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Ilepeyens maTepuanoB
Y4eOHO-METOANYECKUN KOMILUIEKC.
HosicHuTeILHAS 3aMIUCKA

DNEKTPOHHBIA yUeOHO-METOINICCKUN KOMITIEKC 10 nucturinHe « OCHOBBI On3Heca (Ha
MHOCTPAaHHOM $I3BIKE)» COCTaBJIEH B COOTBETCTBUM C OCHOBHBIMH MOJ0keHusAMH Konekca
Pecny6siuku benapych 00 o6pazoBanuu: ot 13 ssuBapst 201 1r., Ne 243-3, PecniyOnmkaHckoi
nporpamMmbl  «MlHOcTpaHHble s3bIKH» OT 29.01.1998 r. Nel29, Konueniuu oOy4deHuUs
WHOCTPAHHBIM $I3bIKaM B CHUCTEME HEIpepbIBHOrO oOpazoBanus Pecnybnuku benapycs, B
IJIaHe WE0JIOTHYECKOM M BocmuTaTebHOM padoTel BHTY u apyrux rocyaapcTBEHHBIX
nporpaMMmax, HOPMATHBHO-NIPABOBBIX, HHCTPYKTHBHO-METOOUYECKUX  JOKYMEHTaX,
OTIPEIEISAIONUX MPUOPUTETHBIC HATIPABJICHUS UI€0JIOTHU OEIOPYCCKOro rocy1apcTBa.

Hanneii OYMK npencraBnser coO0d HpOrpaMMHBIN KOMIUIEKC MO JHUCHUILIMHE
«OcHOBBI Ou3Heca (Ha WHOCTPAHHOM SI3bIKE)», HA3HAYCHHWE KOTOPOTO COCTOMT B
o0OecreuyeHnn HENpPEepPhIBHOCTH W MOJHOTHI Mpolecca oO0ydyeHHs OCHOBaM OH3Heca Ha
AHTJIMACKOM SI3bIKE.

Pa3pabotanneiii OYMK cnocoOcTByeT co3maHuIO0 YCIOBUM Juisi  (pOpMUpPOBaHUS
HPABCTBEHHO 3pEJIOW, MHTEUIEKTYaJbHO pa3BUTOM JMYHOCTU OOYyYarolmIerocs, KOTOPOH
NPUCYIIM COLMATbHAS AKTUBHOCTh, TIpPa)XJaHCKasi OTBETCTBEHHOCTh U MAaTPUOTHU3M,
MPUBEPKEHHOCTh K YHHBEPCUTETCKUM LIEHHOCTSM M TpagulUsaM, CTPEMJIEHUE K
poeccCHOoHaTbHOMY CaMOCOBEPIIICHCTBOBAHUIO, aKTUBHOMY yYaCTHUIO B 9KOHOMUYECKOU
Y COLMAJIbHO-KYJIbTYPHOU KM3HU CTPAHBI.

Coneprkanre yueOHO-METOJUYECKOTO KOMIUIEKCa BKIIIOUAIOT B ce0s: yueOHyI0 pabouyro
IporpaMmy JUCIHUIUIMHBI, TEOPETUYECKHH W TMPAKTUYECKHM pas3fienbl, OJI0K KOHTPOJIS
3HaHWH, a TaK K€ CIIPaBOYHbIC MaTepHasbl (JICKCHYECKUA MUHUMYM TI0 TEME).

B copepxanun Teopernueckoro paszaena DYMK mpencraBieHsl maTepuanbl s
u3ydeHus 1o y4eOHoW aucuuiuimHe «OCHOBBI Ou3Heca (Ha WHOCTPAaHHOM SI3BIKE)», B
COCTaB€ KOTOPBIX I'paMMaTHKa AHTJIMHCKOTO S3bIKA M YHPAXKHEHUSA I 3aKpEeIyIeHUs
rpaMMaTHYECKUX HaBBIKOB, B 00beME, NPEIyCMOTPEHHOM YYE€OHBIM IIJJAHOM IO
JTUCLUTIIUHE.

[TpakTuueckuii pazgen IYMK Bkitouaet B ceOsi: TEKCTOBbIE MaTepUalibl C 3alaHUSIMU
rpaMMaTHYECKOT0 M  JIGKCMYECKOTO XapakTepa, oOydyarolmue W TPEeHUPOBOYHbBIE
YOPKHEHUS JJISI CAaMOCTOSITEIbHOM pabOThl KaK PEernpoyKTUBHOTO, TaK U TBOPUYECKOTO
YPOBHSI.

B1ioK KOHTpPOJIA COAEPKUT JIEKCUKO-TPAMMATUYECKHE TECThl, UTOTOBBIE KOHTPOJIbHBIC
paboThI, a TaK e MPEAMETHO-TEeMAaTUYECKOE COJCpKAHWE dK3aMEHa IO JUCITUIUIMHE.
JlauHbIi 610K 0O0€ecTIeunBaET BO3MOKHOCTh CAMOKOHTPOJISI 00YUaIoIIerocsi, €ro TeKyIue u
UTOTOBBIEC ATTECTAIUU.

Y4yebHO-MeToANUECKUI KOMIUIEKC MO AUCHUIUIMHE «OCHOBBI OM3Heca (Ha MHOCTPAaHHOM
SI3BIKE)» MpeIHA3HAYCH IS CTYJICHTOB OYHOW (DOPMBI TIOJTYYEHHUs BBICIIEr0 00pa30BaHus,
a Tak xe npenojasareneii BHTY kadenpsl coBpeMeHHbIe eBponecKue A3bIKH, C LETbI0
MPOBEJEHUS KaK ayJUTOPHBIX MPAKTUYECKUX 3aHATUH, TaK H  OpTaHU3alUU
CaMOCTOSITENIbHON pabOThI CTYIE€HTOB.
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1. YueOHasi nporpaMMa no JMCUMILINHE

VYyeOHasi mporpamMma cocTaBieHa Ha ocHOBe yuyeOHoi mporpamMmbl BHTY «OcHoBb
Ou3zHeca (Ha  MHOCTPAHHOM  f3BIKE)»,  YTB.  « » , per.
Ne

PaccmoTrpena u pekoMeH10BaHa K yTBEpKJIeHUI0 Kadeapoit « CoBpeMEeHHbIE eBpOIEHCKIE
S3BIKU» benopycckoro HalMOHAIFHOTO TEXHUYECKOTO YHUBEpCHUTETa (TPOTOKOI No
OT r.)

3aBenyromas kadeapoi A. . CopokuHa

OnobpeHa M pEeKOMEHJOBaHA K YTBEPKIACHUIO METOAMYECKONM KOMHCCHEW (hakyiabTeTa
MapKETHHIa, MEHEKMEHTa, MPEIIPUHUMATENBCTBA beIopycckoro HalMOHAIBHOIO
TEXHUYECKOTO YHUBEPCHUTETA (ITPOTOKOI No oT r.)

[Ipencenarens METOIUYECKON KOMUCCHU A.A. Koran




MHNOACHUTEJBHASA 3AIINCKA

VYyebnas nporpamma «OcHOBBI OM3HECA (HA MHOCTPAHHOM SI3bIKE)» pa3zpaboTaHa Jis
cnenuansHocTer 1-25 01 07 «DxoHOMUKA M yIIpaBieHUE Ha MPEITPUATHI.

['maBHas 1enh OOyYEHHS] WHOCTPAHHBIM SI3bIKaM — (OPMHUPOBAHUE HHOS3BIYHOMN
KOMMYHUKATUBHOM KOMIIETEHUIMU OyAyIIEro CIEHHUATUCTA, MO3BOJISIOIEH HUCIIONIb30BaTh
WHOCTPaHHBIN SA3bIK KaK CPEACTBO MPOGECCHOHATBFHOTO U MEXINYHOCTHOTO OOIIIEHUSI.

JlocTHKeHrEe TTIaBHOM LIENW MPEANoJaraeT KOMILIEKCHYI0 Peai3aliio CIETYIONIX
3ajay:

® TI03HABATEJIbHOM, MO3BOJISIONICH CPOPMUpPOBATH MpecTaBiIeHne 00 oOpa3e mupa
KaK I[EJOCTHOM MHOTOYPOBHEBOW cHUCTEME (dTHUYECKOM, SI3bIKOBOM, COLIMOKYJIBTYPHOU U
T.II.); YPOBHE MaTepHaIbHOW M JTyXOBHOM KYJBTYPBI; CUCTEME IIEHHOCTEH (pEeTUruo3Ho-
¢unocoPCKuX, ICTETUYECKUX U HPABCTBEHHBIX); OCOOEHHOCTAX MpOo(eccHOHATBHOM
JEATEIIbBHOCTH B COM3y4aeMbIX CTPaHAX;

e pa3BHUBAIOIIEH, OOECHEUYMBAIOIIEH pPEYEMBICIUTENbHbIE W KOMMYHUKATHBHbBIC
CIIOCOOHOCTH, Pa3BUTHE MAaMATH, BHUMAHHsI, BOOOpaxeHusi, pOpMUPOBAHUE MOTPEOHOCTH
K CaMOCTOSITEIbHOW TO3HABATEJIbHON JIE€ATEIbHOCTH, KPUTHYECKOMY MBIIUICHUIO U
peduekcuu;

® BOCIUTATEIBHOM,  CBSI3aHHOW ¢ (GOPMHpPOBAHHMEM  OOIIEUYETOBEUYECKUX,
OOIlleHAIIMOHANBHBIX W JIMYHOCTHBIX IIEHHOCTEH, TaKuX KakK T'yYMaHHCTHYECKOe
MHUPOBO33pPEHUE, YBAXKEHUE K APYTUM KyJIbTypaMm, MaTPUOTHU3M, HDABCTBEHHOCTb, KYJIbTYpa
OOIICHUS;

® [IPAaKTUYECKOM, MPENOoJIararoeil OBJIaJleHue HHOA3BIYHBIM OOIIIEHHEM B €JUHCTBE
BCEX €ro KOMIETEHUUH (S3BIKOBOM, pEYEBOM, COLMOKYJIbTYpPHOH, KOMIIEHCATOPHOM,
y4eOHO-TI03HABATENIbHOM), (YHKIUN (ITUKETHOM, TO3HABATEIBHOM, PEryJaTUBHOM,
[IEHHOCTHO-OPUETHAIIMOHHON) U (opM (YCTHOM U MHCHBMEHHOM), YTO OCYIIECTBIISIETCS
MOCPEJICTBOM B3aUMOCBSI3aHHOTO OOYYEHHs BCEM BUIAM PEUEBOM JEATEILHOCTH B paMKax
ONpPEAEIEHHON NpOrpaMMOi MPEAMETHO-TEMATHYECKOTO COJEPKaHUs, a TAKKE OBIAJACHUS
TEXHOJIOTUSIMH SI3bIKOBOTO CaMOOOpa30BaHMUS.

B kauectBe cTpaTernyeckod HHTETPaTUBHON KOMIIETCHIIMM B Tpollecce OO0ydeHHUS
WHOCTPAHHBIM $SI3bIKAM BBICTYNIA€T KOMMYHUKATUBHASI B €IMHCTBE BCEX COCTABIISAIOLIUX:
S3BIKOBOM, PEYEBOM, COIMOKYJIBTYPHOU, KOMIIEHCATOPHOW, Yy4eOHO-TI03HABATEILHOMN
KOMIICTCHIMH.

SA3bIKOBasi KOMIIETEHIINS — COBOKYITHOCTh HAaBBIKOB M YMEHHI PEUEeBOM JEATEIbHOCTU
(roBopeHHEe, MHUCHMO, ayJUpOBAaHUE, UYTEHHE), 3HAHME HOPM PEUYEBOTrO IMOBEICHUS,
CIIOCOOHOCTh HCIIOJBb30BaTh SI3BIKOBBIE CPEACTBA B CBSI3HOM pEYM B COOTBETCTBUM C
CUTYyaIiel OOIIeHUSI.

CouunokynbTypHasi KOMIIETEHIIUSI — COBOKYITHOCTh 3HAHUM HAIIMOHAbHO-KYJIbTYPHOU
crienuprKe CTpaH MU3y4aeMOTo SI3bIKa U CBA3AaHHBIX C 3TUM YMEHHUI KOPPEKTHO CTPOUTH
CBOE PEYEBOE U HEPEUEBOE NOBEACHHUE.



KoMmnencatopHass KOMMETEHLIMS — COBOKYIMHOCTb YMEHHH  HCIOJb30BATh
JIOTIOJIHUTEbHBIE  BepOajbHBIE CpPEACTBA M  HEBEpOATbHBIE CIOCOOBI  PELICHUS
KOMMYHHMKATHUBHBIX 33/1a4 B YCJIOBHX ACPHUIINTA UMEIOIIUXCS A3BIKOBBIX CPE/ICTB.

VY4eOHo-1o3HaBaTeIbHAs] KOMIIETEHIIUSI — COBOKYIMHOCTH OOIIMX M CIEHUATbHBIX
y4eOHBIX YMEHHH, HEOOXOAUMBIX SIS OCYIIECTBICHUS CAMOCTOSATEIBHON IEATEILHOCTH 110
OBJIAJICHUIO NTHOCTPAHHBIM SI3BIKOM.

B pesynbrare ocBoeHus yueOHOM auciUIUIMHBl «OCHOBBI OM3Heca (Ha MHOCTPaHHOM
A3BIKE)» CTYAEHT JOJDKEH

3HATh!

® OCOOCHHOCTH CHCTEMbI M3y4aeMOTO0 MHOCTPAHHOTO f3bIKa B €r0 (POHETHYECKOM,
JEKCUYECKOM U TPaMMaTHYE€CKOM acreKTaX (B COMOCTABICHUHU C POJHBIM SI3bIKOM);

® COIMOKYJIBTYPHBIE HOPMBI OBITOBOTO M JI€JIOBOTO OOIICHHS, a Tak)Ke IpaBHIIa
PEYEBOT0 ATHKETA, MMO3BOJISIFOIINE CIIEUATNUCTY () ()EKTUBHO UCMOIB30BaTh HHOCTPAHHBIN
A3BIK KaK CPEJCTBO OOILEHUSI B COBPEMEHHOM IOJIUKYJIBTYPHOM MUDE;

® JCTOPHIO U KYJBTYpPYy CTpaH U3y4yaeMoro s3bIKa;

yMeTb:

® BECTH OOILEHHE COUMOKYJIBTYPHOrO U MPO(EeCCHOHATIBLHOTO XapakTrepa B 00beMe,
IIPEAYCMOTPEHHOM HACTOSIIEN IPOTPaMMON;

® TMUCHPMEHHO BBIpAXaTb CBOM KOMMYHUKATHBHBIE HaMmMepeHus B cdepax,
IPETyCMOTPEHHBIX HACTOSIIEH MPOTrpaMMON;

® COCTaBJISITh IUCHbMEHHBIE JOKYMEHTBI, UCIOJIb3Ysl PEKBU3UTHI JEJIOBOrO MHUCHbMA,
3aMoJHSTh OJIaHKM HA ydacTue  T. 11.;

® BOCIPUHUMATh HA CIIyX MHOSI3bIUHYIO p€Ub B €CTECTBEHHOM TeMIle (ayT€HTHUYHbIE
MOHOJIOTHUECKHE U JUAJOTUYECKHE TEKCThl, B TOM 4YHCIE MpodhecCHOHATbHO
OpUEHTUPOBAHHBIC), C PA3HOU MOJHOTON U TOYHOCTHIO TOHUMAHHUS UX COACPKAHUS;

e BJaJEeTh BCEMH BHUIAMH YTCHHs (M3ydaroliee, 03HAKOMHUTEIHHOE, TIPOCMOTPOBOE,
MIOMCKOBOE), MPENOoJIaralolMMH pa3Hylo CTETIeHb TOHUMAaHUsI IPOYUTAHHOTO;

® IPOAYLUUPOBATH  pa3BEpPHYTOE  MOATOTOBIEHHOE U  HEMOATrOTOBIIEHHOE
BBICKA3bIBAaHUE IO MpoOJeMaM COLMOKYJIBTYPHOTO W MNPOPECCUOHATIBHOIO OOIIEHHUS,
MIEPEYNCIICHHBIM B HACTOSIIEH IpOrpaMme;

® pPE3IOMHUPOBATH MOTYUYECHHYIO HHPOPMAIIHIO;

® ApryMEHTHUPOBAHHO MPEJCTABISTH CBOIO TOUKY 3PEHHUS IO OMUCAHHBIM (aKkTaM U
COOBITHSAM, J€NIaTh BBIBOJIBL;

® BCTyNaTh B KOHTAKT C COOECEeAHMKOM, MOAJEpKHUBAThb M 3aBepliaTh Oecendy,
UCTIONB3YS aJIeKBaTHBIC peueBbie (POPMYIIBI U TIPaBUiia PEYCBOTO STUKETA;

e oOMeHMBaThCA MpodecCHoHaNbHOW M HempodeccuoHaabHOM HHGOpManuen ¢
cobeceTHUKOM, BhIpaXkasi corjiacue/Hecoriacue, COMHEHUE, YAUBIEHUE, TPOChOY, COBET;
NPEeJIOKEHHUE U T. 11.;

® Y4yacCTBOBATh B IUCKYCCHUH 11O TeMe/Tpodiieme;

® apryMEHTHPOBAHHO OTCTaUBaTh CBOIO TOUKY 3PEHUS;

® CoueTaTh IUATOTHYECKYI0 U MOHOJIOTHUYECKYIO (DOPMEBI peyH;

® BBHIMOJHATH TNHCHbMEHHBIE  3aJaHUsl K  MPOCIYIIaHHOMY,  YBHIECHHOMY,



MPOYUTAHHOMY, JIOTUYHO M AapTyMEHTUPOBAHO WU3JIaraTb CBOM MBICIH, COOMIOAas
CTHUJTUCTHYECKHUE U )KaHPOBBIE OCOOCHHOCTH;

® BJIAJICTh HABBIKAMHU COCTAaBJICHUSI YAaCTHOTO M JIEJIOBOTO MKHChMA, MPaBUIBLHO
HCII0JIb30BaTh COOTBETCTBYIOIINE PEKBU3UTHI U (DOPMYJIBI MTUCHMEHHOTO OOIIEHNS;

e pedepupoBaTh W AaHHOTHPOBATH MPO(ECCHOHATBLHO OPUEHTUPOBAHHBIE W
00IIIeHayYHbIC TEKCThI C YYETOM Pa3HOU CTETICHU CMBICIIOBOM KOMITPECCUH,

NpUOOpPecTH HABBIKM:

® BECHUS JICJIOBOI KOPPECTIOHACHIIMM Ha UHOCTPAHHOM SI3bIKE;

® MEXKYJIBTYPHOTO OOIICHUS,

® YTEHMUs JINTEPATYPHI MO CIECIUATBLHOCTH.

OcBoenne o0pa3oBaTeIbLHON IMpOrpaMMbl Mo aucHuIuimHe «OCHOBBI Ou3Heca (Ha
HHOCTPAHHOM SI3BIKE)» JIOJIKHO 00eCIeunTh (POPMUPOBAHUE CISAYIOITUX KOMITCTCHITUH:

e AK-4. YMmeTh paboTaTh CAMOCTOSATEIBHO.

e AK-8. O0nanath HaBBIKAMH YCTHOW U MUCbMEHHONW KOMMYHUKAITUH.

e (CJIK-3. O6nanath cHOCOOHOCTHIO K MEKIMYHOCTHBIM KOMMYHHUKAITHSIM.

e CJIK-6. YmeTb paboTaTh B KOMaH/E.

e [IK-9. IIpoBoauTH JENOBBIE COBEIIAHUS W TEPETOBOPBI, MEPENUCKY C
3apyOeKHBIMU TIApTHEpPaMHU, TOTOBUTh PACHOPSIKEHUS, MPOEKThl TMPUKA30B, ILUIAHOB
MEpPONPUSATUNA U KOHTPAKTOB.

CornacHo yueOHoMy miany YBO Ha u3ydeHue TUCHUIUIMHBI OTBeJeHO Bcero 250 u.,
B TOM uncie 140 4. ayIuTOPHBIX 3aHATHM, U3 HUX IpaKkTHUecKue 3aHsaTus - 140 u.

Pacnipenenenre ayuTOpHBIX YacCOB MO ceMecTpaM IpHUBeAeHO B Tabiuie 1.

CEeMECTp JIEKLIUU Jlabopatopusie | [IpakTrueckue Hrorossiii
3aHATUSA 3aHATUSA KOHTPOJIb
3HAHUI
3 - - 72 DK3aMeH
4 - - 68 Hud.3auer

COAEPKAHUE JUCHUIIVINHBI

HavanbHbIH YPOB€Hb H3YyY€HUA HHOCTPAHHOI'O A3bIKA

Tema 1. Ilpennpusitus
CrpykTypa npeanpuaTtus. Y cnemHocth npeanpusitus. [Ipesentanusa npeanpusitus. Tol u
MIPEIIPUSITHE.
Tema 2. IIpoaaxka ToBapa oH-J1aliH
Coznanue caitta. CekpeTbl TPo1ak TOBAPOB B OH-JIATHE. DJIeKTpOHHAs KoMMepius. [1maHbl
Ha Oymy1ee.
Cpennuii ypoBeHb BJIaJleHUSI HHOCTPAHHBIM S3bIKOM
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Tema 1. busHec-miIaHupoBaHue
Cekperbl xopouiero IiaHupoBaHus. IlmaHupoBaHue i1 pa3BUTHS SKOHOMUKH.
[IpoBeneHne coBemanui.

Tema 2. MeHeKMEHT NEepCOHAJIA
KauectBa u yMeHHUs OTIMYHOTO MEHeIKepa IO yIpaBieHUIo mepcoHaioM. [IpoGiemsi
MEKKYJIbTYPHOTO oOLIeHUS B KOMIIaHUU. Kopniopatusnoe MTOBEJICHHUE.
HNHTEpBBIOMPOBAHUE.
IIpoaBUHYTHIN YPOBEHDb BJIAJCHUSI HHOCTPAHHBIM SI3IKOM

Tema 1. Me:kayHapoaHasi TOPrOBJIst
Mexnynapoanasi TtoproBias. HWpew rinoGanuzaruu. I[lpeumymiectBa U HeZOCTaTKU
rinobanuzanuu. [IpoBeneHre neperoBopos.

Tema 2. KauecTBO TOBapOB M yCJIyr
KonTtpone kauectBa. Crannaptel kauecTBa. OOCTyKUBaHUE OTPEOUTEIIEH.

YYEBHO-METOJINYECKASA KAPTA JUCIHUIIJIMHBI

HavanbHblil ypoBeHb M3Yy4YeHUSI HHOCTPAHHOIO A3bIKA

. KomngectBo Ay AUTOPHBIX é
g 4acoB % o 3 3 : =
e ~<| E5] 85 §8& . 5
- ) 2 = > 9 Q.
g B HasBanue pasena, TeMbl, ::: E ) % % S E § &E g ‘é _ % %:E
% E 3QHATHUS; IEPEUeHb n3ydaeMblX | | § 2 s = é 25| 3 ) = :" 2 Z o & g 2 =
8 g BOIIPOCOB Z EE SE SE s gg Eé§3§ = 25
g = 28| §8| £85| 29|28 38 = &
= =* = SRR S  &c <]
5 = = > 5 = = 8 =
T 28 € =
1 2 3| 4 5 6 7 8 9 10
3 cemecTp
1 Companies 72
Discussion
1.1 Successful companies 10 Activity file [1,4]
Resource
bank
1.2 | Different aims to expand 10 Activity file [1,4]
internationally Resource
bank
1.3 Describing companies 10 Audio script [1]
1.4 A happy company 10 Text bank [1,4]
1.5 The road to success 10 Text bank [1,4]
Language work
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1.6 Present continuous 10 Grammar [1,2]
Present simple or present reference
continuous
Revision 12 IK3a
MCH
HTroro 3a cemecTp 72
4 cemectp
2 The web 68
Discussion
2.1 Using the Internet 7 Activity file [1,4]
Resource
bank
2.2 Plans for the future 7 Activity file [1,4]
Resource
bank
2.3 Online business 10 Activity file [1,4]
Resource
bank
2.4 Website effectiveness 7 Audio script | [1,7]
consultant
2.5 Shopping online 7 Text bank [1,4]
2.6 Online advertising 7 Text bank [1,4]
Language work
2.7 Internet terms 7 Grammar [1,7]
Time expressions reference
2.8 Talking about future 7 Grammar [1,7]
plans (present continuous reference
and going to)
will
Revision 9 [1,2,4] | nuo.
3a4€T
HToro 3a cemecTp 68
Bcero aynuTopH. yacos 140
Cpennmnii ypoBeHb BJIaJeHUS HHOCTPAHHBIM SI3bIKOM
Eh KomnuectBo AYJAUTOPHBIX é =
5 4acCcoB @ - § E g g '\q.; E ) E
< 5 ) &) w S S =i 55;5‘8 & %)S
B = Ha3BETHI/Ie paszena, TeMBI, ] % } z g § z E E > o & = ge g £ E
2 F| 3aHATHSA; ICPEICHD H3YIACMbIX =) S = &= L 2 3 3 © ExZZoeE = 23
g 8 BOTPOCOB g EE SE| 555 SE 8.\5%‘8@ s 25
5 =S| 8| g |EE3 38|38 28 | 5 | &
E = |2 | I g ¢ &
1 2 3| 4 5 6 7 8 9 10
cemecTp 3
1 Planning 72 [1,2,4]
Discussion
1.1 Planning 8 Activity file
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Resource
bank
1.2 Ways to plan 8 Activity file
Resource
bank
1.3 The secret of good 8 Audio script | [1,2]
planning
1.4 Planning for economic 8
development
1.5 Expansion plans 8 Text bank [1,2]
1.6 Survival problems 8 Text bank [1,2]
Language work [1,2]
1.7 | Words for talking about 8 Grammar [1,2]
planning reference
1.8 | Talking about future plans 8 Grammar
(plan, hope, expect, would reference
like, want, going to;
present continuous)
Revision 8 [1,2,4] | ox3am
€H
Hroro 3a cemectp 72
4 cemectp
2 Managing people 68 [1,2,4]
Discussion [1,2,4]
2.1 | Qualities and skills of a 8 Activity file
good manager Resource
bank
2.2 Young managers 8 Activity file
Resource
bank
2.3 | Skills of socializing and 8 Audio script
entertaining
2.4 | Giving staff more freedom 8 Text bank [1,2]
2.5 Improving the work 8 Text bank [1,2]
environment
Language work [1,2]
2.6 Verbs and prepositions 10 Grammar [1,2]
reference
2.7 Reported speech 8 Grammar [1,2]
reference
Revision 10 .
3a4€T
Hroro 3a cemectp 68
Bcero aynuTopH. yacos 140
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HpOHBHHYTbIﬁ YPOBEHL BJIAACHUA UHOCTPAHHBIM fI3bIKOM

KonmiecTBO ayANTOPHBIX

%ﬁ qacoB % < g % E ™
Hn HasBanue pa3nena /c%\ R E % E E)i =) g‘% a g*
% E TEMBI, 3aHATHUS; ’ 2 % § é% E E E(* ? %E g 2 5 g ’E
) E TnepedeHb H3y4aeMbIX B g E %E 1 2 = Ef g gwi?é Z 23 ; :
=° BOIPOCOB = S x| Ew| 52833 éé 55882 = 2"
g =S| EZ | 25| EESY] R & =2 ZE S
g E| EE| €5 ~5:¢ ©7 | B g ©
= 2| E8 |28 Z£5; =
1 2 3 4 5 6 7 8 9 10
3 cemecTp
1 Trade 72
Discussion
1.1 Ideas about 8 Activity file | [1,4]
globalization Resource
bank
1.2 Fair trade, free 8 Activity file | [1,5]
trade Resource
bank
1.3 Expert on 8 Audio [1,7]
negotiation script
1.4 Negotiating 8
techniques
1.5 | Trade and textiles 8 Text bank | [1,4]
1.6 Questioning 8 Text bank | [1,4]
globalization
Language work
1.7 | Words for talking 8 Grammar [1,6]
about international reference
trade
1.8 Conditions 8 Grammar | [1,2]
reference
Revision 8 JK3aMEeH
HToro 3a cemectp 72
4 cemecTp
2 Quality 68
Discussion
2.1 Ideas of quality 10 Activity file | [1,4]
Resource
bank
2.2 | Quality control and 7 [1,5]
customer service
2.3 Old-fashioned 7 Activity file | [1,6]
quality Resource
bank
2.4 Principles of 7 Audio [1,7]
quality script
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2.5 Quiality studies 7 Text bank
2.6 Complains 7 Text bank | [1,6]
Language work
2.7 | Words for talking 9 Grammar [1,2]
about quality reference
control and
customer service
2.8 Gerunds and 7 Grammar [1,2]
infinitives reference
Revision 7 .
3a4eT
Hroro 3a cemectp 68
Bcero aynuropH. 140
qacoB

NHOPOPMAIIMOHHO-METOANYECKASA YACTD

Cnucok aureparypsl

OcHoBHas JuTEparypa

1. David, Cotton, David, Falvey, Simon, Kent. Market Leader. New edition / David,
Cotton, David, Falvey, Simon, Kent — Pearson Longman, 2008.

2. Vince, M. Intermediate Language Practice / M. Vince. - Macmillan Publishers Limited.
1998.

3. McCarthy, M. English Vocabulary in Use (Upper Intermediate and Advanced) / M.
McCarthy, F. O'Dell. - Cambridge University Press, 1998.

4. Business Review. Published by Philip Allan Updates Market Place, Deddington,
Oxfordshire OX 15 OSE.

JlonmoiHUTEIbHAS JIUTEPaTypa

Revell, J. Advanced Listening / J. Revell, B. Breary. - Oxford University Press, 1998.

2. Vince, M. First Certificate language Practice. / M. Vince. - Heinemann. Macmillan
Publishers Limited, 1996.

3. Murphy, R. English Grammar in Use. R. Murphy. - CUP, 1997. Jones, L. New Progress

to First Certificate. / L. Jones. - CUP, 2001.

http://www.economist.com/

http://www.forbes.com/fdc/welcome_mjx.shtml

6. http://www.ft.com/home/uk
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CpencrBa IMarHOCTUKH

Onenka ypoBHS 3HaHUW CTYACHTA MPOU3BOJUTCS MO JECATUOAIILHOW IIKaJe B
COOTBETCTBUM C KPUTEPHUSIMH, YTBEPXKIACHHBIMH MUHHUCTEPCTBOM  00pa3oBaHUs
PecnyOnuku benapycs.


http://www.economist.com/
http://www.forbes.com/fdc/welcome_mjx.shtml
http://www.ft.com/home/uk
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JIns OLeHKH OOCTMKEHUW CTYACHTA HMCIOJIB3YETCs CIECAYIOIHUM IUarHOCTUYECKUI
WHCTPYMEHTAPUN:

— YCTHBIM ¥ MMCBMEHHBINM OIPOC BO BPEMS IMPAKTUYECKUX 3aHATHH;

— MPOBEJIEHUE TEKYLIUX KOHTPOJIBHBIX padOT (3a1aHUil) IO OTJEIbHBIM TEMAM;

— 3aIIUTa BBIIOJIHEHHBIX HA MPAKTUYECKUX 3aHATHUAX UHIAUBUYAJIBHBIX 3a1aHNM;

— TIEPEBOJI TEKCTA C PYCCKOTO S3bIKA HA AHTJIMUCKUH S3BIK;

— TIPOBEACHUE TEKYIINX KOHTPOJIBHBIX OIPOCOB IO OTAEIBHBIM TEMaM

— TOArOTOBKA MPE3EHTALMI HAa HHOCTPAaHHOM SI3BIKE;

— TECTHI U TECTOBBIEC 3aJIaHUS;

— cJlada sK3aMeHa u Aud. 3a4era Mo JUCIUILTHHE.

MeToabl U TEXHOJIOTHH 00Y4YeHUS

B uncne 3¢ hekTUBHBIX TeAArorndeckux TEXHOJIOTUM, CIIOCOOCTBYIOIINX BOBJICUEHUIO
CTYJCHTOB B IIOUCK M YIpPaBJICHHUE 3HAHUSIMH, IPUOOPETEHUIO OIBITA CAMOCTOSTEILHOTO
pELIEHUs] PEYEMBICIIMTENBHBIX 3a1a4, PEKOMEHAYETCS UCII0Ib30BaTh:

- TEXHOJIOTMH NMPOOIEMHO-MOIYJIBHOTO O0yUYEHUS;

- TEXHOJIOTMH Y4€OHO-HCCIIEI0BATENIbCKOMN 1ESITEIbHOCTH;

- IPOEKTHBIE TEXHOJIOTHUH;

- KOMMYHMKATHUBHBIE TEXHOJIOTUU (JUCKYyCCHs, Tpecc-KOH(EpEHIHs, MO3roBO
HITYpM, Y4eOHbIE 1e0aThl U APYrHe aKTUBHBIE (POPMBI U METOIbI);

- METOJ1 KEHCOB (aHAJIU3 CUTYAaIlUN);

- WIPOBBIE TEXHOJIOTMH, B PaMKaX KOTOPBIX CTYJIEHTHl y4YacTBYIOT B POJIEBBIX,
MMUTALMOHHBIX UTPAxX U JIp. HA AaHTJIMHCKOM SI3BIKE.

Jis ynpaBiieHust y4eOHBIM IPOLIECCOM M OpraHU3alMd KOHTPOJIbHO-OLEHOYHOM
NEATEIbHOCTH IIelaroraM pPEKOMEHIYETCsl MCIOJb30BaTh PEUTHUHIOBBIE, KPEIUTHO-
MOJ1yJIbHbIE CUCTEMBI OIICHKM Y4e€OHOW M HCCIIEAOBATEIbCKOM AESITENbHOCTH CTYAEHTOB,
BapHaTUBHbIE MOJENIM YIPABIIEMON CaMOCTOATEIbHONW paboOThl, y4eOHO-METOANYECKUE
KOMILJIEKCBI.

B unensx ¢opmupoBaHHs COBPEMEHHBIX COLUAIBHO-JIMYHOCTHBIX M COLUAIbHO-
npo(eCcCHOHANIBHBIX KOMIIETEHIIMH BBIIYCKHUKA By3a 1I€JI€CO00pa3HO BHEAPATH B
NPAKTUKY MPOBEJICHUS CEMUHAPCKUX W TMPAKTUYECKUX 3aHATHH METOJHMKU AKTUBHOIO
00y4eHus1, TUCKYCCUOHHBIE (POPMBI U T.II.

B uucne coBpeMeHHBIX TEXHOJIOTH, HAITPaBICHHBIX HA CaMOpPEAIU3aIUI0 JINYHOCTH,
PEKOMEHTyeTCsl UCIIOJIb30BaTh:

- NPOEKMHYI0 MEXHONI02UI0, TIPEACTABISIIONIYI0 CaAMOCTOATENbHYIO, JOJITOCPOUYHYIO
rpynmnoByo paboTy mo Teme-npodiemMe, BBIOPaHHYI0 CAaMUMH CTYJIEHTaMH, BKITFOUYAIOILYIO
MOWCK, OTOOp M OopraHu3anuio nHpopmamnuu. B mporiecce paboThl HaJ TPOSKTOM PEUeBOE
MHOSI3BIYHOE OOILIEHUE «BIUIETEHO B MHTEIUIEKTYaJIbHO-3MOIMOHATIBHBIA KOHTEKCT APYTroi
NEATEIbHOCTHY;

- Kellc-mexXHOo02Ut0, OCHOBY KOTOPOW COCTABIISIFOT OCMBICIIEHUE, KPUTUYECKHUI aHAIU3
U pelleHWe KOHKPETHBIX COIHMalbHbIX mpobnem. Kelic-TexHonorus mo3BoOJIsET
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OpraHu3oBaTh OOyYEHHE AaHTJIMICKUM S3BIKOM, OpPHUEHTHPOBAHHOE Ha pa3BUTHE
CIIOCOOHOCTH CTYACHTOB pEIIaTh OMNpEJCICHHBIE >KU3HEHHBIE CHUTYyallll, Ba)KHbIC
MIOBCEIHEBHBIE MPOOJIEMBI, C KOTOPBIMH OHU HETIOCPEICTBEHHO CTAIKUBAIOTCS B KU3HU;

- cumynAYUI0, KOTopasi MpuMEHUTENIbHA K TPO(EeCCHOHANLHOM JIEKCUKE, TTPEICTaBISICT
co0oil moapaxaTelbHOe, pa3bllPAaHHOE BOCIPOHU3BEICHHE MEXKIMYHOCTHBIX KOHTAKTOB,
OpraHU30BAHHBIX BOKPYT MPOOJIEMHON JI€TOBOM CUTYaIlMK, MAaKCUMAJIbHO NMPUOIMKEHHON
K peaJIbHOM;

- mexHono2u0 0Oy4UeHus 8 compyoHuyecmae, MPEANOIAralonlyl0 co3aHue yCIOBUN
JUISl aKTUBHOM COBMECTHOM Y4YeOHOW JeATEeIbHOCTH CTYACHTOB B PAa3HBIX Yy4eOHBIX
cuTyanusix. JTo oOydeHHe B IIpollecce OOIIEeHHsS CTYACHTOB JpPYr C JIPYroM U C
npernojiaBareyieM MpU HaIWMYMM OOIIeW IeM W WHIUBUIYATbHOM OTBETCTBEHHOCTHU
KQ)KJIOTO WIEHA IPYMIbl 32 COOCTBEHHBIA BKJaJ B OOILEE /1€710, 33 BHIIIOJIHEHHE OOIIETro
3aJJaHus;

- mexHono2uro Oebamog, TPEACTABIAIONIYI0O COOOM MOJEMHUYECKUNA JAHAaJIOrT,
IPOXOSAIINNA TIO OMPEACTCHHOMY CIIEHAPUI0 M WMEIOIINH LEeIbl0 YOeKIEHUE TPEThel
CTOPOHBI — CyJIEW WA aAyJAUTOPHH;

- KOMNbIOMEpHble MEXHOAo2UU, TPEANOoJIarallue [MHPOKOE HCIOIb30BaHUE
UHTEPHET-PECYpCOB M MYJIbTUMEAUUHBIX O00ydJamomux mporpamm. KommbroTepHbIe
TEXHOJIOTMH MO3BOJISIIOT MHTEHCU(UIMPOBATh U aKTUBU3UPOBATh YUEOHO-T03HABATEIbHYIO
JESATENIbHOCTD CTYAEHTOB, 3()()EeKTUBHO OPraHU30BaTh U CIUIAHUPOBATh CAMOCTOSITEIIbHYIO
paboTy, COBEpIICHCTBOBATh  KOHTPOJIbHO-OLEHOUHBbIE  (YHKIUU  (KOMIIBIOTEPHOE
TECTUPOBAHUE).

Opranuszanus caMoCTOATEIbLHON PadoThI CTYICHTOB
B xoae opraHuzaiuu CcaMOCTOSITETbHOM pabOThl CTYJIEHTOB MPENoJaBaTellb
OCYIIIECTBISIET KOHTPOJIb ITPU MOJATOTOBKE BCEX CTAIUM MPE3CHTAIUH.
CTyneHTbl OCYIIECTBISIOT MOUCK JONOJIHUTEIbHONM uHpopmanuu B MHTepHETE MO

TeMaM 3aHITUH.

KomnbrorepHbie MporpamMMsl, 3JIeKTPOHHbIE Y4eOHO-METOAUYECKUE I0CO0us
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Ne HaumenoBanue DU ABTOp Perucrpaunonnii
n/n HOMeEp
1 | Complex Business English Tests for Pre- | Konakoposa OU BHTY/OMMII95-
Intermediate  Students.  Vyebno-meromuyeckoe | T.H., 1.2010
nocobue MO JeNOoBOMY aHTIHMickoMy si3bIKy s | Copokuna A.U.,
CTYJICHTOB Y9KOHOMHYECKHUX CHENUATbHOCTEH. Ilepeneuxo H.H.

2 | Complex Business English Tests for Intermediate | Copokuna A.H., | DU BHTY/OMMII95-
Students. YueOGHo-merommueckoe mocobue 1o | [lepeneuxo H.H., | 2.2010
JeIOBOMY aHTJIMICKOMY sI3bIKYy aJsl cTyaeHTtoB | Konakoposa T.H.
HKOHOMHYECKHX CIICIIHATBHOCTEH.
3 | Business Interests. Yue6Ho-MeTomuueckoe mocobue | I'ambaneBckast OU BHTY/®OMMII95-
[0 JIEJIOBOMY aHIJIMHCKOMY SI3BIKY Ais ctyzneHToB | O.A., 4.2010
SKOHOMUYECKHUX CIICIMAJIbHOCTEH. ITormoBa 1. A.
4 | Texts for discussion. VYuebuno-meromuueckoe | Ocumnenko E.A., | DU BHTY/®MMII95-
mocoOue Mo aHIIMKACKOMY s3bIKYy s cryaeHToB | Tomamyk A.C. | 5.2011

3KOHOMHUYECKUX CIIELNAILHOCTEH. JInueBckast
5 | Business reader. Y4eOH0-MeTOqMYECKOE TTOCOOHE Copokuna A.H., | DU BHTY/OMMII95-
TI0 JIEJIOBOMY aHTJIIMICKOMY SI3BIKY IIJISl CTYICHTOB [lepemeuko 6.2011
3KOHOMHUYECKHUX CIIELNAILHOCTEH H.H., JInueBckas
Konakoposa
T.H.
6 | Business Grammar (for pre-intermediate students). | IToapexo NU.A., | D1 BHTY/®MMII95-
VYuebHO-MeTOAMYECKOe Tmocobue mo nenoBomy | Ilomosa UL.A., 7.2011
AHIINACKOMY SI3BIKY s cryneHroB | Axmryx H.IIL JInyeBckas

3KOHOMHNYCCKHUX CHeHHaﬂBHOCTeﬁ.
7 | Read and Reflect. VYuebno-merommueckoe | Xpamiosa M.B. | BHTY/®MMII95-8.2011
mocobre 10  AHMIMHCKOMY  SI3BIKY  JUIS
CTYJICHTOB SKOHOMHUYECKUX CIEIHATbHOCTEH.

8 | YueOHO-MeTOIUUECKOE nocooue «[lepeBon | [lepeneuko BHTY/ ®MMII95-
TeXHUYECKUX  TEKCTOB:  TrpamMmarmdeckne u | H.H. 9.2011
JIEKCUYECKUE TPYAHOCTH Konakoposa T.H

2. Teopusi

TeopuTnueckoli OCHOBOM M3y4EHUSI MHOCTPAHHOTO S3bIKA SBIISIETCS B MIEPBYIO OYEPEb

CBeJICHUSI 00 UCTOPUHU €T0 BOBHUKHOBEHHUS.
BBenenue
HcTopust aHTIIMMCKOTO SI3bIKA: OT 3aPOKICHUSA 10 HAIUIKUX THEH.

Hctopusi aHIIIMIICKOTO $3bIKa HEOTPHIBHO CBsA3aHa C wHcTopuei AHriauu.Mcroputo
aHTJIMACKOTO sI3bIKa MHOTHE (WJIOJIOTH U JIMHTBUCTBI JENAT Ha TPU TEpUOJA:
JIPEBHEAHTIINNCKHM, CPEOHEAHTJIMUCKUN U
HOBOAHIIMICKuil.  OpgHAaKoO  JeJeHue  3TO
JOCTaTOYHO YCJIOBHOE, IOTOMY 4YTO SI3BIK
CyILIECTBOBAI y TIJIEMEH, HACEJISBIIIMNX
bpuranckue ocTpoBa, 3a70JIT0 10 3aBOCBAHUSA
bputanun lle3apem WM pacnpoCTpaHEHUS HA
TEPPUTOPUHU CTPaHbI XPUCTUAHCTBA.

KenpTckass KynpTypa y HMCTOKOB HCTOPUU
AHTJIMHACKOTO A3bIKAa
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[lepBble ymOMHHAHHS B JOPEBHUX JIETOIUCAX O >KUTENAX, HACEISABIIMX OpHUTAHCKHUE
ocTpoBa, oTHocAaTcA K 800 romy mo H.3. B 3TO BpeMst Ha OCTPOB Iepecemnsercs IeMs
MH0EBPOIEHCKOr0 HApO/a - KEJIbTHI. Te ImieMeHa, KOTOPbIE KUK Ha OCTPOBax A0 NPUX0/1a
KEJIbTCKOT0 HapO/1a HE OCTABUJIM HUKAKUX CJIEA0B B HICTOPHUHU.

C 800 roma no H.3. HauMHAETCA HMOXa OPUTAHCKUX KEIbTOB M, COOTBETCTBEHHO,
KEJIbTCKOTO SI3bIKa Ha TeppUTOprU bputanun. MHOrMe TMHTBUCTBI PUIEPKUBAKOTCS TOTO
MHCHHS, YTO CJIOBO "BpHTaHuUs” NPOMCXOTUT OT CJIOBa C KEJIbTCKMM KOpHeM — Drith
"packpaiieHHbli". B JeTonucax MOXKHO HaWTH YIIOMUHAHUE, YTO KEIbTHI JEHUCTBUTEIIBHO
packpammBanu cebe JMiia M Tela, Korja coOMpaiuch Ha BOWHY WM oxoTy. EcTh B
JICTOMUCAX YINOMHUHAHHUS U O TOM, YTO OpUTAHCKHE KEJbThl YK€ B MOPY 3aBOCBAHUS
bpuranckux octpoBoM BenukuM lle3apem oOnaganu pa3BuTol KylnbTypoi. B miemenax
npouseTan mnarpuapxar. MyxunHel umenu 1o 8-10 xeH. JleTh BOCHUTHIBAINCH
JKCHIIIMHAMU JI0 OIPEICICHHOTO BO3PacTa, 3aTEM MAJIBYMKH MEPEXOAMIIM MOJ OIEKY
MY>KYHMH, KOTOPbIC YUHIIM KX OXOTUTHCS U BIIAJIETh OPY>KUEM.

Tak>xe B JTI€TOMUCAX YIIOMHHACTCA O TOM, 4TO 6pI/ITaHCKI/I€ KCJIBTBI TOBOPHJIA Ha ocobom
HapCYHH.

A takue cnoBa, kak whiskey, plaid, slogan nomanu B aHrHICKUH SI36IK HAMHOTO TIO3/THEE
U3 KEJIBTCKUX SI3BIKOB, KOTOPBIE OBLIM IMIMPOKO pacnpocTpaHeHbl B TOT nepuoj: whiskey
(upn. uisce beathadh "xuBas Boma"), slogan (u3 motmanackoro sluagh-ghairm "6oeBoii
King").

Bimsinue Pumckol nMnepun Ha pa3BUTHE aHTJIIMHUCKOTO SI3bIKA

Cnyctst cToJIeTHE TIOC/IE 3aBOEBaHMS OpUTaHCKUX OCTpoBOB Lle3apem, B 44 roay 110 H.3.
bpuranckue octpoBa nocetun puMmckuii umneparop Kmasauit, nocie yero bpuranus crana
cuutatbcsi Pumckoit mnpoBuHIMed. B 3TOT mepuoa HaOmogaeTcs TECHOE OOIIeHUE
KEJIbTCKOT0 Hapo/Ja U PUMJISIH, UTO, 0€3yCIOBHO, HAILJIO OTPAYKEHUE B SA3BIKE.

Tak, MHOTHE CIIOBa B COBPEMEHHOM AHTJIMHCKOM $S3bIKE HMEIOT JIATUHCKHWE KOPHHU.
Hanpumep, cnoBo castra (¢ nar. "nmarepp”). DTOT KOpEHb BCTPEYAETCS BO MHOTHUX
reorpauUecKuX Ha3BaHUAX COBpeMeHHOM bpuranuu - Lancaster, Manchester, Leicester.

M3BecTHBI M TakKWe paclpOCTpaHEHHbIE CIOBa, Kak street "ymuma" (OT JIATUHCKOTO
BBIpakKeHUs via strata "moriienas gopora") u wall "crena"( ot vallum "Ban").

EcTh MHOTO HapulaTeIbHBIX UMEH CYIIECTBUTEIBHBIX, 3aUMCTBOBAHHBIX W3 JIATHIHU:
wine "BMHO" — M3 jaT. vinum "BUHO"; pear "rpyma" — u3 nar. pirum "rpyma"; pepper
"mepen" — U3 JaT. piper.
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HpeBueanrnuiickuii nepuo (450 — 1066 r) B uCTOpUM aHTIIMICKOTO S3bIKa

HemocpencTBeHHBIMUA TIPAPOIUTEISIMU  QHTIIMHACKOTO HApOJda SBIISIOTCS TEPMaHCKHUE
IJIeMEeHa CaKCOB, I0TOB, aHTJIOB M (DPU30B, KOTOPBIC MPOHUKIIN Ha TeppuTOpuio bputanun
B 449 rony. Tak Kak 1Mo YHCICHHOCTH 3TH IJIEMEHAa HAMHOTO TTPEBOCXOIMIH KEIBTCKUE, TO
MIOCTENIEHHO AHTJIOCAKCOHCKOE Hapeuyhe TMOJHOCTHIO BHITECHUJIO KEIBTCKOE Hapeuue u3
yHOTpeOJICHHUS.

bnaronapsi aHrI0CaKCOHCKUM IIJIEMEHAM B aHTJIMACKOM SA3bIKE MOSBWJIMCH MHOTHE
Ha3BaHUsl Teorpauueckux OOBEKTOB, COXPAHUBIIMECS [0 HAIIMX OHEW. Takke Takue
cioBa, kak butter, pound, cheese, alum, silk, inch, chalk, mile, mint — wumeror
oOIlleTepMaHCKUe KOPHHU, 3aMMCTBOBaHHbIe W3 JaTthlHU. WMnu cioBo Saturday -
pacuiudpoBbiBaeTcs kKak "geHb CarypHa”- oruna Oora lOmwutepa B JApeBHEPUMCKOM
MU(pOIOTHH.

B 597 roay H.3. HaumHaeTcs BceoOmas xpuctuanuzamnust bputanuu. /o sToro miemeHa
aHTJIOCAKCOB SIBIISIUCH SI3bIYHUKAMU. PUMcKas 1IepKOBb HalpaBWjia Ha OCTPOB MOHaxa
ABTyCTHHA, KOTOpPBIA JUIUIOMAaTUUYECKUMU MYTSIMHU T[IOCTEIEHHO Hadall oOpalieHue
aHTJIOCAKCOB B XPUCTUAHCTBO. [ledaTelbHOCTh ABIYCTHHA U €T0 MOCIEA0BaTENEH IpUHECTa
OLIYTUMBbIE pe3ysibTaThl: K Hadanmy 700 roma H.3. 3HAYMTENbHAs YacThb HACEJICHUS
bpuTaHCKHX OCTPOBOB UCIIOBEIOBAIA XPUCTUAHCTBO.

Takoe TecHOe CIMSHUE KYJIbTYp HAIIO CBOE OTPaK€HUE U B si3bike. [losgBUIOCH MHOTO
CJIOB, KOTOpbIE OB 3aMMCTBOBaHbI UMEHHO B 3TO BpeMsi. Hanpumep, school "mkona" — u3
nat. schola "mxkona", Bishop "enuckon" — u3 nar. Episcopus "mpucMarpuBaromuii”, mount
"ropa" — u3 nat. montis (poxa. maz.) "ropa", pea "ropox" — u3 mar. pisum "ropox", Priest
"cBsieHHUK" — U3 Jat. presbyter "mpecsurtep".

[To npuOMU3UTENBHBIM TMOJCYETAM S3BIKOBEAOB B JTy OJIOXY AaHMVIMHUCKUM S3BIK
3aMMCTBOBAJI U3 JIATUHCKOro Oosiee 6 COTEH CJIOB, HE CUMTAasl MPOM3BOJHBIX OT HHUX. B
OCHOBHOM JTO CJIOBAa, OTHOCSIIIMECS K pEJIUTUHU, IIEPKBH, a TaKXke K YHPaBICHUIO
rOCyAapCTBOM.

K stomy Bpemenu otHocutcst TBopuectBo benbl Jlocronourennoro (Beda Venerabilis),
IIEPBOT0 aHIJIMHMCKOTO UCTOPUKA U MPOCBETUTEIIS], KOTOPBIN NEPBBIM NiepeBoani EBanrenue
C JJATUHCKOTO Ha aHIJIOCAKCOHCKUM S3bIK. JleaTenbHoCTh benbl JIoCTOMOYTEHHOrO OKa3aa
3HAYUTEIIbHOE BJIIMSHUE HA PA3BUTHUE SI3bIKAa U SIBJSIETCS BAXKHOM CTYNEHBKO B HCTOPUU
AHTJIMACKOTO SI3bIKA.

BinusiHue ckaHAMHABCKOM I'PYIIIBI SI3bIKOB

B 878 rony HaunHaeTcs 3aBOE€BaHUE aHTJIOCAKCOHCKHUX 3eMelb JaTdyaHaMmu. B Tedenue
MHOTHX JIET AaT4aHe KWK Ha 3eMiIsix bputanuu, BcTynaau B Opaku ¢ MpecTaBUTEISIMU
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aHTJIOCAKCOB. B pe3ynbTaTe B aHTVIMICKOM SI3BIKE TOSBWJICS DS 3aMMCTBOBAaHUN W3
CKaHJIMHABCKHUX S3bIKOB. Hampumep, amiss "Hemaguo", anger "rueB", auk "rarapka', awe
"OmaroroBeiHbIN cTpax", axle "ocp", aye "Bcerma".

bykBocoueTtanue sk- wim sc- B Hagalsie CJI0Ba B COBPEMEHHOM aHTIUHCKOM TaK)Xe€ OYCHB
94acTO MOKa3aTelb, YTO CJIOBO SIBJISIETCS CKaHIMHABCKUM 3anMMcTBOBaHWeM. Hampumep, sky
"He0o0" (IMpu UCKOHHO aHTraukckoM heaven), skin "koxka" (mpu UCKOHHO aHTIIMICKOM hide
"mkypa"), skull "uepen" (nmpu uckonHo anrimiickoM shell "ckopiyna; o6omouka").

Cpenneanrnuiickuii nepuon (1066-1500) uctopuu aHTIIUACKOTO SI3bIKA
Pa3BuTHe aHTIMICKOTO A3bIKa B CPEIHUE BEKA

B cepenune XI Beka xurtenu ceBepHorl PpaHuumy 3aBoeBbIBalOT bpuranuto. Koponem
CTaHOBUTCS BuiibrensM 3aBOoeBaTelNb, 10 MPOUCXO0KACHUIO HOpMaHH. C 3TOr0 BpEMEHU B
VCTOPUM HApoJa HAYMHAETCS DII0XA TPEX SI3BIKOB. SI3BIKOM apHUCTOKPATHH, CYJOB CTaj
(bpaHIy3CKHid, 3bIKOM HayKH OCTaBajach JIATbIHb, a MPOCTOM JIOJ MPOAOJKAI TOBOPUTH
Ha aHITI0CAKCOHCKOM. VIMEHHO CMEIIEHUE 3TUX TPEX A3BIKOB U AAJI0 HaYaJI0 0OPa30BAHUIO
COBPEMEHHOI'0 aHIVIMMCKOIO SI3bIKA.

CoBpeMEHHBIN aHTTTUUCKUM S3BIK — CMEIIaHHBIN

SI3BIKOBEIbI TPAKTYIOT COBPEMEHHBIM AHTJIMWCKUANA A3bIK, KaK CMEIIaHHBIA. ITO
MIPOUCXOJIUT U3-3a TOTO, YTO MHOTHE CJIOBA, MMPU OOIIEM CMBICIIC HE UMEIOT OOIIMX KOPHEH.
CpaBHUM 111 TIpUMEpa psii CIOB Ha PYCCKOM S3bIKE: TOJIOBA — TJIaBa - TJIABHbIA. B
aHTJIMICKOM TOT e psija mpezactaBieH cioBamu: head — chapter — chief. Tlouemy Tak
npousonuio? Bee 00bACHAETCS IMEHHO CMEIICHUEM TPEX SI3bIKOB. AHTJIOCAKCOHCKHE CII0Ba
0003HaYaIM KOHKPETHBIE TTPeAMETHI, oTctoAa cioBo head. C naTUHCKOTO — SI3bIKa HAYKHU U
oOpa3zoBaHusi octajiock ciaoBo chapter. OT (paHiy3ckoro ocrasoch CiI0BO, ObIBIIIEE B
obuxoje 3HaTH, chief.

Takoe Xe pasrpaHM4YeHHE MOXHO HAWTU BO
MHOTHX CMBICIIOBBIX DPsiIaX B QHTIUHCKOM SI3BIKE.
Hanpumep, pasnuyaroTcsi cioBa, 00O3Hayarouue
| Ha3BaHME KUBOTHOrO  (CJIOBa  T€PMAHCKOIO
& TPOMCXOXKIECHWSA) M  HAa3BaHME MsACa  3TOrO
¥ JKMBOTHOTO  (3TM  CjlOBa  NPOM3OIUIA  OT
crapodpanirysckoro). Tak, ox — ObIK, cOW —
KopoBa, calf — Ttenénok, sheep — oBma, pig —
CBUHBS;, HO beef — roBsymuHa, veal — TensgTHHA,
mutton — GapanuHa, pork — CBUHUHA U T. 1.
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B »3TOoT mnepuod MCTOpUM AHTJIMHCKOrO S3bIKA MPOUCXONAT M3MEHEHHS U B
rpaMMaTHYE€CKOM CTpOoeHMHM. [cue3zaroT MHOrMe riarosibHble OKOH4YaHus. [meHa
npuiiarateJabHble TPUOOPETAIOT CTENEHW CPaBHEHHs, B TOM YHCIE WM CYNIUICTUBHBIC
creneHu (¢ 1o0aBlIEHHEM CIIOB more, most). 3HAUUTEIbHbIE U3MEHEHUS MPETEPIEBAET U
¢doneruka s3pika. K xoniy 1500 roga B ctpane Bce OOJIBIIYIO MOMYIISIPHOCTD 3aBOEBBIBACT
JIOHJTOHCKHW TUAJIEKT, HAa KOTOPOM HAYMHAIOT rOBOpUTH 90% HOcHUTENEH SA3bIKA.

HepBLIC KHMT'H Ha aHTJIMMCKOM SI3BIKE

[lepBoneuarnukom bputanuu cunrtaercs Yunbsam Kokcton (William Caxton), KoTopblii
B 1474 rogy Hamedaran MEpBYI0 KHUTY Ha aHIVIMWCKOM S3bIKE. OJTO OBLI MEpPEBOJ
npousBeneHuss Payns Jlepespa "CoopHuk uctopuit o Tpoe”. 3a cBoro ku3Hb K3KCTOH
HaneyaTtan Oosiee 100 KHUT, MHOTME W3 KOTOPBIX OBUIM €ro COOCTBEHHBIM IMEPEBOIOM.
Crnenyer OTMETHUTB, UTO OJIaro/iaps €ro AesTENbHOCTA, MHOTHE aHIJIMIICKUE CJI0Ba OOpEIH,
HAKOHEL, CBOIO 3aKOHYEHHYIO (popMYy.

Yro kacaercs rpaMMaTHYECKUX MpaBuil, TO KAKCTOH 3a4acTyro n300peTan cOOCTBEHHbIE
npaBuia, KOTOpPbIE MOCJTE IMyOJMKAUMU CTAHOBWIKWCH OOLIEAOCTYIHBIMH W CUHMTAIUCH
€IMHCTBEHHO BEPHBIMU.

HoBoanrnuiickuit nepuon (1500- Hamy JHU) UCTOPUU aHTIUHCKOTO SI3bIKA

OCHOBOIIOJIOKHUKOM aHTJIMMCKOTO JINTEPATYPHOTrO A3bIKA MO MPAaBy CYUTAIOT BEIIUKOTO
Yunesama Illexcriupa (1564-1616). EmMy mnpumuchiBalOT NPOUCXOXKIACHUE MHOXKECTBA
UIMOMATUYECKUX BBIPAKEHHUM, KOTOPHIE MCIOJB3YIOTCS U B COBPEMEHHOM aHTJIUHCKOM.
Kpome toro, Illekcniup n3006pes1 MHOTO HOBBIX CJIOB, KOTOPBIE MPUKUINUCH B SI3BIKE.

Hanpumep, cinoBo swagger "yBaHnMBas MOXOJKA; Pa3BSI3HOCThH' BIEPBBIE B UCTOPUU
aHTJIMICKOTrO s13bIKa BCcTpedaeTcs B nbece [lekcnnpa "CoH B JIETHIOIO HOYB" .

Hcropust aHrnumickoro si3bika B a1oxy [Ipocsemenns

B 1712 rony BuepBbie B HICTOPUU MOSBHIICS 00pa3, oJIULIETBOPsIoNIni Benmukoopuranuio
Y HAIMOHAJBHBIM XapaKTEep aHrJM4adH. B 3TOT rox poaWiics Tepod MOJIUTHYECKUX
namperoB xona AbGeptHota — J[>koH bymis. M no cux mop o6pa3 bymnsa sBusercs
CaATUPHUYECKUM U300pKCHUEM aHTIIMYaHUHA.

B 1795 roay B cBeT BBIXOAMUT NEpPBBIA yueOHUK "AHriuiickas rpammaruka” JInnames
Myppess (Lindley Murray). Iloutu 1Ba cCTOJNETHST OTOT YYCOHUK  SIBJISACTCS
OCHOBOIIOJIAralIIMM B TpaMMaTHKE AaHTJIMKACKOro s3blka. Bce oOpa3oBaHHbIE JTHOIU
U3ydalii rpamMaTtuky Myppes.

CoBpEeMEHHBIN aHTTTUUCKUAN S3BIK
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COBpCMCHHbIﬁ A3BIK Ha 6pI/ITaHCI(I/IX OCTpOBax BOBCC HC ABJIACTCA CTATUYHBIM. SI3bIK
JKUBCT, IIOCTOSAHHO IOABJIAIOTCA HCOJIOTU3MbI, KAKHMC-TO CJIOBA YXO/AT B IIPOMIJIOC.

OI[HaKO caMoeg TI'JIaBHOE OTJINYME aHTJIUMCKOTO S3bIKa OT MHOTHX CBpOHeﬁCKHX A3BIKOB B
TOM, YTO B BGJII/IKO6pHTaHI/II/I HCT CTAaTUYHBLIX HOPM. Ha06op0T, B 0OJIBIIIOM Xo0ay HMCHHO
Pa3IMYHBbIC JUAJICKTBI W HApCUM:. PaznmnuaroTcst HE TOJBKO IIPONU3HOMICHHUC CJIOB Ha
q)OHeTI/I‘IeCKOM YPOBHC, HO €CTb TAKIKC M COBCPIICHHO PA3HBIC CJIOBA, 0603HaanOHII/I€ OAHO
H TO KC IIOHATHC.

CMMU u uneHsl IMpaBUTENbCTBA OOLIAIOTCA HAa OpUTAaHCKOM aHIIMiickoM. Ho cambiM
MONYJIIPHBIM CUYMUTAETCS] aMEPUKAHCKUW aHIMMUCKHM. CyIIEeCTBYIOT M aBCTPATUNCKUN
AHTJIMWACKWN, M KaHAJCKUHN aHTJIMMCKUI U MHOTO IPYTrux auanektoB. Ha Teppuropun camoit
BenukoOpuTaHuu B XOAy HECKOJBKO JUAIEKTOB, HA KOTOPBIX FOBOPAT KUTENNA TOW HIIU
WHOU ITPOBUHIINH.

Kak Bunnm, aHTIIMACKUHN S3BIK COXPAHWII CBOY TPAAULMHU "CMEIIEHUS SI3bIKOB” Y B HAILIN
JTHU.

[TonynsipHOCTH aHTIMHCKOTO fA3bIKAa BECbMa CIIOCOOCTBOBAIA KOJIOHUATbHAS TTOJIUTHUKA
BenukoOpurtanuu, kononuzanus ABctpaiinu u CeBepHOU AMEpPHUKH.

[Tocne Btopoit MupoBoil BOilHBI BO3pOCIIO 3HaUeHUE Takou crpanbl, kak CIIIA, yto
Tak)Ke CII0cOOCTBOBAJIO TOMYJISIPU3AIMU AHTJIMACKOTO SI3bIKA.

B coBpemMeHHOM MUpEe MHTEpPHET COOOIIECTBO, IO HAYKH M KyJbTypbl B OCHOBHOM
0OIIAIOTCS HA aHTJIUHICKOM SA3BIKE.

To4HOE KOJIMYECTBO JIIOAEH, BIAACIOIINX aHIVIMMCKUM SI3IKOM B Hallle BPEMS Ha3BaTh
3aTPYAHUTENBHO. Pe3ynbTaThl pa3IMuHbIX UCCIIETOBAHUM PA3HATCS HA IECSITKHA IPOLICHTOB.
HaszsbiBarorcs uudpst u 600 mH. 1 1,2 Map.

OnHO3HAYHO, AHTJIMMUCKHUI SA3BIK SIBJISIETCS Ba)KHEHIIMM CPEACTBOM KOMMYHUKAIIMU B
COBPEMEHHOM MHPE.

I'pammaTuka
HavajbHbli YPOBEHb BJIAICHUA HHOCTPAHHBIM SI3BIKOM

Present Simple
Form

| + | 1/'You/We/They work. |




23

He/She/lt works.

- I/'You/We/They don’t work.
He/She/It doesn’t work.

? Do I/You/We/They work?
Does He/She/lt work?

Use
We use the Present Simple:

1. to talk about habits and work routines.
I get up early in the morning.

She works from home.

They go to work by train.

2. to talk about facts and things that are generally true.
They have offices in Seoul.

It rains a lot in Manchester.

She earns a high salary.

3. with verbs that describe permanent states.
I like meeting people.

She has three children.

I think he lives in a flat.

I know his boss very well.

4. with adverbs and expressions of frequency.

She always wears blue.

He usually/generally takes work home at the weekend.
They often go home early on Fridays.

I sometimes play tennis with a colleague.

Do you ever go to the theatre?

| never go to the theatre.

Adverbs and expressions of frequency

1. Adverbs of frequency usually go before the main verb, but after the verb to be.
I sometimes make phone calls to the USA.

My boss is usually friendly.

We don’t generally stay up late.

2. For emphasis, usually, generally, often and sometimes can go at the beginning of a sentence.
Sometimes, I don’t like my job.
Generally, we take clients out to a good restaurant.

3. Expressions of frequency can go at the beginning or the end of a sentence, but not in the middle.
Once a year, we have a sales conference.

We have a sales conference once a year.

(NOT We have once a year a sales conference.)

Does he play golf every Saturday?
(NOT Does he every Saturday play golf?)
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1. Complete the sentences with the verbs from the box below in the simple present tense. Make any
necessary changes:

| work start operate specialize be have provide |

a) My company ........... Internet services.

b) They usually ............ work at 8:30

c)We............ an office in Manchester and another one in Newark.
d)She............ for an engineering company.

e) Their head office ............. in Palmeira, Spain.

f) This company ............. in phone services.

g) Thisgroup ............ on all six continents.

h) Our main competitors .............. in England.

DIt............. annual sales of B300 million.

Do in sales.

2. Choose the right answer:

a) What do/des they specialize in?

b) Where does the company have/has the company subsidiaries?
¢) What time does she start/starts work?

d) Who do/does their father work for?

e) What kind of products do/does your company sell/sale?

f) Who is/am/are your main competitor?

3. All these sentences are wrong. Correct the mistakes:
a) Coca Cola are based in Atlanta.

b) The meeting starts always at 16:00.

c) There is 400 employs in our company.

d) It don't produce software.

e) Where is based that company?

f) It employ 100000 people all over the world.

4. Tick the right answer:
a) Doyou ............... insurance services?
1) provides  2) provide

b) Our head office is in Portugal, but we ............ in many different countries
1) are based 2) operate  3) specialize in

c) We are a quite small company. We only have 15 .................. :
1) employers  2) employs 3) employees

d) What other ............ does the company make?
1) products  2) produces

) T any of the employees of your company work at weekends?
1)do 2)does
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f) What do you .......... ? I'm an engineer
1)work 2)job 3)do

Present Continuous
Form

I’m
+ He’s/She’s/It’s waiting.
You’re/We’re/They’re
- I’m not

He/She/lt isn’t working.
You/We/They aren’t
? Am |

Is he/shelit coming?
Are you/we/they

Short answers

Yes, | am. No, I’m not.

Yes, he/shelit is. No, he/she/it isn’t.

Yes, you/we/they are. No, you/we/they aren’t.

Spelling rules

e Most verbs add — ing.
She is talking to a client.

e For verbs ending in — e, take away e and add — ing.
He is making some coffee.

e For verbs ending in consonant + vowel + consonant, double the final consonant and add — ing.
Is anyone sitting here?
But we don’t double the final consonant if it is in an unstressed syllable (e.g. developing,
marketing).

Use
We use the Present Continuous:

1. to talk about actions in progress at the time of speaking.
| “‘m using the photocopier at the moment.
Not now, I’m talking to a customer.

2. for actions that are not necessarily in progress at the time of speaking, but have not finished.
I’m still writing that report.
We’re trying to enter new markets.

3. for temporary situations.
We’re staying at the Hilton for the next few days.

Present Simple or Present Continuous
1. We use the present Simple to describe permanent situations which will not change.
I work in Paris.
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2. We also use the Present Simple to talk about habits.
I normally drive to work.

3. We use the Present Continuous to describe temporary situations — situations which happen for a short
time.
I’m walking to work this week.

1. Complete the sentences with present continuous form of the verbs in brackets. Use contractions
where possible.

1. Matti isn’t in the office today. He ..................... (meet) customers all day.

2. Marta’s on the phone. She ..................... (call) about the sales figure.

3. Ican’t come to the meeting. I ...................... (write) a report. I must finish it this morning.
4.We oo (build) a new factory in Spain. The work is nearly finished.

5. The marketing team is very busy right now. They ..................... (work) on the launch of a new
product.

6. Our business in Japan .................. (not go) well at the moment.

7. We have a lot of orders, so production ................... (hire) 40 extra staff.

2. Choose either the present simple or the present continuous form of the verb to complete these
sentences.

1. | stay/am staying at the Ritz every time I’'m in New York. I stay/ am staying at the Ritz at the moment.
2. Jan works/ is working from home today. She usually works/ is working at the company’s training
centre.

3. She often calls/ is calling Russia. Right now, she calls/ is calling a customer in Moscow.

4. 1 don’t/am not usually deal/ dealing with the paperwork. I deal/ am dealing with all the paperwork
while Susan is away.

5. Deliveries take/ are taking over two months at present. Usually they take/are taking just six weeks.
6. Most of the time we use/ are using DHL for deliveries. This time, we use/ are using a different
company.

3. Complete this text with the best form of the verbs in brackets: present simple or present
continuous.

My company ............... ! (manufacture) and ............... 2 (export) frozen fish products. We
............... % (buy) our fish directly from local fishermen. Right now, we ...............% (make) plans to
increase our production. SOwWe ............... % (need) to find different suppliers for fish. Our main
customers ............... ® (have) restaurant chains abroad. However, right now, we ............... 7 (plan) a
new range of frozen meals because we ............... & (want) to enter the customer market. So at the
moment, our marketing team ............... % (do) a lot of research. They ............... 10 (try) to understand
our target market.

Talking about future plans; will

Forms
We can use the present continuous, going to and will to talk about the future.
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I’m
+ He’s/She’s/It’s flying to New York on Friday.
You’re/We’re/They’re
I’m not

- He/She/lt isn’t planning any budget cuts this year.
You/We/They aren’t
Am |

? Is he/shelit organising the office party?
Are you/we/they

I’m
+ He’s/She’s/It’s going to be there tomorrow.
You’re/We’re/They’re
I’m not

- He/She/lt isn’t going to do that tomorrow.
You/We/They aren’t
? Am |

Is he/shelit going to leave tomorrow?
Are you/we/they

+ I/'Y ou/He/She/1t/We/They will try.
- I/Y ou/He/She/1t/We/They won’t (= will not) work.
? Will I/you/he/she/it/we/they | go?

Uses

1. We use the present continuous to talk about things we have already arranged for the future.
I’m meeting Mr. Righetti next Thursday.

We’re having a staff party on Friday evening.

2. Sometimes we can use either the present continuous or going to.
We’re having a staff party on Friday evening.
We’re going to have a staff party on Friday evening.

3. going to is more suitable for strong intentions and predictions.
I’m going to go to that meeting even if she doesn’t want me to.
We’re certain the situation IS going to get better.

I’s going to rain.

Compare: It’s raining. (now)

4. We use will to make:
e predictions about things we think are inevitable and will happen without any arrangements or
individual intention.
I think there will be an economic crisis soon.

e Offers
I will get Mr. Schmidt a cup of coffee.
e Promises

I’1l give her your regards if | see her.
I will have the report on your desk before Friday.
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5. The opposite of will is will not or won’t.
Don’t worry, I will not forget.

. Correct each sentence by putting to, will (‘ll) or a form of to be in the correct position.
. You have a meeting now, so you can’t phone Dimitri. But don’t worry, I do it.

. What Lance doing on Monday morning?

. We meeting the legal team on Tuesday.

. They’re not going attend the conference.

. Mr. Shen and Mr. Lee going to give a presentation together.

. After we upgrade our network, computer security not be a problem.

. Ok, then. I write an e-mail to Jean-Luc.

. We’re going redesign our website next month.

0O ~NO O1h WN — -

Cpennnii ypoBeHb BJIaJeHUS HHOCTPAHHBIM SI3bIKOM
Talking about future plans

1. We use the present continuous for future arrangements.
What are you doing next weekend?
We’re visiting our suppliers next week.

2. We also use going to for arrangements, plans and intentions.
What are you going to do next weekend?

We’re going to visit our suppliers next week.

I’m going to talk to you today about my company.

3. But we do NOT use the present continuous to make predictions for the future. Compare:
The transport strike is going to cause a real problem. (= This is anticipated for the future.)
The transport strike is causing a real problem. (The strike has started and the effects are present.)

4. Some verbs, like anticipate, expect, look forward to, hope and plan, automatically refer to the future.
These verbs can be used in either the simple or continuous form.

I look forward to seeing you soon.

I am looking forward to seeing you soon.

We hope to do better next year.

We are hoping to do better next year.

We plan to attract more foreign investment.

We are planning to attract more foreign investment.

Other future forms

1. Will is very often used for predictions.

The forecast says that tomorrow will be warm and sunny.
I don’t think they will complain.

She will not like what you’ve written about her.

2. We use the contracted form ‘// to make spontaneous offers.
I’1l help you write the report if you like.
(= I’ll help you now, or when you want me to help you.)
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1. The CEO of a large supermarket chain is talking to her managers about the group’s future plans
in relation to the World Cup. Underline the plans that she mentions.

‘Well, as you all know, we are hoping that the World Cup spirit will get more customers through our
doors. We are planning a wide range of activities to capitalize on our football links and are expecting to
sell more televisions, food and drink. We are also going to sell official merchandise before and during the
tournament. We would like to get some big-name endorsements and want to sell stickers and trading
cards. Then we are going to launch a digital site to promote our association with football legends. We are
hoping to be the supermarket of choice for our county’s football fans.’

2. Match the verbs (1-3) to their meanings (a-c).

1 hope a) believe something will happen
2 expect b) decide in detail what you are going to do
3 plan c¢) wish something would happen

3. A salesperson is talking about the end-of-year bonus. Complete this conversation with the verbs
from Exercise 2 in the correct form.

I'm............... ! to get a bonus at the end of the year, but I haven’t met all my sales targets, so I ‘m a

little worried. My colleague Jan has met all her targets and she is ............... 2 to get a good bonus. She

isalready ............... 3 to go on an expensive holiday abroad and has got lots of travel brochures.
Reported speech

We use reporting verbs like say, tell and ask to report what other people say.
1. Reporting words just said

In this case, the situation is still present.

The boss says she wants to see you immediately.

2. Reporting words said in the past

e Words that are said in one place at one particular time may be reported in another place at another
time. Because of the change in time, there may be a change of tense or modal auxiliary. A
different pronoun is used to suit the context.

Actual words Reported words
‘We are not going to panic.’ He said they were not going to panic.
‘I left my briefcase at work.’ She said she (had) left her briefcase at work.
‘I’ve already spoken to her.’ He said he had already spoken to her.
‘We won’t know before Friday.’ She said they wouldn’t know before Friday.
‘I can’t give you a lower price.’ He said he couldn’t give me a lower price.
e Would, could and should do not change.
‘I would tell you if I could.’ She said she would tell me if she could.
“You should be more careful.’ He said I should be more careful.

3. Say versus tell
e We do not usually use a person object (me, us, etc.) after say.
She said she would come later. (NOT She said me ...)
o But after tell, we indicate who receives the information.
She told me she would come later. (NOT She told she would ...)
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e We can use that directly after say, but not directly after tell.
He said that he understood the reason. (NOT He told that ...)
e Tell also means ‘to inform’ or ‘to instruct’.
He told me he was interested in my proposal.
She told me to hurry up.

Reporting questions

We use ask (with or without an object) to report questions.
Note the word order in the reported questions: (1) question word (2) subject (3) verb

Actual words Reported words
In open questions
(When/Why/How/What/etc.): He asked (him) when he wanted to take his
“When do you want to take your vacation? vacation.
‘How long is the conference?’ He asked (her) how long the conference was.

In yes/ no questions:
‘Do you want to take your vacation in July or ~ He asked (him) if/whether he wanted to take

August?’ his vacation in July or August.

N

“Will you be able to attend the conference?’ He asked (her) if/whether she would be able to

attend the conference.

. Complete the sentences with the correct form of say or tell.

.He ......... that I was late.
He......... me that | was late.
.She ......... him to work harder.
.She ......... they would never agree.
. Nobody ......... me that she was the CEO.
.She ......... that she worked for Toyota.

. Rewrite the sentences in reported speech, changing the tenses. Begin He/She/They said.
. Hanza: ‘I’'m not enjoying my job very much.’

. Choose the best word(s) to complete each sentence.
. ‘I want to start the meeting at 10 o’clock.’

She says she wants/she’s wanted to start at 10 o’clock.

. ‘Our new offices are fantastic.’

He said that their new offices have been/were fantastic.

. ‘“The back-up software is working very well.’

She said the back-up software will be/was working very well.
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4. ‘My new job has been a lot of fun.’

She told her boss that her new job had been/was a lot of fun.
5. ‘The company‘s shares have been performing badly.’

The newspaper said that the company’s shares had been/were performing badly.’
6. ‘“We need to invest in a new intranet server.’

She said we needed/we’d need to invest in a new intranet server.

HpOIlBl/IHyTbIﬁ YPOBE€HDb BJaACHUA MHOCTPAHHBLIM SI3bIKOM

Conditionals

First Conditional

1. We use conditional sentences when discussing the terms of an agreement, making hypothetical
proposals, bargaining and making concessions.

If you order now, we will give you a discount.

We will reduce the price by 10% if you give us a firm order in advance.

If we give you 90 days' credit instead of 60, will you give us the interest you would have paid?

The use of if + will + base form of the verb suggests that the acceptance of the condition is the basis for
a deal.

2 We use unless in conditional sentences to mean if not.

We won't be able to start construction unless you train our personnel.

3 As long as and provided that are also used to state conditions.

We will sign the contract as long as you guarantee prices for the next 18 months.

We can reach agreement an a joint venture provided that our firm has a representative on your board.

Second Conditional

If the proposal is more tentative and possibly less certain, we use past verb forms.

If we said we were prepared to deliver in March, would you make a firm order?

If you agreed to create more jobs, we might think about a productivity deal.

If the government found some extra money, would you be prepared to create a subsidiary in our country?

1. Choose the correct verbs to complete the sentences.

1. If you give us/ will give us a discount of 5%, we’ll place/place a firm order.

2. Wil you deliver / Do you deliver by November if we pay / 'll pay the transport costs?

3. If you will lower / lower your price by 5%, we buy / 'll buy at least 4,000 units.

4. Would / Does it help you if we sent / ore sending the goods by air?

5. If you aren't improving / don't improve your delivery times, we 'll have / had to find a new supplier.
6. If we will join/joined an association of producers, we would get / will get a better price for our
coffee.

2 Complete the sentences with /I, 'd, won't or wouldn't.

1. We....... have to look for another supplier if you can't deliver this month.

2.YOU ....... ... get such a good commission if you didn't win so many deals.

3. We....... cut the price by 10% if you gave us a firm order in advance.

4. If we don't retrain our staff, they ............ be able to use the new software.

5. Unless we hear from you within five days, we ....... assume that the deal is off.

6. If you met your sales targets, we ... ........ consider offering you a three-year contract.
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3. Match the sentence halves.

1. If they didn't offer such good terms, a) we'll have to cancel it.

2. If you ordered a larger quantity, b) the consignment will reach us in time.
3. If we offer them a 10% discount, C) we can start production as scheduled.
4. If you don't confirm your order soon, d) we wouldn't do business with them.

5. As long as we get the parts in May, e) we could negotiate a better price.

6. Provided that it is sent by air, f) they say they'll place an order today.

Gerunds and Infinitives

Use

1. We sometimes use one verb after another verb. Often the second verb is in the infinitive form:
We are continuing to cut our manufacturing costs.

Management agreed to offer generous redundancy terms to all staff affected.

The verbs below are often followed by the infinitive.

intend attempt promise plan
mean try arrange offer
want pretend hope forget
seem fail wish expect
claim guarantee

2. But sometimes the second verb must be in the —ing form (the gerund). This depends on the first verb.
The decision involves reducing our heavy losses.

The verbs below are usually followed by the gerund.

admit look forward to delay suggest
give up appreciate avoid detest
enjoy involve contemplate remember
mean consider deny recommend
can’t stand mind carry on miss

risk don’t mind justify put off

Some verbs can be followed by the gerund or the infinitive form without a big change in meaning.
She started loading the software. / She started to load the software.

Sometimes, however, the meaning changes.
She stopped to read the manual. (She stopped what she was doing in order to read the manual.)
She stopped reading the manual. (She no longer bothered to read the manual.)

1. In these sentences two of the verbs are possible and one is incorrect. Tick the two correct verbs.
1L.He............... to review our quality procedures.

a) promised b) delayed c) wanted

2.1 improving reliability.
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a) undertook  b) suggested c¢) recommended

RIS to meet the Quality Director.
a) decided b)didn’t mind c) arranged
4.She ............... to check the large order.

a) refused b) put off c) failed

S5.We oo, to invest in new machinery.

a) consider  b) hope c¢) plan

2. Match these sentence halves.

1. The board recommends a) to make mistakes with this big order.

2. the factory can’t afford b) to turn around the company’s reputation
3. The Research and Development in the coming year.

department should consider c) producing the faulty product.

4. The new Chief Executive promised  d) outsourcing some of the company’s

5. The factory stopped functions.

6. The customer refused e) to accept our apology for the fault.

f) changing its policy on product testing.

3. Choose the most appropriate form of the verb from the brackets to complete these sentences.
1. He stopped (working / to work) on the project after three months because of ill-health.

2. She was driving in a hurry but she stopped (answering / to answer) her mobile phone.

3. Did you remember (calling / to call) the customer yesterday?

4.1 can’t remember (offering / to offer) you a replacement.

5. The sales assistant forgot (giving / to give) the customer a discount.

6. The customer forgot (completing / to complete) the five-year guarantee form.

3. [IpakTuka

HavanbHblii ypoBeHb BJIa/IeHUSI HHOCTPAHHBIM SI3BIKOM

TWO DIFFERENT ORGANISATIONS
A. 'Companies should be owned by their employees.' Discuss.

B. Work in pairs. As you read, make a note of the key points about your company in the chart
below.

Student A: Read Article 1 on the opposite page.

Student B: Read Article 2 on the opposite page.

Article 1
India: Tata’s search for a new CEO
by Joe Leahy in Mumbai

~ Mr. Tata. Chairman of India’s biggest comnanv. is exnected to retire - vet aoain - in two vears. But this
time thinas look different. The aroun aopears ready to move on, formally announcing last month that it has
set up a special committee to look for a new CEO.

Instead of simply choosing the most obvious successor, the group has said it will consider all candidates
for India’s biggest corporate job. In a country where companies are often controlled by influential families,
the idea of an outsider, particularly a foreigner, controlling a group of Tata's size and reputation is

revolutionary.
‘At risk is more than the future of the Tata Groun. thouah this is verv important to the national economv.
With its 100 subsidiaries - including India’s biggest private-sector steel company, its biggest information-
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technoloav outsourcina companv and its biaaest automotive oroducer - it is also the country's first true
multinational. with 65 per cent of its $71 bn in revenue aenerated overseas.

Analvsts auestion whether Tata can create an examole for corporate India of orderlv transition from
familv leadershin to nrofessional manaoement. "There's a feelina if an outsider. esneciallv a foreianer, took
over a aroup as complex as Tata. it would be disastrous." savs a banker who knows the companv.

However. some critics araue that introducina professionals would help to break down a reputation for
weak management in large, family-run companies.

Article 2
Is John Lewis the best company in Britain to work for?
By Jon Henley

It is owned hv its emnlovees-ar nartners - who have a mix in how it is run and receive a share of the
profi'rs, Stirelv this is the wav everv oraanization shotild he riin?

It's inst hefore onenina time on hontis dav at .1John | ewis and. hov. are we excited. UIn and down the
cotntrv. the 89 000 nennle who waork for the nation's favoliirite retailer are aathered imnatient. A sneciallv
chnsen staff memher nnens an envelone and reads oiit A niimher. Fifteen per cent. It's the percentage of their
salarv that each .1nhn | ewis emnlovee takes home as that vear's honiis.

If a nrodiict is on sale in a .John | ewis store. voil know vorl can trust it. Plis vorr can be stire vour'll he
served hv someonne whao reallv knows what thev're talkina ahotit and. most unustallv of all. is eaner to heln.

L Inlike ather hinh-street names 1nhn | ewis is nwned hv its emnlaoveers each of whom has a sav in its
riinnina and a share in its nrofits This is Rritain's larnest examnle of warker co-ownershin It niirnnse is

{)‘ﬂwgﬂ. hm)’niness of all its members, through their worthwhile and satisfying employment in a successful
usiness

"It's a nnnd comnanv to waork for " savs Pedra. a Waitrose" chef "1 didn't realise how aood 1intil 1inined "
Fmnlover-emnlovee relatinns at .lohn | ewis. savs Nicola McRoherts "are comnletelv different. Thev want
voll to he hannv."A veteran of five vears. Kirstv Reillv. in womenswear. sneaks of the "nassion and
commitment” that come from "heina ennaned, because you have a shared interest in making sure it works,
for you and for the people you work with.”

C. After reading, ask your partner what they have learned about Tata/ John Lewis. Add the new
information to your chart in Exercise B.

D. Compare and contrast the two companies.

EXAMPLE: Tafa is an Indian cempany, but lehn Lewis is a lintish company.

THE BEST COMPANIES TO WORK FOR

A new report has identified the top 25 companies in the USA to work for. The report comes out every
year and always has some surprises. It ranked the best places to work in 2014 by taking a survey of
employee satisfaction. Top of the list was Google, which has become famous for its excellent working
conditions. Google knocked Facebook off of the number one position. A Google software engineer earns
an average salary of $119,000 a year. He or she also gets free access to a gym, laundromat, sports facilities
and a place which looks after their pets when the employee goes on holiday. One ex-employee said Google
staff are so happy that it is unusual for anyone to take time off.

Another survey released at the same time shows a slightly different picture. The careers website
Glassdoor asked employees to rate how happy they are with their company, career opportunities, pay,
culture, and values. It found that the consulting firm Bain and Company was the best place to work. Russ
Hagey, Global Chief Talent Officer at Bain and Co. said: "We are incredibly proud to be named the number
one best place to work." He added that: "For more than 40 years, we have placed significant focus on
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creating an outstanding professional and personal work experience that in turn has fueled our growth
anchored in a mission of delivering results for clients and organizations around the globe."”

WARM-UPS
1. WORKING CONDITIONS: Students walk around the class and talk to other students about working
conditions. Change partners often and share your findings.

2. CHAT: In pairs / groups, decide which of these topics or words from the article are most interesting and
which are most boring.

top companies / surprises / employee / satisfaction / salary / working conditions / survey / a different
picture / career opportunities / proud / number one / focus / globe

Have a chat about the topics you liked. Change topics and partners frequently.

3. JOB: Complete this table with your partner(s). Change partners often and share what you wrote.

What you have / will have What you want

Salary
Clothes
Colleagues
Promotion
Benefits
Culture

4. $119,000: Students A strongly believe a $119,000 is too much when people are starving; Students B
strongly believe a million-dollar salary is OK. Change partners again and talk about your conversations.

5. WORKING CONDITIONS: Rank these with your partner. Put the most important at the top. Change
partners often and share your rankings.

* pay * lots of overtime

* uniform * long holidays

* nice boss « friendly co-workers
* training * responsibility

6. WORK: Spend one minute writing down all of the different words you associate with the word "work™.
Share your words with your partner(s) and talk about them. Together, put the words into different
categories.

1. TRUE / FALSE: Read the headline. Guess if a-h below are true (T) or false (F).

a. A report listed the best companies in the world to work for. T/F
b. The report is made once every two years. T/F
c. Facebook was number one last year. T/F
d. Google has a kind of pet hotel for when staff go on holiday. T/F
e. A company called Glassdoor paints pictures. T/F
f. Another survey said a consulting company was the best place to work. T/F
g. The consulting company has been number one for 40 years. T/F

h. The company's mission is to help its clients around the world. T/F
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2. SYNONYM MATCH: Match the following synonyms from the article.

1. every year a. job

2. ranked b. issued

3. survey c. strange

4. salary d. ordered

5. unusual e. bringing

6. released f. annually

7. slightly g. excellent

8. career h. a little

9. outstanding I. questionnaire
10. delivering j. pay

3. PHRASE MATCH: (Sometimes more than one choice is possible.)

1. the top 25 companies in the a. the number one

2. famous for its excellent working b.toagym

3. earns an average salary c. off

4. she also gets free access d. happy they are
5. take time e. conditions

6. Another survey released

7. asked employees to rate how
8. proud to be named

9. work

10. delivering results

f. experience

g. USA to work for
h. at the same time

I. for clients

j. of $119,000 a year

GAP FILL

A new report has (1) the top 25 companies in the USA to work for.
The report (2) out every year and always has some surprises. It ranked
the best places to work in 2014 by taking a (3) of employee
satisfaction. Top of the list was Google, which has become famous for its excellent
working (4) . Google knocked Facebook off of the number one
position. A Google software engineer earns an (5) salary of $119,000
a year. He or she also gets free (6) to a gym, laundromat, sports
facilities and a place which looks (7) their pets when the employee
goes on holiday. One ex-employee said Google staff are so happy that it is unusual
for anyone to take (8) off.

Another survey (9) at the same time shows a slightly different (10)
. The careers website Glassdoor asked employees to rate how happy
they are with their company, career opportunities, (11) , culture, and
values. It found that the consulting firm Bain and Company was the best (12)
to work. Russ Hagey, Global Chief Talent Officer at Bain and Co.
said: "We are incredibly (13) to be named the number one best place
to work." He added that: "For more than 40 years, we have placed significant (14)

on creating an outstanding professional and personal work experience

access
average
survey
identified
time
comes
after
conditions

growth
picture
focus
place

released
globe

pay

proud
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that in turn has fueled our (15) anchored in a mission of delivering
results for clients and organizations around the (16) "

COMPREHENSION QUESTIONS

1. How many companies were in the report?

2. What was the survey on?

3. Which company was number one last year?

4. What is the number 119,000 in the article?

5. Why don't Google workers take a lot of time off work?

6. What did a different survey show?

7. What is the name of the careers website that did the other survey?
8. Who is Russ Hagey?

9. How many years has Bain & Co. been focusing on work experience?
10. Where are the clients of Bain and Co.?

MULTIPLE CHOICE - QUIZ

1. How many companies were in the report? 6. What did a different survey show?

a) 15 a) a different picture

b) 25 b) many colours

c) 35 c) the worst companies to work for

d) 45 d) the Google logo

2. What was the survey on? 7. What is the name of the careers website that did
a) Google the other survey?

b) paper a) Glassroof

c) salaries b) Glasswall

d) employee satisfaction c) Glassdoor

d) Glasswindow
3. Which company was number one last year?

a) Google 8. What is Russ Hagey's job?

b) Twitter a) Global Chief Talent Officer

c) Facebook b) Official Talented Global Officer
d) Microsoft c) Talented Global Office Chief

d) Chief Global Talent Officer
4. What is the number 119,000 in the article?

a) the salary of a Google engineer 9. How many years has Bain & Co. been focusing
b) the number of companies in the USA on work experience?
c) the number of people at Google a) 10
d) the number of people in the survey b) 20
c) 30
5. Why don't Google workers take a lot of time off | d) 40
work?
a) they have no holidays 10. Where are the clients of Bain and Co.?
b) they are happy a) Asia
c) they are busy b) Europe
d) their boss would be angry c) all over the world

d) in New York
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ROLE PLAY

Role A — Nice uniform

You think a nice uniform is the most important thing about a job. Tell the others three reasons why. Tell
them things that aren't so good about their things. Also, tell the others which is the least important of
these (and why): lots of training, friendly co-workers or lots of overtime.

Role B - Lots of training

You think lots of training is the most important thing about a job. Tell the others three reasons why. Tell
them things that aren't so good about their things. Also, tell the others which is the least important of
these (and why): a nice uniform, friendly co-workers or lots of overtime.

Role C - Friendly co-workers

You think friendly co-workers is the most important thing about a job. Tell the others three reasons why.
Tell them things that aren't so good about their things. Also, tell the others which is the least important
of these (and why): lots of training, a nice uniform or lots of overtime.

Role D - Lots of overtime

You think lots of overtime is the most important thing about a job. Tell the others three reasons why.
Tell them things that aren't so good about their things. Also, tell the others which is the least important
of these (and why): lots of training, friendly co-workers or a nice uniform.

AFTER READING

1. WORD SEARCH: Look in your dictionary / computer to find collocates, other meanings, information,
synonyms ... for the words 'working' and 'condition'.
working condition

e Share your findings with your partners.
e Make questions using the words you found.
e Ask your partner / group your questions.

2. ARTICLE QUESTIONS: Look back at the article and write down some questions you would like to ask
the class about the text.

e Share your questions with other classmates / groups.

e Ask your partner / group your questions.
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3. GAP FILL: In pairs / groups, compare your answers to this exercise. Check your answers. Talk about
the words from the activity. Were they new, interesting, worth learning...?

4. VOCABULARY: Circle any words you do not understand. In groups, pool unknown words and use
dictionaries to find their meanings.

5. TEST EACH OTHER: Look at the words below. With your partner, try to recall how they were used in
the text:

o 25 e same

o 2014 e happy

e famous e culture

e 119,000 e proud

e Dpets e personal

e time e globe
LANGUAGE - CLOZE

A new report has (1) the top 25 companies in the USA to work for. The report comes (2)

every year and always has some surprises. It ranked the best places to work in 2014 by taking a survey of
employee satisfaction. Top of the list was Google, which has become famous (3) __its excellent working
conditions. Google knocked Facebook (4) _ of the number one position. A Google software engineer

earns an average salary of $119,000 a year. He or she also gets free access to a gym, laundromat, sports (5)
_____and a place which looks after their pets when the employee goes on holiday. One ex-employee said
Google staff are so happy that it is unusual for anyone to take (6) __ off.

Another survey released at the same time shows a (7) __ different picture. The careers website
Glassdoor asked employees to rate (8) _ happy they are with their company, career opportunities, pay,
culture, and values. It found that the consulting firm Bain and Company was the best place to work. Russ
Hagey, Global Chief Talent Officer at Bain and Co. said: "We are incredibly (9) _ to be named the
number one best place to work." He added that: "For more than 40 years, we have placed significant (10)
_____oncreating an outstanding professional and personal work experience that in (11) __ has fueled our
growth anchored in a mission of (12) __ results for clients and organizations around the globe."

Put the correct words from the table below in the above article.

1. (a) identified (b) identity (c) identification (d) ID

2. (a) over (b) past (c) out (d) to

3. (a) of (b) at (c) for (d) by

4. (a) to (b) as (c) by (d) off

5. (a) palaces (b) equips (c) facilities (d) faculties
6. (a) break (b) holidays (c) work (d) time

7. (a) small (b) slightly (c) margin (d) bit

8. (a) what (b) how (c) whether (d) which

9. (a) proudly (b) pride (c) proud (d) proudest
10. (a) staring (b) look (c) view (d) focus
11. (a) ahead (b) right (c) direction (d) turn

12. (a) deliver (b) delivered (c) delivers (d) delivering
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SPELLING

Paragraph 1

1. idtfeednii the top 25 companies
2. always has some eprursiss

3. a survey of oeeeypml satisfaction
4. software nnerieeg

5. sports ecsifiitla

6. it is lunusua

Paragraph 2

7. ladeeers at the same time

8. a htiyglls different picture

9. ecarre opportunities

10. We are incredibly rdupo

11. work riexcepnee

12. a isisnmo of delivering results

COCA-COLA UNVEILS NEW GLOBAL AD STRATEGY

Coca-Cola unveiled a new global ad strategy on December 8. The company wants to change its image
and increase profits. There is a new slogan: “Welcome to the Coke side of life.” It replaces the three-year-
old “Make it real” campaign, which analysts say was unsuccessful, despite a billion dollars of advertising.
Coke is returning to its roots with the new campaign. There is a strong focus on the iconic shape of the old-
fashioned Coke bottle. There will also be different versions of the slogan to reflect cultural tastes and
lifestyles. These will be fine-tuned to specific markets.

Coke CEO Neville Isdell said the new global ad strategy should return the company to its former glories
within eighteen months. Coke’s shares have lost almost 20 percent in value under Isdell’s control. He
admitted that Coke needed to be more innovative. He has created new drinks and appointed a new marketing
chief, Mary Minnick, to help the global brand. She outlined three new themes to appeal to customers —
enjoyment, comfort and nutrition. She said: “We want Coke brands to be...an integral part of consumers’
everyday lives.” In January, Coca-Cola Blak, a cola-coffee blend, will start Coke’s new strategy.

1. COKE SEARCH: Talk to as many other students as you about Coca-Cola. After you have talked to lots
of students, sit down with your partner(s) and share your information. Tell each other what you thought
was interesting or surprising. What do you think of the Coca-Cola Company?

2. COKE SLOGANS: Coca-Cola always changes its slogans. What do you think about these past and
present slogans? Why were they chosen?

a. “The ideal brain tonic.” (1893)

b. “Universal symbol of the American way of life.” (1943)
c. “Hello Coke.” (1944)

d. “Coke time.” (1954)

e. “Coke... after Coke... after Coca-Cola.” (1966)

f. “It’s the real thing.” (1970)

g. “I’d like to buy the world a Coke.” (1971)

h. “Welcome to the Coke side of life.” (2006)

3. CHAT: In pairs / groups, decide which of these topics or words are most interesting and which are most
boring.
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Coca-Cola / slogans / profits / campaigns / roots / the bright side of life / Coke bottles / innovation /
enjoyment / comfort / nutrition / coffee-flavored cola

Have a chat about the topics you liked. For more conversation, change topics and partners frequently.

4. MY COLA LIFE: In pairs / groups, talk about your history with cola drinks. Did you drink a lot when
you were a kid? Do you prefer Coke or Pepsi? Are you worried about colas being unhealthy?

5. FAMOUS SLOGANS: Discuss these slogans with your partner(s). Do you like them? Why are they
good? Would (Do) they work in your country?

a. “Don’t leave home without it.” — American Express

b. “Just do it.” — Nike

c. “The ultimate driving machine.” - BMW

d. “Think different.” — Apple Computer

e. “Heineken refreshes the parts other beers cannot reach.” — Heineken

f. “A diamond is forever.” - DeBeers

g. “Put a tiger in your tank.” - ESSO

h. “Say it with flowers.” - Interflora

6. COCA-COLA: Spend one minute writing down all of the different words you associate with Coca-Cola.
Share your words with your partner(s) and talk about them. Together, put the words into different
categories.

1. TRUE / FALSE: Look at the article’s headline and guess whether these sentences are true (T) or false

(F):

a. Coke’s new slogan is to help its image and increase profits. T/F
b. The new slogan is “Welcome to the fizzy side of life”. T/F
c. Coke is going back to its roots with its new ad strategy. T/F
d. Coke’s taste will be fine-tuned for the global market as a whole. T/F
e. Coke’s CEO said it would take 18 years to return to former glories. T/F
f. Coke’s CEO said the company has lacked innovativeness. T/F
g. Coke wants its drinks to be an integral part of consumers’ daily lives. T/F
h. Coke has produced a new cola-flavored coffee drink. T/F

2. SYNONYM MATCH: Match the following synonyms from the article:

a. unveiled installed

b. increase advertisement
C. roots mirror

d. old-fashioned revealed

e. reflect boost

f.ad launch

g. former basic

h. appointed origins

I. integral previous

J. start traditional
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3. PHRASE MATCH: Match the following phrases from the article (sometimes more than one
combination is possible):

a. The company wants to change its roots with the new campaign
b. unsuccessful, despite to appeal to customers

c. Coke is returning to its a billion dollars of advertising
d. the iconic shape of the almost 20 percent in value

e. different versions of the slogan to its former glories

f. return the company marketing chief

g. Coke’s shares have lost image and increase profits

h. appointed a new old-fashioned Coke bottle

i. She outlined three new themes everyday lives

j. an integral part of consumers’ to reflect cultural tastes

WHOOPS: Delete the five incorrect words from the eight in bold in each paragraph. Think of better
replacements.

Coca-Cola unveiled a new global ad strategy on December 8. The company wants to change its damage
and increase profits. There is a new slog: “Welcome to the Coke side of life.” It replaces the three-year-old
“Make it real” campaign, which analysts say was unsuccessful, despite a billion dollars of advertising.
Coke is returning to its boots with the new campaign. There is a strong focus on the iconic shape of the
old-fashioned Coke bottle. There will also be different verses of the slogan to reflect cultural tastes and
lifestyles. These will be fine-tuned to space markets.

Coke CEO Neville Isdell said the new global bad strategy should return the company to its farmer
glories within eighteen months. Coke’s shares have lost almost 20 percent in value under Isdell’s control.
He admitted that Coke needed to be more innovative. He has created new drinks and appointed a new
marketing chef, Mary Minnick, to help the global brand. She outlined three new themes to appeal to
customers — enjoyment, comfort and nutrition. She said: “We want Coke bands to be...an integral part of
consumers’ weekend lives.” In January, Coca-Cola Blak, a cola-coffee blend, will start Coke’s new
strategy.

1. WORD SEARCH: Look in your dictionaries / computer to find collocates, other meanings, information,
synonyms ... for the words ‘global’ and ‘slogan’.

« Share your findings with your partners.

» Make questions using the words you found.

« Ask your partner / group your guestions.

2. ARTICLE QUESTIONS: Look back at the article and write down some questions you would like to ask
the class about the text.

« Share your questions with other classmates / groups.

« Ask your partner / group your questions.

3. WHOOPS: In pairs / groups, compare your answers to this exercise. Check your answers. Talk about the
words from the activity. Were they new, interesting, worth learning...?

4. VOCABULARY: Circle any words you do not understand. In groups, pool unknown words and use
dictionaries to find their meanings.

5. STUDENT “SLOGAN” SURVEY: In pairs / groups, write down questions about Coca-Cola’s new
slogan and the slogans of other brands.
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* Ask other classmates your questions and note down their answers.
* Go back to your original partner / group and compare your findings.
» Make mini-presentations to other groups on your findings.

6. TEST EACH OTHER: Look at the words below. With your partner, try to recall exactly how these were
used in the text:

. image . former

. welcome . shares

. unsuccessful . innovative
. roots . appointed

. bottle . integrated

. fine-tuned . blend

FINAL SLOGAN: You are a marketing executive for the Coca-Cola Company. You must choose one of
the eight slogans below to be Coke’s final slogan, which it will use forever. Discuss each slogan in relation
to the criteria below.

a. “The ideal brain tonic.”

b. “Universal symbol of the American way of life.”
C. “Hello Coke.”

d. “Coke time.”

e. “Coke... after Coke... after Coca-Cola.”

f. “It’s the real thing.”

g. “I’d like to buy the world a Coke.”

h. “Welcome to the Coke side of life.”

Criteria:

1. A good slogan is memorable.

2. A good slogan includes a key benefit of the product or service

3. A good slogan puts the product in a higher position than its competitor products.
4. A good slogan makes people instantly recognize the brand name.

5. A good slogan gives the consumer positive feelings about the brand.

6. A good slogan cannot be copies and used by a competitor.

For Discussion:

« Change partners. Explain your choice and reasons for deciding on your slogan.

« If your choices are different, try to persuade each other to accept your choice.

« If your choices are the same, explain why the other slogans weren’t as good.

« Return to your original partner(s). Make a presentation on why you believe your choice of slogan is best.
« Give your presentations to the class.

APPLE RICHER THAN THE U.S. GOVERNMENT

Strange but true — the technology giant Apple now officially has more money than the U.S. government,
and significantly less debt. America’s Treasury Department shows that the country has an operating cash
balance of $73.7 billion while Apple’s most recent financial reports show a healthier bank balance of $76.4
billion. This incredible state of affairs has resulted in CNN to joke that the U.S. government should start
selling iPads to help serve the American people. Or perhaps Apple CEO Steve Jobs should become
president of the USA? Another financial difference between the world’s largest economy and the hugely
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successful Apple is its debt ratio. The U.S. government currently spends $200 billion a month more than it
receives. Conversely, Apple takes in far more than it spends.

The U.S. government is in a severe financial crisis, which is having an impact on the world’s financial
markets. It is desperately trying to avoid defaulting on its debt. President Barack Obama has tried for weeks
to get the opposition Republican Party to agree to raise the country’s debt ceiling. He says America must
do this and borrow more money to be able to pay its way at home and around the world. The country is in
grave danger of running out of money. This would mean public workers getting no salaries and the country
would struggle to meet its international financial commitments. Such a situation could see the dollar crash,
leading to a possible second global financial crisis in five years. Obama told the Republicans, “to step up
and show the leadership that the American people expect”.

WARM-UPS

1. DEBT: Walk around the class and talk to other students about debt. Change partners often. Sit with your
first partner(s) and share your findings.

2. CHAT: In pairs / groups, decide which of these topics or words from the article are most interesting and
which are most boring.

strange / technology giant / bank balance / iPad / CEO / world’s largest economy / financial crisis /
defaulting / debt ceiling / borrow money / struggle / leadership

Have a chat about the topics you liked. Change topics and partners frequently.

3. STRANGE BUT TRUE: Complete this table with your partner(s). Change partners and share what you
wrote. Change and share again.

The story

Thai official world language
Potato solves global warming
Computer wins Nobel Prize
Apple becomes a country
Overnight world peace
Disease disappears

4. CRISIS: Students A strongly believe America’s debt crisis will soon be over; Students B strongly
disagree. Change partners again and talk about your conversations.

5. SPENDING: How should a government use taxpayers’ money? Rank these and share your rankings with
your partner. Put the most important at the top. Change partners and share your rankings again.

. police education

. roads medical research

. pensions unemployment payouts
. army information technology

6. GIANT: Spend one minute writing down all of the different words you associate with the word ‘giant’.
Share your words with your partner(s) and talk about them. Together, put the words into different
categories.
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1. TRUE / FALSE: Read the headline. Guess if a-h below are true (T) or false (F).

a. The tech company Apple has more money than the U.S. government. T/F
b. Apple has more debt than the U.S. government. T/F
c. The government is considering selling iPads to its citizens. T/F
d. America spends around $200 billion a month more than it receives. T/F
e. America’s crisis is not affecting global financial markets. T/F
f. America’s Republican Party wants to raise the country’s debt ceiling. T/F
g. America could soon run out of money. T/F
h. The dollar could be in serious trouble if the crisis continues. T/F

2. SYNONYM MATCH: Match the following synonyms from the article.

1. giant a. amazing

2. significantly b. resulting in

3. incredible c. on the other hand
4. state of affairs d. colossus

5. conversely e. frantically

6. impact f. serious

7. desperately g.considerably

8. grave h. promises

9. commitments I. situation

10. leading to j. effect

3. PHRASE MATCH: (Sometimes more than one choice is possible.)

1. Strange but a. commitments

2. significantly less b. ratio

3. incredible state c. out of money

4. debt d. debt

5. Apple takes in far e. crisis

6. in a severe financial f. leadership

7. raise the country’s debt g. true

8. in grave danger of running h. of affairs

9. financial i. ceiling

10. step up and show the j. more than it spends

SHOPPING ONLINE

History

In 1990 Tim Berners-Lee created the first World Wide Web server and browser. It opened for
commercial use in 1991. In 1994 other advances took place, such as online banking and the opening of an
online pizza shop by Pizza Hut. During that same year, Netscape introduced SSL encryption of data
transferred online, which has become essential for secure online shopping. Also in 1994 the German
company Intershop introduced its first online shopping system. In 1995 Amazon launched its online
shopping site, and in 1996 eBay appeared.
Customers
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Online customers must have access to a computer and a method of payment.

Consumers find a product of interest by visiting the website of the retailer directly or by searching among
alternative vendors using a shopping search engine.

Customer needs and expectations

A successful web store is not just a good looking website with dynamic technical features, listed in many
search engines. In addition to disseminating information, it is about building relationships and making
money.

Businesses often attempt to adopt online shopping techniques without understanding them and/or
without a sound business model, producing web stores that support the organizations' culture and brand
name without satisfying consumer's expectations. User-centered design is critical. Understanding the
customer's wants and needs and living up to promises gives the customer a reason to come back and meeting
their expectations gives them a reason to stay. It is important that the website communicates to the customer
that the company cares about them.

Customer needs and expectations are not the same for all customers. Age, gender, experience, culture
are all important factors. For example, Japanese cultural norms may lead users there to feel privacy is
especially critical on shopping sites and emotional involvement is highly important on financial pensions’
sites. Users with more online experience focus more on the variables that directly influence the task, while
novice users focus on understanding the information.

To increase online purchases, businesses must spend significant time and money to define, design,
develop, test, implement, and maintain the web store. It is easier to lose a customer then to gain one and
even "top-rated" sites will not succeed if the organization fails to practice common etiquette such as
returning e-mails in a timely fashion, notifying customers of problems, being honest and good. Since it is
important to eliminate mistakes and be more appealing to online shoppers, many web shop designers study
research on consumer expectations.

Convenience

Online stores are usually available 24 hours a day, and many consumers have Internet access both at
work and at home. Other establishments such as internet cafes and schools provide access as well. A visit
to a conventional retail store requires travel and must take place during business hours.

In the event of a problem with the item it is not what the consumer ordered, or it is not what they
expected—consumers can return an item for the correct one or for a refund. Consumers may need to contact
the retailer, visit the post office and pay return shipping, and then wait for a replacement or refund. Some
online companies have more generous return policies to compensate for the traditional advantage of
physical stores.

Information and reviews

Online stores must describe products for sale with text, photos, and multimedia files, whereas in a high
street retail store, the actual product and the manufacturer's packaging will be available for direct inspection
(which might involve a test drive, fitting, or other experimentation).

Some online stores provide or link to supplemental product information, such as instructions, safety
procedures, demonstrations, or manufacturer specifications. Some provide background information, advice,
or how-to guides designed to help consumers decide which product to buy.

Some stores even allow customers to comment or rate their items. There are also dedicated review sites
that host user reviews for different products. Reviews and now blogs give customers the option of shopping
cheaper, organise purchases from all over the world without having to depend on local retailers.

In a conventional retail store, clerks are generally available to answer questions. Some online stores have
real-time chat features, but most rely on e-mail or phone calls to handle customer questions.

Price and selection

One advantage of shopping online is being able to quickly seek out items or services with many different
vendors Search engines, online price comparison services and discovery shopping engines can be used to
look up sellers of a particular product or service. Shipping costs reduce the price advantage of online
merchandise, though depending on the jurisdiction, a lack of sales tax may compensate for this.
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Shipping a small number of items, especially from another country, is much more expensive than making
the larger shipments bricks-and-mortar retailers order. Some retailers (especially those selling small, high-
value items like electronics) offer free shipping on sufficiently large orders.

Another major advantage for retailers is the ability to rapidly switch suppliers and vendors without
disrupting users' shopping experience.

Disadvantages

Fraud and security concerns

Given the lack of ability to inspect merchandise before purchase, consumers are at higher risk of fraud
on the part of the merchant than in a physical store.

Secure Sockets Layer (SSL) encryption has generally solved the problem of credit card numbers being
intercepted in transit between the consumer and the merchant. Identity theft is still a concern for consumers
when hackers break into a merchant's web site and steal names, addresses and credit card numbers. A
number of high-profile break-ins in the 2000s have prompted some U.S. states to require disclosure to
consumers when this happens. Computer security has thus become a major concern for merchants and e-
commerce service providers, who deploy countermeasures such as firewalls and anti-virus software to
protect their networks.

Phishing is another danger, where consumers are fooled into thinking they are dealing with a reputable
retailer, when they have actually been manipulated into feeding private information to a system operated
by a malicious party.

Although the benefits of online shopping are considerable, shoppers potentially face a few problems
such as identity theft, faulty products, and the accumulation of spyware. Whenever you purchase a product,
you are going to be required to put in your credit card information and shipping address. If the website is
not secure a customer’s information can be accessible to anyone who knows how to obtain it. Most large
online corporations are inventing new ways to make fraud more difficult, however, the criminals are
constantly responding to these developments with new ways to manipulate the system. It is advisable to be
aware of the most current technology to fully protect yourself and your finances.

One of the hardest areas to deal with in online shopping is the delivery of the products. Most companies
offer shipping insurance in case the product is lost or damaged; however, if the buyer opts not to purchase
insurance on their products, they are generally out of luck. Some shipping companies will offer refunds or
compensation for the damage, but it is up to their discretion if this will happen. It is important to realize
that once the product leaves the hands of the seller, they have no responsibility.

Comprehension check

I. Match the halves.

1. It is important that a) refunds or compensation for the damage.

2. Understanding the customer’s wants | b) requires travel and must take place during business
and needs hours.

3. Some shipping companies will offer | ¢) are inventing new ways to make fraud more difficult.

4. To increase online purchases, d) also collect consumer information.

5. A visit to a conventional store e) gives the customer a reason to come back.

6. Consumers find f) shoppers face a few problems such as identity theft,
7. Most large online corporations faulty products, and the accumulation of spyware.

8. Brick-and-mortar stores g) a major concern for merchants and e-commerce

9. Computer security has thus become service providers.

10. Although the benefits of online | h) the website communicates to the customer that the
shopping are considerable, company cares about them.

1) a product of interest by visiting the website of the
retailer.
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J) businesses must spend significant time and money to
define, design , develop and maintain the web store.

Word study
I1. Match the word to its definition.

1. blog a) to choose to take up or follow (an idea, method, or course of action);

2. bricks-and-mortar | b) to spread;

3. disclosure c) to put (a decision, plan, agreement, etc.) into effect;

4. fraud d) a person or company offering something for sale, especially a trader in the

5. merchandise street;

6. phishing e) a repayment of a sum of money;

7. privacy f) to keep (a building, machine, or road) in good condition by checking or

8. refund repairing it regularly;

9. spyware g) a state in which one is not observed or disturbed by other people;

10. to adopt h) to completely remove or get rid of (something);

11. to disseminate 1) wrongful or criminal deception intended to result in financial or personal

12. to eliminate gain;

13. to implement J) software that enables a user to obtain covert information about another's

14. to maintain computer activities by transmitting data covertly from their hard drive;

15. vendor K) a personal website or web page on which an individual records opinions,
links to other sites, etc. on a regular basis;
1) goods to be bought and sold;
m) used to denote a business that operates conventionally rather than over the
Internet;
n) the action of making new or secret information known;
0) the fraudulent practice of sending emails purporting to be from reputable
companies in order to induce individuals to reveal personal information, such
as passwords and credit card numbers, online;

I11. Supply the correct preposition.

1. The existence of many different seals, or seals unfamiliar ... consumers, may foil this effort ... a certain
extent.

2. The criminals are constantly responding ... these developments ... new ways to manipulate the system.
3. Online customers must have access ... a computer.

4. This information is obviously not accessible ... the merchant when paying ... cash.

5. It is advisable to be aware ... the most current technology to fully protect yourself and your finances.

6. Many consumers wish to avoid spam and telemarketing which could result ... supplying contact
information ... an online merchant.

7. Novice user focus ... understanding the information.

8. Since it is important to be more appealing ... online shoppers, many web shop designers study research
... consumer expectations.

9. Some online companies have more generous return policies to compensate ... the traditional advantage
...physical stores.

10. A number of resources offer advice ... how consumers can protect themselves when using online
retailer.

11. One of the hardest areas to deal ... in online shopping is the delivery of products.

12. Some ask ... address and phone number ... checkout.

IV. Make up word partnerships.
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1. to break into a) customer questions 1. conventional a) procedures

2.to disseminate b)consumer’s expectations | 2. e-commerce b) costs

3. to eliminate c) online sales 3. faulty c) list

4. to gain d) disclosure 4. identity d) techniques

5. to handle e) information 5. mailing e) product information
6. to increase f) a customer 6.online shopping f) policies

7. to introduce g) the web store 7. return g) retail store

8. to maintain h) a merchant’s web site 8. safety h) service provider

9. to require i) mistakes 9. shipping i) theft

10. to satisfy j) online shopping system | 10.supplemental J) products

IV. Insert some of the expressions above in the sentences.
1. Many larger stores use the address information encoded on consumers’ credit cards to add them to a

catalog ... ....

2. ... ... 1s still a concern for consumers when hackers ... ... and steal names, addresses and credit card
numbers.

3. Also in 1994 the German company Intershop ... its first ....

4. Some online stores provide or link to ... ... ... , such as instructions, ... ... , demonstrations, or

manufacturer specifications.
5. Some online stores have real-time chat features, but most rely on e-mail or phone calls ... ...

6. Some online companies have more generous ... ... to compensate for the advantage of physical store.
7. Businesses often attempt to adopt ... ... ... without understanding them or without a sound business
model.

V. Match 10 pairs of synonyms.

1. conventional a) brick-and-mortar store
2. fraud b) buy

3. introduce c) change

4. merchant d) refund

5. physical store e) additional

6. purchase f) safe

7. replacement g) deceit

8. secure h) launch

9. supplemental i) vendor

10. switch J) traditional

HIGH STREET SHOPPING VERSUS INTERNET SHOPPING

When you think of shopping, do you associate high street shopping or internet shopping as your preferred
medium? There are of course, advantages and disadvantages to both but which one is better? This may be
dependent on your personal preference or which is the most convenient for purchasing goods at a given
time. This can also be determined by availability. Some goods may only be bought either online or from a
physical shop.

The internet can save time
When many people seem to have a distinct lack of time, the internet is often used for the purchase of
goods. A good example of this is buying a car. Often information is searched for regarding potential
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purchases online but then the actual point of sale comes from a mortar-and-bricks shop. The internet can
also be good if you are time restricted. If you know exactly what you are looking for, need something
quickly but do not have the time to go to the high street during your normal working week, you can order
something online and it can arrive the next day.

It can definitely be beneficial to do some of your shopping online. For example, you can save at least
an hour per week if you select your grocery shopping online and have it delivered to your home. The only
disadvantage to this is the fee for the delivery every week. Purchasing items such as books and CDs online
can also save time. In many cases items such as these can also be cheaper to purchase online than on the
high street. The internet can also be a fantastic resource for the research and the purchase of non-everyday
products such as birthday or Christmas presents and jewellery. Online banking can also be a far more
convenient way of transferring money from one account to another than going into a high street bank or
building society.

The advantage of the high street

If you have the time to have a good browse, the high street can be a better option. If you buy clothing
from the high street, trying the items on in a changing room before purchasing ensures that the clothes are
the correct fit. If you are purchasing clothing online, you cannot guarantee that it will fit. If you buy the
item online from a reputable online retailer and it does not fit you can of course send it back and in most
cases exchange or refund it.

Whatever you want or need to purchase as a consumer, the high street offers the advantage of allowing
you to view the actual product whether it be a book, a CD, shoes or clothing etc. The high street is also
highly convenient if you want to quickly buy a sandwich and/or a drink from a cafe or a newsagent and
take it away with you. It also acts as a browsing ground. For example, you may wish to purchase a new
electrical item such as a television and have seen it at a cheaper price online but want to see it in the flesh
beforehand. As mentioned earlier, the same can also be said for the internet.

Overall there are advantages and disadvantages to buying goods online or from the high street. If you
are time restricted for whatever reason, the internet can be more convenient. However, if you have time to
browse and want to see the goods before you buy them, the high street can have the upper hand. Essentially
it is dependent on personal preference as to what works the best for the individual.

COMPREHENSION CHECK

. Match the halves.

1. Some goods may only be bought a) is searched for regarding potential purchases online.
2.'You can save b) if you want to quickly buy a sandwich and/or a drink from
3. If you have the time to have a good | a cafe or a newsagent and take it away with you.
browse, c) is the fee for the delivery every week.
4. The only disadvantage to this d) the internet is often used for the purchase of goods.
5. Often information e) a fantastic resource for the research and the purchase of
6. The high street is also highly | non-everyday products.
convenient f) either online or from a physical shop.
7. When many people seem to have a | g) at least an hour per week if you select your grocery
distinct lack of time, shopping online and have it delivered to your home.
8. The internet can also be h) the high street can be a better option.

WORD STUDY

1. Match words to their definitions.
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1. beneficial

2. convenient

3. ensure

4. item

5. mortar-and-bricks
6. optio

7. order

8. purchase

9. refund

10. restricted

a) make certain of obtaining or providing (something)

b) traditional

c) the freedom or right to choose something

d) involving little trouble or effort

e) the action of buying something

f) a repayment of a sum of money

g) favourable or advantageous

h) limited in extent, number, scope, or action

1) a verbal or written request for something to be made, supplied, or served
j) an individual article or unit

I11. Find 5 pairs of synonyms.

convenient / save / limited / purchase / restricted / buy / economize / comfortable / choice / option

Discuss with your partner and make a list of advantages and disadvantages of

high street shopping;

Internet shopping.

Cpennmnii ypoBeHb BJIaJeHUS HHOCTPAHHBIM SI3bIKOM

TO PLAN OR NOT TO PLAN

A. Which of these would you normally find in a business plan?
1 business aims 3 management team 5 staff holidays
2 opening hours 4 financial forecast 6 assessment of the competition

B. Read the article on the opposite page and complete this chart.

name

job/position company type of company | location

Dan Scarfe

David Hieatt

Rajeeb Dey

Paul Maron-Smith

C. Read the article again and answer these questions about the four people in Exercise B.

OO0 WN B

. How many people did not write a business plan for their present companies?

. Who thinks that setting fixed aims involves too much time and is not valuable?
. Who says that some plans don't work because we don't know what will work?

. Who thinks that planning often leads to doing nothing?

. Who provided the finance for the companies themselves?

. Which of the four is not against business plans?

When there’s no Plan A
by Jonathan Moules




52

Dan Scarfe, Chief Executive of Windsor-based software development company Dot Net Solutions, says
that he has never written a business plan for the company he founded in 2004.

Now, it is one of Microsoft's five key partners in the UK and a leading player in the hot new area of
cloud computing — and to Scarfe, that is proof that setting fixed objectives is a complete waste of time.

“Writing software, or starting a new business, is incredibly difficult to plan for.” he says. “You're
effectively trying to second-guess exactly what you may want down the line, based on marketing conditions
and varying customer demand.” Whilst short-term business budgeting and strategy is vital, long-term
business plans are less so.” Twitter, Facebook and cloud computing were not even concepts a number of
years ago, Scarfe notes, so there would be no way he could have planned for them.

David Hieatt, co-founder of Howies, the ethical-clothing manufacturer based in Cardigan, claims that a
business plan is really just a guess.

“There are some brilliant business plans written, but they fail because the customer wants to do business
differently,” he says. “The awful truth is we don't know what will work.”

He claims that the secret is to be flexible — although this often takes a lot of courage. For example, in
2001. Hieatt phoned up all of Howies' retailers and said he was going to introduce organic cotton. The
initial effect of this spur-of-the-moment act was disastrous.

“We lost all our wholesale accounts overnight because they said nobody would pay £27 for a T-shirt,”
he recalls.

Hieatt and his colleagues managed to rescue the situation by launching a catalogue to sell products. It
proved to be a turning point for Howies. “Losing all your shop accounts in one day is not great for business,
but it's probably the best thing we did,” Hieatt concludes. Now, the company sells 80 per cent of its products
through this medium.

Others argue that business planting is often a reason for inaction. Rajeeb Dey launched Enternships, a
student internship matching service. “I never wrote a business plan for Enternships, | just started it.” he
says - although he admits that it is easier for Internet-based businesses to do this.

Perhaps, unsurprisingly, Dey and Scarfe have entirely self-financed their businesses. Venture capitalists
and private investors do not usually approve of this casual attitude to planning.

To Paul Maron-Smith, Managing Director of Gresham Private Equity, a business plan is rather like a
car's dashboard, guiding the entrepreneur along the road to success.

But even he admits that problems can arise when business plans become too fixed. “The aim of a
business plan is to give the stakeholders a good idea of where the business is heading,” he says. “Sure, there
are going to be some forecasts in there that are not going to be accurate, but they are a best guess at the
time.”

D. Discuss these questions.

1. In which sectors is it difficult to plan?

2. How far ahead should you plan?

3. How often should you review plans?

4. What reasons are given for and against having business plans?

5. What is your opinion of business plans? How useful do you think they are?

MANAGEMENT AND MOTIVATION

A. What would you do if you were a director of your company or school and had the power to change
anything?



53

B. Douglas McGregor, a US psychologist, argued that managers hold one of two theories about the
people they have to deal with. Read this extract about the two theories and say which you prefer, and
why.

Theory X is based on a fairly negative view of human nature. It says that people are essentially
lazy and uncomfortable with the idea of having too much responsibility for anything. They only
turn up to work for the pay. Employees have to be managed in a strict way, otherwise nothing
will get done.

Theory Y, on the other hand, suggests people may be capable of something more positive -
that they will seek out responsibility and try to get better at their jobs, from which they can get
significant personal satisfaction. Theory Y managers have high expectations of their people. They
are also much more likely to develop a truly motivated workforce.

C. Read the article below. Say which theory is probably supported by the management of Ruby's
company, and which by the management of Geraldine's company.

SHARE THE POWER
by Stefan Stem

What does emnlovee enoanement lnonk like in practice? John Smythe, from the Engage for Change
constiltancv. onffers twa situations to illistrate it

Imanine two different emnlovees called Riihv and Geraldine. who waork for different businesses. In the
first sitiiation. Riihv is invited to attend a morning meetino titled “Heln onr recoverv”.

‘The invitation states that all narts of the comnanv have nerformed hadlv. and that its narent comnanv is
1inahle to nravide maore cash for investment. It savs that fast action miist he taken to stahilice the citnation ’
Mr. Smvthe exnlaing “Rut it aleo savs there are no secret nlans for extreme action Tt save: “We want to
communicate onenlv. We also want voii and vour colleanties to take ownership with management to solve
the crisis, recognising that unpleasant options will have to be on the table.’

Ruby is both concerned and flattered. She arrives at the meeting feeling like a player rather than a

spectator.
g A two-month timetahle is laid o1t in which she and her eolleanijes are invited to use their knowledge to
find achievahle cost savinns withott damaaina kev hiisiness areas.

In this nrocess, Mr. Smythe says, there are three good questions employees can be asked. What would
they do if they:

> ~ had a free hand in their dav inh?
> were a director of the comnanv?
> had to nronose imnortant chanaes?

In this wav. emnlovees can feel nart of the decisinns that are necessarv. Thev don't hecome demaotivated

The alternative scenarin. which concerns Geraldine. is less annealina. She is also invited to 2 meetinn
descrihed as a "cascade hriefine” Rumaonrs have heen spreading, directors are hard to find, and there has
been hardlv anv commiinication from the comnanv.

"At the ‘cascade’ her fears are confirmed when. in a PowerPaint nresentation. the filll extent of the
terrihle state of the hnsiness is revealed for the first time > Mr. Smvthe savs. "Detailed mananement nlans
for restriictiring and efficiencies are revealed. The fociis is all on rediiction. with no hint of new hiisiness
onnortinities. Geraldine feels less like a spectator and more like a victim. To varying degrees, her
colleacnies leave the meetine in shock ”

“When have von felt most enocaced and most valiued and in a siiccessfill nroiect or neriod at work?" he
asks. “Absolutely none of us is going to report that it was more like Geraldine's experience."

D. Read the article again and say if these statements are true (T), false (F) or the article doesn't say
(DS).

1. Ruby and Geraldine were both invited to a meeting.

2. Ruby felt part of the decision-making process.

3. Ruby and Geraldine both left their meetings in shock.

4. The companies that Ruby and Geraldine work for are both having problems.

5. Geraldine enjoyed her meeting more than Ruby.
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6. Communication was better in Geraldine's company than Ruby's.
7. After the meeting, Ruby was invited to a staff party.

8. Geraldine's company focused on reduction.

9. Geraldine is looking for another job.

E. In pairs, tell each other about:

1 when you have felt most engaged and most valued at work, or in a sports team, or in your daily life;
2 the best way to communicate bad news;

3 any other theories of managing people that you know.

SKILLS AND QUALITIES NEEDED TO BE A MANAGER

Melvin Richardson, Yahoo Contributor Network
Mar 4, 2010 "Share your voice on Yahoo websites. Start here."

If you are looking to become a manager there are certain skills, qualifications, talents and abilities you
will need. Most managers have good people skills and know how to interact with people. Managers interact
at every level within an organization, including upper management, vendors and suppliers, and credit
correspondents. The organization you work for will determine your level of interaction.

Confidence

Managers must be extremely confident. Without confidence it will be very hard for them to lead their
team. People will follow others who have confidence, poise and have a working knowledge of their duties
and responsibilities. Confidence is developed by knowing your job in and out. If an associate has a sense
that you are wavering with your decision making or you seem hesitant and tentative they won't put their
trust in your ability to get the job done.

Make tough decisions

A manager must have the ability to make tough decisions. There are some decisions that won't be popular
with the team. Ultimately the manager is responsible for the results within the department or the company.
They must have the ability to make decisions that are going to improve the operations of the company. A
decision could be made to limit bonuses and incentives or extend the working hours. A manager may have
to ask someone to switch shifts. Even though tough decisions have to be made all avenues should be
explored to accommodate employees who have other needs such as family and outside activities.

Motivator

Managers have to be motivators. There are going to be periods of time when people are down because
of the economy, job dissatisfaction, hours, pay or even personal problems. In the final analysis the manager
has to find a way to get people to do the job. They must have the ability to motivate and inspire people to
go above and beyond the call of duty. People can become complacent and sometimes even bored when they
do the same job day in and day out. Managers have to find a way to make things interesting and exciting.
This may call for a bit of creativity. It is the manager’s job to keep employees engaged and help them avoid
the tendency to just go through the motions.
Coaching and mentoring

Eventually some employees are going to be promoted and move on to other jobs within the company. A
manager must coach and mentor employees so that they are prepared to take the next step. He has to do
whatever it takes to develop his employees. Sometimes one on one coaching is used as a technique for
development. Workshops and seminars located offsite are sometimes used to prepare employees for
advancement. An employee may be lacking the necessary educational requirements to take the next step.
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Managers should help employees develop a plan of action that puts them on track to take on more authority
and responsibility.
Time management

A manager must be able to manage a busy work environment. To manage effectively managers need to
be great time managers. They have to be able to prioritize their time. The best process for completing this
is to make a list of all the things that need to be done on a given day. Then prioritize those things that need
to be completed immediately. As a manager you will probably never be able to go through your list and
complete all the things that need to be done, one after the other. There will be interruptions. As soon as the
urgent matter has been corrected it's a good idea to get right back to the list. All things that are not completed
on day one need to be moved to day two.
Plan, organize, direct, coordinate

A manager must be able to plan, direct, coordinate, and organize throughout the day. There are going to
be reports to complete, work schedules to be done, meetings to attend, performance appraisals to be done,
and all the other miscellaneous activities in between. In other words managers need to manage even when
there is chaos going on.
Vision

Managers must have the ability to have a vision or see the big picture. They must be able to communicate
their vision to the staff and buy in to the goals and objectives of the organization.

COMPREHENSION CHECK

I. Match the halves.

1. Most managers a) plan, direct, coordinate, and organize throughout the day.

2. They must have the ability | b) is responsible for the results within the department or the
company.

3. Confidence c) employees develop a plan of action that puts them on track to

take on more authority and responsibility.
4. A manager must be able to | d) have good people skills and know how to interact with people.

5. A manager e) at every level within an organization, including upper
management, vendors and suppliers, and credit correspondents.

6. Ultimately the manager f) is developed by knowing your job in and out.

7. Managers should help g) must coach and mentor employees so that they are prepared to
take the next step.

8. Managers interact h) to motivate and inspire people to go above and beyond the call
of duty.

I1. Match the words to their definitions.

1. coach a) an aim or desired result

2. complacent | b) organize and direct

3. confidence | c) showing uncritical satisfaction with oneself or one's achievements

4. goal d) demonstrating a strict and uncompromising approach

5. inspire e) a mental image of what the future will or could be like

6. lead f) the feeling or belief that one can have faith in or rely on someone or something
7. tough g) create (a feeling, especially a positive one) in a person

8

. vision h) give (someone) professional advice on how to attain their goals
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I11. Insert the right preposition.

1. Ultimately the manager is responsible ... the results within the department or the company.

2. Most managers have good people skills and know how to interact ... people.

3. There are going to be periods of time when people are down ... ... the economy, job dissatisfaction, hours,
pay or even personal problems.

4. Eventually some employees are going to be promoted and move ... ... other jobs ... the company.

5. The organization you work ... will determine your level ... interaction.

6. If an associate has a sense that you are wavering ... your decision making or you seem hesitant and
tentative they won't put their trust ... your ability to get the job done.

7. This may call ... a bit of creativity.

8. As a manager you will probably never be able to go ... your list and complete all the things that need to
be done, one ... the other.

9. People can become complacent and sometimes even bored when they do the same job day ... and day ...

10. There are some decisions that won't be popular ... the team.

IVV. Make up word partnerships.

a)
1. call a) appraisals
2. job b) decisions
3. outside c) dissatisfaction
4. performance d) environment
5. tough e) of duty
6. work f) activities

b)
1. to accommodate a) people
2. to communicate b) shifts
3. to develop c) on to other jobs
4. to inspire d) an action plan
5. to move e) employees
6. to switch f) their vision

IIpoaBUHYTHIN YPOBEHDb BJIA/ICHUSI HHOCTPAHHBIM SI3bIKOM

TRADE BETWEEN CHINA AND THE USA
A. Work in pairs. Read the two articles quickly and choose the best title each one.

a) US-China trade has cost 2.3 million American jobs
b) US protectionism is not the way forward
c¢) Stop blaming China for US trade deficit
d) Yuan needs to rise against the US dollar

Article 1
by Xin Zhiming

“The USshould focus on improving its overall economic competitiveness instead . of seeking
protectionism to combat its economic slowdown,” said the latest 2008 White Paper: American Business

In China,
‘And it should not argue for a stronger currency to reduce its trade deficit with China, since the value of
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the yuan is_not the fundamental cause of the deficit,” said the White Paper, which was released by the
American_Chamber of Commerce (AmCham) China, AmCham Shanghai and AmCham South China
Tuesday. The US economy is currently slowing, while_its_trade deficit with China remains high, standing
ﬁt é$l63.3 billion last year. The deficit has led to protectionism against Chinese goods and investment in the

The two countries should make ‘defending and preserving the openness of the trade relationship a core
commitment’, the White Paper said. ‘Instances of co-operation between China and US far exceed instances
of dispute. ‘An open US and an open China will lead to sustained benefits for both US companies and
citizens back home.’ said Harley Seyedin, Chairman of AmCham South China.’

Article 2
by Andrea Hopkins

The US trade deficit with China cost 2.3 million American jobs over six years, the Economic Policy
Institute said on Wednesday.

Even when they found new jobs, workers who had lost jobs to Chinese competition saw their earnings
decrease by an average of $8,146 each year because the new jobs paid less, according to the report, funded
in part by labor unions.

"(We hope) it will help to focus the debate on trade to where it needs to be right now with respect to
China," said Scott Paul, Executive Director of the Alliance for American Manufacturing.

US manufacturers, labor unions, and many lawmakers have long accused China of manipulating its
currency to give Chinese companies an unfair advantage in international trade, and are pressing China to
continue to allow the yuan to rise against the US dollar.

China has said the United States should recognize how much its yuan currenc?/ has already risen against
the dollar—it is about 20 per cent higher since China revalued its currency in July 2005.

China has also said the fact that Americans save much less of their incomes than the Chinese do has
increased the trade deficit. Chinese-made goods have been extremely popular in recent years with US
consumers looking for low prices.

B. Look at the articles again, Decide if the statements are true (T) or false (F).

Article 1

1. The US should concentrate on being more competitive economically,

2. The US should be protectionist.

3. The US should argue for a stronger Chinese currency in order to reduce the US's trade deficit with China.
4. The US and China should focus on the openness of their trading relationship.

Article 2

5. The US should recognise how much the Chinese currency has already risen against the dollar.

6. US labour unions say China has manipulated its currency to give Chinese companies an unfair advantage
in international trade.

7. The Chinese save less of their income than Americans.

8. Americans have recently bought Chinese-made goods at low prices.

C. Find the opposites of these words in the articles.
1 free trade 2 upturn 3 surplus 4 dispute 5 decreased 6 spend

D. Complete the sentences with the words you found in Exercise C.

1. Economists know that ........ and import taxes promote inefficiency.
2. The study was done in ......... with local businesses.

3. There has beena ......... in the tourist trade.

4. The figures show a trade ......... of $4 billion.

E. What do you think will happen to the trade situation between China and the US?
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BUSINESS COMMENT:
QUALITY MANAGEMENT: THE SOLUTION FOR BRITISH INDUSTRY

Introduction

As we write, industry commentators are once again heralding the progress of a recession in British industry.
It seems that high unemployment is again to be accepted as part of our way of life in these isles.

Few can dispute that some UK companies consistently lead the world in their chosen fields. ICI is even
now described as "a barometer” of the state of our economy. But (too many) others simply can no longer
command the respect of the world's ever more demanding and discerning consumers when in competition
with other producers of goods and services. Why are UK firms less competitive and what can be done about
it? Is 'Quality Management' the solution for British Industry?

The Importance of Quality

'Quality’ is now a familiar word to all, and it is a very simple concept. It is so simple, in fact, that it is
actually difficult for many people to understand. Quality is, quite simply, what it takes to satisfy a customer.
Quality is an attribute of a product or service which, as perceived by the customer, ensures that the product
or service is attractive. Quality is not, as often assumed, an absolute property but rather a relative measure.
That is, a given product will be more attractive to the customer if it fulfills their expectations more fully
than does any other product under consideration.

To managers of manufacturing and service organisations, Quality is a good competitive tool which can win
and keep customers as the life blood of their business. The achievement of a level of quality which matches
the expectations of the targeted customer group has a direct effect on long term performance and has a
much greater effect upon market share than does price. Most customers will pay to get the quality they
desire, and this in turn generates profits.

The Product Package

To achieve the 'right quality' a firm must actually know what the customer really wants and deliver the right
product which is fit for the purpose proposed by the customer, at the right price, at the right time and in the
right place. But, | hear you say, this all sounds like a lecture on marketing theory. The inescapable fact is
that quality management and marketing should be targeting the same fundamental objective. They are both
component parts of an organisational philosophy which guides all efforts toward meeting the needs and
expectations of customers.

Marketing and promotional messages directed at the customer must convey a consistent product image or
personality so that customer expectations are met by what is actually delivered. All elements of the 'product,
package', i.e. beyond the physical features of the product and including pre-sales and post-sales activity
must be delivered to achieve customer satisfaction. The key component in this equation is often forgotten
by UK managers and staff the customer.

Motivation
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The historical development of working practices in this country are partly to blame for our predicament.
Mass production of cheap consumer products has robbed the individual worker of his or her contact with
the customer. Job specialisation has left many shop floor workers isolated from the full impact of their
actions, as a sub-assembly or component passes on to another section or department. Craftsmanship, in
which the tradesman made a quality product for an individual customer and therefore understood their
individual needs and preferences, has given way to automation and an associated erosion of a sense of
ownership of, or responsibility for, the finished product. In these circumstances it is easy to see how a work
force can become self-centred and feel that any problems lie elsewhere in the production and delivery chain,
thus avoiding personal responsibility for poor standards or failures.

There still persists a legacy of conservatism and protectionism in UK industry - both amongst unions and
management. The resulting reluctance to change "the way things have always been done" is both self-
defeating and counter-productive. Customer needs clearly change and the actions of competitors who are
more receptive to customers desires will continue to erode the competitive position of any enterprise which
does not at least match their performance. The blinkers must come off and the simplicity of the quality
concept must be recognised and acted upon if the malaise is to be lifted.

Managers have generally kept the special training and knowledge of quality and customer satisfaction issues
to themselves. Many managers have failed to generate a workforce understanding of quality and its impact
on competitiveness. They have also largely failed to empower their workers to act to produce the constant
improvement and constant change now required.

Leadership, motivation and a sense of ownership of the outcome of their labours must be accompanied by
support, together with the right tools and the abolition of bureaucratic obstacles.

Investment in training and new machines and techniques is a prerequisite for the maintenance of a highly
skilled work force who can generate the crucial incremental improvements in products and services that
win and keep satisfied customers. But workers must be free and motivated to make incremental
improvements for the benefit of the enterprise as a whole. Contrast this with the paper-laden systems
approach to quality which erodes profits further by burdening workers with new obstacles to delivering
what the customer wants. Quality is primarily about people and attitudes, rather than simply 'systems'.

Conclusion

Often the desires of the customer may seem perverse, but if UK companies are to be competitive against
firms who clearly understand and put customer needs centre stage, then they must at least do the same. And
that, in many cases, means a fundamental change in the way business plans are formulated and implemented
in this country. Whilst departmentalism is a tried and trusted administrative convenience for firms, the
customer must be satisfied with his or her product or service purchased - and everyone in the firm is to be
responsible for that being achieved and will benefit from the improved results. Failure to meet the challenge
is a recipe for continued decline in UK industry. The responsibility for Quality management lies
unequivocally with managers and employees.

Questions for Discussion
1. Why is "quality” important?

2. How can we motivate people to prove best quality?
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3. Why is quality primarily about "people™ and "attitudes" rather than systems.

KonTpoJab 3Hanuii
Jlekcuko-rpaMmmaTnyecKme TecThl

HavaabHbIN YPOBE€HL BJIaAACHUA NHOCTPAHHBIM SI3BIKOM

Companies
I. Guess the word according to its definition.

1. a company that is at least half-owned by another company, its parent company s.........

2. the way you do a particular job or activity p..........

3. the amount a company receives from sales in a particular period r......

4. the amount of business done in a particular period, measured by the amount of money obtained from
customers for goods or services that have been sold t.......

5. the total amount of goods or services that people or companies would buy if they were available d.....
6. the amount of money coming into and going out of a company, and the timing of these c... ....

7. all the people who work in a particular country, area, industry, company, or place of work w........

8. the main office of a company h... ......

9. to become larger in size, amount, or number e.....

10. to describe something in a general way, giving the main points but not the details o.......

11. to give something to someone because they have done something good or helpfulr......

12. to make something better i.......

13. to put money into a business activity, hoping to make a profit i.....

14. to make or produce large quantities of goods to be sold using machinery m..........

I1. Guess the words given in brackets.

1. In the face of such strong (m/i/o/t/c/t/plo/n/eli), small grocery stores are going out of business.

2. Wellings made a number of high-risk (e/t/s/t/n/i/e/s/m/n/v) in the property market during the last 80s.

3. Some people prefer (r/o/eliln/vitle/n/lIn/m/aly/l-dly/t/n/l/t/i/e) products because they don’t want to do
any harm to the environment.

4. Do you know if the (u/r/slelp/p/i/l) will be able to deliver the goods on time?

5. The expedition is looking for (s/i/s/r/sIn/p/o/o/h/p) from one of the major banks.

6. We offer (m/a/p/l/i/ali/r/t) advice on pensions and investments.

7. 1 have been asked to give a short (r/e/n/p/o/s/eli/n/t/a/t) on the aims of the project.

8. The industry has just undergone a period of rapid (a/s/e/i/p/x/n/o/n).

9. He was asked to (u/e/s/s/i/r/m/a/m) the main points of his business plan.

10. Annually our company carries out a (m/t/a/r/e/K) (y/vlelr/uls) to find out who its potential clients are
and to increase its database.

I11. Find synonyms.

1. headquarters a. to include

2. staff b. rival

3. customer c. outside the company
4. competitor d. consumer

5. to grow e. to value

6. to appreciate f. to employ
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7. external g. to expand
8. to involve h. to start
9.tosetup I. head office
10. to recruit J. personnel

V. Supply the right preposition.

1. There is a heavy demand ... car spare parts nowadays.

2. I am very grateful to you ... informing me about the meeting, and ... the agenda attached.

3. Our strategy focuses ... bringing the customer the best quality for the least money.

4. The companies contribute huge amounts of their money ... the charity.

5. The company was nominated ... being customer-focused and ... the latest innovations in the sphere of
information technologies.

6. The management of the company doesn’t want its employees to be involved ... the strike.

7. The CEO asked me to find ... more about these training courses for our personnel.

8. Our new up-to-date model responds ... the customers’ needs.

9. To succeed ... our competitive world any company should be aware ... the situation in the market.
10. Spartak is offering quality chocolates ... considerably lower prices.

11. In order to stay ... ... the competition in any business you should find out what is going ... in the
market.
12. One of our strengths is that we always try to keep ... ... the latest fashion trends.

V. Complete the sentences with the correct word from the box. Make changes if they are necessary.

a bonus handmade a multinational company  profitable  supplier
dedicated  insurance production to refer to be self-employed

1. Our government is developing a new pension program for people who are .............

2. When our employees go on business to Italy they tend to buy expensive ............. shoes

3. One of the advantages of .................. companies is that they offer excellent career opportunities to
their staff.

4. While making a presentation you shouldn’t .............. to the notes very often, otherwise the audience
will have an impression that you are not knowledgeable.

5. He is certainly ............. but not very talented.

6. The ............ of consumer goods has increased throughout the world.

7. France is the world’s biggest ............... of champagne.

8. The advertising campaign proved very .............

9.Health .............. is one of the ways to protect people from illnesses and accidents.

10. People who stay more than 2 years in the job receive a special ............. .

VI. Form the right part of speech from the words “produce”, “succeed”, “manage”.

produce

1. The factory ............ an incredible 100 cars per hour.
2.Englandisa............ of high quality wool.

3.0ur ............ has increased since we hired efficient staff.

4.A ... with a strong brand name is very important for good sales.

5. Management is always seeking ways to increase worker ............ .
6. Our meeting turned out to be very ............ .
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succeed

1. The ............ of your presentation depends on thorough preparation.

2. Women need to be tough to ............ in the male-dominated world of business.
3. Were your negotiations ............ last week?

manage

1. How do you normally ............ to be so well organized?

2. The company’s failure was mainly due to bad ............ .

3. Could you tell me how I can contact your regional ............ ?

VI1. Complete the sentences using Present Simple or Present Continuous.

1. Our major competitor’s subsidiaries ..... (to spring up) on both sides of the Atlantic. We must launch a
new product to keep our clients.

2. I can’t stand Ms. Fox! She always ..... (to make) mistakes!

3. Sony ..... (to expand) fast: sales increased by 30% last year and the same figure is forecasted this year.
4. Catherine ..... (to know) a lot of important businesspeople in Europe.

5. Mr. Kent ..... (to travel) in Australia at the moment. He ..... (to visit) important new markets there as he
..... (to need) to know more about them.

6. When Ann ..... (to arrive) at the office each morning, she ..... (to check) her schedule for the day with
her personal assistant.

7. The head of Vista Travel ..... (to want) to make the company a world-class company.

8. Smithson’s magnificent headquarters building ..... (to stand) in Bloor Street in Toronto, Canada.

VII1. Put the question to each sentence.

1. Levi Strauss and Co. is not just famous for the jeans and casual clothing that it makes. (tag question)

2. One of the most important features of a successful company is a very good and strong management team.
(to the subject)

3. By the time he was in his early thirties he had four companies with a turnover of more than $3 million.
(alternative question)

4. The trouble began in 1990, when Levi’s management announced the closure of a large factory in Texas.
(special question)

5. In fact, inefficient employees can cost their companies billions. (general question)

6. Microsoft has chosen 50 recruits from the graduates of the elite universities. (special question)

7. They decided that the only thing to do was to sell their own business. (indirect question)

8. A successful company could mean a lot of different things to different people. (general question)

9. Falling production and weak demand have had a negative effect on our plans. (to the subject)

10. Many national companies such as Belita and Modum are expanding fast nowadays. (alternative
question)

IX. Translate the sentences into English.

1. TparcHanMoHaNbHBIE KOMITAHUY TIPEJIaraoT mpodeccruoHaiaM XOpoIiue KapbepHbIE BO3MOKHOCTH.

2. MBI TOJIBKO HEABHO MOSIBIIIUCH HA PBIHKE, HO YK€ HMEEeM 3HAUUTEIbHYIO PHIHOYHYIO JOJIO.

3. MBI aKkIeHTUpYyeM BHUMaHHE Ha KAa4eCTBO, YTOOBI YBEIMYHTH HAIIM MPOJAKH Ha KITFOYEBBIX PBHIHKAX
3arpaHuLICH.

4. JIro6ast pupma nomKkHa ObITh KOHKYPEHTOCIIOCOOHOM, HHAYE OHa 0OaHKPOTHUTCS.

5. MBI IpOBOAMM €XKETOAHBIE MPE3EHTAIINU, Ha KOTOPBIX BBIIETSEM CHIbHBIE CTOPOHBI HAlllel KOMIaHHH.
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6. Ceituac OH PyKOBOJHTENb OT/AETA KaJpoB, pabOTaeT HA OJHOM U3 JAOYEPHHUX Npeanpustuii B Tokuo,
MOJTy9aeT XOPOIIYIO 3apIUIaTy U HMEET YaCTHYIO MEIUIIMHCKYIO CTPaxOBKY.

7. MHOTHE KOMITaHUM pabOTal0T KaK Ha JIOKAJIbHBIN, TaK U HA BHEIIHUHN PHIHOK.

8. PyKOBOACTBO pemIMIO 3aKyIUTh HOBOE OOOpPYAOBaHHE M Pa3BEPHYTh MapKETHHTOBYIO KOMITAHHUIO,
Y9TOOBI JOCTUYH 0€3YOBITOUHOCTH.

9. 30MaK OTKPBLI Mara3uHbl 3arpaHuUIICH, BBIIIET Ha PPAHITy3CKHI PBIHOK M TPEJIOKUII CBOU aKIUK Ha
Hito-Mopkckoit 6upxe.

10. Hamra komMImanusi 9acTo MOOIIPsieT paOOTHIUKOB, KOTOPBIC MOKA3bIBAIOT XOPOIIINE PE3YIbTATHI.

11. IIpou3BOACTBO, CIPOC U HAIIX AaKTUBBI HMEIOT MOJIOKUTEIBHOE BIMSHAE HA JICHEXKHBIN MOTOK, U MBI
MOKeM (PUHAHCHPOBATH HOBHIC ITPOEKTHI.

12. Bce ycneninblie ceroHs KOMIAHUH OBbLIH KOT1a-TO Majou3BeCTHRIMU. OTHAKO MM YAIOCh MPUBIICYb
BHUMAaHHE TIOKYIaTeJ el OTIIMYHBIM Ka4eCTBOM TOBAPOB M IMOOEAUTh KOHKYPCHTOB.

Selling Online
|. Put the verb in brackets into the correct tense form.

1. They guarantee that they ..... (refund) our money if we ..... (be) not fully satisfied.

2. In general, teenagers ..... (spend) a higher proportion of money online than the rest of us.

3. Over the past of ten years, there ..... (be) a tendency for business correspondence to become simpler,
more informal and this tendency ..... (be) even more visible in e-mails.

4. DirectSun ..... (have) a good customer base last year.

5. When the secretary ..... (come) into the room, the director of DirectSun ..... (have) negotiations with an
important business partner.

6. They ..... (promise) to dispatch the goods within two days of our order, but they ..... (arrive) yet.

7. The machines ..... (be) faulty, so we ..... (return) them to our supplier.

8. We ..... (deal) with your order at the moment.

1. Match the words to their definitions.

1.agenda a. a person or company that sells a particular type of product to a customer

2.bargain b. a plan or timetable for doing something

3.discount c. a business activity in which two or more companies have invested together

4.fee d. a person or company that sells goods in large quantities

5.interest free credit  e. a company or a person that sells goods to members of the public

6.an invoice f. a request by a customer for goods and services

7.joint venture g. a list of the subjects to be discussed at a meeting

8.method of payment  h. a price reduction often expressed as a percentage of the original price

9.online i. a shop through which products are sold to the public

10.an order J. adocument sent by a supplier to a customer that lists the goods sold and says
how much they cost

11.a retailer k. the way you choose to buy the goods you want

12.retail outlet I. when you can pay some time after you buy, but at no extra cost

13.schedule m. involving the use of the Internet to obtain and exchange information, buy
goods, etc.

14.a supplier n. something you buy cheaply or for less than the usual price

15.a wholesaler 0. a fixed charge, compensation or payment for something
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I11. Supply the right preposition.

1. Most teenagers pay goods online their parents’ credit cards.

2. We didn’t have any more paper stock so we had to order some more.

3. Let’s talk the time for setting the website.

. That could be all right —as long as | get some money advance.

. They offer a discount customers who buy bulk.

. The way the Internet encourages people to shop about has a big impact the market.

. E-toys had a great service for selling toys online in America and in Europe, but eventually they ran
money and had to go liquidation.

8. Alpha Tex will place an order condition that we give them an extra discount for cash.

9. Goods are kept our warehouse until ready delivery.

10. If we are not satisfied your service we will look for another supplier.

~N o O~

IVV. Choose the correct alternative to complete each sentence.

1. If you want to obtain up-to-date information about any possible subject, you need ..... to the Internet.

A entrance B access C way D approach
2. Shopping on some websites is like going round a supermarket with a cart and then going to the ..... .
A checkout B check-in C check mark D check-up
3. People who use the Internet are becoming more and more ..... — they want to be able to use it wherever
they are.
A emotional B moving C mobile D motivated
4. Buying things on the Internetis ..... .
A e-shopping B e-buying C e-business D e-commerce
5. If you want people to visit and order from your ....., don’t put any obstacles in their way.
A web site B location C layout D spot

V. Guess the word according to its definition. The first letter of each word is given.

1. the help you get from a company when you start to use their product a...... Sevvern Seevrrareens
2. a person who buys products or services for their own use, rather than to use in business or to resell

3. the imaginary place that emails and other pieces of information pass through when they are going from
one computer to another C................

4. setting two different prices online and in shops for the same goods d....... P

5. an arrangement where a company collects money from a person or organization and, in return, promises
to pay them money if they are ill, have an accident, cause harm to others etc i................

6. the network of computer systems that allows computer users around the world to exchange information

7. the way in which the words and pictures on a page are arranged |............

8. the difference between the cost of buying or producing something and the price you sell it for m............
9. money that you gain from selling something, or from doing business in a particular period of time, after
taking away costs p..........

10. the value of the goods or services sold during a certain period of time t............

V1. Complete the sentences with the correct word from the box.
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bricks-and-mortar  password  productive  searchable
cut-throat website online tricky receipt urgent

1. Internet retailers have been able to offer .......... prices because they do not have to bear the cost of running
a physical shop.

2. | am afraid this report is .......... so you will have to stay and finish it.

3. If you buy something from the .......... and you don’t like what you’ve got, you can return that item to a
store.

4. Paying onlineisa.......... business for consumers who are too young to own credit cards.

5. When you receive an order, e-mail the customer to acknowledge .......... and to inform them when the
goods will be shipped.

6. Pressing parents to spend online is less .......... than pressing on the high street.

7. A lot of people research products .......... and then go to the store to pick that product up.

8. Some .......... retailers are adopting a model of dual pricing in order to keep their position online while
maintaining margins in their shops.

9. You log on by entering your .......... , and you can then surf to any site on the Worldwide Web.

10. Every online store should be .......... , and there should be a search button on the home page, if not on
every page.

VII. Put the question to each sentence.

1. Selling online is similar to selling by mail order in many ways. (general question)

2. Online shopping has become a cause for concern in a difficult retail environment. (a question to the
subject)

3. The key to selling online is to understand or recognise what the customers want when they’re on your
website and try to provide that information. (indirect question)

4. Bill Gates wrote his first computer program at the age of 13. (special question)

5. Our shop has a turnover of 3,000 euros a week. (tag question)

6. Parents donated money for the purchase of new computer equipment. (alternative question)

7. A good website is one that is easy to navigate, easy to find and easy to transact with. (general question)
8. Previously, most users went online from Internet cafes or at work.(tag question)

VII1I. Translate the sentences into English.

1. BeOcaiiT koMIaHuu JT0JKEH MPEJOCTaBIATh O0JIBIIOE KOJTUYECTBO HHPOPMALIUH O €€ MPOAYKIIUH.

2. PogutensM nerde moTpaTuTh IEHBIM HA MOKYIKY B OOBIYHOW PO3HUYHOM TOPTOBIIE, 4eM B IHTepHEeTe.
3. Ecnu BbI HE YOBIETBOPEHBI IIEHOMH, MBI MOKEM MPEIOKUTh BaM HEOOIBIIYIO CKUIKY.

4. Bo Bpems IeperoBOpoB OYEHb Ba)KHO JIOCTHYb COTJIAILIEHHUS MO BOIPOCAM, BKIIOYEHHBIM B MOBECTKY
JTHSL.

5. JlaBaiiTe pa3MeCTHM 3aKa3 B KOMIIAaHUH, KOTOPasi IPOJAET CBOM TOBApHI uepe3 MHTepHeT.

6. Hama koMmaHus BbIIIUIa Ha MEXKIYHAPOJIHBIM PBIHOK M OTKpbLIA MarasuHbl pPO3HUYHON TOPTOBJIM B
HECKOJbKHMX ropoaax Mramuu.

7. Kommanuu ¢ Takoi penyraiuen JOJKHBI IPEA0CTaBIATh MOCIEIPOIaKHOE 00CTyKUBaHHUE.

8. [IpaBneHune KoMnaHuu OBLTO pa30uyapoBaHO PaOOTON OMTOBBIX TOPTOBIIEB Ha CKIIaAaxX.

9. Hamr gunman B [Tapmke cMor nmomyyuTh OecripoleHTHBIM KpeauT B OaHKe.

10. ITpuBnekarensHOCTh MHTEpHET caiiTa W Xopolnee OOCTY)KHBAHHE SIBISIOTCS OJHUM W3 YCIOBHM
YCIEMIHBIX IPOJAXK.

CpeIlHI/Iﬁ YPOB€HD BJIaJICHUA HHOCTPAHHBLIM A3BIKOM
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Planning
I. Guess the words according to their definitions. The first letter of each word is given.

. the period after one has retired —r.........

. a piece of work that needs skill, effort, and careful planning, esp. over a period of time —p.........

. to cause (someone or oneself) to become connected or concerned —i...........

. to spend more than you have planned —o..........

. a planned list or order of things to be done, dealt with —s...........

. to decide on an amount of money to be spent on a particular purpose —a...........

. new businesses that appear are called —s.....-b........

8.a written set of questions which a large number of people are asked to answer in order to provide
information —q............

9. an act of sending sound and/or pictures by radio or television —b........

~No ok, wWwN -

10. a short description of a company esp. as given on television or in a newspaper —c...... p......
I1. Match the synonyms.

1. to inform a. to decide thoroughly

2. headquarters b. to evaluate

3. international c. to call off

4. to forecast d. head office

5. to decide in detail e. to let smb. know

6. to modernize f. to foresee

7. to estimate g. to update

8. a presenter h. overseas

9. to implement i. an announcer

10. to cancel J. to fulfil

I11. Translate the italisized parts of the sentences using word partnerships from the previous exercise.

1. We are short of time, so can you cosopums uemko no deny, please?

2. Our company has decided to move to another office, so now we paccmampusaem sapuanmer concerning
the most suitable area for us.

3. My Granny has always told me to nianuposams éce ¢ panneeo o3pacma.

4. He confidently npoenosuposan yeenuuenue npooasc and he turned out to be right.

5. Organising the conference we tried to do our best to deporcambcs 6 pamkax 6100xcema.

6. We ycmanosunu kpaiinui cpox for sending application forms.

7. Every company should decide on ocrosnoti uoeeii thoroughly as it reflects the image and the values of
the company.

8. As there have been tremendous changes in the reorganisation of our company we consider that we should
0OHOBUMD HaAWU OU3HEC NIAHDL.

9. This department is in charge of céop ungopmayuu on marketing research.

10. The first point on our agenda is to o6¢cyoums nepeeszo and to choose a transport company which will
help us.

IV. Form the right part of speech from the words “cancel”, “invest”, “present” in its correct form.

cancel
1. We are obliged to announce aboutall .............. flights.
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2. The flight is fully booked but if there are any ............... we will let you know.
3.She .............. her trip to New York as she felt ill.

invest

1. Your bank manager will advise you where to ............ your money.

2. The government is trying to attract more ............ into the shipbuilding industry.

3. I have almost everything to set up a new business: a great idea, a good business plan. The only thing |
need is to find a private ............ .

present

1. The sales director will give a short ............ on the new sales campaign.
2. Our company has placed an ad for the vacant position of a ............ .

3. When are we going to ........... our new project?

V. Supply the right preposition.

1. Our new marketing campaign is mainly aimed ... attracting foreign investors.

2. ... addition ... giving a general introduction to computers, the course also provides practical experience.
3. The concert is being broadcast ... Europe.

4. How can you comment ... the current situation on the car market?

5. A chain of redundancies led ... numerous strikes.

6. | was thinking for a long time where to invest my money ..., finally I made up my mind to put it ... hotel
business.

7. There is no point ... contacting this company. As we all know it is rather unreliable.

8. We are all inspired ... new opportunities for our company which we have had due to recent investments.
9. You can’t rely on her: ... instance, she arrived an hour late for an important meeting.

10. The day before yesterday our Finance Director asked the accountant to hand ... the report on time.

V1. Open the brackets using the Present Continuous, to be going to, will.

1. When we ... (to launch) a new range of sunglasses?

2. Mr. Pallier has just made a note in his diary, and he ... (to call) you back on Friday to confirm the
appointment.

3. We are sure we ... (to beat) our rivals pretty soon.

4. Our Chief Executive ... (to meet) our foreign partners to discuss the future actions next week.

5. Work performance leaves much to be desired and you still ... (to expect) increase in profits!

6. I don’t think we ... (to open) three subsidiaries next month.

7. We ... (to look forward) to your reply concerning our joint venture.

8. The rival’s company ... (to discuss) the terms of a new profitable contract with Beltelecom.

9. Our Marketing manager ... (to invite) an authority on business planning to give a presentation to the
sales team.

10. We ... (to hope) to increase the number of international flights in five months’ time.

VII. Match the halves of the sentences.

1. One of our main aims is a. otherwise our competitors will win the race.
2. We’ll never finish this meeting b. plans are nothing, planning is everything.
3. I have short memory. c. to define clients’ needs.

4. We’re expected to produce high quality d.we can relocate to a new office either in Rome or
products, in Florence.
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5. Let’s consider two options: e. if people don’t stick to the point.
6. We are planning to open a new Complex  f. that’s why every time he goes shopping he makes
a list of things.

7. While planning a family occasion g. Will you remind me about the appointment?

8. My brother complains that he has a bad h. one should be able to set certain targets and to
memory define priorities.

9. To manage time successfully i. that’s why our management has reduced costs.
10. Nobody can deny that J. itis necessary to take into accounts all the details.

VI11. Put the question to each sentence.

1. Long-term cooperation with our Chinese partners is extremely profitable for us. (special question)
2. On Friday our department is going to estimate the costs on the construction of a new resort. (alternative
question)

3. Many people ask themselves what the secret of good planning is. (tag question)

4. My friend believes that making a list of things to do is a waste of time. (general question)

5. As the exchange rate rocketed, we couldn’t keep within our budget. (special question)

6. There are different ways our staff could improve their performance. (indirect question)

7. Next week we are planning to have a training weekend for our department. (alternative question)
8. My boss was angry because I hadn’t met the deadline. (general question)

9. Mr. Vlasov is responsible for opening new stores in Europe. (subject question)

10. To vast majority of business people there never seems to be enough time. (indirect question)

IX. Translate into English.

1. Yto6bl momyuuTh OOHYC, BBl MODKHBI ycmeTh claThb OTYET B CPOKHM M IPEJOCTaBUTh €ro Ha
paccMoTpeHHe Ha KOH(EpEeHIINH.

2. MHorue 6U3HeCMEHbI COCTABIISIOT paclyuCcaHie CBOMX /1€ Ha MHOTO JTHEH Briepe.

3. Ham HyXHO mocTapathcsi yOeIuTh ero rnepeexarb B APyroi oduc.

4. Ecnn Mbl He OyzieM NpHUAEPKUBATHCS TUIaHA, TO MBI HE YCIIEeM BOBPEMs JOCTPOUTH HaIl POCKOLIHBIHN
KypopT B McriaHun.

5. Hamm 3aiaun ceroiHst Cleayromue: 00CYAUTh MPeAsIOKEHHBIE BAPHAHTHI U COCTABUTH PACIUCAHUE.

6. Ecim 9T0-TO MJET He TaK, HyKHO OTCTYIHUTh U ePECMOTPETh CUTYAIHUIO.

7. CoBeT AMPEKTOPOB MOJATaeT, YTO BIIOKEHUE TOJITOCPOYHBIX MHBECTHIIMK B CTPOUTEIHCTBO OTENS Ha
MecTe TPYyL00, 0YeHb BHITOHO.

8. Hepez[ HaMM CTOUT OYCHb BaXKHaA 3aava: COCTABUTH IJIaH pa3BUTHUA CETU Mara3mHOB OACKbI.
Managing People

I. Match the words to their definitions.

1. assumption a. when someone or something does not achieve the results that were
expected

2. bonus b. someone or something that has the same job or purpose as someone or
something else in a different place

3. bribery c. someone whose job is to manage all or part of an organization

4. chief executive d. someone chosen to speak or make decisions for another person or group
of people

5. commission e. when someone loses their job in a company because the job is no longer
needed

6. counterpart f. a skill, personal quality, or type of experience that makes you suitable for

a particular job
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7. deputy g. an occasion when two or more companies, organizations etc join together
to form a larger company

8. dress code h. something that you think is true although you have no proof

9. failure i. an amount of money paid to someone according to the value of goods,
services, investments etc they have sold

10. favouritism j. an extra amount of money added to an employee’s wages, usually as a
reward for doing difficult or good work

11. a manager k. someone in an organization who is immediately below someone else, and
who does their work when they are not there

12. merger I. the manager with the most authority in the day-to-day management of a
company

13. a representative  m. when one person or group is treated better than others in an unfair way

14. redundancy n. the way that you are expected to dress in a particular situation, especially
as an employee of a particular company

15. qualification 0. dishonestly giving money to someone to persuade them to do something
to help you

I1. Supply the right preposition.

1. When staff worry over certain issues, a good manager should respond ..... their concerns promptly.

2. Don’t think you have to do everything yourself. Delegate tasks ..... other people.

3. The team had to report ..... their progress ..... the manager every month.

4. They are aggressive when selling and put pressure ..... customers to purchase.

5. James was arguing ..... his manager ..... taxation.

6. Investors can participate ..... the management of the company they invest ..... , but must keep ownership
at less than 50%.

7. You should be apologizing ..... your customers ..... wasting their money.

8. He may become a good manager. It depends ..... his communication skills.

9. Jane was talking ..... her boss ..... her plans to leave the company.

10. They focus too much ..... their weaknesses, jump to conclusions too quickly and label all local staff as
the same.

I11. Make these adjectives negative, using prefixes from the box.

aggressive, ambitious, complete, efficient, familiar, enthusiastic, motivated, profitable, secure, skilled
IV. Guess the word according to its definition.

1. something belonging to an individual or a business that has value or the power to earn money
e

2. someone you work with, used especially by professional people and managers a

3. a date or time by which you have to do something or complete something (.

4. an experienced person who gives advice to less experienced people to help them in their work

— — — — O —

5. someone who buys things in order to sell them to someone else, or who helps to arrange business deals
for other people e

6. time that you spend worki_nE] in your job in addition to your normal working hours i
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7. the employees who sell a company’s products are the sales representatives, usually known as

8. inT/cTIving actions to keep someone or something safe from being damaged, stolenetc ___u_
9. a particular quality or ability that gives someone an advantage in relationtoothers e
10. money that is paid by a government or organization to make something cheaper to buy, use or produce

managerial

V1. Word formation. Fill in with the missing forms.

Noun Adjective Verb
develop
globalization
managerial
motivation
persuade

VII1. Choose the correct alternative to complete each sentence.

1. You must keep staff .................... , especially when things get difficult.
A generated B motivated C frustrated D informed
2. Try to ensure that each employee’s .................... is not too great.
A working practice B work-to-rule C working party D workload
3. What can we do to improve .................... in this department?
A morale B mortality C moral D temperament
4. The merger will allow the combined company to .................... its costs.
A fall B decline C reduce D gain
5. The chief executive was .................... because she was incompetent.
A resigned B dismissed C make redundant D fire

V1I1. Complete the dialogue between the Managing Director (MD) and the Personnel Manager (PM).
Choose the words above to fill in the gaps.

accounting for managers sales
communications new technology
computer systems promotion and marketing
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distribution manage

make decisions specialized management-training courses

MD: John, we must think about 1) ..........c.ccccceenee for our junior managers.

PM: Yes, our promising younger people need to learn about management structures.

MD: They need to know how to 2)..........ccccceevvennen. and results of these decisions.

PM: And, of course, 3) .....c.ccevevvvennnenn is essential. And they must know how to read the balance sheet.
MD: Without it, they will never 4) .........ccc.cc..c.... successfully, and they won’t know anything about stock

control, costing, pricing... you name it.

PM: Yes, cost and price decisions depend on knowing this.

MD: Of course, that’s not the only thing they need to know. 5) .......ccccevveriennnn. means that they need to
know about things like 6) ............cccccveuenne. :

PM: What else?

MD: 7) e, , for example.
PM: Yes, and | think that the 8) ............ccccoeeneen. departments need managers with this background, as well
asthe 9) .o, department.
MD: Eventhe 10) .....ccccceevvvvennne. managers could benefit, too. Perhaps we should only appoint managers

with a Harvard MBA !
IX. Report the sentences using the reported verbs said, informed, asked, wondered... .

1. The CEO has appointed a new management team.

X. Put the question to each sentence.

1. They ignore the background, education and cultural differences between themselves and their
staff.(special question)

2. 'Young executives come back from business school armed with big ideas.(alternative question)

3. Management problems always turn out to be people problems.(general question)

4. When managers work in foreign countries, they may find it difficult to understand the behaviour of their
employees.(indirect question)
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5. It is important for young managers to make key people believe in them and trust them.(tag question)

6. We should adopt a more sympathetic attitude towards them.(a question to the subject)

7. Employees are becoming more valued by management.(alternative question)

8. In the past, management and workers were completely separate, even to the extent of having separate
restaurants for lunch.(tag question)

XI. Translate the sentences into English.

1. Kommanus uier MeHekepa 1o npojaxkam Juist CBoero HoBoro ¢umana B [Tapike.

2. YV MeHeKEepOB OTCYTCTBYET MOTHBAIIHS, TAK KaK UM PETYIISIPHO HEJOTJIAYUBAIOT 32 UX padoTy.

3. Ecniu mMeHemxkep yrpaBisieT MHOTOHAIIMOHAIBHBIM KOJUIEKTUBOM, OH JIOJDKEH OBITH TOJEPAHTHBIM H
OJIMHAKOBO OTHOCHUTHCS KO BCEM COTPYIHUKAM.

4. Hacrosmuii MeHeKep He TIOAABISET CBOMX CIIYXKAIlUX, @ BOOIYIICBISAET 1 MOTUBUPYET.

5.3a mocneaHue JABa Toja CETh Mara3uHOB BBIPOCIA B HECKOJIBKO pa3 Onarogaps NpPaBUILHOMY
MEHE[KMEHTY.

6. AMOUIIMO3HBIE JIFOJIM BCET/Ia UCTIOJIB3YIOT CBOM BO3MOXXHOCTH MaKCUMAJILHO, OHH CTaBsAT Tiepe co0oi
IeNT ¥ JOCTUTAIOT HX.

7. Korma BbI paboTaeTe C MHOTOHAIIMOHAJIBHON KOMaH/OH, BaM ClIeJyeT NPUHHMAaTh BO BHUMAaHHE
O0COOEHHOCTH Ka)/101 HAllUHU.

8. DTOT TON-MEHEKEp U3BECTCH TEM, YTO OH OTKA3aJCsl OT TPAIUIIMOHHOTO YIPABJICHYECKOTO CTUIISI B
MI0JIb3y MOTHBAIMH ITEPCOHATIA.

9. Xopoiuit MeHemKep Mo mpogakaM OepeT Ha ceOs MHUIMATUBY. DTO 03HAYAeT, YTO €CIIM Balll KIHEHT
CTpaIIMBaeT Bac O YEM-TO, MMO3HAKOMBTE HIJIM IPEICTaBbTEC €My ellle KaKOH-TO MOAOOHBIN TOBap WU
ycayry.

10. DddexkTuBHOCTL paOOTHI MEHEKEepa B HAMOOJIBIIEH CTEIICHN 3aBHCHUT OT €0 JIMYHBIX Ka4eCTB.

IIpoaABUHYTHIN YPOBEHDb BJIA/ICHUSI HHOCTPAHHBIM SI3bIKOM

Trade
I. Guess the words according to their definitions.

a sympathetic relationship or understanding —r

a place where goods are stored prior to their use, distribution, or sale —w

an industry in its early stages of development in a particular country — i i

the idea that governments should do as little to the economy as possible and allow private business to

develop without the state controlling or influencing them — | -f

5. the total value of goods and services produced in a country’s economy, not including income from
abroad — g d p

6. inforeign trade, a written promise by an importer’s bank to pay the exporter’s bank on a particular date

or after a particular event, for example when the goods are sent by the exporter — |

0 C

to work or talk (with others) to achieve (a transaction, an agreement, etc.) — n

8. something that makes trade between two countries more difficult or expensive, for example a tax on
imports — b

9. the activity of selling products in an export market cheaper than in the home market, or cheaper than
they cost to make, usually in order to increase market share —d

10. a port where import duty does not have to be paid on imports that are to be sent to another country to

be sold, or used to manufacture goods that will be sold abroad — f p

ropNE

~

I1. Supply the right preposition.
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1. IfIplace an order ... 50 cases, will you be willing to give a 5% discount?
2. There are two points concerning the contract for us to discuss. The first one is terms ... payment.
3. During the negotiations you should focus ... your client’s needs rather than your needs.
4. We would like to receive payment ... the goods not later than in 30 days.
5. FGS is located ... Seoul, South Korea. It specialises ... electric guitars. Now KGS is planning to put a
new model of guitars ... the market.
6. It is essential to comply ... all regulations if you want to avoid problems.
7. Thope the price is acceptable ... you
8. We look ... to hearing from you.
I11. Complete the sentences with the correct word from the box.
. costs, delivery, discount, insurance, lettr, atractive, order, shipping, terms, pay
1. We could offer free delivery if you placed a large
2. If you agree to quicker payment , we’ll give you a 3% discount.
3. We’ll increase our order on condition that you pay shipping
4. If you covered both and insurance, we would place further orders with you in the near
future.
5. We’ll consider covering ourselves provided that you dispatch within 5 days.
6. We’ll continue to offer an attractive so long as you agree to pay by bank transfer.
7. Aslong as you pay us within 30 days, we can promise within 2 weeks.
8. I'm afraid that’s not acceptable unless we can pay by of credit.
9. If you order within 3 days, we’ll offer a very discount.
10. If you agreed to pay w1th1n a month we’d let you by letter of credit. §
" free trade protectlonlsm tariffs customs duties -
¢ quotas imports exports  exchange rates ¢

The WTO was set up in 1995 to encourage free trade in the global marketplace. It is therefore designed to
resist 1) . No new barriers to trade can be set up, and governments cannot set new 2) or 3)

or increase ones that already exist as these are really taxes that prevent 4) . Similarly the WTO opposes
the use of 5) since these limit the amount of 6) coming into a country. This may protect a
country’s industry in the short term, but if its trading partners reply with similar measures, then 7)

will suffer. The WTO governs trade in many products and raw materials, but the world of finance is largely
outside of its scope, therefore it has no control over 8)

IV. There is a logical connection among three of the four words in each of the following groups.
Which is the odd one out, and why?

comparative advantage — protectionism — quotas — tariffs

liberalise — protect — subsidise — substitute

absolute advantage — barriers — comparative advantage — free trade
laisser-faire — open borders - dumping — free port

deal - bill of lading — irrevocable letter of credit — banker’s draft

agrowpnE

V. Match the columns to make word combinations. on “Trade”. Use the word combinations in the
sentences of your own.

1. hassle a. network
2. decision b. loose ends
3. sales c. regulations
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4. sole d. industries

5. tosupply e. aforeign market
6. totieup f. maker

7. strategic g. commission

8. tocomplywith h. distributor

9. the rate of i. references

10. to break into j. free

V1. Match each headword on the left to a set of examples on the right.

1. imports a. taxes, tariffs, quotas on imported goods

2. free trade b. wheat, oil, tobacco being brought into the country
3. domestic market C. no taxes, restrictions or quotas on import

4. exports d. rice, chocolate, wool being sent abroad

5. open market e. customers in the same country

6. exchange rates f. products available to anyone willing to buy

7. protectionism g. £1.00 = $2.50

VII. Complete the text with the right INCOTERM.

Since 1921, the International Trade Chamber with its headquarters in Paris determines the rules and
conditions of trade for all participants of international trade. The delivery of commodities by exporters and
their collection by importers is usually based on the rules and regulations called INCOTERM (International
Commercial Term). Since 1990, the International Commercial Term contains 13clausesgenerated from
international laws with the mandatory reports in customs statistics. Here are some of them.

1) - is a foreign trade contract where the responsibility of the exporter is to deliver a commodity to
the place of production (the factory) or to a predetermined warehouse. The responsibility of a seller ceases
as soon as the goods have left the place of delivery and a buyer is responsible for every charge including
risk associated with the shipment of the commodity after the place of delivery.

2) - is a kind of trade contract where the exporter pays all charges involved up to the point of named
port of shipment. The buyer is responsible for charges involved in getting goods onto a ship, preparing them
for shipping, taking them to the ship and loading them.

3) - under this contract the exporter pays all charges involved in getting goods onto a ship. Besides
bringing the goods to a port of shipment, he is also responsible for preparing the goods for shipping, taking
them to the ship and loading them. The seller’s responsibility ceases when the gods are on board.

4) - is a foreign trade contract where the exporter, in addition to the free on board charges, pays the
cost of the insurance and the freight. He must supply the buyer with the documents necessary to take
delivery of the goods on arrival i.e., a bill of loading, an insurance policy and an invoice (insurance payment
is about 110% of the value of the commaodity).

5) - a trade contract which is similar to the Cost, Insurance and Freight contract except that the
importer looks after the insurance. The seller must give the buyer sufficient notice to enable him to do this.

VI11. Complete the sentences using the appropriate type of Conditionals.

If the competition (to get) tough, they’ll start business elsewhere.

If you increased the order, they (to reduce) the price.

We (to apologise) to them when we contact them by telephone.

We would mention the decrease in sales if we (to find) it appropriate.

If they (to complete) the tests, they (to notify) us of the results.

If we had known that our German guests couldn’t eat octopus, we (not to offer) this dish.
I (not to buy) things on the instalment system if | were you.

You (not to be) any use for me unless you learn to use office equipment.

NGO~ WDNE
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The flight may be cancelled if the fog (to get) thick.

10. If you were made redundant, what you (to do)?

11. If the story hadn’t been true, the newspaper (not to print) it.
12. If he were in, he (to answer) the phone.

13. Unless he (to sell) more he won’t get much commission.

14. If you (to play) for lower stakes you wouldn’t lose so much.

IX. Put the question to the sentence.

1.

2.

ok~

Nations may have an absolute or a comparative advantage in producing goods or services because of
factors of production, climate, division of labour, economies of scale, and so forth. (special question)
The economists who recommend free trade do not face elections every four or five years. (to the
subject)

Abandoning all sectors in which a country does not have a comparative advantage is likely to lead to
structural unemployment in the short term. (tag-question)

Unlike tariffs, quotas provide no revenue for the government. (general question)

The General Agreement on Tariffs and Trade (GATT), an international organisation set up in 1947,
had the objectives of encouraging international trade, of making tariffs the only form of protectionism,
and of reducing these as much as possible. (indirect question)

The final GATT agreement - including services, copyright and investment, as well as trade in goods —
was signed in Marrakech in 1994. (alternative question)

X. Supply the right tense form.

1. Free trade (to enable) countries to obtain desirable goods and services from abroad.

2. Such goods (to import) by other countries where they would cost more to produce.

3. The average costs (to lower): by the use of specialised labour and capital; through specialised
knowledge and research and development; and also through economies of scale.

4. For centuries, and still today, obstacles to free trade (to erect) by governments.

5. Historically, tariffs (to provide) revenue to governments when taxes (not to collect) from other sources.

6. These obstacles (to make) economic sense?

7. Infant industries at first (to be) unable to compete with established multinational giants, so that
protection may be wise until they (to develop) sufficiently to manage without it.

8. The WTO (to set up) at the time of the last great “round” of international trade negotiations; the
Uruguay Round of 1986 — 1993.

9. Itis alleged that these promises (to keep) fully and that protectionism (to be) as strong as ever.

Quality

I. Complete the sentences using the appropriate type of Conditionals.

1.
2.
3.
4.
S.
6.
7.
8.
9.
1

If the competition (to get) tough, they’ll start business elsewhere.

If you increased the order, they (to reduce) the price.

We (to apologise) to them when we contact them by telephone.

We would mention the decrease in sales if we (to find) it appropriate.

If they (to complete) the tests, they (to notify) us of the results.

If we had known that our German guests couldn’t eat octopus, we (not to offer) this dish.
I (not to buy) things on the instalment system if | were you.

You (not to be) any use for me unless you learn to use office equipment.

The flight may be cancelled if the fog (to get) thick.

0. If you were made redundant, what you (to do)?
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11. If the story hadn’t been true, the newspaper (not to print) it.
12. If he were in, he (to answer) the phone.

13. Unless he (to sell) more he won’t get much commission.
14. If you (to play) for lower stakes you wouldn’t lose so much.

I1. Supply the right tense form.

1. Free trade (to enable) countries to obtain desirable goods and services from abroad.

2. Such goods (to import) by other countries where they would cost more to produce.

3. The average costs (to lower): by the use of specialised labour and capital; through specialised knowledge
and research and development; and also through economies of scale.

4. For centuries, and still today, obstacles to free trade (to erect) by governments.

5. Historically, tariffs (to provide) revenue to governments when taxes (not to collect) from other sources.
6. These obstacles (to make) economic sense?

7. Infant industries at first (to be) unable to compete with established multinational giants, so that protection
may be wise until they (to develop) sufficiently to manage without it.

8. The WTO (to set up) at the time of the last great “round” of international trade negotiations; the Uruguay
Round of 1986 — 1993.

9. It is alleged that these promises (to keep) fully and that protectionism (to be) as strong as ever.

I11. Complete the sentences with the above word combinations.

1. Quality needs long-term commitment. A 'blitz approach' can lead to s... h..., says quality consultant
John Oakland.

2. Using lousy systems and materials companies can produce only c... t....

3. About ten years ago Motorola, Texas Instruments and Harley Davidson took up TQM to close the q...
g... between them and the Japanese.

4. Many of them have realized that t... q... and customer service are no longer a source of sustainable
advantage, but merely a qualification for competing.

5. If you do not clear your account within the next week we shall have to take ... a....

6. Lean manufacturing means just-in-time manufacturing where parts are made and supplied when needed.
The main objective of lean manufacturing is that of z... d....

7. Offering greater service quality results in higher costs. However, investments usually pay off because
greater c... s... leads to higher sales and superior profit performance.

8. Thus, where the manufacturer's q... t... might be 'zero defects', the service provider's goal is zero
customer defections).

9. By examining the b... s... and other documents we finally found out that the company was not doing
well as they claimed.

10. His decision was to ignore the mass volume residential market with its large p... m... and go for high
profile customers.

11. Mercedes, Europe's leading luxury car maker provides higher performance quality than VVolkswagen:
its s... and comfortable v... has a smoother ride, handles better and lasts longer.

12. Top service firms watch service performance closely — both their own and that of competitors. They
provide m... f... using such methods as customer surveys, suggestion schemes and customer complaint
programmes.

13. C.. c... are an opportunity for companies to remedy poor service.

IVV. Complete the text using prepositions from the box.

by, with, in, on, to, from, during, at, out, of, through, about, into
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MOTOROLA'S CUSTOMER-ORIENTED, SIX-SIGMA QUALITY

Founded 1) 1928, Motorola introduced the first car radio — hence the name Motorola, suggesting 'sound
in motion'2) __ the Second World War, it developed the first two-way radios (‘walkietalkies').3) __ the
1950s, Motorola had become a household name in consumer electronics products. 4) 1970 Motorola
switched 5) _ pagers and cellular telephones. However, 6) _ the beginning of the 80s Japanese
competitors were still beating Motorola 7) __ higher-quality products at lower prices.

8) __ the past decade, Motorola has made a roaring come back. It now leads all competitors 9) __ the
global two-way mobile radio market and in cellular telephones, with a 45 % worldwide market share.
Motorola achieved such remarkable leadership through its commitment 10) __ quality. In 1980 it set the
unheard-of goal of 'six-sigma' quality. This means that Motorola set 11) _ to reduce product defects 12)
___ fewer than 3.4 per million components manufactured - that is, 99% defect free production. 'Six sigma’
became Motorola's rallying cry. Motorola’s initial efforts were focused 13) __ improving product quality
14) _ manufacturing improvements. The goal was to prevent defects 15) _ occurring 16) __ the first
place by designingr quality 17) _ the outset. For example, Motorola's highly successful MieroTAC
foldable, hand-held cellular phone has fewer components, which snap together instead 18) _ being joined
by screws or fasteners, resulting 19)  fewer component defects and production errors. Six-sigma
standard means that everyone in the organization must be dedicated 20) __ quality. Thus total quality has
become an important part of Motorola's basic corporate culture.

Motorola spends $120 million annually to educate employees about quality. Because Motorola's products
can be only as good as the components that go 21) _ them, the company forces its suppliers to meet the
same quality standards. More recently, Motorola's initial focus 22) _ preventing manufacturing defects
has led 23) __its emphasis 24) __ customer value. 'Quality’, notes Motorola's vice-president, 'has to do
something for the customer. Thus, our company aims 25)  “total customer satisfaction”. Our definition
of a defect is 'if the customer doesn't like it, it's a defect'. Instead of concentrating mainly 26)
manufacturing defects, Motorola now surveys customers 27) __ their quality needs, analyzes customer
complaints 28) _ products. Motorola's executives routinely visit customers' offices to gain more detailed,
deeper insights 29) __ their needs. As a result, Motorola's TQM programme has turned the company 30)
____amarket-driven, customer-focused leader.

V. Replace the following Russian words with their English equivalents.

consistency, gaining an edge over, economic powerhouse, in terms of customer needs and expectations,
durability, global quality movement, elimination of deviations, reduce defects, product quality, preventing
defects, quality improvement, powerful strategic weapon, Total Quality Management program, reliability,
dedication to, quality pioneer, to respond to, emphasis on quality, strive for, customer value, excellence, to
survive, total customer satisfaction

PRODUCT QUALITY

1) KagectBo ToBapa stands for the ability of a product to perform its functions. It includes the product's 2)
u3HOcoCcTOMKOCTh and 3) HagexHocTh and value for money. Quality should be measured in terms of buyers'
perceptions. Companies rarely try to offer 4) cosepmienctso - few customers want or can afford it. Such
highest level of quality is offered in products such as a Rolls-Royce, a Sub Zero refrigerator or a Rolex
watch. Instead, companies choose a quality level that matches target market needs and the quality levels of
competing products.

Besides, quality also means 5) nocrosiHcTBO. In this sense, quality means 6) 'THMKBHUIAIINIO OTKIOHEHUI'.
During the past decade, 7) aknient Ha kauectBo has encouraged a 8) riobanbHOE TBUKEHHUE 32 KAYECTBO.
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Japanese firms have long practised 9) IIporpamma Bceobmiero koutposs kauectsa (TQM). For more than
40 years, the Japanese have awarded the Deming prize (named after 10) mepBompoxomia B obsactu
kagectBa W. Edwards Deming) to companies that have achieved outstanding quality. In these 40 years, a
focus on quality has turned Japan from a maker of knick-knacks into an 11) MOIIHYIO 5KOHOMHUYECKYIO
nepxkaBy. Now European and US companies have 12) pearupoBats. The result has been a global quality
revolution.

To some companies, improving quality means using better quality control to 13) cOKpaTHTh OTPEIIHOCTH.
To others, it means making lofty speeches about the importance of quality But TQM means much more
than this. It means a total-company14) npuBep>keHHOCTb continuous 15) COBEpLICHCTBOBAHHIO KauecTBa.
Quality starts with top management. Many companies have now created 'total quality programmes' headed
by vice-presidents or directors of quality. Then employees at all levels of the organization must 16)
O6opoThes 3a kadecTBO. Total quality management involves 17) npegorpamenue nedextor before they
occur, through better product design and improved manufacturing processes. Morever total quality means
improving 18) morpeOutenbckas 1eHHOCTb. Some argue that total quality is a powerful weapon for
achieving 19) “Bcectoponnee ynosierBopenue kimenta”. This is possible if quality is interpreted in 20)
HEMOCPEICTBEHHOM CBA3M C MOTPEOHOCTAMM M HaaeKAaMu morpeduress. Many companies have turned
quality into a 21) momHOE cTpaTermueckoe opyxkmue. Strategic quality involves 22) noctuxenHwue
npeumMylnecTsa Haja competitors by consistently offering products and services of better quality. As one
expert proclaims: “Quality is not simply a problem to be solved; it is a competitive opportunity”. Others
suggest, however, that quality has now become a competitive necessity only companies with the best quality
will 23) BEDKUBYT.
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6. BOCIII/ITaTeJII)HO-I/IIleOJIOI‘I/I‘IeCKaSI (l)yHKIII/IH y‘lEﬁHO-MeTOHI/I‘leCKOFO KOMILJIEKCA

DNEKTPOHHBIA yUeOHO-METOINICCKUN KOMITIEKC 10 nucnurinHe « OCHOBBI On3Heca (Ha
WHOCTPAHHOM S$I3BIKE)» COCTABJIEH B COOTBETCTBUM C OCHOBHBIMHU Toj0keHus MU Konekca
Pecny6nmku bemapycs 06 oOpazoBanuu: ot 13 ssuBaps 2011r., Ne 243-3, PecriyOnukaHcKoi
nporpamMmbl  «MlHOcTpaHHbIe s3bIKM» OT 29.01.1998 r. Nel29, Konueniuu oOy4deHUs
WHOCTPAHHBIM $I3bIKaM B CHCTEME HempepbhiBHOrO oOpa3oBanus PecnyOnuku benapycs, a
TaK)k€ OCHOBHBIMM HAIPaBJICHUAMHU TOCYHAPCTBEHHOW IOJUTHKH, OTPAKEHHBIMU
[IporpamMmoii HEMPEPHIBHOTO BOCIIMTAHUS yualeics MoJioaexku B Pecriyonnke benapychs,
B IIJIaHE UCOJIOTHYECKON U BocnuTarelbHor padotel BHTY u apyrux rocynapcTBEHHBIX
nporpaMMmax, HOPMATHBHO-NIPABOBBIX, HHCTPYKTHBHO-METOOUYECKUX JOKYMEHTaX,
ONPEEHAIOIUX PUOPUTETHBIE HATIPABJICHUS UI€0JI0OTUU OEJIOPYCCKOro rocy1apcTBa.

JIaHHBIN KOMIUIEKC CIIOCOOCTBYET CO3/JaHUIO YCIOBUM JiJ1s1 OPMUPOBaHUS HPABCTBEHHO
3peoi, HMHTEIUIEKTYaJlbHO  PA3BUTOM JUYHOCTU OO0YYarolIEerocs, KOTOPOH MPUCYIIU
CoIMajbHasi aKTUBHOCTh, TPAXJaHCKasi OTBETCTBEHHOCTh U MATPUOTU3M, PUBEPKEHHOCTh
K YHUBEPCUTETCKUM IIEHHOCTSIM M TPAIULMAM, CTpPEMJICHHE K NPOQPECcCHOHATLHOMY
CaMOCOBEPILICHCTBOBAHNIO, AKTHBHOMY YYacTHIO B 3KOHOMHYECKOM U COLMAIBbHO-
KYJbTYPHOU JKM3HU CTPAHBI.

OCHOBHBIMH 3aJladyaMU HJICOJIOTHYECKON M BOCIUTATEIHLHON COCTaBIISIONIEH y4eOHO-
METOJMYECKOT0 KOMIUIEKCa Mo Auciuiinie « OCHOBBI On3Heca (Ha MHOCTPAHHOM SI3BIKE)»
BBICTYIAIOT:

1. ®opmupoBath y 00y4arOMIMXCS CIOCOOHOCTh U TOTOBHOCTH MOHUMATh MEHTAJIBHOCTH
HOCHUTEJICH H3y4aeMOTO S3bIKa, a TakK)Ke OCOOEHHOCTH KOMMYHHMKATHBHOTO TTOBEICHUS
HapOJIOB CTPAH U3y4aeMOTO A3bIKA.

2. BociuThiBaTh y 00y4alOMIMXCsl YBAKEHUE K POJHON KYJIbTYpe M K KYJIbTYpe CTPaHBI
U3y4aeMoro si3bIka, YyBCTBA NaTPUOTU3MA U TOJIEPAHTHOCTH.

3. Ucnonb30BaTh NIMPOKKE BOZMOKHOCTH MHOCTPAHHOTO SI3bIKA JJIsSl PA3BUTHUSI Y CTYJICHTOB
KOMMYHUKATUBHBIX YMEHHM, OMNbITA pEIICHUs 3aj1ad, (OpPMUPOBAHUS UX TPaKIaHCKOM
MO3UIINYU, TPUHATHS HPABCTBEHHBIX IEHHOCTEW U KYJbTYPHO-UCTOPUYECKUX TPATUIIUN
0eIopycCKOro HapoAa, TyXOBHO-HPABCTBEHHOI'O BOCHIMTAHMS, YBAKEHHS K KYJIbTYPHOMY
HACIIEUIO.

4. ®opMHUpOBATH U Pa3BUBaTh y CTYJECHTOB LICHHOCTHbIE OPUEHTALIMKM, HOPMBI U MpaBuia
MOBEJICHUS HA OCHOBE U/l TYMaHU3Ma, 100pa U CIpaBeJIMBOCTH.





