKCMpPOBaHHOE KO/IMYecTBO (CyMMa)
TOBapbl

3abnaroBpeMeHHO, 3apaHee

CTpaxoBaHue

6eCnpoLEHTHBIN KpeanuT

eAVHYLIa ToBapa

He0POron, HU3KOBKMKETHbIIA

crnocob onsatsl, hopma niarexa

rapaHTVsa Bo3BpaTa AeHer

3aKas, 3aKasblBaTb
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packaging yMakoOBKa

prepaid card ne0eToBas KapToyKa

profit/profitable BBITOAQ/ MPUHOCUTB MOJb3Y, BEITOAY, MPUOBLIB/
NPUOBLUTBHBINA

prohibition 3amnper

range/ to extend the range

ACCOPTUMEHT/ YBEJINYUTH ACCOPTUMEHT

reasonable

Pa3yMHBIH, Onaropa3yMHbIi; paliMOHAIBHBIN

receipt KBUTAHIUS, YEK

refund BO3BpAIIEHUE (JICHET) ; BO3MELIEHUE (PacX0/I0B,
yOBITKOB)

reliable HAJEKHBIN, BEPHBIN, HCIIBITAHHbIA

representative MPEACTABUTEITD

retailer PO3HUYHBII TOPrOBEL

safe/ secure 0e30MacHbIi

sale npoaaxka

stock 3amac/acCOPTUMEHT (TOBAPOB)

storage 0a3a, CKJIaJl, XpaHWJIUIIC, XPAHEHUE

to attract smb’s attention

NPUBJICKATH YbE-TMO0 BHUMAHUE

to be in stock/ to be out of
stock

ObITh/HE OBITH B HAITMYHHA

to be satisfied with

OBITh YJOBJIETBOPEHHBIM YEM-JIN00

to buy in bulk

IOKYIIaTh OIITOM

T0 buy/to sell online

NOKYIAaTh/ MPOJABATh MO CPEACTBAM ceTH MHTEpHET

to cancel an order

OTMCHHUTH 3aKa3

to change one’s mind

NEPEAYMATh, U3SMEHUTH PEILIEHUE

to charge smb.

B3bIMATh IJ1ATY

to claim TpeOOBaTh, NPEABSBIISTh TPEOOBAHUS, 3AIBIISATE O
CBOMX MpaBax Ha YTO-JI.
to confirm NOJITBEPKIATH

to contact smb.

CBA3BIBATHCA C

TO control/to get out of control

KOHTPOJIMPOBATh/ BBIWTH M3-TI0] KOHTPOJISI

to deal with

HMCTB ACJI0 C

to deliver JIOCTaBJIATh

to demand TpeOOBaTh

to differ OTJINYATHCS

to dispatch MOChLIATh, OTChLIATh, OTIPABJISATH MO HA3HAYCHUIO
to do business with smb. BECTU OU3HEC ¢ KeM-JTH00

to download 3arpy»arh, CKQuMBaTh (MO KAHATY CBSI3H)

to estimate OIICHUBATh

to exchange O0OMEHHBATh, MEHSITHCS

to face (~a problem)

CTAJIKUBATHCS ¢ MPOOJIEMOT

to go into liquidation

00aHKPOTUTHCS

to have access to

HMCTh JOCTYII
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to hesitate

to increase

to make a good impression on
smb

to offer

to offer/ to give a discount
to pay in advance

to pay with a credit card
to place an order with a
company

to provide (with)

to purchase

to reduce

to refund

to run out of cash
to ship

to supply
to thrive/ throve/ thriven

transfer

tricky
warehouse
website
wholesale dealer

K0nebaTbCcs; COMHEBATLCS
BO3pacTaTb, YBE/IMYMBATHCA
MPOM3BOANTL XOPOLLIEe BNeYaT1eHNe

npegnaratb
NpefoCcTaBUTb CKUAKY
3aniaTnTb 3apaHee

NNaTUTb KPeAUTHON KapTou
pasMecTuTb 3aKa3 B KOMMaHum

CHab»aTb, 0becrneymBaThb

noKynaTb

MOHWMXaTb, COKpaLLaTh, YMeHbLIATb
BO3BpaLaTh (AeHbrn) , Bo3meLaTs (pacxomsl,
YObITKN)

NCTPaTUTb BCE HAJIMYHbIE AEHbI
nepeBo3nTb (rpy3, ToBap); NOCTaB/ATL Ha PbIHOK
(ToBapbl)

CHabXaTb (4em-/1.) , NOCTaBNATb; AOCTaBNATb
npeycnesarb, NPOLBETATb

rnepemMeLlLeHne

XUTPbIA, NOBKUI

TOBapHbIN CKNag

Beb-canT

OMTOBbIV TOProBeLy

2. Make up as many word combinations "‘noun + adjective' as possible.

ADJECTIVE
wide
tricky
low-budget
reliable
interest-free
profitable
fixed
expiry
attractive
average

©CoONOAPSWDN

=
o

NOUN
discount
company
ratailer
customer
amount
price
bargain
date
credit
range of goods

—SQ Hho o0 T

N+

3. Cross an odd word or phrase out from each group.

1 wholesaler \ retailer \ supplier\ offer
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discount \ bargain \ range \ sale
return \ exchange \ purchase \ refund
stock \ street shop \ storage \ warehouse

dispatch \ deliver \ distribute \ manufacture

o g~ w D

money-back guarantee \ out of stock \ a”er-sales service \ interest-free credit

4. Fill the gaps in the sentences with the words given in the box.

before client individual buying product wants weaknesses

| fyou want to be a successful salesperson you should:

1 know your _ and its main features.

2. know the strengths and  of competing products.

3. find out who makes the ~ decisions in your client’s firm.
4. plan each sale ” it takes place.

5. match what you are selling to each client’s  and needs.
6. listen to what your _ tells you.

7. remember that each client is an _ , not a number.

5. The word cash is uncountable: How much cash doyou have onyou?
Choose the correct definition for the following vocabulary items that are formed
with the word cash. Use the explanatory dictionaries.

Word combination Definition

1 cash flow is: a)  the conversion rate between currencies;
b)  money which is immediately available;
c)  movement of money into and out of business.
2. petty cash is: a) small denomination coins;
b)  money held in a business to cover small expenses;
c)  pocket money given to children.
3. cash dispenseris: a)  someone who spends money;
b)  machine in or outside a bank from which you can
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get money with a card;
c)  device used to sort out money.
4, cash register is: a)  machine used in shops to record the money;
b)  aspecial book where you keep the record of money
coming in and getting out;
C) person who records money in a bank.
5. cash-and-carry is: a)  amethod of payment for the transportation of
goods;
b)  alarge wholesale shop where goods are sold at
cheaper prices and taken away by customers;
C)  money you receive for the delivery of goods.
6. cash cow is: a) an animal breed (nopoga) to be sold,;
b)  apart of business that brings enough profits;
C) someone you can cheat to get undue money.

7. cash discount is: a) reduction in a price if you pay immediately;
b)  reduction of the sum of money you owe;
C) reduction in a price if you buy goods in bulk.

8. cash desk is: a) a table in which you keep money;
b)  atelevision company office that deals with
monetary iSsues;
C) place in a shop where you pay for the goods that
you have bought.

READING 1

1 Read the text. Which of the points do you agree or disagree with? Give
your reasons.

BUYING ONLINE

The 214 century is the century of the great World Wide Web and scientific
progress. Due to new technologies, now we can purchase and sell goods without

leaving home, just over the Internet. There are a great number of trade Internet-
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platforms such as Aliexpress, eBay, OZON, Onliner and etc. There you can buy
everything from beauty products to a washing machine. Shopping on the Internet is
popular not only among youngsters but among the pensioners too. They also buy some
goods online. But as you know there are two sides of the coin. Let’s consider
advantages and disadvantages of shopping online.

Pluses:

. you can shop from the comfort of your own home.

. web-sites are open 24 hours a day, 7 days a week and practically 365 days
a year.

. prices are much lower in online-shops rather than in traditional shops
because seller doesn’t have to pay for renting, utility bills and additional taxes therefore
the prime cost (cebecTonmocTs) is lower.

. we can avoid the crowds and traffic, and there are no heavy bags to carry.

. it saves the time and efforts which you spend on shopping around in a big
number of traditional shops. You can find everything you want on the web-sites at
once.

. an absence of resellers, a direct order.

. it is very convenient to compare prices just moving from one online shop
to another. This gives you the freedom to determine which online store offers the best
and the most reasonable one.

. a wide range of goods for different tastes.

. it is easy to determine whether the products are available or out of stock.

. an ability to look through the other customers’ feedbacks who have already
bought it.

. an absence of queues.

. an ability to order goods from different countries all over the world.

. an ability to find rare, unique products.

. shipping directly to your home. All you need to get your order is to do
some clicks and open the door to the courier.

Minuses:

. purchased goods are impossible to get right now because you have to wait
for delivery. the delivery time can be from 1to 30 days.

. you can spend a lot of time comparing products and reading reviews about
them.

. you can’t touch the material the product was made of or estimate its
quality, you can rely only on the photos.

. pictures on a computer screen may not live up to your expectations.

. it is impossible to try on clothes and shoes; you can mistake with the sizes.
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. if you are not satisfied with the goods it will take a long period of time to
return money.

. unfortunately, you can face with scams and cheaters. An internet trading is
also business and you can be easily tricked.

All in all, everyone chooses what is more important for them : convenience,
quality, price or delivery service.

We wish you good shopping and fast shipping!

2. Say which statements according to the text “Buying online” are True and which
are False.
1 Prices are much lower in online-shops than in traditional shops.
2. There is a very small range of goods to choose on the Internet.
3. It is possible to try on clothes and shoes in online shop.
4. Online shops give an ability to order goods from different countries all over
the world.
5. Shopping on the Internet is popular not only among youngsters but among the
pensioners too.
6. There are long queues in online shops.
7. Your goods can’t be delivered from online shops.

3. Finish the sentences.
1. Now we can do our shopping not only in a. mothers with young children
stores or markets purchase the products and
services they need.
2. Why buying online b. open an online shop and sell
items from their home.
3. You can do shopping online in all c. ifyou have purchased them from
weathers and, for instance, overseas.

4. Also, this method of shopping allows d. became very popular recently?
you

5. The ability to shop from home allows e. but also, on the Internet.

6. People who cannot buy or rent a shop, f. just by a photograph.
can easily

7. But it will take several weeks to wait for ¢ easily check prices.

the items
8. It can sometimes be quite hard to judge h. you won’t get in the rain.
the size or quality of some. items

SPEAKING

1 What online shops \ platforms function in your country?
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2. Which products have you recently bought on the Internet? Are you satisfied with
their marketable quality?

3. Which goods would not you buy in online shops and why?

4. Have you ever been cheated by online sellers?

READING 2
1. Read the text and translate it into Russian.

YOUR RIGHTS WHEN BUYING GOODS

Complaining about faulty goods or bad service is never easy. Most people dislike
making a fuss. However, when you are shopping, it is important to know your rights.

When you buy something from a shop, you are making a contract. This contract
means that it's up to the shop — not the manufacturer — to deal with your complaints if
the goods are not satisfactory. What do we mean by satisfactory?

The goods must not be broken or damaged and must work properly. This is
known as ""merchantable quality''. A sheet, say, which had a tear in it, or a clock that
didn't go when you wound it would not pass this test.

The goods must be as described - whether on the pack or by the salesman. A
hairdryer, which the box says is blue, should not turn out to be pink; a pair of shoes the
salesman says is leather should not be plastic.

The goods should be fit for their purpose. This means the purpose for which most
people buy those particular goods. If you wanted something for a special purpose, you
must have said exactly what for. If, for instance, the shop assures you that a certain glue
will mend broken china, and it doesn't you have a right to retumn it.

If the shop sells you faulty goods, it has broken its side of the bargain. If goods
are faulty when you first inspect or use them, go back to the shop, say that you cancel
the purchase and ask for a complete refund. If you prefer, you can accept a repair or a
replacement.

I fthe goods break down through no fault of yours, a”er you have used them for a
time, you may still be entitled to some compensation. In some cases it would be
reasonable to expect a complete refund - if, for instance, without misuse your shoes
came apart after only one day's wear, or your washing machine irreparably broke down
after only three wash days. But if your washing machine worked perfectly for a while
and then broke you could only expect some of the purchase price back. You and the
supplier must negotiate a reasonable settlement.

You need never accept a credit note for faulty goods. Ifyou do so, then later find
you do not want anything in the shop or store, you may not get your money back.

Ifyou have to spend money as a direct result of goods being faulty, you can also
claim this from the shop. You could, for example, claim the cost of using a laundry
while the washing machine wasn't working. But you must keep such expenses down to
aminimum. There are four golden rules:

1 Examine the goods you buy at once. Ifthey are faulty, tell the seller quickly.

2. Keep any receipts you are given. If you have to return something the receipt
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will help to prove where and when you bought it.
3. Don't be afraid to complain. You are not asking a favour to have faulty goods
put right. The law is on your side.
4. Be persistent (but not aggressive). If your complaint is justified, it's
somebody's responsibility to put things right.
Remember:
> You can't complain about defects that were pointed out to you, or that you
could reasonably have been expected to notice.
> Stop using the item as soon as you discover a fault.
> You are not entitled to compensation if you simply change your mind about
wanting the goods.

WRITING

1. You have been asked to prepare a questionnaire that will be used in a consumer
survey of clients of online shops. Prepare the questions to collect the following
information:

1 Consumer profile aresident or a visitor
professional or social background
income

regular or occasional buyer

level of spending

how they discovered the store
service

product range

prices

getting of information
suggestions for improvement
e-mail order

e-commerce

2. Consumer satisfaction with:

3. Customer attitude to:

VVVVYVYVVYVYVYVYVYVYV

2. Role-play the interview with a customer.

Jokes about Economics and Economists

1 A merchant teaches his son the secrets of the trade: “When you charge a customer $
100, and he pays you by mistake $ 200, you have an ethical dilemma - should you tell
your partner?”

2. There were two grocers, Smith and Jones, in the same street. Smith had a sign in his
window, “Avocados, 20 pence a pound”. A woman goes in and asks for some. “Sorry,
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love”, said Smith, “I haven’t got any in just now; come back on Wednesday”. So, she
goes on up the street to Jones. But his avocados are 2 pounds-fifty a pound! But at least
he has them in stock. 34 “That’s bit steep, isn’t it? Smith’s are only 20 pence a pound™.
“Yeah”, says Jones, “and when [ haven’t got in stock, mine also are only 20 pence a
pound!
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Unit 4
Marketing

BEFORE YOU START
1. Express your idea on the following:
» What is the marketing mix?
» What is the personal value equation?

VOCABULARY
1. Study new words. Make up your own word combinations and sentences
with these words.

Word Translation
creating co3gaHue
communicating KOMMYHU/KaL s, B3aMMOENCTBIME
delivering (delivery) [loCTaBKa
exchanging 06bmeH
domain cthepa, 06nacTb, TEpPPUTOPUSA, JOMEH
value LIeHHOCTb
collaborating COTPYAHMYECTBO
offering (offer) NnpeanoXXeHune
supplier MOCTaBLUMK
to purchase NoKynatb, NPUoodpeTaThb
benefit BbIroA4a, Nnosb3a
profitable MPUOBbINbHBINA, LOXOLHbIN
hassle TPYAHOCTb, CymMaToxa, MopokKa

READING
1. Read the text, translate it and compare your ideas in ex.1 with the facts.

Marketing
Marketing is the activity of presenting, advertising and selling a company‘s
products in the best possible way. There are four components (the four Ps) of
marketing:
1 Product.
Goods and services (creating offerings).
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2. Promotion = Communication.

3. Place.
Getting the product to a point at which the customer can purchase it (delivering).
4, Price.

The monetary amount charged for the product (exchange).

Introduced in the early 1950s, the four Ps were called the marketing mix,
meaning that a marketing plan is a mix of these four components. However, in recent
years, service marketing has widened the domains to be considered, contributing to the
7P's of marketing in total. The other 3P's of service marketing are: process, physical
environment and people. Value is at the center of everything marketing does. What
does value mean? When we use the term value, we mean the benefits buyers receive
that meet their needs. In other words, value is what the customer gets by purchasing
and consuming a company‘s offering. So, although the offering is created by the
company, the value is determined by the customer. Furthermore, the goal of marketers
IS to create a profitable exchange for consumers.

LANGUAGE
1. Fill in the missing words in this description of the marketing mix.

The traditional marketing mix was described in terms of four Ps:
1 Product, the goods or services.

2. P , the cost of product.
3.P , 0”en called distribution.
4. P , which aims to make people aware of the product.

In recent years other considerations have been added, giving a mix of normally
seven Ps. The additional three, sometimes referred to as service Ps are:

5P , or everyone involved from producer to consumer.

6. P e , or anything that shows the existence of the
company, e.g. its buildings, vehicles, website, stationery, staff uniforms, badges.

7.P , which is the interaction between everyone involved.

2. Fill each gap in the sentences below with the correct word from the box.

customers, needs, time, developing, product, promote, distribute, place,
want, price, product, profit, producing, promote, service

Marketing is concerned with getting the right (1) ~ product  to the right (2) »
at the right (3) ~ . Marketing is about meeting consumer (4) ~ ata(5) . Marketing
makes it easier for (6) ~ to do business with you. Marketing aims to find out what
people (7) ~ ;then (8) ~ and (9) ™ a(10) ™ or (11) ™ that will satisfy those wants;
and then determining the best way to (12) ~ (13) _ and (14) _ the product or service.
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3. Using vocabulary, match the words with their definitions.

Word Definition

1 product a  Trading value for offerings

2. Creating b  The monetary amount charged for the product
(exchange)

3. exchanging ¢ Broadly, describing those offerings, as well as
learning from customers

4.  delivering d Communication

5 price e  Goods and services (creating offerings)

6. communicating f  Time and effort the consumer puts into the shopping
process

7. place g Benefits buyers receive that meet their needs

8  promotion h  Getting those offerings to the consumer in a way that
optimizes value

9. value [ Getting the product to a point at which the customer
can purchase it (delivering)

10. hassle i The process of collaborating with suppliers and

customers to create offerings that have value

4. Find 11 common words connected with marketing in the word square. Four of
them are vertical, six are horizontal, and one is diagonal.

R g AI J KL MP L AN
c Uus T OMER S P O0Q
A A S MA R KE T 1T N G
H L DL F GHJ T S T O
Ol E E F WR U U C V O
J T M A G Y B B CE A D
P Y AT HI R UB D U S
R g NP R ODWUCT QP
Il S DT TRV GH J WR
C MS E R VI CE S X |
E I K1 R E S E A R C H
D X X AP Qg UANATFE

1 7.

2 8.

3 9.

4. 10.

5. 11.

6.

37



SPAEKING

1. Think of some products you have bought recently. Why did you buy them?
Which of the four Ps influenced your decision?

READING 2
1. Study new words. Make up your own sentences with them.
1. appropriate COOTBETCTBYHOLLUI
2. core concept OCHOBHOE MOHATYE
3. demand crpoc
4. deprivation noTeps, yTpaTta, J/INLLEHNEe
5. exchange 06meH
6. intangible HemMaTepVa/ibHbIN
7. needs NOTPEBHOCTU, HYXKbI
8. profit BbIroja
9. purchasing power noKynare/lbHass CriocoO6HOCTb
10. self-expression caMOBbIpaXkeHVe
11. tangible MaTepuasibHbIN
12. intangible HemMaTepVa/ibHbIN
13. to denote 0603HauaTb
14. wants NoTPebHOCTU
15. willingness rOTOBHOCTb

2. Read the text and translate it into Russian.

Marketing Basic Concepts

NEEDS

The core concept of marketing is to understand or feel the human needs.
Therefore, being the marketers \ marketing managers, you need to discover the needs of
perspective customers and satisfy them. For example: the need for food, water,
clothing, shelter and safety are the basic physical needs. The individual needs include
the need for knowledge and self-expression.

WANTS

Human wants are desires for specific satisfaction of deeper needs. Human needs
may be few, but their wants are numerous. These wants are continually shaped and re-
shaped by social forces and institutions such as families, colleagues, neighbours etc.
Marketers can influence the wants, inform the consumers about certain products,

suggest and persuade them to purchase these goods by stressing the benefits of such
products.
DEMANDS
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People may have almost unlimited wants. But resources are limited in
comparison with the wants they have. Therefore, they have to choose the products that
are the most valuable or important for their money. Thus, demands are basically, wants
for specific products that are associated with the ability and willingness to pay for these
products.

PRODUCTS

To satisfy the wants and needs of people the company must offer their products
in the market. A product can be defined as an object, service, activity, person, place,
organization or idea. You can note here that the tangible items are known as products
while the intangible items are known as services.

EXCHANGE

As it was said above, marketing takes place only when people decide to satisfy
needs and wants through exchange. So, in the process of marketing there is exchange
between the two parties: a buyer and a seller. The value for a buyer is to obtain the
desired object to satisfy their needs and wants while the value for a seller is generally

the profit or the money.
(Source:http://w*w.kkhsou.in/main/EVidya2/electronics/basic_marketting.html)

3. Answer the following questions.
1 What are needs?
2. What types of needs do you know? What do they include?
3. How can you define wants?
4. When do wants become demands?
5. What are demands?
6. How can a product be defined?
7. What is exchange?
8. What is the value for a buyer?
9. What is the value for a seller?
10. What conditions must be satisfied for exchange to take place?

LANGUAGE

1. Using vocabulary match the words with their definitions.

Word Definition
1 demands a the need for knowledge and self -
expression.
2 intangible item b  an object, service, activity, person,
place, organization or idea
3 exchange c  the state of felt deprivation
4 the basic physical needs d wants for specific products that are

linked with the ability and
willingness to pay for these products.
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5 the individual needs e  product

6 wants f the needs of belongingness and
affection

7 needs g  Service

8 product h  interchange value between the two
parties

9 tangible item I.  the need for food, clothing, shelter
and safety

10.  the social needs j desires for specific satisfaction of

deeper needs

2. Complete the table.

Verb Agent General noun

marketer market

distribute
competition
advertisement
supplier
sponsor
consume
researcher

import

produce
analyst
SPEAKING

1. Work in groups. Think of a product. Decide together:
* What are the main features and benefits of your product?
* What are the unique selling points of your product?
* Who are your customers?
* How can you improve your product’s image and promote it to the customers?

A Jokes about Economics and Economists

1 A Chicago economist died in poverty and many local futures traders donated to a
fund for his funeral. The president of the Board of Trade was asked to donate a dollar.
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"Only a buck?" said the president, "Only a dollar to bury an economist? Here's a check;
go and bury 1000 of them."
2. — What do economists and computers have in common ??

— You need to punch information into both of them.
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Unit 5
Advertising

BEFORE YOU START

It is necessary to know for economists and businessmen:

Advertising - communication intended both to inform and persuade.

Ad - an informal word meaning an advertisement

Advert - the same as ad

Advertisement - an announcement in mass media about a product, event, job
vacancy, etc.

Advertiser - a person or a company that pays for a product or service to be
advertised

Adman - a person whose profession is advertising

Commercial - an advertisement on television or radio

Advertising campaign - a planned series of advertisement intended to advertise a
product or service

1. Think of the following
» Does advertising influence your personal decisions to buy or not to buy?

» Are there any products that you have bought recently because of the adverts?
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» Are there any ads which make a negative effect on you?
* Do you think people should be allowed to advertise the following:

> alcoholic drinks
> junk food
> political parties

» Should companies invite children to advertise their production? Which products
can’t be advertised by children?

VOCABULARY

1. Study new words. Make up your own word combinations and sentences with

these words.

Word

advertising agency
advertising campaign
advertising expenses
advertising rate \ price
booklet

brand image

market coverage

mass communication \ media

media strategy
misprint

neon sign
outdoor sign
poster / board
brochure
commercial
commercial break
copywriter

shop window
slogan

to sponsor

spot

in-store demo
jingle

subliminal advertising
throwaway / flier
window-dresser
window bill

Translation

peknamHoe 6topo

peknaMHas KaMnaHus

3aTpaTbl Ha peKknamy

LIeHa peKnambl

OYK/ET; PeKNaMHbIid NPOCNEKT
06pa3 bpeHaa

OXBaT pbIHKA

CpefcTBa MaccoBoi UHopMaLmn
MOAXOZ K Bbl6OPY CpefcTB pekambl
Tunorpagckas owmoka

HEeOHOBas peknama

BbIBECKA; YINYHbIV LT
PEKNaMHbIV nnakar

PEKNaMHbI NPOCcneKT \ ByKneT
PeKNaMHbIA POINK

peknaMHas naysa

COCTaBMTE/Nb PeKNaMHbIX TEKCTOB
BUTPMHA MarasvHa

peknaMHas opmyna
(hprHaHCMPOBaTb, CMOHCMPOBATb
KOpOTKas BCTaBKa
[AEMOHCTpaLusa ToBapa B MarasuHe
MY3bIKa/IbHbI PEK/TaMHbIA POSINK
CKpbITasi peknama

PEKNaMHbIV NNCTOK; hnaep
ohopmMuTENb BUTPUH

peKnama B BUTPUHax
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2. Fill each gap in the sentences below with the word from the box.

devote, untrue, product, enrich, fear, violence, aimed, essence, shop

window, being deceived

1 The customer wants to be protected from _ and misinformed by advertisements.
2. The ™ of adverts is persuading people to buy.

3. Advert should not play on _ .

4. The majority of people have little knowledge of the ~ which they buy.

5. Advert should not contain the acts of .

6. Itis illegal for advertisers to make ~ statements about their goods.

7. A manager of a clothes shop is advertising by putting models wearing the store’s

clothesin _ .

8. Advertising is © at delivering information to potential clients.

9. Ads actually ™ our life.

10. National newspapers  much space to advertisements.

3. Match the halves of the sentences about pros and cons of advertising. Which of
the statements do you agree or disagree with?

1 Advertising provides us
2. The information in some ads

3. Adverts often result
4. Advertisement stimulates

5. Ad costs big money and this cost is
added

6. Advertising pays all of the cost of
7. Consumers spend money

8. Advertising stimulates consumer’s
9. Advertisers 0”*en use slogans that
sound great but

10. Advertisement convince you

a. to the price that consumers pay.

b. magazines, newspapers, commercial
TV, radio and sports events.

c. on the products they don’t need

d. with information about prices and
recent improvements in goods and
services

e. mean little or nothing.

f. in lower prices.

g. is sometimes untrue and o”*en
misleads the consumer.

h. to buy a product or a service.
I. competition among producers.

J. demand for products.

4. Look at the words in the box below. Categorize them as:

1. Advertising media 2. Methods ofadvertising 3. Verbs to do with advertising

commercials

public transport 2 place

cinema
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exhibition billboards launch free samples

target posters word of mouth leaflets
press endorsement research radio
persuade internet slogans television
mailshots promote sponsorship ad campaign
READING

1. Read the text, translate it into Russian. Say, what methods of advertising are the
most effective.

In the eyes of the business world and of many economists, advertising serves an
essential function. It helps consumers to choose among competing products. Also, it
encourages demand for products, extends the possibilities of mass production and helps
to lower consumer costs. Indeed, advertising is sometimes depicted as “the engine of
prosperity”.

Advertising informs consumers about the existence and benefits of products and
services, and its aim is to persuade them to buy these products. The best form of
advertising is probably word-of-mouth advertising, which occurs when people tell their
friends about the benefits of products or services that they have purchased. Indeed,
many organizations also use institutional or prestige advertising, which is designed to
build up their reputation rather than to sell particular products.

Advertising may be described under two headings:

1 descriptive

2. persuasive

Descriptive advertising gives the most important facts about the product. It
Is the cheapest form of advertising and is used a lot by the small traders selling through
the local newspaper. It usually says:

> what the product is
> how much it will cost
> where it may be obtained.

Persuasive advertising tries to persuade people think that the product which is
being advertised has a special quality or usefulness which makes it much better than
other similar products. It is used a lot in television advertising (commercials) where
consumers are persuaded to think that if they buy that product, they will become very
popular or very happy. This is the area in which advertising is o”en criticized.
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Advertising is sometimes misleading. Although it is illegal for advertisers to make
untrue statements about their goods, services or prices, advertisers create a demand for
products and services.

Any paid (by a person or a company) form of an advert made through mass
media is a sponsor advertising. Sponsors are people or firms that pay for radio or TV
programs in return for advertising. Sponsors may be a nonprofit organization, a
political candidate, a company or an individual. Mass media include magazines, direct
mail, radio, television, billboards or hoardings, newspapers where advertisements are
placed. Advertisements on the radio and TV are called commercials. Classified
advertisements (also classifieds or want ads) are small adverts placed in a newspaper
by people wishing to buy or sell something, to find ajob, etc. Handbills is the type of
advertisements on small cards or sheets of paper used by local traders. But they are
expensive in labour costs and not very effective. Junk mail is advertisements that you
receive through the post, which you have not asked for and which you do not want.
Spam is unwanted e-mail advertisements sent to a large number of people.

The British Code of Advertising Practice exists to protect the consumer from
being deceived and misinformed by advertisements. Their slogan is: “All
advertisements should be legal, decent, honest and truthful”.

2. Look through the text again and decide if these statements are True or False.

1 Advertising encourages demand for products.

2. Prestige advertising is designed to sell particular products rather than to build up the
reputation of the company.

3. Descriptive advertising is the most expensive form of advertising.

4. 1tis illegal for advertisers to make untrue statements about their goods, services or
prices.

5. Mass media include magazines, newspapers, radio, television, billboards and etc.

6. Advertisements on the radio and TV are called handbills.

7. Junk mail is advertisements that you receive through the post.

3. Make word combinations as they appear in the text and translate them.

1 competing a. honest

2. local b. statements
3. ads should be c. mail

4. untrue d. people

5. sponsor e. products

6. junk f. media

7. protect g. prosperity

8. the engine of h. traders

9. persuade I. the consumer
10. mass J. advertising
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DISCUSSION

1. What makes a good advertisement? Use some of the words below.

clever interesting funny inspiring eye-catching powerful
humorous shocking informative sexy

Give examples of:
Outdoor advertising on the public transport in your country.

Clever slogans that you remember from advertising campaign.
Celebrities from your country which are used in advertising.
Which types of products do they advertise and if it is effective?
Alternatives to advertising.

The best advertising you have ever seen or heard.

V V VDN

REVISION TASKS

1. Translate the following text from Russian into English

CnoBo peknama MPOUCXOAMT OT NIATUHCKOro cnosa reclamo (BbIKPUKKMBATD).
Peknama - 3TO MHMOPMaumMa O CBOWCTBAX MOTPEOUTENIbCKMX TOBAPOB U Pas3/INYHbLIX
BUAAX YCNYT C Lefblo UX peanmsaunn 1 co3faHus cnpoca Ha HuX.

CoBpeMeHHbIMM CpefCcTBaMU peKnambl CyXaTt neyatb, pafuo, TenesuaeHve, a
TaKXXe BUTPWHbI, YMaKOBKa, TOBapHble 3HaKW U T.4. Y6eauTb NoOKynateneil BblOpaTh
TOT WUIN WUHOW TOBap - 3TO OCHOBHasA 3ajaya peknambl. Peknama Jo/mkHa ObITb N1erko
pasnnymma B CpeficTBaxX MacCoBOW MH(OPMaLN.

B aHrnmiickom sA3blke pekiama 0603HavaeTcs TepMmHamm advertising u publicity.
OueHmBas 1 BbIGUPaAs HaWIydlMe W3AeNns, HEKOTOpble JIIOAM MonaralTcs Ha
peknamy. Y6eautb Mokynartens BblbpaTb TOT WU MHOW TOBAp - 3TO OCHOBHasA 3ajadva
peknambl. OMOUMOHaIbHBIA OTKIMK Ha pPeknamy MOXET ObITb CBA3aH C JINYHbIMU
Hajexgamn, cTpaxamu v npegpaccyikamm YenoBeka.

47



Peknama He [AO/DKHA HeMpaBWIbHO WHGOPMMpPOBaTb WM 0BMaHbIBaTb
NoKynaTensl, a Takke AVCKPeaMTMPOBaTb [PYrue Wn3aenust NpsMo WM HaMeKOM.
Peknammpyst ToBapbl WM YCNyry, HeobXoAumo cobnogaTb MNPUHLMMNBI YeCTHOM
KOHKYPEHLINN.

Jokes about Economics and Economists

1 Economics is the only field in which two people can get a Nobel Prize for
saying exactly the opposite thing.

2. Santa Claus, a fairy, an economist, and an old drunk walk down the street

together when they simultaneously spot a hundred-dollar bill. Who gets it? The old
drunk, of course, because the other three are mythological creatures.
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Unit 6
Demand and Supply

BEFORE YOU START

1. Express your idea on the following:
» How do you understand the term demand?
» What factors can influence demand?

VOCABULARY
1. Study new words. Make up your own word combinations and sentences
with them.

1 demand - cnpoc (Ha ToBapbl)

2. supply - npennoxeHuve, obecrneyeHme

3. variables - nepemeHHble (hakTOpPbI, NEPEMEHHbIE BE/IMYMHDI

4. determinant - peluaroLmi hakTop, AeTEPMUHAHT, ONpeaennTesb

5. related goods and services - COOTBETCTBYHOLLME TOBapPbI U yCyru

6. to vary - MeHATbCH, U3MEHATLCS, BapbMpPOBaTLCA, KOMebaTbCs

7. income - foxof, Npubbinb

8. to tend - MMeTb TEHAEHUMIO, CTPEMUTLCA

9. roast - o6xapka (0 Koge)

10. to range from smth. to smth. - konebatbcs B npegenax (ot _ go )
11. preference - npegnoyTeHne, NPeMMyLLECTBO

12. bagel - 6apaHka, 6y6nmK

13. doughnut - NoHYMK

14. to induce - noby»xaaTb, CKNOHATb, BO3AENCTBOBaTL (Ha KOro-1160)
15. shi™ - nepemelleHve, N3MEHEHWe, CABUT

16. to increase - yBenMunUTb

17. to decrease - YMEHbLUNTb

18. to consume - NOTPe6NATH

READING
1. Read the text, translate it and explain the term “demand” with your own words.

Demand

Demand is the consumer's desire to buy aproduct or a service. How many bars
of chocolate will people eat this year? How many visits to a dentist will people make?
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How many houses will people buy? - these questions describe people’s demand for any
product or service.

Each product or service has its own special characteristics that determine the
number of people who are willing and able to consume. One of them is the price.
Buyers are rational people, so we would expect them to buy more of a product when its
price is low and to buy less of the product when its price is high. Other independent
factors that are important determinants of demand include consumer preferences,
income, buyer’ expectations or such demographic characteristics as population. The
number of pizzas people will purchase, for example, depends very much on whether
they like pizza or not. It also depends on the pricesfor alternatives such as hamburgers
or pies. The number of doctor visits is likely to vary with income - people with higher
incomes are likely to see a doctor more often than people with lower incomes. The
demand for cakes, for doctor visits, and for housing are certainly affected by the age of
the population and its size. Economists pay special attention to the price ofthe goods or
service, because a higher price tends to reduce the number of items people buy, and a
lower price tends to increase it.

For example, if a medium-size pizza costs $20, few people will buy it. And if it
costs from $7 to $10, the demand for it will increase dramatically. The more people
want the more companies produce and offer.

2. Say if the statements are True or False.

1 The price of the goods or services determines the quantity of people who are
willing and able to consume.

2. Other factors that determine the demand are our mood and physical condition.

3. People with higher incomes are likely to purchase goods and services more
often than people with lower incomes.

4. A lower price tends to reduce the quantity of people who want to buy this or
that product, and a higher price tends to increase it.

5. Prices for other goods and services do not affect the demand and consumption
of the particular product.

6. Seasons of the year can regulate the demand for products.

3. Give English equivalents of the following words and word combinations from
the text.

Ocobble  XapaKTepucTMKK, MPeAnoYTeHUs MOKynaTens, COOTBETCTBYHOLLME
TOBapbl W ycnyrn, AemorpaguuyeckuMe napameTpbl, MoKasaTenn, LeHbl Ha
a/lbTepHaTVBHbIE TOBapbl, BapbMpoOBaTbCA B 3aBMCUMOCTW OT [0XOAa, BO3PACTHOW
COCTaB, 3KOHOMUCTbI 06paLLaloT 0co60e BHMMaHWe, NMPUHNUMas BO BHUMaHMe, 00bI4YHO
npofaeTca, MoTpebneHne Koe, MOXET nodyauTb Noderd nutb 60nblie  Kode,
MOHVKEHME Yas B LieHe, M3MEHeHKe Cnpoca, COKPaLLEHNe YNCIEHHOCTM HaCeNeHus.

SPEAKING
* How do you understand the term supply?
» What factors can influence supply?
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VOCABULARY
1. Study new words. Make up your own sentences with them.
1 production costs - NPoON3BOACTBEHHbIE 3aTPaTbI, U3AEPXKKN
2. returns - NpuobLINBHOCTb
3. expectation - oXxugaHue, Hafexaa, BepPoATHOCTb
4. refer to - ccblnaTbCca Ha, OTHOCMTLCA K
5. profit - nonb3a, BbIroga, NpuobbINb, JOXOA
6. to earn profit - npuHOCUTL NPUBLINL, AaBaTb NPUOLIIbL
7. to make profit - n3Bnekarb NPUoLIIL, NOMY4YaTh NPUOLIIL
8. exception - UCK/OYeHWE, HECOOTBETCTBME
9. reduction - CHWXXeHWe, MOHUXXEHWE, YMEHbLLEHWE

READING 2
1. Read the text and translate it into Russian.

Supply

The total amount of a specified product or service that is available to customers
Is known as ‘supply.’ It is very closely related to and goes hand in hand with demand.
When supply exceeds demand for a product or service, the prices of said product fall.
This is known as the law of supply and demand.

Supply can be classified into two categories, which are individual supply and
market supply.
1. Individual supply is the quantity of goods a single producer is willing to supply at a
particular price and time in the market. In economics, a single producer is known as
a firm.
2. Market supply is the quantity of goods supplied by all firms in the market during a
specific time period and at a particular price. Market supply is also known as industry
supply as firms collectively constitute an industry.

Determinants of Supply
price of a product
cost of production
natural conditions
transportation conditions
taxation policies
production techniques
factor prices and their availability
price of related goods
> industry structure

Price of a product
The major determinant of the supply of a product is its price. An increase in the price of
a product increases its supply and vice versa. A higher price increases profits and
makes sellers to offer a greater quantity of goods or services.
Cost of production

VVVYVVYVYVYV
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It is the cost spent on the manufacturing of goods that are to be offered to consumers.
Natural conditions

The supply of certain products is directly influenced by climatic conditions. For
instance, the supply of agricultural products increases when the weather for vegetation
was favourable.

Transportation conditions

Better transport facilities result in an increase in the supply of goods. Bad transport
facilities always limit the supply of goods. This is because goods are not available on
time due to poor transport facilities.

Taxation policies

Government’s tax policies also act as a regulating force in supply. If the rates of taxes
levied on goods are high, the supply will decrease. This is because high tax rates
increase overall productions costs, which will make it difficult for suppliers to offer
products in the market.

Production techniques

The supply of goods also depends on the type of techniques used for production.
Obsolete (ctapble) techniques result in low production, which further decreases the
supply of goods.

Factor prices and their availability

The production of goods is dependent on the factors of production, such as raw
material, machines and equipment, and labour.

Price of related goods

The prices of substitutes and complementary goods also influence the supply of a
product to a large extent.

Industry structure

The supply of goods is also dependent on the structure of the industry in which a firmis
operating. Ifthere is monopoly in the industry, the manufacturer may restrict the supply
of his/her goods with an aim to raise the prices of goods and increase profits.

2. Say if the statements according to the text are True or False.

1 A higher price makes sellers to offer a lesser quantity of goods and services.

2. Price and production cost are the main determinants (factors) that influence
supply.

3. The higher the price, the more will be the sellers on the market.

4. Sometimes a higher price may induce a reduction in the quantity supplied.

5. The supply of certain products isn’t directly influenced by climatic conditions.

6. Old equipment increase the production of goods and services.

LANGUAGE
1. Read the sentence pairs. Choose the words which best fit in the blanks.
Economic / economical
1 The government’s policy helped to increase the annual GDP.
2. Itis usually to buy washing powder in large quantities.
Save / economize
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1 Some people try to___ on heating, tap water and light as these facilities
are rather expensive.

2. Jack seldom visited cafes because he was for a new car.

Wage / pay / salary

1 My sister is a doctor. Unfortunately, her _ Is not very high.

2. This guy works in a shoe factory and each week he gets his

3. Herjob is hard, but the IS good.

Profitable / successful

1 The performance was very on Broadway.

2. Henry runs a highly business.

2. Study, translate into Russian the following economic terms and match
them with their definitions.

Word Definition
1 debt a the money that you make in business or by selling
things, especially after paying the costs involved.
2 demand b. a product or service that is brought into one
country from another
3 supply C. the money that a person, a region, a country, etc.

earns from work, from investing money, from
business, etc.

4 profit d. selling and transporting of goods to another
country

5 equilibrium e a sum of money that somebody owes

6 income f. an amount of smth. that is provided or available to
be used.

7 import g a state of balance, especially between opposing
forces or influences.

8 export h. the desire or need of customers for goods or

services which they want to buy or use.

SPEAKING

1. Discuss with your groupmates, how demand and supply for various goods
and services can vary and change according to different situations:

» Geographical location

» Change ofthe season

* Various holidays

* Political situation

» Economic situation

2. Suggest your own criteria that can influence demand and supply.
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REVISION TASKS

1. Fill in the gaps using the words below.

Implementation, tax, ineome, profit, demand,
entrepreneur, shifts, previous, expands

1 Qur vocabulary through reading.

2. IS a businessman who has his own company and tries to gain profit
from his activities.

3. of new technologies helped to optimize manufacturing.

4. Peak for chocolate and sweets usually takes place during New Year‘s
Eve and the 8th of March.

5. Tourism is a major source of _ for this country.

6. The action of the story from London to Paris.

7. A”er the company has paid all costs and tax it gets net

8. No experience is necessary for this job.

9. People pay » _to the state according to their income.

10. of food are almost exhausted.

2. Give Russian equivalents of the phrases.
1 basic laws in economics

2. the quantity of a supplied product

3. market clearing prices

4. to be limited by the law of demand

5. the law of supply

6. to put a limit on sth. or smb.

7. to pay a lower price

8. to insist on doing sth.

9. to buy smth. at various prices

10. to decline the number of units demanded
11. goods that are relatively cheaper

12. the producers raise the prices

13. the products that are available for sale

3. Translate the following sentences into English.
1 T1pon3BOACTBO XONMOAWIBHUKOB CHU3WMIOCL Ha 20% MO CpaBHEHWO C
MPOLLYTbIM FOAOM.
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2. MpeanpuHUMaTenu, Takke, Kak 1 rocc/iy>kallme, 4o/KHbI M1aTUTb Hasoru.

3. KomnaHus pacLumpwuia CBoi 6U3HeC, OTKPbIB IBe HOBbIX aBTOMACTEPCKUX .

4, BHeapeHWe  HOBbIX  KOMMbIOTEPHbLIX — MporpaMMm  YrnpocTW/o
OyxrasTepos.

5. HoBas mogenb Iphone-13 oveHb nonysipHa 1 Nosb3yeTcA CrPOCOM.

6. CnporHo3npoBaTh CNpoc Ha HEKOTOPbIE YCNYTrX AOCTATOUYHO CIOXHO.

7. N13-3a HegocTaTouHoro (low) cHabXeHUs rasom, SIHoam 3MMOM MOTYT OCTaTbCs
6e3 Terna.

8. bosbLUMe TOProBble LIEHTPbI NOMy4YakoT XOPOLUMIA [OX0[, OT NPOAaXKM TOBapOB
N YCIyT.

9. OH nonbITa/CA CB/IUTb BUHY Ha CBOUX KOJI/IEr.

10. Hawa KomnaHus nosty4mna XopoLuyro Npubbib OT CAENKN.

11. OCHOBHbIMM 3aKOHaMM 3KOHOMUKM SBMIAKOTCA  3aKOHbl crpoca W
NPeI0KEHNA.

12. JTroboe CcobbITME B 3KOHOMMKE €CTb Pe3y/ibTaT B3aMMOAECTBUS 3TUX [ABYX
3aKOHOB.

13. KonnyectBo npegnaraemMoro ToBapa pacTeT C POCTOM PbIHOYHOW LEHbI Y
NnafaeT Co CHYDKEHNEM LIEHBbI.

14. 3aKOH crpoca rf1acuT, YTo KO/IMYECTBO TPebyeMbIX TOBAPOB YMEHBLLLAETCS M0
Mepe pocTa LeHbl, 1 Ha060pOT.

15. OfHa 13 MYHKUMIA PbIHKA - HaNTN «PaBHOBECHYHD» LIEHY.

16. «PaBHOBECHbIE» LiEHbI Ga/laHCUPYHOT MOCTaBKM TOBAPOB U YC/1YT U Crpoc Ha
HIX.

17. «PaBHOBeCcHasi» LgeHa - 3TO LEHa, MO0 KOTOPOM KadKablA Mpov3BOAUTESb
MOXET MpoJaTb BCE, YTO OH XO4YeT MPOoAaThb, a KaxXKabIA NMOKynaTeslb - KyrnuTb BCe, YTO
emMy TpebyeTcs.

18. ECnn y Npou3BoAnNTEeNEN HET KOHKYPEHTOB, TO OHM BCE PaBHO OrpaHNYeHbI

3aKOHOM crnpoca.

19. Ecnv npov3BoAuTeNlb Ha3HAYaeT BbICOKME LieHbI, MOKyMaTesb NnpuobpeTaeT
MeHbLLIee KOIMYECTBO eAVHULL MPOAYKLUNI.

4. Fill in the gaps with necessary prepositions.

1 All the year she was saving up a summer trip to Brazil.

2. Don‘t economize your health, it‘s the most valuable thing you have.
3. Annual increase prices was not unexpected.

4. Decrease population has become an urgent problem this country.
5. This shop offers awide range products.

6. Income tax individuals should be paid by everyone and time.
7. Ford company succeeded _  _ conveyor car production.

8. Some merchants buy fruit __ bulk and then sell it retail.

9. A ban the export _ some goods can ruin a country‘s economy.
10. Imports salmon has decreased this year.

11. Demand and supply should be equilibrium.

12. These goods are packed export.
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SPEAKING

1. Think of the situations where you can use the following idioms.

1 Allfor nothing - Bce BnycTyt, 3pA

2. To come back to earth - cnycTuTbCcAa Ha 3eM/0, peaslbHO MOCMOTPETb Ha
BeLm

3. A million to one - o41H Ha MUNIMOH

4. Monkey business - 6eccmbICnieHHas paboTa

5. To be in low water - 6bITb Ha Menu

6. To move heaven and earth - penaTtb BCce BO3MOXHOE, 4TOObl YTO-TO
MPON30LL/IO

7. To be head over ears in debt - 6bITb MO YLIX B A0ONrax

2. Make a presentation. Describe some peculiarities of demand and supply
for various goods and services in your country.

----- J#kes about Economics and Economist

1 Shopkeeper Smith was alarmed when a new business, much like his own, opened in
the storefront to the left of him. A huge sign was installed, reading BEST DEALS. Mr.
Smith was troubled a second time when another competitor leased the building on his

right, and erected a much larger sign, reading LOWEST PRICES. At this point Smith

was really depressed; however, he came up with an idea. He put the biggest sign of all
over his own shop * it read MAIN ENTRANCE.
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Self-Study

1 TEXTS FOR ADDITIONAL READING
TEXT1

9 DIFFERENT ECONOMIC CAREER SPECIALTIES

Economists usually specialize in a particular economic field, in order to focus
their research and expertise. There are a variety of fields that economists work in—here
are a few of the most common:

1 Econometrics. Econometrics is a combination of mathematics and economics
used to test economic relationships and explain economic theories or trends.
Econometricians develop models using calculus, game theory, and regression analysis.

2. Finance. Financial economists study markets and financial institutions by
analyzing risk, investments, and savings.

3. Industrial organizations. Economists who study industrial organizations look
at how different companies within the same industry function and compete. They often
focus on antitrust laws—Ilaws designed to promote fair competition—and how these
laws affect markets.

4. International economics. International economists focus not just on one
country, but on many, studying international trade, global financial markets,
international organizations, exchange rates, and how globalization affects different
economies.

5. Labor. Labor economists focus on the supply and demand of workers in
particular employment fields. They look at employment levels and wages, and they
analyze how labor policies (such as minimum wage laws and unions) affect the
workforce.

6. Macroeconomics. Macroeconomists examine the economy of an entire
country (or, in some cases, the global economy) as a whole. They study things like
national economic growth, inflation, deflation, business cycles, economic well-being,
and unemployment, as well as how fiscal and monetary policies affect the money
supply and interest rates of the national economy.

7. Microeconomics. Microeconomists focus on smaller influences of economies,
or the decisions made by individuals and firms and how that decision-making affects
supply and demand. For instance, microeconomists can study how the cost of products
affects demand.

8. Public finance. Economists in the public finance field study the government’s
role in the economy. They analyze the economic impact of laws and effects of public
policy like tax cuts and welfare programs and look at how budget deficits influence the
economy.
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Q. Economic history. Economic historians analyze historical situations and
institutions—things like labor and business—using economic theory and statistics.
They compile this data to track trends for specific regions or to aid policymakers
interested in historical precedent.

TEXT?2

THE SALES PROCESS

Anyone who has contact with customers is a salesperson — that includes the
telephone operator who answers the phone and the service engineer who calls to repair
amachine. So that probably includes you!

The relationship between a salesperson and a client is important: both parties
want to feel satisfied with their deal and neither wants to feel cheated. A friendly,
respectful relationship is more effective than an aggressive, competitive one.

A salesperson should believe that his or her product has certain advantages over
the competition. Customers want to be sure that they are buying a product that is good
value and of high quality. People in business are not going to spend their company's
money on something they don't really need (unlike consumers, who can sometimes be
persuaded to buy 'useless' products like fur coats and solid gold watches!).

Some salespeople adopt a direct 'hard sell' approach, while others use a more
indirect 'so”™ sell' approach. Which approach do you prefer? Whichever approach is
used, in the end perhaps a good salesperson is someone who can persuade anyone to
buy anything. On the other hand, maybe a good salesperson is someone who knows
how to deal with different kinds of people and who can point out how his or her
product will benefit each individual customer in special ways. A”er all a buyer is called
a 'buyer' because he or she wants to buy. All you need to do is to convince them that
your product is the one they want. A successful sales meeting depends on both the
salesperson and the customer asking each other the right sort of questions.

TEXT3

WHAT IS MONEY?

Money is considered to be one of the greatest inventions of humanity along with
the alphabet and wheel. Its role in a society’s life is still very important. As
Shakespeare wrote: “Gold makes white out of black and a hero out of a coward”. So
what is money?

Money is anything used by a society to
purchase goods and services or resources. The
members of the society receive money for their
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products or resources; then they either hold that money or use it to purchase other
products or resources, when and how they see fit.

Before money was in general use, people traded goods and services for other
goods and services. This system of the exchange of goods and services without the use
of money is called barter system. For example, one family may raise vegetables and
herbs on a plot of land; and another may weave cloth. To obtain food, the family of
weavers (Tkaun ) trades cloth for vegetables, provided that the farming family is in need
of cloth.

The trouble with barter is that the two parties in an exchange must need each
other’s product at the same time, and the two products must be roughly equal in value.
It may work well when few products, primarily the necessities of life, are available. But
even very primitive societies soon developed some sort of money to eliminate the
inconvenience of trading by barter.

Over the years, different groups of people have used all sorts of objects as money
— whale’s teeth, stones, beads, seashells, salt, furs, tobacco, copper crosses, and such
metals as gold and silver. Such items are known as commodity money.

The first coins made of gold and silver appeared in China in the IX century BC.
Alexander the Great (356-323BC) was the first emperor who engraved his image on the
coin of his empire. Later almost all the other monarchs followed suit.

The use of paper money began in the early XVII century. Today, the most
commonly used objects are metal coins and paper bills, which together are called
currency.

Money has been called "the root of all evil." It has also been described as the
"lifeblood of commerce." But however, you may look upon it, money remains in great
demand. Many economists give three main reasons, or demands, for money:

1. The need for money for payment of wages, rents, debts, and the costs of food,
clothing, and shelter. This type of need is called a transaction demand. The money is
needed for transactions of daily life. The transaction demand is the strongest among
lower income people. They need almost all their money for the necessities of life.
People with higher incomes can set aside part of their income for investments and
savings.

2. The need for money for expenses that may arise in the future. The money i1s
set aside for a “rainy day,” usually in a bank account; it is not usually invested
in long-term or risky projects since the money must be at hand when needed.
The demand for this “rainy day” money is called a precautionary demand. 1t
1s held as a precaution in the event of future needs.

3. The need for money for investment purposes. People may want to invest
money in business, land, buildings, or antiques. These investments are risky.
But people who invest in them are using their money to earn money. The
demand for this money is called investments demand. There is always a
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chance of losing money in such investments. When the demand for money i1s
for very risky projects, it is called a speculative demand.

TEXT 4

THE FUNCTIONS OF MONEY
We have already noted that money aids in the exchange of goods and services for
resources. And it does. But that’s a rather general way of stating money’s function. Let
us look at three specific functions of money in any society:

1. Money Serves as a Medium of Exchange. A medium of exchange is
anything that is accepted as payment for products and resources. This
definition looks very much like the definition of money. And it is meant
to, because the primary function of money is to serve as a medium of
exchange. The key word here is accepted. As long as the owners of
products and resources accept money in an exchange, it is performing this
function. Of course, these owners accept it because they know it is
acceptable to the owners of other products and resources, which they may
wish to purchase. For example, the family in our earlier example can sell
their vegetables and use the money to purchase cloth from the weavers.
This eliminates the problems associated with the barter system.

2. Money Serves as a Measure of Value. A measure of value 1s a single
standard or “yardstick™ that is used to assign values to, and compare the
values of, products and resources. Money serves as a measure of value
because the prices of all products and resources are stated in terms of
money. It is thus the “common denominator” that we use to compare
products and decide which we shall buy. Imagine the difficulty you would
have in deciding whether you could afford, say, a pair of shoes if it were
priced in terms of yards of cloth or pounds of vegetables— especially 1f
your employer happened to pay you in toothbrushes.

3. Money Represents a Store of Value Money that i1s received by an
individual or firm need not be used immediately. It may be held and spent
later. Hence money serves as a store of value, or a means for retaining and
accumulating wealth. This function of money comes into play whenever
we hold on to money—in a pocket, a cookie jar, a savings account, or
whatever. Value that is stored as money i1s affected by fluctuations in the
economy. One of the major problems caused by inflation is a loss of stored
value: as prices go up in an inflationary period, money loses value.
Suppose you can buy a Sony stereo system for $1,000. Then we may say
that your $1,000 now has a value equal to the value of that system. But let
us suppose that you wait a while and don’t buy the stereo immediately. If
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the price goes up to $1,100 in the meantime because of inflation, you can
no longer buy the stereo with your $1,000. Your money has /ost value
because it is now worth less than the stereo.
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TEXTS

IMPORTANT CHARACTERISTICS OF MONEY

To be acceptable as a medium of exchange, money must be fairly easy to use, it
must be trusted, and it must be capable of performing its functions. Together, these
requirements give rise to five essential characteristics:

Divisibility The standard unit of money must be divisible into smaller units to
accommodate small purchases as well as large ones. American standard is the dollar,
and it is divided into one-hundredths, one-twentieths, one-tenths, one-fourths, and one-
half through the issuance of coins (pennies, nickels, dimes, quarters, and half-dollars,
respectively) . These allow people to make purchases of less than a dollar and of odd
amounts greater than a dollar.

Portability Money must be small enough and light enough to be carried easily.
For this reason, paper currency, is issued in larger denominations— multiples of the
standard unit. Five-, ten-, twenty-, fi*-, and hundred-dollar bills make our money
convenient for almost any purchase.

Stability Money should retain its value over time. When it does not (during
periods of high inflation), people tend to lose faith in their money. They may then turn
to other means of storing value (such as gold and jewels, works of art, and real estate) .
In extreme cases, they may use such items as a medium of exchange as well. They may
even resort to barter.

Durability The objects that serve as money should be strong enough to last
through reasonable usage. No one would appreciate (or use) dollar bills that
disintegrated as they were handled or coins that melted in the sun.

Difficulty of Counterfeiting If a nation’s currency were easy to counterfeit—"that
Is, to imitate or fake—its citizens would be uneasy about accepting it as payment. Even
genuine currency would soon lose its value, because no one would want it. Thus, the
countries that issue currency do their best to ensure that it is very hard to reproduce.

TEXT6

FOREIGN TRADE

Foreign trade being an essential part of a nation’s economy. Governmental
restrictions are sometimes necessary to protect national interests. Government actions
may occur in response to the trade policies of other countries or in order to protect
specific depressed industries. Since the beginnings of foreign trade, nations have tried
to maintain a favourable balance oftrade - that is, to export more than they import.

Products are known to be bought and sold in the international market with
national currencies. Seeking to improve its balance of international payments, that is, to
increase reserves of its own currency and reduce the amount held by foreigners, a
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country may attempt to limit imports. The aim of such policy is to control the amount
of currency that leaves the country.

One method of limiting imports 1s simply to close the channels of entry into a
country. Usually maximum allowable (pa3pewmennsiii) import quantities known as
quotas may be set for specific products. These may also be used to limit the amount of
foreign or domestic currency that is allowed to cross national borders. Having been
imposed, quotas serve as the quickest means of stopping or even reversing
(30.u3MeHATh) a negative trend in a country’s balance of payments as well as of
protecting domestic industry from foreign competition.

Another common way of restricting imports is by imposing tariffs or taxes On
imported goods. A tariff paid by the buyer of the imported product makes the price
higher for that good in the importing country. The higher price reduces consumer
demand, effectively restricting the import. The taxes collected on the imported goods
also increase revenues for the nation’s government. Tariffs also serve as a subsidy to
domestic producers of the goods taxed because the higher price resulting from a tariff is
an incentive for the competing domestic industry to expand production.

In recent years the use of non-tariff barriers to trade has increased. It may result
in some administrative regulations that discriminate against foreign goods and in favour
of domestic ones. These regulations may include various measures such as adopting
special domestic tax policies or strict standards on Imported goods, delaying imports at
the country’s boundaries, ordering government officers to use domestically produced
goods. Direct government support of depressed domestic industries is considered as a
non-tariff barrier to trade, as such support puts the aided industries at an unfair
(HecripaBeumMBbIi) advantage among trading nations. However, these barriers are not
necessarily Imposed by a government, for example organized public campaigns “buy
only Belarusian™ or “don’t buy beef of mad cows™ may be effective as well.

TEXT 7

BLACK ECONOMY

Illegal or semi-legal goods and services, ranging from endangered animals and
foreign currencies to prostitution and drugs, are traded every day on the world’s black
markets. They will spring up wherever a good or service is prohibited or severely
controlled. In some countries, black markets 7 are tolerated with little or no police
interference. In countries where currencies are artificially controlled, the black-market
rates usually indicate the true market price. When the official rate has nothing to do
with the real value of a currency, people start trading outside official market. In Brazil,
this was tolerated to the point that the black-market rates were published as parallel
exchange rates in the newspapers. The black economy consists of those underground
transactions that, because of their illegality, go unreported. The world economy 1is also
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full of semi-legal or “gray market” activities such as transfers and deposits of legally
earned but undeclared funds that have to be hidden from the authorities at home. For
example, normally law- abiding Italian, French, and Latin American citizens have often
transferred money to bank accounts abroad during periods of domestic economic
instability and exchange restrictions.

price!

TEXT 8

10.

ADVERTISING TECHNIQUES

. Repetition. The simplest kind of advertising. A slogan is repeated so often

that we begin to associate a brand name with a particular product or
Service.

. Celebrity Endorsement. A popular personality 1s used in the

advertisement.

. Scientific authority. Sometimes the adverts show a person in a white coat

1.€. a scientist telling us about a product. More often it mentions “miracle
ingredients” or “scientific testing” to persuade us.

. “Keeping up with the Jones’s.” You want to appear to be richer or more

successful than your neighbors.

. Comparison. The advert lists the qualities of a product in direct

comparison with rival products.

. An appeal to fear or anxiety. This type works on our fear.

. Association of ideas. Cigarette advertising, for example, should be

attractive: healthy people smoking in beautiful rural situations (Usually it
1s accompanied by the words “Smoking is harmful for your health)

. Information. 1f a product is new, it may be enough to show it and explain

what it does.

Special offers/free gifts. This 1s a very simple and direct appeal — it’s half
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TEXT9

TIPS ON STARTING A NEW BUSINESS

Setting up and running a business is a time-
consuming task - you need to be dedicated and focused
and able to structure your time in order to be successful.

The rewards of starting up your own business can be
great, but think carefully if you have the attributes and
right sort of personality to cope with going it alone.

Do what you love: You're going to devote a lot of
time and energy to starting a business and building it into a successful enterprise, so it's
really important that you truly deeply enjoy what you do, whether it be running fishing
charters, creating pottery or providing financial advice.

Skills: Identify your skills and particularly your weaknesses. Be honest and ask
friends and colleagues for input. If you are less hot in certain areas, hire people with
complimentary skills or seek professional advice when you need it.

Marketplace: Make sure that there is a market for your product or service. Just
as Texaco wouldn't build a petrol station next door to two others, a startup business
should ensure that the market for buyers or users is strong in the area he intends to set
up in.

Does the business world need you? Is there a large enough demand for your
product? Ask around before even attempting to start your business-check with similar
businesses in the area, or around the country. Find out how they started, and what kinds
of clients they target, to get an idea of where you'll fit in the market.

Company Structure: You will need to decide what business structure you will
trade under (sole proprietorship, limited company or partnership) and what obligations
and responsibilities you will have as the owner of a new business. Read more about
these business structures.

Get clients or customers first: Don't wait until you've officially started your
business to line these up, because your business can't survive without them. Do the
networking. Make the contacts. Sell or even give away your products or services. You
can't start marketing too soon.

Business Plan: Never underestimate how helpful this stage can be. Even if you
never consult the plan again, it is amazing how many thoughts and ideas can evolve if
you put all your thoughts down on paper in a structured format. Not only will you
require a well-thought plan when seeking funding or new business partners, but a
decent plan will help you focus on your goals and ensure you are less likely to stray
fromyour real priorities. You can read our Business Plan Guides for ideas.

Do the research: You'll do a lot of research working through a business plan, but
that's just a start. You need to become an expert on your industry, products and
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services, if you're not already. Joining related industry or professional associations
before you start your business is a great idea.

Funding: Even if you have the best idea in the world, you are unlikely to make a
killing instantly. Be conservative with your funding estimates and either save enough
money to keep you going while the business goes through its initial stages, or present
your bank manager with a well thought out business plan and request sufficient start up
funds.

Competition: Never underestimate it. Thoroughly research the competitors in
your chosen industry. Identify any weaknesses they may have and try to ensure your
product or service is a cut above theirs. Competition is a very healthy thing, but you
need to do constant research and never be complacent.

Staff: As your business expands, you may well need to hire people to manage
certain aspects of your operation. You need to ensure they have the right skills for the
job. Above all, you need to be able to *'click’ with the people you work with - this
simply cannot be underestimated.

Create a strong management team: your team members should share your
vision of the business, and a certain amount of proficiency and credibility. Rely on your
connections to find the perfect people for the jobs that will bring their expertise to the
business. Remember that you will eventually have to set aside your ego and let them
control certain aspects of the company, so you have to feel comfortable around your
management team.

Quality matters: you want to be able to set yourself, apart from all the other
businesses similar to yours. Having an eye-catching yet simple to navigate web site and
presentation material is key to succeeding in the modern business world. Creating
guality marketing tools doesn't have to cost you a fortune either; consider hiring a
design art or marketing student from a nearby university to help out. You never know,
you could even meet your next Junior Executive.

Seek Professional Advice: When running your business, a few words with a
trusted adviser (accountant, lawyer, business adviser) can make the difference between
success and failure. Before hiring a professional, you should visit several to compare
and don't necessarily make the decision based purely on price.

Be professional from the get-go: Everything about you and the way you do
business needs to let people know that you are a professional running a serious
business. That means getting all the accoutrements such as professional business cards,
a business phone and a business email address, and treating people in a professional,
courteous manner.

Get the legal and tax issues right the first time: It's much more difficult and
expensive to unsnarl a mess afterwards. Does your business need to be registered? Will
you have to charge GST or PST? Will you have to have Workers' Compensation
Insurance or deal with payroll taxes? How will the form of business you choose affect
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your income tax situation? Learn what your legal and tax responsibilities are before you
start your business and operate accordingly.

Be honest about your weaknesses: Identify what you do well and what you do
badly, dividing it into areas such as financial, marketing, operational and general
management. Be honest with yourself, but also be realistic. Try and get someone else to
evaluate your answers - another person's perspective can be very valuable. Identifying
your weakness will help you to recognize what you are good at, and which areas you
will need to find someone who can do a better job than you.

Biggest causes of failure: The biggest causes of failure for start-ups are - setting
your sights too high, not researching your market thoroughly, hiring the wrong staff
and not putting enough funds aside for contingency. Keep an eye on these potential
pitfalls at all times!

TEXT 10
INTERNATIONAL TRADE

Since ancient times people have strived to expand their trading as far as
technology allowed.

Today, container ships laden with cars and machines and Boeing 747s shuttled
with fresh fruit, fresh New Zealand lamb, and French cheeses ply the sea and air routes,
carrying billions of dollars’ worth of goods and services. Trade in goods such as food,
raw materials, and manufactured goods is known as visible exports and visible imports.
Trade in services such as banking, insurance, and tourism is known as invisible exports
or invisible imports. So why do people go to great lengths to trade with those in other
nations?

International trade is a form of specialization. Sri Lanka specializes in tea
because, it has an appropriate climate and soil, and skilled growers and packers. The
principle is just the same as individual specialization: Jill specializes in math teaching
because she is good at math and at dealing with people, Jack specializes in dentistry
because he understands the biology and is de” with his hands. Of course, it is important
for both that there is demand for what they are offering.

Economic theory distinguishes between absolute advantage and comparative
advantage.

Absolute advantage is the ability of a country to produce a good using fewer
resources than another country.

Comparative advantage is a bit harder to understand, but more important for
trade.

The principle of comparative advantage is a central concept in international
trade theory which holds that a country or a region should specialize in the production
and export of those goods and services that it can produce relatively more efficiently
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than other goods and services, and import those goods and services in which it has a
comparative disadvantage.

Comparative advantage 1s the ability of a country to produce a good at a lower
opportunity cost than another country. Comparative advantage refers to the relative
opportunity costs between countries of producing the same goods. World output and
consumption are maximized, when each country specializes in producing and trading
goods for which it has a comparative advantage.

The majority of economists believe that international trade should be based on
comparative advantage and free trade. F'ree trade 1s a system which allows certain
countries to buy and sell goods from each other without any financial restrictions. In
practice, despite the advice of economists, every nation protects its own domestic
producers to some degree from foreign competition. Behind these barriers to trade are
people whose jobs and income are threatened, so they claim to the government for
protectionism. Protectionism 1s the government’s use of embargoes, tariffs, quotas, and
other restrictions to protect domestic producers from foreign competition.

Embargoes are the strongest limit on trade. An embargo 1s a law that bars trade
with another country. For example, the United States and other nations in the world
imposed an arms embargo on Iraq in response to Iraq’s invasion of Kuwait in 1990.

Tariffs are the most popular and visible measures used to discourage trade. A
tariff 1s a tax on an import. Tariffs are also called customs duties. Historically, these
provided revenue to governments when taxes were not easily collected from other
sources. Modern tariffs are usually imposed for a different reason: to shut out (or add to
the price of) certain imports in order to protect home producers from foreign
competition. An obvious example is the protectionist policy used by European Union
for many agricultural products. The current US tariff code specifies tariffs on nearly 70
percent of U.S. imports. A tariff can be based on weight, volume, or number of units.

Another way to limit foreign competition is to impose a quota. A quota is a limit
on the quantity of a good that may be imported in a given time period. For example, the
United States might allow 10 million tons of sugar to be imported over a one-year
period. Once this quantity is reached, no more sugar can be imported for the year.
Quotas can limit imports from all foreign suppliers or from specific countries. Like all
barriers to trade, quotas invite other nations to retaliate with more measures to restrict
trade. With tariffs, it 1s impossible to know the quantity that will be imported, because
prices might be elastic. With quotas, governments can set a limit to imports. Yet unlike
tariffs, quotas provide no revenue for the government.
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TESTS
FOR SELF - TRAINING

TEST | CAREER

I. Match English words with their Russian equivalents.

1 application form a (mnvan, godepHee NpPeanpUATHe

2. short-term b. paboTaTb CBEPXYpPOHHO

3. to get ahead C. 0bpaTHas CBsi3b

4. currentjob d. rnaBHbIN NCNOMHUTESNbHBIN ANPEKTOP

5. subsidiary €. paHo YMTW Ha NeHCUIO, B OTCTaBKY

6. staff turnover f. 3aaBneHVe

7. the CEO g. COeAMHATL MO Tes1eqioHy

8. put smb. through h. KpaTKOCPOUYHbIiA

9. feedback I. TEKYYeCTb KafpoB

10. challenge J. BbI30B, C/IOXKHOe 3aJaHue

11. to take early retirement k. HacTosiLLas paboTa

12. to work overtime . npogBuratbCA MO KapbepHOW
NECTHULE

Il. Replace the underlined words with their synonyms in the correct tense form, given
in the chart.

to get the sack, career opportunities, the company, staff, sales revenue, to take a career
break, to recruit, vacant position, to have linguistic ability, to get ahead in a career, salary,
to make a fortune

1 It’s very difficult to climb a career ladder for the person who has just applied for a
job.

2. Henry was fired because he had been constantly late.

3. The personal assistant took time off work to look a™er her mother.
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4. This company offers excellent career prospects, so that every employee has a chance
to be promoted.

5. Some people save money all their lives and by the time they are old, they become
wealthy.

6. This company motivates its staff with the help of high payment.

7. The successful candidate for the position of a marketing manager should speak at
least two foreign languages.

8. The new contract will enable us to employ about 40 extra people.

9. “Kommunarka™ advertised the post only inside the firm as it believes in offering
career opportunities to its personnel.

10. The company announced that its annual profit was 20% below target and very few
sales contracts had been made.

II1. Fill in the gaps with the correct preposition where necessary.

1. While selecting an applicant, you should pay attention ... his level of education,
experience and the ability to work in a team.

2. — Good morning. Could I speak ... Mr. Brown, please?

Hold ... . ITwill putyou ... .

3. Having worked in Human Resources for 10 years, Mr. Smith got a promotion and
now he is ... charge ...this department.

4. Newly-employed people often face ... problems because of the lack of experience.

5. My current job involves frequent travel ... the region.

6. The profitability of a company depends ... many factors, such as the performance of
its employees, its advertising campaign, its strategy, etc.

7. All the applicants are expected to fill ... an application form and to send it to the
company not later than the 3™ of July.

8. I feel 1 am well qualified ...the position because I have a good knowledge of
computing, numeracy skills and the ability to handle administration.

9. Many teenagers often find it difficult to decide ... a career plan while they are still at
school.

10. One of the keys to your success is the ability to get ... well with people.

1V. Paraphrase the following word combinations and use them in sentences of your
OWN.

. a person who applies for a job

. a person’s place or rank in employment

. act of choosing a candidate

. a person who employs others

. a person who 1s employed

. those who are without jobs

. something successfully finished or gained, esp. through skill and hard work

~NON N W=
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8. using a type of computer program that allows figures to be shown in groups on a
screen so that quick calculations can be made

9. amanager of a higher rank

10. a person who can work effectively in a group of people

V. Put the question to each sentence.

1 Businesses continually need to hire good personnel to take the place of workers who
retire.

( indirect question)

2. Most large companies have special departments which are responsible for employer-
employee relations. (general question)

3. | think that the first impression people have of you is the right impression.
(alternative question)

4. Mike has succeeded in getting the contract signed. (to the subject)

5. Mr. Jewel is trying to raise some more money at the moment because he is going to
set up a small business in 5 months. (special question)

6. The job description will tell the applicant exactly what to do if he is interested in the
position. (indirect question)

7. Some people think working in a bank is boring. (tag question)

8. This company provides generous fringe benefits for its employees, including
insurance and medical payment. (special question)

9. Not many people manage to make a living as a successful artist. (general question)
10. A portfolio worker is a professional person who works for many different
companies or individuals. (alternative question)

11. The job market is getting more and more competitive and the idea of a “job for life”
has already become old-fashioned. (tag question)

12. Yesterday | had an interview for a holiday job at a summer camp for children. (to
the subject)

V1. Fill in the gaps with one ofthe words given below in the correctform.

interview, well-paid, to dismiss, to hire, to specialize in, to fire, to get a promotion, to fill

in, enthusiastic, unemployed, to apply for, fast-learner, skilled, applicants

At the moment | have a very good, 1) ™ job that I enjoy doing, but it hasn’t always
been like this.

Several years ago, | used to work as a salesman for a small company that 2) _
producing items of furniture. It was the sort of job where you had to be 3) _ , you had
to believe in your product and do everything possible to sell it. But times were hard,
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and a lot of companies had to 4) ... a lot of their employees, so our company also
started to 5) ... the number of people it 6) ... in order to save money — fortunately [
wasn’t one of them — but in the end it had to close down, and I found myself 7) ... for
the first time in my life. I 8) ... several jobs in similar companies, but I wasn’t
successful — every one of them turned me down.

Then one day I was looking through the paper and I came across an advertisement for
courses that specialized in journalism. I 9) ... an application form, sent i1t off, was
accepted onto the course, studied hard, was a ... 10) ..., passed my exams, and became
a 11) ... journalist. I then wrote to a small magazine, attended an 12) ... with dozens of
other 13) ... and, to my surprise, I got the job. The magazine grew in size and
popularity, I 14) ... this year and now I’m the editor, so I suppose, | have been lucky,
really.

VII. Give the antonyms to the following words.

1. a badly-paid job —

2. to have a full-time job —
3. to spend money —

4. to become poor —

5. to stand still in a company —
6. to work for a company —
7. to be hired —

8. to fail —

9. the line 1s free —

10. short —

VIII. Match the words to make word partnerships.

1. to apply a. tasks

2. torun b. challenge

3. to deal c. one’s best

4. to make d. with a problem
5.todo €. a vacant position

6. to study f. a fortune

7. to fill g. progress

8. to evaluate h. for a job

9. to delegate 1. for extra qualifications
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10. to broaden J. abusiness
11. strengths and k one’s skills

12. to accept l. weaknesses

IX. Translate the sentences into English.

1 [naBHbIA VCMOMHUTENIbHBIA OMPEKTOP HeCeT OTBETCTBEHHOCTb 3a 3(heKTMBHYHO

paboTy (PMpPMbI.
2. Ecnm Bbl paboTaeTe CBEPXYPOUHHO, KOMMaHWS BbIr/la4yMBaeT BaM B ABOIAHOM pa3Mepe.

3. OHa oTKasasiacb 0T HEHOPMUPOBAHHOMO Paboyero rpagimka, MoToMy UTO OHa XoTesia
NPOBOAUTL 60/IbLLIE BPEMEHM CO CBOEN CEMBENA.

4. YBepeHHbI KaHaMaaT BCerja UMeeT NperMyLLecTBa nepes CBOMMM KOHKYPeHTaMu,
5. [na Toro ytobbl MMETb yCrnexX B paboTe Tbl AO/DKEH MOCTaBUTb HECKO/IbKO BaXKHbIX
Lies1ei.

6. [1/19 yCrewHoro NpoABWKEHNS N0 KapbepHOM SIECTHULE BaM HEOOXOAMMO BpeMs OT
BPEMEHN MPOXOANTL KYPCbl MOBbILLIEHNS KBaUTU(PMKALMN,

7. QnpeKTopy KoMMaHum TpebyeTcs HafeXXHbIA, ObICTPO 00yyaeMbliA MOSIOA0M YerioBeK
Ha [0/HKHOCTb JIMYHOIO KOHCY/IbTaHTa.

8. - Muctep Cmut, Bam 3BOHUT MucTep [>Kyan no NoBoLy AOYEPHEro MPeanpusTys.
Bac coeMHUTL?

- HeT, cKaxkuTe, UTO A Nepe3BOHI0 eMy MO3AHee.

9. Ecnm Bbl 3HaeTe 2 SA3bIKa, TO Bam OyeT HAMHOI0 MPOLLe HAATL XOPOLLYHO paboTy.

10. Mosi cecTpa xoTena 6bl HalTK PaboTy B OTAeNe MapPKETUMHra, a [A/19 MeHsl HeT
paboTbI /1yyLLe, YeM B OTAe/e KaapoB.

TEST 2 ONLINE TRADE

I. Put the verb in brackets into the correct tenseform.

1 They guarantee that they....(refund) our money ifwe..... (be) not fully satisfied.

2. In general, teenagers....(spend) a higher proportion of money online than the rest of
us.

3. Over the past of ten years, there....(be) a tendency for business correspondence to
become simpler, more informal and this tendency....(be) even more visible in e-mails.
4. W e....(try) to reach an agreement on ajoint venture all day.

5. DirectSun  (come) into the room, the director of DirectSun  (have) negotiations
with an important business partner.

6. They....(promise) to dispatch the goods within two days of our order, but they......
(arrive) yet.
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7. The machines ..... (be) faulty, so we ..... (return) them to our supplier.

8. We ..... (deal) with your order at the moment.

9. Lifetime Holidays ..... (have) many high street shops and a large catalogue of
holidays.

10. We ..... (try) to reach an agreement on a joint venture all day.

I1. Match the words to their definitions.

1. agenda a. a person or company that sells a particular type of product to a
customer

2. bargain b. a plan or timetable for doing something

3. discount c. a business activity in which two or more companies have
invested together

4. fee d. a person or company that sells goods in large quantities

5. interest free credit €. a company or a person that sells goods to members of the
public

6. an invoice f. a request by a customer for goods and services

7. joint venture g. a list of the subjects to be discussed at a meeting

8. method of payment h. a price reduction often expressed as a percentage of the
original price

9. online 1. a shop through which products are sold to the public

10. an order J. a document sent by a supplier to a customer that lists the goods
sold and says how much they cost

11. aretailer k. the way you choose to buy the goods you want

12. retail outlet 1. when you can pay some time after you buy, but at no extra cost

13. schedule m. involving the use of the Internet to obtain and exchange
information, buy goods, etc.

14. a supplier n. something you buy cheaply or for less than the usual price

15. a wholesaler 0. a fixed charge, compensation or payment for something

II1. Fill in with the most suitable word from the box.

deal, advertised, retailers, details, employees, agreement, queue, goods

1. Online ... offer secure online ordering.
2. In many companies ... wear jeans.

3. You don’t need to stay in a ... when you buy online.
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4. High Street retailers should present ... attractively to get people to buy.
5. This ... is too important to lose, so we must not make a mistake.

6. Customers have to be confident that their credit card ... are secure.

7. I think we’ve made an ... , so let’s finish the discussion.

8. These goods should not be ... online, it’s prohibited.

1V, Supply the right preposition.

1. Most teenagers pay goods online their parents’ credit cards.

2. We didn’t have any more paper stock so we had to order some more.

3. Let’s talk the time for setting the website.

4. That could be all right — as long as I get some money advance.

5. They offer a discount customers who buy bulk.

6. The way the Internet encourages people to shop about has a big impact the
market.

7. E-toys had a great service for selling toys online in America and in Europe, but
eventually they ran money and had to go liquidation.

8. Alpha Tex will place an order condition that we give them an extra discount
for cash.

9. Goods are kept our warchouse until ready delivery.

10. If we are not satisfied your service we will look for another supplier.

V. Choose the correct alternative to complete each sentence.

1. If you want to obtain up-to-date information about any possible subject, you need ...
to the Internet.

A entrance B access C way D approach

2. Shopping on some websites is like going round a supermarket with a cart and then
going to the ... .

A checkout B check-in C check mark D check-up

3. People who use the Internet are becoming more and more ... — they want to be able
to use it wherever they are.

A emotional B moving C mobile D motivated

4. Buying things on the Internet is ... .

A e-shopping B e-buying C e-commerce D e-business

5. If you want people to visit and order from your ..., don’t put any obstacles in their
way.
A web site B location C layout D spot
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VI. Guess the word according to its definition. The first letter of each word is given.

1. The help you get from a company when you start to use their product is a...... S.......

2. A person who buys products or services for their own use, rather than to use in
business ortoresell isac...............

3. The imaginary place that emails and other pieces of information pass through when
they are going from one computer to anotheris¢.................

4. Setting two different prices online and in shops for the same goods is a d........

5. An arrangement where a company collects money from a person or organization and,
in return, promises to pay them money if they are ill, have an accident, cause harm to
othersetc. 1S i,

6. The network of computer systems that allows computer users around the world to
exchange informationis L...........

7. The way in which the words and pictures on a page are arranged 1S L...........

8. The difference between the cost of buying or producing something and the price you
sellitforism............

9. Money that you gain from selling something, or from doing business in a particular

VII. Complete the sentences with the correct word from the box.

bricks-and-mortar  password productive  searchable

cut-throat website online tricky receipt urgent

1. Internet retailers have been able to offer .......... prices because they do not have to
bear the cost of running a physical shop.

2. I am afraid this report .......... 1s so you will have to stay and finish it.

3. If you buy something from the .......... and you don’t like what you’ve got, you can
return that item to a store.

4. Paying online 1s a .......... business for consumers who are too young to own credit
cards.

5. When you receive an order, e-mail the customer to acknowledge .......... and to
inform them when the goods will be shipped.

6. Pressing parents to spend online is less .......... than pressing on the high street.

7. A lot of people research products .......... and then go to the store to pick that product
up.

76



8. Some ......... retailers are adopting a model of dual pricing in order to keep their
position online while maintaining margins in their shops.

9. You log on by entering your ......... , and you can then surf to any site on the
Worldwide Web.
10. Every online store should be......... , and there should be a search button on the

home page, if not on every page.
VIII. Arrange the words intopairs ofsynonyms.

achieve, buyer, complicated, confident, deal, delivery, demand, estimate,
extend, query, reduce, urgent, transaction, require, reach, question, difficult,
convinced, immediate, dispatch, expand, purchaser, decrease, assess

IX. Translate the sentences into English.

1 BebcalT KOMMaHWM [LO/MKEH MPeAoCTaB/ATb 60/bLLOE KOMMMYECTBO MHGOpMaLmMn 0
ee NMpoayKLUUW.

2. PoauTenam nerde noTpaTtuTb AeHbIM Ha NMOKYMNKY B 00bIYHOM PO3HUYHOW TOProB/ie,
yeM B IHTepHETE.

3. Ecnv Bbl He YAOB/METBOPEHbI LEHOW, Mbl MOXXEM MPEL/IOKATL BaM He6O0/bLLYHO
CKUIKY.

4. Bo Bpemsa MeperoBopoB O0OYEHb BaXKHO [AOCTUYbL COrnalleHUs Mo BOMpocaM,
BK/TOYEHHbIM B MOBECTKY [AHA.

5. [laBaiiTe pa3mecTM 3aKka3 B KOMMaHWW, KOTopas MpOoAaeT CBOM TOBapbl Yepes
NHTepHET.

6. Hawa koMnaHus Bbluvia Ha MEXAYHapoAHbIN PbIHOK WM OTKpbUIa MarasviHbl
PO3HUYHOW TOProB/IY B HECKO/IbKMX ropogax Vranmn.

7. KomnaHum C Takoil penyTaumeir [0/MKHbI MPeAoCTaBNsATb  MOCNENPOAaKHOe
06Cny»XmMBaHue.

8. TlpaBrieHVe KOMMaHWM ObUI0 pa3oyapoBaHO PaboToM OMTOBLIX TOProBLUEB Ha
CKnajax.

9. Haw cpunman B Mapwmxke cMor nostyumnTb GeCrPOLEHTHbIN KpeauT B 6aHKe.

10. TMpvBneKaTeNlbHOCTb VIHTEpHET-CaiTa W XOpoLlee OOCNy>XMBaHWe, SBMSAHOTCS
OAHVM U3 YC/I0BUIA YCMELLHbIX MPOAAXK.

TEST 3 MARKETING
I. Guess the word according to the definition. Some letters are given.

1 When people hear about something from their friends, people they work with etc.
w -m u
2. To sell goods in small quantities to members of the public, usually in a shop
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r i

3. A set of similar products made by a particular company or available in a particular
shopisar n

4. An occasion at which a new product is shown or made available for sale or use for
the first time 1s1_u

5. To send something or someone to a placeistod v
6. For or by each person (Ha qymy)p =~ p_

7. The amount of money something is worthisitsv__ u

II. Make up expressions with the words given.

agency figures life cycle range
availability forecast mix research
behavior goods niche segment
budget launch orientation share
campaign loyalty profile target
campaign

Market Marketing | Advertising | Customer Consumer | Product Sales

III. Complete the letter with the words given.

analysis free mix research
demand goods plan trends
Dear Sam,

Thank you for your letter about your plans to market our products in the South Pacific
Region. As you know, we want to sell our (1) ............... mevery (2) .............. market in
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the world, so naturally we are interested in your region. Obviously we have to do some

(3) i, :

For now, I have four questions:

1. How is the present supply and (4) ............... for our kind of products?

2. What kind of marketing (5) ............... do you think we should develop in our
marketing (6) .............. ?

3. What are the market (7) ............... in this sector?

4. Can you recommend someone to carry out a detailed market (8)

I look forward to hearing from you as soon as possible.

1V. Tick all possible prepositions.

Yours sincerely,

Peter Smith

to with on from in

at

agree

appeal

associate

belong

concentrate

distinguish

rely

result

submit

spend

target

V. Make up word partnerships.

1. carry out a) money

2. conduct b) sales target

3. associate c¢) with the demand
4. launch d) market research

5. meet e) a failure

6. request f) a consumer survey
7. run out of g) a new product
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8. target
9. keep up
10. be

h) an advertising campaign
1) the range

]) one’s support

VI. Complete the missing forms of the words.

Noun Verb Adjective
compete
consuming
product
create
advertising
profit
recognize
protective
development

VII. Match the word to its definition.

1. brand
2. budget

3. competitive advantage

4. customer profile
5. customer loyalty

6. decline

7. market niche

8. market segment

9. product life cycle

10. survey

a) when sales, profits, production etc. become less

b) to aim products, programs of work, etc. at a particular area
or group of people

¢) a set of questions given to a group of people to find out
about their opinions or behavior

d) the total amount of something

€) a name given to a product by a company so that the product
can be easily recognized by its name or design

f) an advantage that makes a company more able to succeed in
competing with others

g) a detailed plan made by an organization about how much it
will receive as income over a particular period of time, and
how much it will spend

h) a description of a typical customer likely to be interested in
a particular product

1) the fact that people choose to use a particular shop and buy
one particular product, rather than use other shops or buy
products made by other companies

J) a market for a product or service, perhaps an expensive or
unusual one, that doesn’t have many buyers, but that may

make good profits
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11. target k) the four stages in the existence of a product
12. volume I) a group of customers that share similar characteristics, such
as age, income, interests, and social class

VIII. Make up 10pairs ofsynonyms.

produce/ reach/ purchase/ desire/ carry out/ learn/ decline/ compete/wish/
manufacture/ buy/extend/ decrease/ find out/ determine/ rival/ conduct/ expand/
achieve/ define

IX. Fill in the missing words. Make changes if necessary.

amount customer loyalty failure
available consumer goods niche market
benefit competitive advantage  product launch
budget

1 Each year business managers draw up a ... and suggest a series of financial targets.

2. Marco offered regular customers at his bakery and restaurant special meals in order
to build ... .

3. The system offers real ... to the consumer.

4. Savings are needed to finance new ... .

5. This small pharmaceutical company has targeted specialty cancer treatment as its ... .
6. America’s lead in aerospace is one of its most important.....................

7. Rising incomes have brought higher demand for cars and other western...................

8. Figures show a big rise inthe.................. of money in the economy.
9. They plan to make the product widely................... in vending machines.
10. The CEO recommended an investigation into the reasons for the company’s

X. Translate into English.

1 NS ycnewHoro MapKeTUHra KOMMnaHus 10/KHa UMeTb XOPOLLIWIA JIO3YHT.
2. Tocne AWCKYCCMM Ha KOHMEPEHLUMW BCe UYNeHbl PEK/IaMHON KOMMaHUM Obuin
YIOB/ETBOPEHbI Pe3y/ibTaTaMu MpPomax.
3. A cuuTato, YTo KommnaHua Max Factor go/mkHa yBeNMunMTb peKnaMHbI GHOIKET.
4, KaxkabIih MecsiLL MeHeykep COCTaB/ISIET OTHET 0 A0X0AaX KOMMaHWN.
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5. MapKeTUHTOBBI OTIEN 3aHUMAETCSl MPOTHO3UPOBAHUEM PBIHKA COBITA W MOMCKOM
HOBBIX CIOCOO0B MPOABUKECHUS TOBAPA.

6. Ouepennas PR akuus HanpaBlicHA HA YBEIMYEHUE 00BEMA MTPOJAK.

7. JKW3HEHHBIA LMKJI TOBApa HA4YMHACTCA C BbINIYCKa NOPOOHBIX 00pa3sloB u
3aKaHYMBAETCS €70 MPOJTAKEN.

8. MeHemkepy HE0OX0UMO MPOBECTH PHIHOYHOE UCCIICAOBAHUE M U3YUUTh MOBEICHUE
MOKYIIATENS.

9. Bama npoayKuust COOTBETCTBYET CPOCY MOTPeOUTENSA?

10. OTa pexnaMmHas KaMIaHus MMOTEPNENA HEYAATy, U TPOJIAXKA PE3KO CHUZWIIHCH.
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APPENDIX

1 Abbreviations commonly used in business context

Abbreviation

A/C, alc
adds
adse
ad (ads)

A.G.M.

A.O.B.
AP, alp
app.

approx.
Attn.

AW.B.

B/E., B.E,, b.e.

B/L.

c.a.d., CAD

CA
c
c.c., Cc., cC

CC.
C.E.O.

cfmd
cge.
CIF, c.i.f.

c. and f.
C/N
c/o

Full Form

at

account
addressed
addressee
advertisement (s)

annual general
meeting

any other business
account paid
appendix
approximately
attention

air way bill

bill of exchange
bill of lading

cash against
documents

current account
cents
copies to

cash credit

Chief Executive
Officer

confirmed

carriage

cost, insurance and
freight

cost and freight
credit note

care of

company
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Meaning

Ha (Ha3BaHVe AOMeHa)
cueT

afpecoBaHo

agpecar, nosyyaresib
peKnamMHoe 06bsAB/IEHNE
(MH. Y)

eXXerogHoe obuee
cobpaHue

pasHoe

CYeT onsiaveH
NPUIoXKEHWe
NPUBNN3NTENBHO
BHMMaHUIO (KOro-1mobo)
aBuMarpysoBasi Hak-
nafiHasi

NnepeBOAHON BEKCE/b,
TpatTa

KOHOCaMeHT (TpaH-
CriopTHas Hak/aaHas)
NAaTeX Ha/IMYHBbIMK
NPOTUB IPYy30BbIX
[NOKYMEHTOB

TEKyLLMA cHeT

LieHT

yKasaHvie Ha afpecartoB
KOMuiA nNucbMa
(6aHKOBCKMIA KpeauT)
Ha/TMYHBbIMM IeHbraMK
UCTONHUTENbHbIN
AVIPEKTOP
NOATBEPXKAEHHbIIA
BaroH

CTOMMOCTDb,
CTpaxoBaHue n paxT
CTOMMOCTb W (ppaxT
KpeauT-HoTa

3ab0Ta o

KOMIMaHusl



C.0O.D. cash on delivery yIlaTa mpy J0CTaBKE,
HAJIO’KEHHBIN TIATEXK
contr. contract KOHTPAKT
Corp. corporation KOPIOp
cur. currency, current BAJIIOTA, TEKYIIUH
CV curriculum vitae Kpatkas ouorpadus
C.W.0. cash with order HAJIMYHBIA pacueT npu
BbIJIaY€ 3aKa3a
D/A documents against JOKYMEHTBI TPOTUB
acceptance aKnenTa
D/C documents against cash | JOKYMEHTBI MPOTUB
HAJIMYHBIX JICHET
dd dated, delivered JATUPOBAHHBIH,
JIOCTABJICHHBIN
dept department oTHEN
Div. Division NOAPA3ACICHUE
D/N debit note neGeT-HoTa
doc. (docs.) document, (documents) | TOKYMEHT (Thl)
doz., dz. dozen JIFOKEeHA
D/P documents against JOKYMEHTHI TPOTUB
payment narexa (TIOKyMEHTBI
3a HAJIMYHBII pacyer)
EAON, eaon except as otherwise noted | uckmrouas Te ciyvau,
KOI'Jla YKa3aHO MHAYe
EC European Community EBponeiickoe
COOOIIECTBO
E.&OE. errors and omissions OLIMOKHU U MPOMYCKH
excepted UCKITFOYCHBI, UCKJTIOYast
OLIMOKHU U MPOMYCKH
e.g. example HanpuMep
E.G.M. extraordinary general 3KCTPAOPAMHAPHOE
meeting obuiee cobpanue
Enc., encl. enclosure, enclosed NpUIaracMbli,
NPWIOKECHUE (K THChMY
W T.I1.)
exc., excl. except, excluding, WCKITFOYasl, UCKJTFOYCHUE
exception
expn expiration UCTEUYEHUE (CPOKa)
fig. figure udpa, pUCYHOK, CXema
FOB, f.0.b. free on board ¢dpanko-60pt, POb
FY fiscal year (PMHAHCOBBIH Tz
G.D.P. gross domestic BaJIOBOW BHYTPEHHUIA

product

IPOJIYKT
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G.N.P. gross national product BaJIOBOM
HAIlMOHAJIbHBIN
OPOAYKT
ar. wt. gross weight BEC OpPYyTTO
h.a. hoc anno (J1at) B TEKYIIEM T'OJTy
hf. half MTOJIOBUHA
1 2 3
H.P. hire purchase MTOKYIIKA B PACCPOUKY
H.Q., HQ, h,q. headquarters [JIAaBHOE YIIPaBJICHUE
(KOMITaHWH,
OpraHM3alyH )
1d. TOT K€
1.e.,1e TO €CTh
inc., incl. including BKJIFOYAst
Inc. Incorporated 3apEruCTPUPOBAHHBIN
KaK FOPUAUYECKOE JIULO
(kopriopanusi)
info information uH(popManus
mnv. nvoice cyeT-hakTypa
LO.U. I owe you s BaM JOJKeH ((opma
JOJITOBOM PaCIIUCKH )
J.1.t. just in time KAK pa3 BOBPEMsI
Jonr. Jr Junior MJIQAIIAN
K a thousand (in job ThICSYa
advertisements, £25 K
means £25,000)
1b pound (weight) (byHT (BEC)
L/C,1.c,l/c letter of credit AKKPEIUTHB
LLC limited liability KOMITaHHMS C
company OTPAaHUYECHHON
OTBETCTBEHHOCTHIO
LOC letter of commitment rapaHTUITHOE TUChMO
Ltd., 1td. Limited C OrPaHUYECHHOHN
OTBETCTBEHHOCTHIO
mdse merchandise TOBAPHI
memo memorandum 3anucKa
M.O., m.o. mail order, money order | MOYTOBBIN NEPEBO,
JIEHE)KHBIN TIEPEBOL,
MJIATEKHOE MOPYUEHHE
mngr. manager MEHEIKED
mo, mth. month MECSII]
M.T. metric ton METPHAYECKAst TOHHA
MV merchant (motor) vessel | ToproBoe (MOTOpHOE)
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CYJIHO

N/A not applicable HEMPUMECHHUMBIH, HE
MPUMEHUMO

N.B. nota bene, nar. BaKHOE 3aMCUYaHUE,
o0paTu BHUMAHUE

NC, N.C.,n/c no charge OecrnaTHO

o/l our letter (cchUTAsICh HA) HAILIE
MUCHMO

0.n.0., 0.b.o. or nearest offer, or best | unmm camoe OM3KOE

offer NPEIIOKEHUE, UITH

HaWTyuliee
IPEUI0KEHUE

1 2 3

0z ounce (weight) yHIus (BEC)

p pence MEHC

P.A. Personal Assistant JINYHBIA TOMOIIHHUK

PA power of attorney JIOBEPEHHOCTh

p.a. per annum B TOJ

par. paragraph a03ar, maparpad, myHKT

pd paid YIUTAY€HO, OTJTAYEHHBIH

P/E ratio (or P.E.R.) price earnings ratio LIEHOBOE OTHOIICHUE
10xoja

per pro (pp), p.p. for and on behalf of OT UMCHHU H 1O
MOPYYEHUIO

plc public limited OTKPBITas AKIMOHEPHAS

company KOMTIAHUS C

OI'PaHUYEHHOMN
OTBETCTBEHHOCTHIO

PO post office MOYTOBOE OTJICJICHUE

Pp. pages CTPaHUIIBI

P.R. public relations CBSI3U C
OOIIECTBEHHOCTHIO

Pte. private limited company | yacTHast KOMITaHUS C
OI'PaHUYEHHOMN
OTBETCTBEHHOCTHIO

P.T.O. please turn over MTOKaIYHCTa,
NEPEBEPHUTE

Pty. proprietary company YaCTHAsE KOMITAHUSI

p.W. per week B HEJICITIO

qty. quantity KOJIMYECTBO

qv quod vide, nat CMOTPH (TaM-TO)

R&D research HAYy4YHO-UCCIIEA0BATEb-

and development

CKHE M ONBITHO-KOHCTPY-
KTOPCKHE pabOThI
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rect receipt pacnncKa, KBUTaHLMA

rept. report OTYET, JOKaf

re regarding OTHOCUTE/TbHO

ref. reference CCblIKa

RMS root-mean-square CpefHeKBaapaTUYECKMI

R.O.I. return on investment BO3BpaT Ha MHBECTULMAX

R.S.V.P. repondez s’il vous MoXasTyncTa, OTBETbTE
plait (Fr. for please
reply)

s.ae. stamped addressed oTrevaTaHHbIi
envelope obpaLLEeHHbIN KOHBEPT

shipt shipment OTrpy3Ka, oTrnpaBKa

sig. signature NnoAnNuch

sp.ex special export price crneLmanibHasa 3KCropTHas

LieHa
. Ton TOHHa
urgt urgent CPOYHbI
2 Speech Cliches
Word expressions Translation
| think ... A nymato...
It seems to me ... MHe KaxkeTcs ...

(Personally,) I believe ...

From my point of view / viewpoint ...

(Personally,) I feel...

In my view / opinion ...
As | seefit, ...

For all i know, ...

As far as | can see, ...

To my knowledge, ...

| guess ...

At my best guess, ...

To my way of thinking, ...

JInyHo A gymato...

C MOel TOUKM 3peHns
KOHKpeTHO A gymato ...
C MOel TOUKM 3peHns
Hacko/bko 4 3Hato, ...
Hacko/bko 4 3Hato, ...
Hacko/bko 4 3Hato, ...
Hacko/bko 4 3Hato, ...

A cuvTato...

o MOEMY MHEHWUIO, ...

o MOeEMY MHEHWMIO, ...



Small wonder that ...

HeyausurensHo, 4ToO ...

It 1s not surprising that ...

HeyausurensHo, 4ToO ...

It goes without saying that ...

Camo co0oii pazymeeTcs, uTo

It’s self-evident that ...

Camo co00i1 TIOHSITHO, 4TO ...

It stand to reason that ...

Camo co0oii pa3ymeeTcs, uTo

To put it in a nutshell, ...

OnHuM CIIOBOM, ...

Moreover, ... bonee Toro, ...
What’s more, ... Bonee Toro, ...
Furhtermore, ... Kpome Toro, ...
Besides, ... Kpome Toro, ...
Toadd to it, ... BnoOasok, ...
In addition, ... K tomy xe, ...

In a word, ...

OnHuM CIIOBOM, ...

In a nutshell, ...

OnHuM CIIOBOM, ...

In short, ...

Kopoue, ...

To make a long story short, ...

Kopoue rosopd, ...

Summing it up, ...

Ilogsons wror, ...

So, to sum it up, ...

Hrak, noaBoas uTor, ...

In conclusion, ...

B 3aknroueHme, ...

As for ...,

Yro kacaercs ...,

Asto ...,

Yro kacaercs ...,

As far as ... 1s concerned,

Yro kacaercs ...,

Concerning ...,

Yro kacaercs ...,

As a matter of fact, ...

Yro kacaercs ...,

Actually, ... DaKTUYECKH, ...
The factis ..., Jleso B TOM, 4ToO ...
As regard to ... Yro kacaercs ...
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Speaking of ...

['oBops 0...

In regard to ...

B otHOINIEHWY ...

Regarding ...,

OTHOCHUTENBHO ...,

The thing 1s ...

Jlesio B TOM, 4TO ...

The trouble is ...

[TpoGnema B TOM, 4TO ...

The point 1s ...

CyTb B TOM, 4TO ...

It comes as no surprise that ...

HeynusurensHo, 4TO ...

Small wonder that ...

HeynusurensHo, 4TO ...

To crown it all, ...

B nosepiuenunn Beero, ...

It is important to note that ...

BaxHo OTMETHTS, UTO ...

What counts here is ...

HpeI[CTaBHHeTCH BAKHBIM. ..

What matters here is ...

HpeI[CTaBHHeTCH BAKHBIM ...

It 1s vital to note that...

CTOMUT OTMETUTD, UTO...

It’s important to keep in mind that ...

BaxHo umeTh B BULY, UTO ...

It’s important to remember that ...

BaxHO NOMHHUTB, 4TO ...

An important point is that ...

BaxnbeIMm gBsIeTCA TO, UTO ...

What’s worse, ...

Uro XyiKe, ...

It turned out / appeared that ...

CityunIioch Tak, 9ro ...

It is no great surprise that ...

HeyausurensHo, 4TO ...

On the one hand...., on the other hand,

C OOHOW CTOPOHBI, ..., C IPYTOM
CTOPOHBL, ...

Luckily / Fortunately /
Unfortunately, ...

K cuactero / K cuactero /

K coxanenmio, ...

This plays a key / vital / prominent /
important / major role in ...

OTO WrpacT KIFOUYEBYIO / ) KU3HEHHYHO
/ BAOHYIO / BA&KHYIO / TTIaBHYIO POJIb B

This play a key / vital / prominent /
important / major role in ...

OTO ArpacT KIFOUYEBYIO / ) KU3HEHHYHO
/ BAOHYIO / B&KHYIO / TTIaBHYIO POJIb B

This aspect is of fundamental / great /

ITOT acCleKT UMEET
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vital importance for ...

(yHIaMEHTATbHYIO / OOJIBIIYIO /
YKU3HEHHYI0 BOKHOCTD JJISI ...

We have every reason to believe that

MOo3KkHO moJiarath, 4To ...

We can safely assume that ...

MO>XHO CMETIO NpCAaIoIOKIUTL, YTO ...

There is ample / abundant evidence
that...

BnonHe nocrarouHbIM / OUYCBHUAHBIM
CBHACTCIILCTBOM ABJIACTCA ...

This problem has to do with / relates
to / 1s associated with / is connected
with ...

2710 pobiieMa UMEET OTHOIICHUE K /
KacaeTcs / CBA3aHa C ...

It’s common knowledge that ...

OO01Ien3BECTHO, UTO ...

It's well known, that ...

H3BeCTHO, UTO ...

It has long been known, that ...

JlaBHBIM-JaBHO U3BECTHO, YTO ...

So (as) far as is known, ...

Hackonbko n3BeCTHO, ...

To the best of our knowledge, ...

Hackobko HaM U3BECTHO, ...

So far as we know, ...

Hackobko HaM U3BECTHO, ...

90




CnuncoK Ncnosib30BaHHbIX UCTOUYHMKOB U DEKOMeH,U,yEMOI‘/JI nnTepartypbl

1 AHrwmickmin a3k = English language: y4ebHO-mMeToaM4YecKoe rnocobue s
CTyfleHTOB 1-ro Kypca crneyunanbHocteir 1-25 01 07 ""OKOHOMMKA W ynpaB/ieHWe Ha
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