BrusHIE M3MEHEHMS pacX0JIOB Ha pealTU3alliIio WIIH KOMMEPUYECKIX PACX0J0B Ha PEHTA0CIHHOCTD MPOJIaXK PacCUu-
THIBACTCA 1O (hOpMYyIIE:
{(B1-C1-KP1-¥P0) (B1-Cl-KPO-¥PD)
31} 31}

ARu(xp) = [ ] x100 (5)

Ha nmuHaMuKy peHTaOeIbHOCTH TAKXKe OKA3hIBAIOT BIMSHHE M YIPABICHUYECKUE PACXO/IBI, BIHSHIE KOTOPHIX MOKHO
paccumTats 1o popmysie:

B1-C1-KP1-¥P1 ( B1-C1-KP1-¥PO)
ARn(yp) = [ = - — ] x100 (6)

Iocie onpeseneHus BIUSHAS OTACIbHBIX (JaKTOPOB Ha PEHTA0EIBHOCTH IIPOIAK, MOYKHO MTOCUMTATh PE3YIbTATHBHOE
BJIMsHUE BCeX (HaKTOPOB MO GopMyIie:

ARn=1ARn(8)+ARn(c)+ARn(xp)+ARn(yp) @

3axa04yenne. PentabenbHOCTD MpOAaK SABIIETCA BayKHBIM IIOKA3aTeNleM, OTPAaXKAIOIUM JOJI0 NPHOBUIM B CyMMe
BBIPYUYKH OT PeajM3aliiy TOBapoB, padoT u yciayr. OOBIYHO Ul pacyeTa peHTa0eIbHOCTH MIPOJaXK UCTIONIb3yeTCs ole-
pauyoHHast IpuObLTb, B KOTOPYIO BXOJSIT HAJIOTH, KOTOPBIE B JAIbHEWIIIEM OpTraHu3alys OIIauyuBaeT U3 BBEIPYUYKH. ITO
CBSI3aHO C TeM, 4YTO 3(P(heKTHBHOCTH pabOTHl OpPraHU3alMy HE 3aBHCUT OT CYMMBbI HaJlOTOB, a PeHTa0eIbHOCTD MTOKa3bl-
BaeT UMEHHO SKOHOMHUYECKYIO 3((PeKTHUBHOCTh. Mcnonp3oBaHue [iisl pacuyeTa peHTaO0eIbHOCTH MPOAAXH YHUCTON TPH-
OBbUTH, TO3BOJISIET JIy4IlIe IPE/ICTABUTh PEATLHYIO BBITO/Y OT MPOJIaK, KPOME TOTO, MPOBO/S (PaKTOPHBIN aHAIN3, 11eje-
€c000pa3HO YUHTHIBATh MHIEKC LIEH, TaK KaK MHAIIAHS TaKkKe OKa3blBaeT BIIMSIHUE Ha 00BEM peanu3aliy NpOoIyKIUH,
paboT 1 ycIIyr B CTOMMOCTHOM BBIPQ)KEHUH, H MOXKET HE BCEr/la COOTBETCTBOBATh 00BEM pean3allii B HaTypabHOM
BBIPAKCHUU.

JINTEPATYPA

1. AreeBa O.A. Byxrantepckuii y4eT U aHanu3: y4eOHUK U1 cTyAeHToB By30B / O.A. Areesa, JI.C. lllaxmaroBa. —
M.: TOPAIIT, 20. - 419- C.19.

2. 3enenkoB M.IO. — Kpurepun u MeTojpl OneHKH 3(PPEKTHBHOCTH HMU(PPOBU3AINHU YIIPABICHUS TPAaHCIOPTHO-
noructruueckumu cucremamu // Tpenapt u ynpaenenue. — 2019. — No 2. — C. 76 - 90.

3. CaBuukas ['.B. Anamu3 3()(eKTUBHOCTH ¥ PUCKOB MPEIIPHUHUMATEILCKOM JIESITeNbHOCTH. MeTo10J0rHuecKue
acriextsl / I'.B. Casurkas. — M.: THOPA-M, 2012. — 270 c.

4. . DKOHOMHKA MPEMIPUITHI TOProBiM : yued.nmocobdue / mox pen. H. B. Makcumenko, E. E. lumkoBoid. — MH.:
Bpi. mk., 2018. —542 - ¢. ¢.8

5. dakropHblii aHaIN3 MPUOBLIN U PEHTA0ETBHOCTH. DIEKTPOHHBIH pecypc. Pexxum poctyna:http/zaochnik.com

6. Autunenko, H.A. MeTtonuka aHanm3a pUHAHCOBOW YCTOHYMBOCTH OpPraHu3alMii ¢ y4eToM 3pQPEKTUBHOCTH HC-
nonb3oBanus ee cpencts / H.A. Autunenko, [.1O. Byceirun, B.B. Jlanumnos // MHTenneKkTyanbHbId KaluTad B 9KOHO-
Muke 3HaHuit: c0. Tp. k 110- neturo Poccuiickoro skonomuveckoro ynusepcutera umenu ['.B. Ilnexanosa / [CocT.
H.H. I'op6aués]. — M.: IOHUTU-JTAHA, 2017. — C. 6-13.

VK 3.08
MOTHUBALUSI TPYIA IEPCOHAJIA B IT-COEPE

10.C. ’Kuwkeeuu, cmyoenm epynnot 10507118 @MMII BHTY,
HayuHslll pyKosooumenb — KaHO. IKoH. Hayk, doyenm O.H. Monmuk

Pesiome — Momusayusi mpyda — 00Ha u3 adcHeuuiux yHKyuti MEHEIDKMEHTa, npedcmagisiiouds cooot cmumyiu-
posanue pabomHuKa Uil pynnvl pabomHUKo8 K 0esimelbHOCMU No 00CMUNCEHUIO yeell IPEINIPUSITHS Yepe3 yooesie-
meopenHue ux cobcmeennvix nompe6nocme£¢. Momueab;uro HEeJlb3s UsmMepums ujiu HenocpedcmeeHHo nabmooame. Kon-
uenyus onucosleaen CoOCmosnue 6blmuﬂ, Komopoe 3acmaeJjisiem N00€ll 6KNA0bI8AMb CE0U CUNbL U epems 6 docmuoicenue
yeiu. Yem eviue momueayus, mem bonvuie 6EPOAMHOCMb MO20, YMo 4ejlo6eK 6y()em pa5omamb Ha pesyibmam C no-
cmoanHou unu eospacmaroweli cunon. Momusayuro nepconana 8 |T-cghepe HeobX0O0uMoO noHumame Kax npoyecc
HAanpdaejleHHsblX Ha qbopMupoeaHue U MAKCUMAJIbHO agbqbekmufmoe UCnoIb3068aHUe 4elosevecKkozo nomeHyuaia pa6om-
HUKO6 6 coomeemcmeuu co CmoAuuUmMu nepe() 0p2anu3auueﬁ YeisiMU, 603MONUCHOCMAMU U JUYHbIMU Kayecmeamu pa-
oomuukos. Taxum o6pa30M, momueayusi-omo Ccujilda, Komopdas sanyckaem noeedenue u ydepofcusaem eco
8 HYJICHOM pycrie.

Summary —Motivation of work is one of the most important functions of management, which is to encourage an em-
ployee or group of employees to work to achieve the goals of the enterprise through meeting their own needs. Motiva-
tion cannot be measured or directly observed. The concept describes a state of being that forces people to invest their
time and effort in achieving a goal. The higher the motivation, the more likely it is that a person will work for the result
with constant or increasing strength. The motivation of personnel in the IT sphere must be understood as a process
aimed at the formation and maximum effective use of the human potential of employees in accordance with the goals,

43


http://be5.biz/terms/m20.html
http://be5.biz/terms/p69.html

opportunities and personal qualities of employees facing the organization. Thus, motivation is the force that triggers
behavior and keeps it in the right direction.

Beenenue. lH(popManoHHbIE TEXHOJIOTHH — caMasi BOCTpeOOBaHHas! CIIEMAIFHOCTE Ha PhIHKE Tpyaa. Paborona-
TeNu WOIyT yMHBIX U 3 dextnBHbIX [T-cnenuamictoB. Hannmarenu crapatoTes mpeaiarate paOOTHUKAM HE TOJBKO
(uHaHCOBBIE, HO U HeMaTepuanbHble Omara. Corpymauku [T-MHIYCTpHM — 3TO BOCTpEOOBAaHHBIE CHEIUANINCTHI, Ubs
o0macTh cBs3aHa ¢ MH(GOPMAIMOHHBIMH TEXHOJOTUAMH. [109TOMY A5 3THX BBICOKOKBAJIM(UIIPOBAHHBIX, OPUEHTUPO-
BaHHBIX Ha Kapbepy M CaMOpeaHM3allfio CIEHAINCTOB, OY€Hb BAKHO OIPEACNIUTh HauOoJiee COOTBETCTBYIOIINE HX
XapaKTepPUCTUKAM METO/IbI MOTHBAIHH.

Lenbto uccnenoBanust B JaHHOW paboOTe SIBISIETCS BBIBICHHE B3aMMOCBS3H MEXKAY pocToM 3¢ddexTHBHOCTH NEs-
TEJBHOCTH B cpepe HH(YOPMAIIOHHBIX TEXHOJIOTHIA 1 TPUMEHSIEMBIMU B opraHu3anuu | T-cepbl MeTogaMi MOTHBAINH
COTPY/IHUKOB, HANPaBJICHHBIMH Ha POCT MPOM3BOAMTEIBHOCTH UX Tpya [1].

OcHnoBHas yacTh. CriocoObI MOTHBAIMN TPYJIa COTPYIHUKOB JIETSITCS Ha MaTepHalbHbIe M HeMaTepuaibHble. Cro-
CcOOBI HeMaTepHATHLHON MOTHBAIIMK 0COOCHHO BaKHBI TSt | T-cepsl, Tak kKak MHOTHE KOMITAaHWH (DUHAHCOBO CITOCOOHBI
MOJIEPKAaTh COTPYAHUKOB, HO HE BCE MOTYT 0OECIIEYNTh NO3UTHBHBIE OTHOIIICHUS B KOJUICKTHBE.

B nauane 2018 roga Obu10 MPOBEJCHO HCcaea0Banue cpeau | T-CrenuatucToR peKpyTHHTOBBIM areHTCTBOM Unity.
OHO moKa3ao, KakMe MMEHHO HeMaTepuallbHble CTHUMYJIBI TPHUBJIEKAIOT JIIOJed NaHHOH mpodeccuu Oonblie, yeM
JCHbI'U. DTH CTUMYJIbI, TOMHUMO JICHET, SIBIISIOTCS ONPENeIISIONMMU JUisl IpuHsATUs pemenus: [T-cnermanuctom pabo-
TaTh B TOW wiu nHOM I T-kommanuu. Pe3ynbTaTsl MccnenoBaHus U pacipeiesieHus MECT 110 BaKHOCTH CPE HEMaTepH-
IBHBIX CTUMYJOB uist [ T-criennanucToB ObUTH CIIEIYIOIIUMHU:

[epBoe MecTO - ydacTue B MHTEPECHBIX MPOEKTaX.

Bropoe MecTo - KOMaH/HBIN TyX, YyBCTBO €IMHCTBA B KOMaHJIE.

TpeTtbe MeCTO — IUIEPCTBO.

YeTBepTOoe MecTO — pacroyioxkenue opuca u KoMpopTHbBIE ycIoBust Tpya [2].

310 HCccne0BaHue O3BOIISIET HaM CJIeIaTh CIEIYIOIINE TPAKTHUECKHE BBIBOIbI.

1. I'maBHast nenHocts s [T-mpodeccronana — 3To camopeanu3aiysi ¥ YMeHHe TBOPUECKH NOJIXOUTh K PEIICHUIO
npobnem. OnHako s paboOTOAATeNsl BaKeH WHAWBUAYaJIbHBIA TOAXOJ INpU ylepaHuu mepcoHana. [Ipexae udem
Ha4uMHaTh COTPYAHUYCCTBO C MPEACTABUTEIIEM U3 YHUCJIa TOTCHIUAJIBHBIX KJIHMEHTOB, HeO6XO}]I/IMO aJalnTupoBaThb BI)I6I/I-
Pa€MBbIC NPOCKTHI MO KOHKPETHOT'O YCITIOBEKA, KOTOpI:Iﬁ 6y}1€T OTBCTCTBECHHBIM HCITIOJIHUTCIIEM, T.€. IO KOHKPETHOTO
IT-cienuanucra.

2. Taxke IT-cnenuanucTsl LEHAT BO3MOXKHOCTH paboTaTh B KoMaH ie podeccnoHanioB. Yepes oOleHne ¢ KoJuiera-
MU-TIpodeccHOHaIaMi OHM OyIyT OOMEHMBATHCA 3HAHMAMM JPYI ApYyra, MOJIy4aTh HEKHH OIBIT Ha IPAKTHYECKOM
ypoBHe. Ho ¢ apyroii cTopoHBI 3T0 BCE cyry00 HHAMBUAYAIEHO U HEKOTOPBIE IIPEANOUTYT paboTaTh B OMMHOUKY.

3. IT-cnenmanucTsl JODKHBI 00J1a1aTh TAKAM Ka4ecTBOM, Kak JuaepcTBo. Jlnmepetso, ot anriuiickoro lead, — ato
HEKOe KauyecTBO B 4eJIOBEKe, OJlarofapsi KOTOPOMY OH MOXKET «BECTH 3a COOOH JIoziel», OAHAKO CAeNATh 3TO MOXKHO
uMes JMIIb 3 TaKUX OCOOCHHOCTH KaK OIBITHOCTh, MOTUBALMA U 3HaHUA. IT-cdepa ouens cnenupuynas, B Hel CBOH
MaHeph! O0ILEeHHs, IpaBUiia MOBEACHHUS, HEOpAMHAPHBIE HHTEepechl. [109TOMyY UL KOMIIETEHTHBIH PYKOBOAUTENb MO-
KeT cTaTh IPPEKTUBHBIM MOTHBAIIMOHHBIM ()AKTOPOM JUIsI JIFO/ICH.

4. HanuMates HCIIONIB3YIOT JHOepati3aniio padodero rpaduka Ui co3gaHns KOM(POPTHBIX yclIoBuH Tpyaa. Ilox
TrOepaNu3aluei moipa3yMeBaeTCsl CHITHE KECTKUX OTPAaHMYCHUI M PaCIIMPEeHHUs IpaB U CBOOO JelcTBus. B Hamem
ciydae B IT-cepe, uenoBek cam MOXKET BBIOMpATh BpeMsi, B KOTOPOro eMy OyJeT ynoOHee paboTaTh, OH OyJeT Bcerna
UMeTh OeCIIPOBOAHOI MHTEPHET, KOMHATY JJIA 0CYyTa, KyXHIO, 00eCIIeYeHHe TOpSAIUM NHTaHHEM, BO3SMOXHOCTD aKTHB-
HOTO OTABIXa B IepephiBax Mexay pabotoil. Ecim pyKoOBOICTBO KOMITAaHHMH PEIIMJIO cO3IaTh KOM(OpTHOE pabouee
MIPOCTPAHCTBO VIS CYIIECTBYIOIMX COTPYAHHKOB, TO HEOOXOIMMO YUeCTh BCE UX TPeOOBAHHS U IOXKEIAHHs, a TaKKe
BO3paCT U COLMAJIbHBIN CTaTyC.

VYramath ¢ OOJBIION CTENEHbIO TOYHOCTH HOXKENIAHUS KaXIIOTO COTPYIHUKA IIOMOKET HCIIOIB30BAHHIE OIBITa KOM-
maann Google, xoTopas pa3paboTana KpUTepUH «HaeanbHOro oducay. Ceiluac KOMIAHUS paclojiaracT TCHHUCHBIM
CTOJIOM, Kade, XONOIMIFHUKOM ¢ HOrypTaMu, 00OpyIOBaHHBIM YIIEBHIMU U IIE3JOHIAMH, MAaCCaKHBIM KaOMHETOM, a
TaK)Ke KOMHATaMH JJIs 3aHSITUI TMMHACTHKOM U Horoi. [TomnepixuBast koMpOpTHYIO 0OCTAaHOBKY, KOMIIAHHSI J00OUBA-
eTCsl pOCTa MPOU3BOJUTEIBHOCTH TPy, BHICOKOH CTENEHH yIoBIeTBOpeHHOCTH IT-crenuanmicToB u, Kak CIEACTBHE,
HX BBICOKOM camooTmaun B pabote [3].

Tak, Ba)KHOCTh BO3pacTa M COLHAIBLHOTO CTaTyca JUlsl BEIOOpa METOIOB MOTHBALIMH XOPOLIO HILTIOCTPHPYETCS Cie-
IyronmM npumepoM. Kanmpoas ciryx0a KOMIIAaHHH-pa3paboT4MKa MPOrPaMMHOTO OOECIIeYEHHsT COCTABHIIA CPEITHHUH
TOPTPET COTPYAHUKA, U OKa3aJOCh, YTO OONBIIMHCTBO Pa3pabdOTIMKOB - Mononsie moau 10 30 met, 6e3 cembu. [locne
9TOr0 KOMITAaHHsI OPraHW30BaJa MOJHOLEHHOE MUTaHUE sl COTPYAHHUKOB, BKIIIOYAIONIEE 3aBTPaK, 00ex M YKHH. ITO
MIO3BOJIMJIO COTPYIHUKAM CaMOCTOSITENILHO PellaTh CBOM OBITOBBIC MPOOJIEMBI, CHU3HIIO TEKYYeCTh KaIpOB MOYTH JO
HyJ11. BakHo, 9TO cucTeMa MOTHBAIMH (HOPMHUPYET MPOLYKTUBHOE pabodee MPOCTPAHCTBO I COTPYIHUKOB U MOTHU-
BUpPYET MEPCOHAN Yepe3 MHTETPallMI0 B KOPHOPAaTUBHYIO KyJbTypy. Kpome TOro, oH ompenensieT yHHKaIbHOCTH H
HEOOXOIUMOCTD JIESTEILBHOCTA KOMIIAaHUH B LIEJIOM U Ka)KJJOTO COTPYIHHKA B YACTHOCTH.
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3akaoueHue. MOTI/IBaIII/ISI |T-CHCHI/I2U'II/ICTOB HUMECT OIPOMHYIO 3HAYUMOCTD B IMMOBBINICHUN 3(1)(1)CKTI/IBHOCTI/I ux pa-
OOTHI U BIIMSIET HE TOJIBKO Ha IT-C(bepy B IICJIOM, HO 1 Ha BCIO HAIIMOHAJIbHYIO SKOHOMHUKY CTPAaHbI, TaK KaK IT-cq)epa —
BBICOKOTCXHOJIOTHYHAas cq)epa, O6GCHGLII/IB3.IOHIaH Hay‘lHO-TeXHH‘IeCKHfI noporpecc n KOHKypeHTOCHOCO6HOCTL CTpaHbL
Ha MHUPOBOM DbIHKE.
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YK 3.08
PROMOTIOM OF SMALL BUSINESSES; RECOMMENDATION AND TYPES OF PROMOTION

1O.C. Kuwixesuu, cmyoenm epynnot 10507118 @MMII FHTY,
Hayuuwlll pyKosooumenv — cmapuwiuii npenodasamens M. B. Xpamuyosa

Summary - Promotion of small business is a difficult task, much more difficult than working with large companies.
In recent years, small businesses have undergone very serious changes, many enterprises have been forced to close
because they did not generate income, and the level of competition increased. Sales fall together with income, if not to
engage it in effective promotion.

Pestome - Ilpoosudicenue manoeo busHeca - CIOXHCHAs 3a0aya, 20pazoo bojee CLONCHAs, YeM paboma ¢ KPYnHuIMU
Komnanusamu. B nocieonue 200v1 manvie npednpuﬂmuﬂ npemepneiu O4eHb CePbe3Hble USMEHEHUA, MHOo2cUe npednpuﬂ-
must ObLIU GbIHYIHCOEHbI 3AKPLIMbCSL U3-30 MO20, YMO OHU He NPUHOCUIU 00X00, a YPOBeHb KOHKYpeHyuu 8ospoc. IIpo-
odasrcu naoaiom emecme ¢ 00X000M, eCli He NPUBLEKAMb €20 K IPOEeKMUSHOMY NPOOSUNCEHUIO.

Introduction. Most of the promotion methods used in the global market will not help small firms. In addition, the
problem is that they are very difficult to implement in our market. But some methods can be adapted to the format of a
small business and be engaged in its promaotion.

Main part. What are the options for promoting small business? 1)Local newspapers, magazines. This is a relatively
inexpensive form of advertising, which in the era of total dominance of the Internet began to be ignored, but in vain.
With well-written message text, this type of advertising can be effective.

2)Billboards. This is a good way to inform potential clients not only that your business exists, but also about all sorts
of promotions, discounts, special programs.

3)Advertising in public transport. It is cheaper than billboards, but not always suitable for the target audience. If
most of your clients use public transport services, then this can be an effective way to promote a business.

4)SMS distribution. This is a great way to tell your customers about the new promotion, discounts, product receipts,
or simply to wish a happy new year and strengthen the loyalty of the target audience.

5)Local TV. You'd be surprised, but advertising on TV may not always be the most expensive. Moreover, some-
times you can get it for free! How to do it? You have to give TV people what they want - material for broadcast, news
release, etc.

6)Distribution of leaflets. This is one of the cheapest ways to advertise a small business. Its effectiveness is contro-
versial among marketers, but why not try it? The main thing is to keep track of the number of customers who came
through the leaflets and correlate the profit with the costs in order to understand whether the game is worth the candle.

T)Free trial copies. Usually this is organized in the hope that satisfied and delighted consumers will go to the right
and left to recommend this product, thus contributing to the spread of rumor (word of mouth effect). This method of
promotion is able to bring you loyal customers who will make multiple purchases.

8)Sponsorship. Usually this kind of advancement is associated with something costly. But again, if you approach
this creatively, you can reduce costs. Suppose your store sells baby products. Give a little help to the local creative
house, kindergarten or children's club.

9)Participation in local exhibitions, fairs, business forums, conferences, symposia. This is a great opportunity not
only to find new customers, but also business partners, suppliers. This is a chance to explore competitors, to identify
their strengths and weaknesses.

10)Using the Internet. Even if you have a purely traditional type of business that has nothing to do with web tech-
nologies, you should not neglect the opportunities offered by the world wide web. There is a huge amount of Internet
marketing tools: contextual advertising, social networks, e-mailing, SEO. Contextual advertising - these are advertise-
ments that are displayed in response to a user request in a search engine, as well as on thematic sites that are part of an
advertising network. Social media marketing (SMM) is the attraction of traffic or attention to a brand through social
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