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PROBLEMS OF CHINESE USED CAR MARKET DEVELOPMENT
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Resume — this article analyses various aspects of the development of the used car market in China. Influence of
epidemic on the Chinese used car market is considered. SWOT-analysis of the Chinese used car market is made.
Weaknesses and threats of Chinese used car market functioning are identified, strengths and opportunities of this market
are revealed: strong policy support; market scale will enlarge; remarkable concentration increase; brand used car
important role; trading service platform establishment.

Keywords: marketing analysis, used car market, Chinese economics, epidemic situation.

Introduction. At present, car ownership in China has reached about 260 million vehicles, many of which have entered
the peak of redemption, providing a huge source of supply for the used car market. Although Chinese used car sales have
grown rapidly in recent years, it has been difficult to form the main body of used car operators, which has severely
restricted the development of the used car market. At present, China's used car valuation process is relatively subjective.
Some analysis of Chinese automotive market was made in the works of X. Zhang, L. Chen, J. Liu [1, p. 161 - 168], Y.
Long [2, p. 35 -36], L. Tan, X. Teng, S. Li [3, p. 115 - 117], H. Zhang, A. W. Zheng [4, p. 10 — 13], J. Chen [5], F. Jinxi
[6, p. 32 — 35], L. Zhiliang [7]. B. Zhang [8, p. 270 — 284] introduced the comparative analysis of modern industrial
compounds in China, Singapore, South Korea and Japan.

But there is no standard at all and it is difficult to quantify. The data of used car trading websites, insurance companies,
dealers, and associations are all in their own hands. Solving the problem of transparent valuation of used car market and
establishing an industry standard is urgent.

Results and its discussion. Chinese automobile production and sales ranked first in the world. The annual production
volume reached the peak in 2017, among which the annual production volume reached 29 015 800 units and the sales
volume reached 28 888 500 units. In 2019 Chinese auto production and sales were more than 25,7 million units, accounted
for about 28% of global auto production and sales, and it remains the world's largest auto market. Epidemic had great
influence on Chinese automobile industry and used car market development. China's used car transaction volume fell
sharply in January, but the more serious impact was revealed in February, and the used car market began to recover in
March 2020.

Nevertheless, Chinese used car market has good prospects of the development. Following features will have positive
influence on Chinese used car market functioning.

According to the data of China automobile circulation association, in February 2020 the transaction volume of used
car market in China was 71100, with a month-on-month decrease of 92.78% and a year-on-year decrease of 91,19%.
From January to February, the accumulated transaction volume of used car was 1055900, down 47,34%1. In the five
hardest-hit provinces of Hubei, Guangdong, Henan, Zhejiang and Hunan, factory restarts have been relatively late,
typically since mid-to-late February. According to a Marklines survey, 22 factories in five provinces that have been
delayed by the outbreak have a total capacity of 6,654 million units per year. In March 2020 the car market will gradually
see signs of recovery. On March 9, 71,28 % of used car dealers and 90,8% of used car dealers had returned to work1.

During epidemic the sales of used cars in physical stores have declined. Few customers visit physical stores to see
cars or drive cars in person, but self-media sales and online sales have risen sharply. From offline car viewing to online

IAfter the outbreak, the used car industry will break through adversity? [Electronic source]. — Mode of access:
https://www.sohu.com/a/379569813 112518. — Date of access: 15.10.2020;

During the 2020 epidemic, China’s used car industry market status and Development Trend Analysis digital upgrade will
become the key to development [Electronic source]. — Mode of access: https://www.sohu.com/a/383517894 114835 —
Date of access: 15.10.2020.
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car viewing, the relevant purchase procedures are handled directly through the Internet to reduce the burden of customer
service.

The Chinese used car market has shifted its focus to online sales, focusing on online sales planning. Used car dealers
rely more on offline operations than new car dealers. Due to the uncertainty of the car condition, both the buyer and the
seller need to go through the offline inspection of the car to finalize the transaction, and the procedures of transferring,
moving out, used car loan, etc. need the buyer and the seller to meet. Therefore, for used car dealers, at present, they can
only do online information published car source, reserve intention customers, and so on the real return date to work.

At present the car dealer of each big area has returned to work basically. The first- and second-tier cities have more
migrant population, and the recovery of transactions was relatively slow compared with the third- and fourth-tier cities.
The third-tier and fourth-tier cities, which are less affected by the epidemic and whose main consumer groups are local
people, saw the fastest recovery of market consumption, which almost tends to the normal level.

Taking QingYuan city in GuangDong province as an example, the epidemic situation in the city itself is not
particularly serious. Since February 10th, a number of car dealers have started work, and nearly 90% of them have
resumed normal operations in early march. As QingYuan city has a good economic foundation, consumers have higher
consumption capacity and relatively higher risk of epidemic prevention and control, which further stimulates the
consumption power of private cars, the additional users based on the demand for safe travel for families, and the first-
purchase users in non-restricted cities, thus strengthening the transformation of these users’ demand.

Research shows that under the influence of the outbreak, people’s level of economic capacity and quality of life has
also been affected. The vast majority of people prefer installment alleviate the pressure of the money during big item
purchase. With the influence of the epidemic, the recognition degree of the perfect automobile consumer finance service
has been increased. 80% of users believe that standardized, transparent and safe auto financing products are attractive and
will be their priority when buying a car, which is undoubtedly “timely rain” for easing the economic pressure on users in
the context of the epidemic.

In the stage of epidemic prevention and control, people's travel is affected and restricted. It is better for them to choose
reliable service agencies to handle all kinds of complicated procedures than to handle these procedures by themselves.
This not only reduces their troubles, but also guarantees the safety of users under the epidemic prevention and control.

After the outbreak, the provision of customized financial products and services for users based on the purchase demand
scenario of consumers will be a catalyst for the overall upgrading of enterprise services.

According to the report of the China Automobile Association, the epidemic did not reduce consumer demand for car
purchases, but the transformation of short-term demand was suppressed. "Driving to reduce the chance of infection" and
"family travel safety needs" are the main factors for strengthening their purchase of private cars.

JD Power's "Research Report on the Impact of the New Coronary Pneumonia Epidemic on Consumers' Willingness
to Buy Cars" also pointed out that nearly half of the respondents who had no car purchase plan (48,8%) said they might
“may” or “will definitely buy” a car. With the improvement of the epidemic situation, the suppressed car purchase demand
of users has not only been further gradually released, but also spawned new consumer demand.

In the process of buying a used car, in addition to paying attention to whether the car has an accident, the brand of the
car and the price, the vast majority of users are more sensitive to the installment interest of the used car. On the one hand,
the emergence of industry chaos makes users more cautious when buying used cars by installment, strengthening the
attention to the interest rate, the number of repayment periods, monthly repayment amount and other issues; on the other
hand, the occurrence of the epidemic makes the personal economic ability is also limited, reducing the repayment pressure
to keep a full life fund has become a key consideration of users.

Compared to the advanced market in western countries, development of Chinese used car market has several lacks,
but nevertheless, this market has good prospects of the development.

Conclusion. Chinese car market becomes on of the dominant markets in automotive industry. Affected by the
epidemic, this market returned to work and in March 2020, and main circumstance is transfer from offline sale and testing
of cars to online mode, so that customers can stay at home and have access to all the information of the car.

Chinese car market becomes on of the dominant markets in automotive industry. Affected by the epidemic, this market
returned to work and in March 2020, and main circumstance is transfer from offline sale and testing of cars to online
mode, so that customers can stay at home and have remote access to all the information of the car. China's used car market
is now in a situation where risks and opportunities coexist. The main risks are lacks in integrity, evaluation criteria, after-
sell service systems, incomplete policies and regulations. In addition to the self-regulation of the market, macro-policy is
also the main force to promote the development of the used car market.
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V]IK 338.3(476)
OPTAHU3ALIMOHHO-9KOHOMUYECKUE HHCTPYMEHTBI YIIPABJIEHUSI LIU®POBOI
TPAHC®OPMALIMEI OBPABATBIBAIOIIE ITPOMBILIJIEHHOCTH PECITYBJINKH BEJAPYCh

H. A. 3yopuuyras, @MMII BHTY, 2. Munck

Pesiome - pezynomamom nacmosue2o HayuHo20 UCCIE008AHUA AGIAEMCA AGMOPCKAsA pa3pabomKa npakmuyecKux
PeKoMeHOayull No  COBEPUIEHCTNBOBANUIO CYUECTBYIOUUX (HOPMUPOBAHUIO HOBLIX PUHAHCOBO-UHBECTNUYUOHHDBIX,
IKOHOMUHECKUX U OP2AHUAYUOHHBIX UHCTPYMEHMO8, CHOCODCMEYIOWUX NOBLIUEHUIO MACUMADA U CKOPOCIU YUPposoll
mpancopmayuu obpabamvisaroueli npomviuinennocmu Pecnyonuku benapyce. Hccaedosanvl  cywecmeyroujue
PUHAHCOBO-UHBECMUYUOHNbIE UHCIMUMYYUOHATbHBIE pbliacu U uHcmpymenmel. IIpednosicen memoo onpedeneHus.
NPUOPUMEMHO20 UHBECIUPOBAHUSL HA OCHOBE AGMOPCKOU MemOOUKU OYEHKU pe3YTbMAmusHOCmu  Yugposou
mpancopmayuu obpabameisaiowei npomviuiiennocmu Pecnybauxku benapyce, nossonsioweil npocHo3upogams
pe3yibmamyl peanu3ayuu npoeKmos yughpoeoi mpancgopmayuu ¢ coomeemcmesuu ¢ Lleramu ycmouuugoeo pazeumus.

Kniouesvie crosa.: uneecmuyuu, obpabamuvleaiowas npomMuluaAenHoCms, Yugposas mpanchopmayus.

BBenenune. AKTyaJbHOCTh Hay4HOW NpOOJeMaTHKH OOOCHOBAaHUSI W BBHIOOpA CTpaTerMu BHEAPEHUsS LU(PPOBBIX
TEXHOJIOTUH B TPOM3BOACTBEHHBIE M OW3HEC-TIPOLECCHl MPEANPUSATHH 00pabaThIBalolleld NPOMBIIIIICHHOCTH
MOATBEPXKICHAa MyOJIHMKAIMsAMH, COICPKallMMU HAy4YHbIE HCCIEAOBaHUS 00 3(QQEKTUBHOCTH  BHEAPECHUS
WHHOBALMOHHBIX TEXHOJIOTHH B TPOW3BOJCTBEHHBIC MPOIECCHl, a Takke J3()(EKTUBHOCTH WMHBECTUIMH B
TEXHOJIOTUYECKHE WHHOBAIIMM U PEATU3aLUI0 MHHOBALMOHHBIX NMpoekToB [1] [2], [3]. TemM HEe MeHee OCYIIECTBIAThH
CTpaTernveckoe IUIAaHUpOBaHKE IHU(poBoO TpaHchopMmaruy 00padaTHBAIOIICH NMPOMBIIUIEHHOCTH B JONTOCPOYHOH
MIEPCIIEKTHBE C IIETBI0 IOBBIIMICHUS KOHKYPEHTOCIIOCOOHOCTH TPEONPHATHH, OTpaciel, KOMIUIEKCOB, ONHMpAasCh Ha
pacdere TOJIBKO aNIOKATHBHOW 3((QEKTUBHOCTH, KaK MOKa3bIBAET ONBIT HU(PPOBOTO Pa3BUTHSA SKOHOMHKH PecmyOiankn
Bbenapych, IpuBoANT K GpparMeHTHPOBAHHOMY BHEAPECHUIO IU(PPOBBIX TEXHOJIOTHH MPOU3BOIUTEISIMHU IIPOMBIIICHHOH
MIPOAYKIIMH, HETIOJIHOE UCIIOJIb30BaHHE BO3MOXHOCTEH HOBOI ITPOM3BOJICTBEHHOM MapaaurMsl [4].

B pesynbraTte uccienoBaHus [5] BBIBICHBI CTPYKTYPHBIE CIABHUTH, MPOSBIIAIONINECS B OTPUIATEILHOM POCTE J0JIU
BBICOKOTEXHOJIOTHYHBIX MTPOM3BOJACTB B 00IeM 00beMe MPOMBIIUIEHHOTO IPOU3BOJICTBA CTPAHbI, CHHKEHUH BAJIOBOM
J100aBIEHHONH CTOMMOCTH BBICOKOTEXHOJOTMYHOTO CEKTOpa, JONU AIKCHOPTAa BBICOKOTEXHOJOTMYHON MPOTYKIMH B
9KCIIOPTE, YTO CBUJIETEIBCTBYET O 3aMEUICHUU HHIIyCTPUAJILHOTO PAa3BUTHUS CTPAHbBI U 00 OTCYTCTBHU OPraHU3aIlMOHHO-
SKOHOMHYECKHX WHCTPYMEHTOB YympaBieHus IudpoBol TpaHchopManueil o0padaThIBaIOMIE MPOMBIIUICHHOCTH
PecniyOonmuku Benapych ¢ ydeTom riio0anbHBIX TEHICHINH TEXHUKO-TEXHOJIOTHIECKOTO pa3BuTHs obmectsa [5, C. 88].

OcHoBHast YacTh. [y mpuUBIEYEHUS] NMPAMBIX WHOCTPAHHBIX MHBECTUIMH TpeOyeTcs pa3BUTHE CYNIECTBYIOIINX
WHCTUTYIMOHAJIBHBIX OPraHW3allMOHHBIX, SKOHOMHYECKHMX HHCTPYMEHTOB, CTHMYJHUPYIOMINX HWHBECTHIHOHHYIO
aKTHBHOCTh B IM(POBYI0 TpaHcopManuio o00padaThIBalOIC NPOMBINIICHHOCTH, a Takxke (OpPMUPOBAHHE
COBPEMEHHBIX 3aKOHOJATENbHBIX AaKTOB, CO3JAIOIIMX OJIATONPUATHBIE YCIOBHSA MAJS TPHUBJICYCHUS WHBECTHIIHH.
COBEpIICHCTBOBAHNE CYIIECTBYIOIIMX HWHCTHUTYIMOHAJIBHBIX HMHBECTHUI[MOHHBIX WHCTPYMEHTOB CTPAaHBI, K KOTOPBIM
oTHOcATCS 3akoHBI «O6 mHBecTHHHAX» [6] M «O CcBOOOAHBIX SKOHOMHUECKHMX 30Hax» [7], Hekper IIpesunmenta
Pecniy6nuku benmapych «O co3laHMM JOTONHUTENBHBIX YCJIOBHH JUISI OCYIIECTBJICHHS WHBECTUIMH B PecmyOmmke
Benapyce» [8], a Takke ABYCTOPOHHHE MEXTOCYIaPCTBEHHBIC TOTOBOPHI 00 M30EKaHUK TBOWHOTO HAJIOTOO0I0KEHHS,
JIBYCTOPOHHHE MEKI'OCYZApPCTBEHHBIE JOTOBOPHI O B3aUMHOM COJICWCTBHHM B MHBECTHIIMOHHOHM NEATEIBHOCTH M .
BU/INTCS B ONPE/CIICHUN IPUOPHUTETOB PACTIPEeNICHNS] MHBECTHIIMH C YUEeTOM KpUTEpHEB 0TOOpa MpoeKToB nu(ppoBoi
TpaHcopmManu B COOTBETCTBHM C LlenssMM yCTOMYMBOTO pa3BUTHS IIOCPEICTBOM WHTErpalluil TPaJUIMOHHBIX
MIPOM3BOJICTB B CKBO3HBIC IIETIOYKH JI00aBJICHHONH CTOMMOCTH NPOMBIIUIEHHOW mpoaykiuu [5]. OTcyTcTBHE METOI0B
BBIOOpa MPUOPUTETOB WHBECTHPOBAHMS B MPOEKTH IM(POBOH TpaHchopManuy oOpadaThIBaloNIel POMBIIIIEHHOCTH
SIBUJIOCH TIPEIIIOCHUIKONW pa3pabOoTKH METOAMYECKOro OOecledyeHHs MPOrHO3MPOBAHMS PE3YJIbTaTUBHOCTH HU(POBBIX
npeoOpa3oBaHNil MIPOU3BOACTBEHHBIX U OM3HEC-TIPOLECCOB [5], MO3BOJISIONIETO KOMIUIEKCHO OLIEHUTh M PaH)KHPOBAThH
MIPOEKTHI TI0 CTETICHH WX COOTBETCTBHA KoHIenuu [lapeto-addexTuBHOCTH (Tabnuma 1).
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