R, AR PRE B T i, NGB B R R H
PR P ATE IR SN R BT ER G508, mFadH arEH T, ik
B L E B RCR

SR
L7 s, BT s gk 6 1w E A o /4 B8 2 5%, 2023 -
% 32 - 35 1L,
2. GKUKAE. PilAk XSO AR R R SRR i i 70/ & IRV 24 Be 244, 2021 4. -
H9-13 1,

VIK 339.138
ASPECTS OF THE IMPACT OF ARTIFICIAL INTELLIGENCE ON
ADVERTISING
EXEES (Zhao Mengran)
School of Business of Belarusian State University
e-mail: 1004025710@qqg.com

Summary. With the development of the economy and the improvement of tech-
nology, artificial intelligence has also emerged, especially bringing about
changes in the advertising industry. This article aims to study the application
and impact of artificial intelligence on the advertising industry, analyze its role
in precise advertising placement, creative strategies, and effectiveness evalua-
tion, and focus on the privacy breaches and ethical technical risks brought by
artificial intelligence while assisting the intelligent transformation of the adver-
tising industry.
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