experience. There are also significant opportunities to update loyalty card programs, and these have great poten-
tial to strengthen the brand.

Strong retail brands that have stood the test of time have been purposefully created on the basis of a strict set
of principles. Retail branding in the digital age should be based on a deep understanding of consumer behavior
patterns. Many experts believe that a successful branding strategy pays off owing to the consumer's loyalty to
the product. Every person has an idol. The participation of an idol in advertising a product subconsciously impels
customers to purchase a product. This happens because consumers identify emotionally with a product via their
idol. When the person buys this product, they think that they have become nearer to their idol, on whom they
model themselves.

Conclusion. In conclusion, retail branding occupies a significant role in the socio-economic system of the
market. Effective branding can improve economic performance and develop an undeniable competitive ad-
vantage. Retail brands have become not just a matter of product sales, but also an expression of image and iden-
tity.
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SAMPLING AS A TOOL OF SALES EFFECTIVENESS INCREASE

3.B. Moiiceesuu, cmyoenmra epynnot 10503317 @MMII BHTY,
HayuHblil pykogooumens — cmapwiuti npenooasamens H.I1. Bynanosa

Resume — Sampling is considered as a tool to increase sales efficiency in this article. Particular attention is
paid to its advantages and disadvantages, as well as the difficulties that the company may face when conducting
this activity. Based on the analysis, it is possible to make a conclusion that the use of this method is appropriate.

Pesiome — B oannoi cmamve paccmampusaemcs COMIIUHE KAK UHCIMPYMEHm NO8blieHUs. 3exmusrnocmu
npodaofc. Ocoboe enumanue ydeﬂﬂemm eco npeumywecmeam u HedocmamKaM, a makoitce CIOHCHOCMAM, C KO-
mopoimMu KOMNArusl moaucem CmOJIKHYmMbCA, I’lpOGOdﬂ aaHHyIO axKyuro. Ha ocnose ananuza oenaemcs 661600 0
1461160006]761311007}'114 UCNONB308AHUSL OAHHO20 MEMOoOd.

Introduction. Modern conditions of organization and business require the use of fundamentally new ways to
promote products on the market to ensure the effective operation of the company as a whole. Effective selling of
products directly affects the profit. For this reason, it is necessary not only to organize a good product advertis-
ing, promotions and offer discounts, but also to reduce commaodity losses.

The main ways to improve the efficiency of sales are as follows:

— purchase (upgrade) of equipment, which improves the quality of products;

— improvement of trade technology. In this case, it can be very useful to use sampling. This is quite a useful
advertising method that helps to improve the efficiency of sales and can significantly increase their percentage.

The main part. Sampling is a free distribution of testers, samples of goods. Thus, companies give the oppor-
tunity to try their product, get acquainted with it for free. People trust more their personal feelings rather than
advertising, so the opportunity to try the product for free is a very tempting offer. If a person receives an offer on
such terms, then there is a high probability that he will buy this product on the spot. But this is typical mainly for
everyday goods.

Sampling helps consumers make a purchase decision. And most often the purchase is made exactly where the
presentation and tasting of the goods took place. In addition, some buyers will want to buy this product again.
Promotions are most often held in trading halls, where a stand is installed, behind which there are promoters and
attract the attention of buyers.

Sampling is increasingly popular all over the world. We can distinguish the following advantages of sam-
pling:

— the possibility of creating a completely new brand of goods on the market;

— attracting attention to your product;

— the desire to introduce the product to consumers;

— sales growth.

Sampling gives a good opportunity to attract and retain regular customers. However, it has certain disad-
vantages, such as:

— free distribution of products. A lot of products are distributed free of charge.
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— the costs spent on the promoters’ payment. Often, the goals of the company and promoters are quite differ-
ent. The company primarily seeks to get regular customers, and the promoter only wants to distribute all prod-
ucts faster.

— the need to calculate the volume of the goods to be distributed otherwise the advertised product may not be
on the shelves and it will not be possible to meet the customers’ requirements.

— the behavior of the promoter. Excessive enthusiasm or indifference can scare potential buyers.

—the need for a clear understanding of where the target audience is.

Sampling is actively used as a method of sales promotion in Belarus. In particular, the sampling is quite
common in the auto retailing as a test drive. In order to conduct test drives, the management of the holding com-
pany "Atlant-M" built a special track. And according to the guests of the route, such a spectacular presentation of
the car will not leave indifferent the potential client, which ultimately can lead to the purchase. Quite a large
number of domestic enterprises are engaged in sampling activities. The most common is tasting food industry.
Sampling is one of the easiest ways to promote a product. In our country, there are even special companies en-
gaged in conducting promotions based on sampling.

Conclusion. Thus, it is possible to draw a conclusion that despite the fact that sampling has its own ad-
vantages and disadvantages it can become an effective tool for promotion and sales increase, especially in con-
junction with a good advertising company. Properly organized sampling will contribute to the growth of sales
and brand awareness. However, this method has not yet found proper application in the practice of domestic pro-
ducers.
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HUMAN CAPITAL AS THE GREATEST ASSET

T.B. Mopo3, cmyoenmxa epynnet 10508114, ®MMII FHTY,
HAy4YHblil pYKOBOOUmens — Kano.neo.Hayx, ooyenm A.H. Copokuna

Resume — Few companies can now realistically be valued only in terms of their physical assets (factories,
buildings, machines, equipment, implements, etc.), and in most business employees are a major influence on
whether any profit is made. With computer-based technology competing companies can increasingly copy each
other, and that it is people who make a company stand out from the crowd. So the experience, skills, knowledge
and commitment of the workforce drive the business. But annual reports still effectively ignore a company’s most
important asset. How to correct the situation and help companies to understand the value of human capital?

Peszrome — B Hacmoswee epemst HemHocue KOMNAHUU Mo2ym pealbHO OYEHUBAmMbCs molbKO C MO4YKU 3PpeHUs
ux uzuueckux axmueog (3a800bl, 30aHUSA, MAWUNBI, 000PYO0BAHUE, UHBEHMAPDL U M. O.), U HOIMOMY 8 00Jib-
wuncmee npe()npuﬂmuﬁ COI’I’!pyOHUKM OKa3vlearom 3HadumelbHoe 6luslHue Ha nojiyvyerue KomMnanueu npu6bl}1u.
brazooaps xkomnviomepHvIM MEXHOLOUAM KOHKYPUPYIOUUE KOMNAHUU MOZYm 6ce DOblie KONUposamv Opye
Opyza, U UMEHHO JI00U NO360JI0M KOMNAHUU 8bl0eIUmbCsl u3 moanol. Takum 06pa30M, onslm, HABbIKU, 3HAHUA
U npueepI;HCeHHoCcntb compyOHukoe HanpaeJjisionm busnec. Ho 2o0oevie omuemwt sce eue d)aKmuHECKM ucHopu-
pyrom camulil 8adcHbll akmue komnanuu. Kax ucnpasums cumyayuro U NOMo4b KOMNAHUAM NOHANb 6CI1O YEH-
HOCMb Yenoeeqecko2o kanumana?

Introduction. Human capital represents a certain type of wealth. Human capital is people of a company.
Human Resources Department is a lever which can help to manage this asset. If a company has such department
which functions properly, it will lead to success.

Human capital is a collective stock of knowledge, skills, capabilities, expertise of employees which play an
essential role in improving the productivity of the company [6]. Human capital is opposed to physical capital and
it is the most important asset because just human capital is active asset of the company.

Human capital plays an important role in the success of the company. Nothing will happen until a person
does something to make things happen. The company can have buildings, equipment, but they do not mean any-
thing until a person starts to use them in his activity.

The greatest asset of the company. Company gets human capital hiring employees. It can improve human
capital offering trainings, mentoring, moral and material support. Companies should consider each employee as
an investment. But unfortunately, today we face managers who think that employees are costs.
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