saving of energy resources contribute to improving the overall profitability of
the company. In addition, it increases the image attractiveness of the enterprise
and contributes to the improvement of the production cycle. At the same time,
the implementation of the energy management system requires additional efforts
from the enterprise management. At the level of local normative legal act, it is
necessary to develop the enterprise’s energy saving policy, to appoint people re-
sponsible for the implementation of internal control. The head of the enterprise
should periodically check the energy management system, make adjustments
based on the results of internal control and encourage new effective proposals.
Of course, the developed policy of the enterprise will entail an increase in re-
sponsibility of employees (loss of bonuses, disciplinary responsibility). In this
regard, it is advisable to develop a system of motivation in the form of material
rewards.

Conclusion. Thus, each manager has to show initiative, develop strategy at
the enterprise and implement energy management system to increase competi-
tiveness of their products. Issues of energy saving and energy efficiency are rel-
evant not only for a particular enterprise, but for the state as a whole.
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Peztome — oannas HAy4HAsA cmambsvs pacevampueaem geoenue busneca 8 co-
BPEMEHHOU MUPOBOT dYKOHOMUKe. Paccmampusaem mpyonocmu 603moxcHoCmu Ge-
OeHust buzHeca 6 COBPeMeHHOM MUpe.

Resume — this scientific work examines the conduct of business in the modern
global economy. Show the difficulties of doing a business in the modern world.

Introduction. The current economic conditions perfectly express many of
the problems of the current business. Each economic structure has the ability to
demonstrate its effectiveness due to successful entrepreneurial activity. Without
entrepreneurship and business building, the economy would not be able to work
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normally and develop successfully. Accordingly, business occupies a special
place in the structure of our society.

Main part. It is possible to solve the problems of modern business only by
applying the most effective rules for a decent increase and expansion of the em-
ployment rate, a decent increase and expansion of the part of the budget respon-
sible for income, reducing social tension among people and consolidating stabil-
ity in the political field. Also, productive business development leads irre-
proachably to the development of the current sector of the economy, as well as
to a good increase in the level of innovation activity among people. That is pre-
cisely why economically developed countries will in any case approve success-
ful business development. [1] In today's fast-paced world, entrepreneurs face
many challenges when starting and running a business. Here are some of the
main difficulties:

1. High competition. Globalization and technological advancement have
led to the emergence of new competitors in the market. Businesses need to con-
stantly adapt and improve to stand out from the crowd and attract customers.

2. Highly progressive changes in technology. Technologies are developing
rapidly, which inevitably leads to the need for continuous training and updating of
hardware and software. This can be a financial and time burden for businesses.

3. Economic instability. Economic downturns, exchange rate fluctuations
and political uncertainty can significantly impact a business. Businesses must be
prepared for unforeseen circumstances and have reserve capital at their disposal.

4. Complex regulation. Governments around the world are introducing in-
creasingly stringent rules and regulations to govern business activities. This can
create a significant burden on businesses, especially small and medium-sized ones.

5. Lack of skilled workers. As the labor market becomes increasingly tight,
businesses find it increasingly difficult to find and retain skilled workers. This may
result in higher recruitment and training costs.

6. Cyber threats. In today's digital world, cyber threats pose a growing threat to
businesses. Hackers can steal sensitive data, crash systems, or damage reputations.

7. Supply chain problems. Supply chain disruptions caused by factors such
as the COVID-19 pandemic or geopolitical tensions can lead to raw material
shortages, delivery delays and higher costs.

8. Climate change. Extreme weather events, rising sea levels and other impacts
of climate change can negatively impact business operations and profitability.

9. Global crises Pandemics, economic crises and geopolitical conflicts can
cause significant business disruptions and threaten the survival of businesses.

10. Lack of funding. Obtaining funding to start or expand a business can be
challenging, especially for first-time entrepreneurs. Traditional lenders are tight-
ening their requirements for borrowers, and non-traditional sources of financing
can be expensive [2].

Conclusion. As a result, we get that in the modern global economy, entrepre-
neurs need a high degree of adaptability, the use of innovations and technologies in
various business areas, as well as fearlessness in risk management when doing
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business. Only companies that are able to respond quickly to changes in the eco-
nomic environment and make clear and informed decisions can succeed.
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Pestome — 6 cmamve onucwviearomcs 2iaéHbvle d)yHKL;uu mMapkemuHea 6 m)-
pusme u e1usHuUe mapKkemurnea Ha nompe6umeﬂez].

Resume — the article describes the main functions of marketing in tourism
and the impact of marketing on consumers.

Introduction. Marketing has long been seen as a function of business
management, namely as a means of creating and maintaining competitiveness.
Marketing makes it possible to manage innovation and market relations between
the company, its consumers, partners, and competitors. Tourism, by its main
characteristics, does not differ fundamentally from other forms of economic ac-
tivity. Therefore, all the essential provisions of modern marketing can be fully
applied to tourism. Tourism is one of the fastest growing and most profitable in-
dustries in the world today, and marketing plays a key role in the success of the
tourism business. Marketing in tourism is understood as a system of continuous
management of production, realization of the tourist product and coordination of
the offered services with the services in demand in the market.

Main part. The growth of the travel services industry is driven by growing
population and income. Marketing in tourism not only helps to attract tourists,
but also forms a unique image of the company. A tourism brand should reflect
the unique features and values of the product or service offered, as well as evoke
an emotional response from potential customers. A creative approach to brand
promotion, use of modern media technologies and social networks, as well as
building partnerships with other companies in the industry, will help to attract
new customers and strengthen market positions. Another of the significant fac-
tors of tourism is building an exclusive travel product and experience. Tourists
increasingly value not only the journey itself, but also all accompanying services
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