addition, for them, a cooperative is an opportunity, in the context of the upcoming opening of the land market, to remain
a responsible and effective manager of their land assets in the future.

With the adoption of the Law “On Consumer Cooperation” [4] and the Law “On Cooperation” [5], a long period of
non-recognition of credit cooperatives as a special form of credit organization passed away. However, the problem of
membership in a credit cooperative of legal entities remains open. There is no licensing system for credit cooperatives
and a government body responsible for the licensing and supervision system. The laws are purely framework in nature,
and many important issues of the life of credit cooperatives are outside these frameworks.

In fact, credit cooperatives are not fully integrated into the overall financial system. As a result, one of the serious
problems is the distribution of credit resources of rural credit cooperatives during the so-called "dead" season. Demand
for loans is higher in spring, summer and autumn. In winter, the available resources of rural credit cooperatives are not
really used, while in the “peak” season the demand exceeds the available credit resources. Since such cooperatives cannot
freely borrow funds from other financial organizations or, conversely, borrow such funds from the latter, the seasonal
nature of their work is a significant problem for them. Unfortunately, until now, at the government level, no decision has
been made to channel funds to subsidize the rate of commercial loans to agricultural producers through credit
cooperatives.

Conclusion. A number of amendments must be made to the Law "On Consumer Cooperation" and the Law "On
Cooperation”. In particular: not to establish strict restrictions on the membership of citizens (individuals) and legal entities
- small enterprises, as well as restrictions on the targeted use of loans; to allow the creation and development of
cooperatives, ranging from simple forms of cooperation to more complex forms, in particular to the level of cooperative
banks that provide their members with a full range of banking services; extend monitoring by ordinary banking
supervisors to these cooperatives if such cooperatives begin to perform banking functions, while allowing licensing and
supervisory authorities to set specific standards and norms for credit cooperatives, taking into account their status as
different from that of ordinary banks ...

It is advisable to introduce amendments to the banking legislation, which will allow the credit cooperative
organizations existing in the form of consumer cooperatives to be included in the national financial system. In addition,
the Government should consider the feasibility of creating a guarantee fund at the expense of state allocations, which
could be used to ensure access to financial resources for credit cooperatives that do not have sufficient collateral. It is
necessary to include rural credit cooperatives in the list of credit organizations that can participate in the state program of
subsidized loans to reimburse 2/3 of the interest rate to their borrowers.
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VJIK 339
PEAKIHSA JJATBUINCKHAX NPEANPUATHAI HA BBI3OBbI TAHIEMUWHA COVID-19

Dr.oec. Natalja Lace, Dr. paed. Karine Oganisjana, Riga Technical University, , Latvia

Pestome - 3mo uccrnedosanue 6bL10 NPOBEOEHO 8 PAMKAX HAYUOHATLHO20 Uccaedosamenvckoeo npoekma « ReCOVery
- LV» 0ns uzyuenus 6oszoeticmsus nandemuu COVID-19 na nameuiickue komnanuu, 8 yacmnocmu, 8 9moi cmamove ObLiu
NPOAHATUZUPOBAHBL OMEembl HA 08d BONPOCA AHKEMbl, CEA3AHHLIE C HOBbIMU PEUEHUIMU, KOMOpble NPeonpusmus
paspabomanu u eHeOpuU, YMobbl NPeodoems KpU3UC, HeCMOMPS HA WOK U cmpecc. A makoice 80npocC, C8A3AHHDIL C
8bix000M U3 Kpusuca. Ilposeden kKauecmeenHwlli KOHMEHM-AHAIU3 0meemos 334 KoMnanuil, KOMopwlll GbIAGUIL, YMO, He
CMOMPST HA He2amusHOe IMOYUOHAIbHOE COCMOSIHUE, HEeKOMOPbIM KOMNAHUAM YOAIOCb YEeIUuyums c8ou 00X00bl,
6HEOPsIsL HOBblE NPOOYKMbL U VCIYeU, CO30a8dsi HOBble KAHALbL NPOOAdIC U NPUBLEKAS HOBbIX KIUEHMO8, oyudposas
npoyeccvl U 00OUBUUCH FIKOHOMUU CPEOCHE.

Abstract — this research was conducted within the National Research project “ReCOVery - LV for exploring the
impact of the COVID-19 pandemic on the Latvian companies, specifically analysing in this paper the responses to two
questionnaire questions related to new solutions that businesses have developed and implemented to cope with the crisis
despite shock and stress. And also, a question related to overcoming the crisis. The qualitative content analysis of the
feedback from 334 companies revealed, that being in the negative emotional state, some of the companies managed to
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increase their revenues introducing new products and services, creating new sales channels and attracting new clients,
digitalize processes and achieve cost savings.
Kuroueswvie cnosa: nanoemus COVID-19, peaxyus npeonpusmuil, UHHOBAYUOHHOE NOGEOECHUE

BBenenne. 13-3a mpobneM co 300poBbeM W coumanbHOW m3omsanuu, BeiBaHHOW COVID-19, Bo Bcem mmpe
OCTaHOBIICHA OONbIIAsl YacTh OOIIECTBEHHOM W [IEIOBOM AKTHBHOCTH, YTO IOCTABWIIO IIEPEN YEIOBEYECTBOM
OecrpeneICHTHYI0 3aJady 0 CO3JaHMI0 HOBBIX ()OPM >KH3HEHHOTO IOBEACHUS. B 3TO BpeMs miid HpeomosieHHs
nangemMur COVID-19 MHOrHe npaBUTENbCTBA MIPUHSITN PA3IMYHbIE TIPOTHBOSITUIEMHYECKUE MEPBI, KOTOPBIE TOBIHUSIIH
Ha TMOBE/ICHHE HE TOJBKO YaCTHBIX JIML, HO M Ou3Hec coobmectBa. [lanmemus COVID-19 nama MOIIHBIA MMITYJIBC
uQpoBU3aIMY KOMIIAHUH, YCKOPSSl MHHOBAIIMOHHBIE MPOLECCHI, JOMOHSS MM MOJHOCTHIO 3aMEHSsl TPaJULMOHHbIC
IpoIecChl HOBBIMU pellleHuIMU. KoMmaHum co3ain MHOXKECTBO HOBBIX NPEJUIOKEHUH, 1oaras, 4To sl COXpaHeHUs
HSKOHOMHUYECKOH JKN3HECIIOCOOHOCTH MM Heo0XoauMmo TpaHcdopmupoBaTh cBou OusHec-mozenu [1]. Ludposas
TpaHcopmanus cyuTaeTcs HauOoynee MOIIHBIM CTPAaTeTHYECKHMM HWHCTPYMEHTOM JUIi NPEBPAICHHS BBI30OBOB,
BEI3BaHHBIX Kpm3ricom COVID-19, B HOBBIE BO3MOXKHOCTH ISl OM3HECA U BCEX aCMEKTOB OOIMIECTBEHHOM XM3HH [4; 5; 6;
7]. YToOBI BEIKHUTH U Pa3BUBATHCS B HBIHEIIHHUX YCIOBHUSX, KOMIIAHUSAM HEOOXOMMO CO3]aBaTh HOBBIE BOZMOXHOCTH 32
HEZIeINH, a He 38 MECsILbI Wi rofsl [5; 7]. YTBepikaaeTcs, 4To miITh JIET POcTa 3JIEKTPOHHOH KOMMEPILHH IPEBPATHINCH
B TP MECSIIa M3-3a OTPAaHNYCHUH U U3MEHEHHUS IPHOPUTETOB MMOTPEOUTENEH, UTO PE3KO N3MEHIIIO KaK ITyTh MOTPEOUTEIS
K TIOKYTIKE, TaK ¥ (h)aKTHIECKUE TOUKHU MOKYIKH; KOTOPHIE CO3MaN NMPEANPHATHS, KOTOPBIE, CKOPEE BCETro, OOIbIIE HE
BEpHyTCS K HOpMaibHOMY coctosirnio 10 COVID-19 [2]. Takum o6pa3om, ¢ YIpexIaronM B3TIISIOM B Oymyiee,
OblcTpo€ TNOHMMaHHME TII0CT IaHAEMHYECKOTO IIOKOJICHHMsI CT@HOBUTCS OJHUM M3  KIIOYEBBIX  (HaKTOpPOB
KOHKYPEHTOCIIOCOOHOTO pocTa kKoMmmnanuii [3]. JlaHHOE MCClieI0BaHUE UMEET LIENBI0 H3YYHTh HOBBIE KPU3HCHBIE OH3HEC
peleHust, KoTopble ObUTH peain3oBaHbl Bo BpeMs nangemuu COVID-19 B Jlaruu B 2020 rony.

Peakuus na nangemuro COVID-19 B apyrux crpanax. [IpoBeas aMnupuyueckoe HCClIe0BaHUE 110 HHUIIMATHBAM
NpennpUATHH, TPEANPUHATHIX Kak Bb3oB mangemun COVID-19, Bhattacharyya u Thakre [8] mpuuuti k BbIBOIY, 4TO
MEHEIKEPBl KOMITAaHNI OZHOBPEMEHHO NMPHHSUIN IBOWHOHN TOAXO/, pearupys Ha KpU3HC, YTOOBI BBDKUTH M PACTH Kak B
KPaTKOCPOYHOH, TaK M B JOITOCPOYHOH MEPCIIEKTHBE, COOTBETCTBEHHO HCIIONB3YS PEKOH(UTIypalnio CyIIECTBYIOMINX
pecypcoB 1 MOOMIIM3AINIO YCHIIHHI ISl N3MEHEHHS OM3Hec-Moaeneil. OMHUM U3 IMyTel pa3BUTHS OM3HEC-MOJIEINCH B 3 TON
HEONpEIeICHHOW M HecTaOWIBHOM cpeae MOrino Obl cTaTh CTUMYJMPOBAHHE M MOOMIM3aLus pabodeil CHiIbl I
BHEJ[PEHHS MHHOBAIMH M MONCKA HOBBIX PELICHUH ISl JOCTHKEHHSI CTPATETNIECKHUX [eIeH KOMIaHUH - POCTA JT0XO00B
1 TpUOBIIH, a TakKe CHIDKeHMs 3atpar [9]. Cumraercs, 4TO UM MOIYYEHHS BBITOIBI AaXKe IOCIE MEepHoia KpH3Hca
KOMIAHHHU TOJKHBI HHBECTUPOBATh B CO3J]aHIE HOBBIX BO3MOXHOCTEH, BKITFOUast U(ppoBY0 HHPpacTpyKTypy [7].

B 53T0il nMHAMUYHON M 4YacTO XAOTUYECKOM Cpele KOMIIAHUM AaJanTUPYIOTCS K HM3MEHEHMAM B OXHMIAHUAX
notpeduTesneld, padoras yqaJeHHO, PEryJUpys CETH INOCTaBOK, YIPAaBisis ONEPalUsMH C JOCTYIHBIMH pecypcami,
BHEJPsisi WHHOBALMM 110 KaHalaM JOCTaBKH M M3MEHss MOpTdenb MPOIYKTOB HA OCHOBE BO3HUKAIOIIMX HOBBIX
TpeOOBaHUH KIIMEHTOB CTPEMSICH COXPAHUTD MOJIOKUTEIbHbIE oKasaTesn [7; 8]. B cBoem uccnenosannn Wenzel et al.
[10] mpeanaraet deThipe CTpaTErHueCKUX MHUIIHATHBBI B OTBET HA BO3ICHCTBHE KpU3HCA:

1) «CokparieHue» — 3TO MHUPOKO PacIpOCTPAHEHHBIN CTPATErnIeCKUi OTBET Ha KPU3KC. DTO 03HAYAET, YTO (PUPMBI
MIPUHUMAIOT MEpPHI 110 CHIKEHUIO CBOMX 3aTpar.

2) «Y nepxaHue» HaNpaBJICHA Ha MOep>KaHne TeKyIel AeITeIbHOCTH KOMITAHNH. BU3HECH! MIBITAIOTCSI COXPAaHUTh
CTaTyC-KBO M CMATYUTH HETaTUBHbIE TIOCIIEICTBHS KPU3HUCA.

3) «/IHHOBaIMM» OPUEHTUPOBAHBI HAa CTPAaTETHUECKOe OOHOBJIEHNE On3Heca.

4) «BpIxom» - MociIeHss BO3MOKHASI PEaKIys, €CIIU Jpyrie CTpaTeruy OyayT NpHU3HAHBI HeyJauHbIMU.

MertopnoJiorus ucciaenoBanus. V3ydenue BiusHus npoOneM, BeI3BaHHBIX naHaemueit COVID-19 Ha narBuiickue
KOMIIAaHWH, W BO3MOKHOCTEH YCTpaHEHHS MX HETaTHBHBIX IOCJIEACTBHH OBLIO OCHOBAaHO Ha ompoce. AHKeTa Oblia
pa3paborana 11 cOopa Kak KOJHMYECTBEHHBIX, TaK M Ka4eCTBCHHBIX JaHHBIX. AHKETa COCTOUT M3 YEThIpeX yacTeil ais
cOopa JaHHBIX O: a) JeMOTpa(pUIecKUX XapaKTePUCTUKAX OMPOIICHHBIX KOMIIAHUH, YTOOBI MOJIyYUTh NIPEACTaBICHHE O
CTaTyce PECHOH/ICHTOB B KOMIIaHHSX, BO3pAcTe, MECTOHAXOXK/IEHHH, OTPACINA U KOJIMYECTBE COTPYJIHUKOB; 0) 00IeM
pmustand COVID-19 Ha 3¢ddexruBHOCT, OM3HECa B OTHOIICHWH BO3MOXKHOCTH YIaJCHHOW pabOTHI, KOJIMYECTBA
YBOJICHHBIX PaOOTHHUKOB, cTeneHn HeratuBHOro BiustHUs COVID-19 Ha OmsHec-mpomeccsl U 000pOT; B) BHEIIHUX
(bakTOpax W BHYTPEHHUX INPOILIECCAxX, 3aTPOHYThIEC MAHIEMHEH, BKJIIOYas BO3SMOXKHOCTH, BBISIBJICHHBIE M HCIIOJIb3yEeMbIe
JUTA UX TIPEOJIONICHHS;, T) aHTHKPU3UCHBIe pemreHns. B konie aBrycra 2020 rona ankera Obliia pa3ociaHa KimeHTam SIA
Firmas.lv (n=2377), wienam ToproBo-npoMBIIUIEHHON ManaTel JIaTBUM U IpyTruM accoranysaM. KolTnaecTBo OTKINKOB
ObUIO HE OYEHb BBICOKHMM, TaK KakK TOJIbKO 334 KOMNAHWMHU IOJEIIIINCH CBOMM OMNBITOM MO 3TOH TeMe. DTO MOXKHO
OOBSICHUTH OOITUM IIOKOM, UCIIBITAHHBIM KOMITAHUSMH Tepel] JIUIIOM KpPH3UCa, M OOIIMM HeXKeTaHHEeM PECIIOHJCHTOB
JIaBaTh TEKCTOBBIE OTBETHI, JIEJSCH CBOMM OIBITOM.

Pemenusi, HalijieHHbIe KOMIIAHUSIMM /1151 BBIX0/Ia M3 KpU3HKca, BbI3BaHHOro nanaemueii COVID-19. Hecmotps
Ha aTMoc(epy HOTpACeHH U OECIIOKONHCTBA, HEKOTOPHIM KOMIIAHHUSAM yJIaJIOCh HAlITH HOBBIE HHHOBAIMOHHBIE PEIICHUS
JUTA BBIXOZA M3 KPU3HUCA U JaXKe MOBBIMEHHS 3G GeKTuBHOCTH paboThl CBOMX KOMITaHUH. KadecTBeHHBIH KOHTEHT-aHAIN3
OTBETOB Ha BONPOC O BO3MOXHOCTSX, BBISIBIICHHBIX M HCIOJIB3YEMBIX KOMITAHHUSMH, OKa3bIBAIOIINX MOJOXHUTEIHHOE
BIMsIHKME Ha UX OuzHec Bo BpeMsi COVID-19, BBISIBIII TpH IPYNIIBI KATETOPHH, CBA3aHHBIX C: 1) yBeJIMm4eHneM 10X010B
B pe3yJlbTaTe BHEAPEHHS HOBBIX NMPOJYKTOB U YCIYT, CO3[JaHMs HOBBIX KaHAJOB IPOJAXX U INPHUBICUYEHUS HOBBIX
KJIMEHTOB; 2) nu¢poBu3anueii mpoueccos 3a cyeT HOBbIX MU T-pemennii, HOBBIX ()OPM OpraHM3aIlMK TPYAA, BHEAPEHUS
HOBBIX ()OPM BHYTPEHHEH M BHEIIHEH KOMMYHHKAIIUH, HOBBIX (HOPM JOKYMEHTOO00POTa; 3) IKOHOMHS CPEICTB 32 CUET
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BHenpeHus UT-peleHunii 1 NpuBIeYeHUST HOBBIX CIICLUAIMCTOB M0 «Pa3yMHOW LIEHE», YTO MPOSIBUIOCH B HOBBIICHHS
MX KOHKYPEHTHBIX TIPEUMYIIECTB. B pesynbrare HaG 0 1a510Ch MOBBIIeHAE 3G HEKTHBHOCTH paboThI (CM. pHC.).

Poct stdextuBHOCTH paboTs! / npoaykTaBHOCTH [N
HoBBle BO3MOKHOCTH CHIKeHHA 3atpart | [

TIpHBIeUeHHE CIIEIHATHCTOB "MO PasyMHOH IleHe"

|
Hosgsle ¢opusl JoKyMeHTO0GOpOTa
BHepeHHe HOBBIX (JOPM BHYTPEHHHX / BHENTHHX KoMMyHHKamui || I
Horsie hopMbI opraHH3aniy padoTH (yaaneHHas padota) | "
Hosbie T pemenna

HPHEJIE‘IEHHE HOBBIX KIIHEHTOB

AHAJIH3A OTBETOR PEeCHOHAEHTOB

Hogble kaHaIBI Ipoaax

KﬁTEI‘DpHII, BBIAB/JICHHBIC B X0/1€¢ KAYMeCTBeHHOI 0

BHezpeHHe HOBHIX IPOAYKTOB / YCIYT

0.0 10.0 20.0 30.0 40.0
YactoTa, %

Pucynox — Yacrora pacipesneneHue KaTeropuii BOSMO>KHOCTEH, BBISIBICHHBIX M UCTIOIb3YEMBIX MPEIIPUSATHSIMU.
Hcrounuk — pa3paboTka aBTOpa

Taxkoif pe3ynbTaT MPOAEMOHCTPHPOBATH HEOOIBIINE KOMIIAHUN C YUCICHHOCTHIO padoTaromux 10 50 4eIoBeK, H ¢
OIIBITOM BezieHHs Or3Heca Oosee 18 jieT. DTH KOMIaHUH BOCIIOJIb30BAINCH CTPATETHUECKMMHU HHUIIMATUBAMH YACPKAHUS
W MHHOBAIW, COXpaHWIIU pabo4yre MecTa U He CHU3WIH, 2 HEKOTOPBIE JIaXKe YBEIHYHIH 00O0POT.

[peacraBuTensM KoMIaHWH OBUIO NPEIOKEHO OTBETUTH HA BOIPOC O BO3MOXKHBIX DPEIICHMSX JUIS BBIXOJA M3
cnoxuBiieics cutyaruy. OlieHHBas OTBETHI KOMITAHUI, MOXHO CHENaTh BBIBOJ, YTO NpPEINPUHUMATENH, CUUTAIOT
Ba)XKHBIMH CIICAYIOILIHE MEPbI, CIIOCOOCTBYIOIUE Pa3BUTHIO (CM. B TabnuIe).

Tabnuma — AHanM3 OTBETOB KOMIIAHHH O BHEIPEHUH PEIICHHUH, CHOCOOCTBYIOIINX PAa3BUTHIO

Pemenune % oT 001ero KOJTHYECTBA OTBETOB
Onmumusayus pasnuyHuIx NPoYeccos 18
Lugposusayus npoyeccos 14
Hneecmuyuu 6 mexunono2uu 13
Paspabomra u snedpenue Hogblx npodykmos / yciye 12
Hogvie pewenus 6 obcayscusanuu K1ueHmos 11
Togviutenue npogheccuonanrbHoll KOMREmeHyuy cCompyOHUKO8 11

Hctounuk: pa3paboTka aBTOpa

B HOBBIX KOMIaHUSIX MTPOJOJDKUTEIBHOCTBIO MEHEE OJJHOTO T0Jla «TMOKasi OpraHu3anus Tpyna» u «uudposusanms
IIPOLIECCOBY OLIEHUBAIOTCS B 27%, YTO SBIISETCS CaMBIM BBICOKUM TIOKa3aTelIeM B 3Tol rpymre. B cBoro ouepenp, Bo Bcex
OCTAIIbHBIX KOMIAHUSIX 3TO «ONTUMH3ALHUS Pa3uuHbIX npoieccoBy (1-6 mer: 16%; 7-12 ner: 14%; 13-18 net: 16%;
crapue 18 ner: 20%). He3aBucHMO OT KOJIMYECTBA COTPYJHUKOB, BCE KOMITAaHUH JIEMOHCTPUPYIOT HAUBBICIIMH peHTHHT
TI0 «ONITUMH3AINH PA3IMYHbIX MporeccoB» (1o 10 corpyanukos: 17%, 11-50 corpynaukos: 17%, 51-100 coTpy1HUKOB:
19%, 101-250 corpymnukoB: 19 %, cBeme 250 corpynHukoB: 18%). Takum oOpasom, HOBbIE OW3HEC-pELICHUS,
pa3paboTaHHBIE ¥ BHEJIPEHHbIE ONPOIICHHBIMH JIATBUHCKUMH KOMIIAHUSIMH, COOTBETCTBYIOT peakiuu Ha kpusuc Covid-
19, npuHATON IpyruMK KOMIIAHUSAMH 110 Bcemy mupy [5; 6; 7; 8; 9].

3akiaiouenue. JleBsATh pa3paOOTaHHBIX M BBEJCHHBIX B JCHCTBHE HOBBIX OHM3HEC-PEHICHHH HMEIOT JIOTHYECKYIO
B3aMMOCBSI3b, KOTOPYIO MOKHO TOHSTH, pacCMaTpuBas TPHU T'PYMIBI HOBBIX BO3MOXKHOCTEH: yBEIHUEHHE JI0XOJIOB;
uudpoBuzanus npoueccoB 3a cuer HoBbIX WT-pemieHuid; u skoHOMHs 3arpaTr. B pesysnbrare ObUIO JOCTHIHYTO
noBbIlIeHHe 3(GEKTUBHOCTH U NMPOM3BOJUTENBHOCTH TpyjAa. He3aBucHMMO OT BO3pacta ONpPOIICHHBIX KOMIAHHU U
KOJIMYEeCTBA COTPYAHHUKOB B HHX, T'OBOpS O KIIOYEBBIX (pakTopax ycrexa, BCE OHH BBLACISUIM. ONTHMHU3AILUIO,
M (pOBU3aNNIO U MTHBECTUPOBAHUE B HOBBIE TEXHOJIOTUH. TakuM 00pa3oM, HOBbIE OW3HEC-pEIIeHNS, pa3paboTaHHbIE U
BBE/ICHHBIE B JICHCTBHE ONPOLICHHBIMH JIATBUHCKMMH KOMITAHUSIMH, COOTBETCTBYIOT oTBeTaM Ha nanjemuto COVID-19,
MIPUHSTBIM JIPYTUMH KOMIAHUSIMHU 110 BCEMY MHPY.
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OCHOBHBIE ®AKTOPBI IEPEXOJA COIUAJBHO-9KOHOMMNYECKHUX CUCTEM K
HOCTUHAYCTPHUAJIIBHOMY OBIIECTBY

kano. guaoc. nayk O. B. Bepxosea, @MMII FHTY, kano. gunoc. nayx H. H. Mywunckuii, @TYI" FHTY, 2. Munck

Pesiome — 6 cmamve packpvieaiomcs OCHOSHblEe YCI08UL OANbHEUUe20 PA3GUMUL COYUATbHO-IKOHOMUYECKOU
cucmemvl Pecnyonuxu benapyce u nepexooa ee k nocmunoycmpuanshomy obwecmay. B omuuuue om npeobnaoaiowezo
MHEHUsL 0 MOM, YMO MAKUM YCI08UEM OO0IHCHO OblMb YCKOPEHUe PLIHOYHBIX pedhopm, agmopamu nooyepKueaemcs
3HAYEHUe 8 IMOM npoyecce pazsumus cghepvl yciye (8 nepeyro ouepeds, 00paA308aHuUs U 30PABOOXPAHEHUS), A MAKdICe
6CmMpausanusi 8 2n00aNbHbIlL MUP NOCPEOCHEOM PA36UMUSL U NOOOEPAHCKU 20CYOAPCHIBOM 6bICOKOMEXHONOSUYHBIX
CEeKMopo8 IKOHOMUKLU.

Kurouesvie crnosa: nocmundycmpuanvruoe obuecmso, poiHOUHAS IKOHOMUKA, Yel08eyecKull Kanumai, cgepa ycuye,
KOHKYPEHmOCHOCOOHOCMb, 2100ATbHbLIL PIHOK.

BBenenne. B nacrosiiee Bpems, KOTOpOE C TOUKH 3PEHHUSI TEXHUKO-TEXHOJIOTMYECKOTO MOAX0Aa XapaKTepU3yeTCst
KaK JIoxa Iepexoja K MOCTHHIYCTPHATHHOMY OOIIECTBY, BCTAE€T BOMPOC O CMEHE OPHEHTHPOB W HaIpaBICHUI
COLIMAJILHO-3KOHOMHMYECKOTO Pa3BUTHsI HallE CTPaHbl.

Kak u3BeCTHO, HCTOPHUIO YeIOBEUECTBA MOXKHO MPECTaBUTh, UCXO/A U3 TaK Ha3bIBAEMOI'0 CTAJAHANBHOTO MOIX0/a,
COTJIACHO KOTOPOMY arpapHasi 3110Xa CMEHseTCs MOCIeI0BaTeIbHO HAa HHAYCTPHAIIBHYIO, a 3aT€M NOCTHHAYCTPHATIBHYIO.
Ha arpapHoii (IOMHIYyCTpUANTBHON) CTaguM THUI TPOU3BOJCTBA XapaKTepH3yeTCs Kak JOOBIBAIOIINN, TIaBHBIM
CTpaTeTHYeCKUM pPEecypcoM SIBISIETCS CHIphE, OCHOBHOM TEXHOJOTMEH — peMecio, B OOIIECTBEHHOM CO3HAHHUU
TOCHOJICTBYET OPHEHTAIHS HA MPOIIUIOE U TPAJUIIMOHAIN3M KaK TJIaBHBIN NPUHIUI KYJIbTYPHOTO Pa3BUTHUS.

OcHoBHas1 yacTb. Ha nHAYyCTpHATBHON CTa UM THUI IPOU3BOJCTBA CMEHSACTCA HA MPOM3BOISAIINM, CTPATErHIECKUM
pecypcoMm yxke sBISeTCS (PUHAHCOBBIA KaIHWTal, TOCIOJCTBYET MAIIWHHAS TEXHOJOTHS, TJIABHBIM IPUHIIHIIOM,
MTO3BOJISFOIINM 00€CTIEINTh SKOHOMUYECKUI POCT, CTAHOBUTCS OPHEHTALNS Ha OBICTPOE HCIIOIh30BaHUE Pa3HOOOPa3HBIX
(akTOpOB pa3BUTHA (MaTEPUATBHBIX, JCHEKHBIX, YEIIOBEUECCKIX). B MOCTHHIYCTpHATBHYIO 3TIOXY THIT TPOU3BOJICTBA C
MIPOU3BOIAIIECTO CMEHIETCSI Ha 00padaThIBAIONINI, TIaBHBIM CTPATETMYECKUM PECYPCOM CTaHOBHTCS 3HAHHE, TaK KaK B
00JacTH TEXHOJIOTH HAYMHAIOT Mpeo0IagaTh MHTEUICKTYalbHBIe, B MPHOPHUTETE (B OTIMYHE OT MPOILIBIX 3II0X) —
pa3BUTHE TEOPETUUECKOTO 3HAHUS M OpPHUEHTAINS Ha Oyymiee.

OnucaHHBIE BBINIE CTAAMHM KaK CIIOCOOBI OpPTaHM3AlMH COLMANBHO-3KOHOMHYECKOM JKHM3HH CYIIECTBYIOT
OJTHOBPEMEHHO U TapayjieIbHO B Pa3HBIX 4YacTsIX Mupa. VIcxonas M3 XapaKTepHUCTHKH WHAYCTPHAIBHON CTaaud, MBI
JleiaeM BBIBOJ O TOM, YTO B HacTtosiee Bpems Pecmybnuka bemapych HaxoguTcs MIMEHHO Ha 3TOM 3Tale Pa3BUTHSA H,
6oJiee TOTO, MPOJIOKAET OPUEHTHPOBATHCS HA MEPEXO] K «IIOJJIUHHON PHIHOYHOW SKOHOMHKE». JTO MOATBEPKAAETCS
MyONMUKaUAME IPYTHX HCCIIe0BaTeNIeH, KOTOpBIe OAUYepKHUBalOT, 4To Pecrry6nnka benapycs, B otnuaue ot Hanbosee
pa3BUTBIX CTAaH MHpa, B HACTOSIIEE BPeMs HAXOAUTCS B Mpolecce MepexoAa OT HHAYCTPUANBHOTO K
MOCTHHAYCTpHAILHOMY 001ecTBy. «B cepe BociponsBojacrsa  fgons ycayr B BBII cocraBisier Ha ceromHsmHuN
neHb MeHee 50 %. B pa3BHTBIX 3KOHOMHKAaX 3TOT IOKaszaTenb cocraBisieT Oonee 70 %» [1, c. 64].

Heo6xoauMo 0TMETHTb, YTO PHIHOYHAS 3KOHOMHKA KaK THIT SKOHOMUYECKON CHCTEMBI HMEET YeTKO 0003HaYeHHbIe
XapaKTepPUCTUKH, a HMMEHHO — YaCTHYI0 COOCTBEHHOCTb M IIGHOBOW MEXaHW3M KOOPJIMHAIMH XO3SHCTBEHHOH
nesiresibHocTr. OJJTHAKO MUPOBBIE NTPOILIECCH 0000IIECTBICHUS SKOHOMUKH 3a rocie e 100 JieT mpuBesu K ToMy, 4To
TeopeTHdeckoe OQOpPMIICHHE  TOHITHH «JacTHas COOCTBEHHOCTB» M «PHIHOYHAS OSKOHOMHKA» YTPAaduWBarOT
KOHKPETHOCTh B  BHUAY HEIOCTAaTOYHOH  ONpPENEeNeHHOCTH TMOHATHS  «cyOBeKT coOctBeHHOCTHY». «Ecmm
TOBapONPON3BOANUTEINH TEPSIET BOZMOKHOCTh CAMOCTOSTENIFHO PAaCHOPSKAThCS M IIOJIB30BATHCS CBOSH MPOAYKIINEH 1 3TO
MIPaBO TJIACHO WJIM HETJaCHO MepeaeTcsi HEKOTOPBIM CBA3aHHBIM C MPEANPHATHEM COIMATbHO-3KOHOMHUYECKUM
CHCTEMaM, TO MOHATHE «CyOBEKT COOCTBEHHOCTH» MPAKTUYECKH paspymaeTtcsi»|[2, c. 61]. Takum ob6pa3om, B YCIOBHIX
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