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Summary. In light of the accelerated pace of economic growth and globalization,
China's foreign trade sector has witnessed a noteworthy expansion. Following the
stabilization of the domestic market, numerous enterprises have directed their at-
tention toward the international market. In the context of global economic inte-
gration, the marketing strategies of enterprises are facing significant challenges,
and the business environment is also undergoing substantial changes.
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Summary. In order to explore the development of economic and cultural ex-
changes between Belarus and China, this paper combines the cultural exchang-
es between the two countries with the development of national economic strate-
gies by exploring the cultural backgrounds, cultural exchange fields, and eco-
nomic development relations between the two countries, and analyzes the impact
of the relationship between Belarus and China in cross-cultural exchanges and
economic development on the two countries.
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